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TRADING  POST”  in  the  TRIPLE  STREAK 


Starts  March  13  th 


Here,  the  big  advertiser  can  test  a  market 
quickly  (fastest  deadline  anywhere!)  at  low  cost 
.  .  .  the  little  advertiser  can  spotlight  his  pet 
product  without  being  dwarfed  by  big-space  users 
— again  at  low  cost  .  .  .  and  the  reader  can  do 
some  leisurely  shopping  without  leaving  the  easy 
armchair.  It’s  a  gold  mine  of  interest  and  oppor¬ 
tunity  for  all! 

This  new  service,  the  perfect  vehicle  for  pre¬ 
senting  gifts,  gadgets  and  gimmicks,  starts  March 
15t!'  •'  'cago  Daily  News. 

The  idea  developed  this  way:  The  News  noted 
how  less  time  for  shopping  plus  increased  public 
acceptance  of  advertising  values  have  greatly 
stepped  up  phone  and  mail  orders  even  for  local 
retailers.  It  noted,  too,  how  magazine  mail  order 
gift  sections  have  shown  impressive  results. 


Plainly,  the  day  had  come  when  big  city  pur¬ 
chasers,  like  their  catalogue-using  country  cousins, 
were  ready  for  some  mail  order  buying. 

So,  each  week,  the  News  is  meeting  the  need 
with  a  unique  new  mail  order  page.  And  it’s 
putting  this  page  in  Home  and  Life,  its  record- 
smashing  Roto  Magazine  which,  in  the  last  24 
months,  has  pyramided  its  retail  linage  sixfold. 

Incidentally,  next  Monday,  March  3d,  marks 
the  first  anniversary  of  the  launching  of  the  News 
Saturday  Triple  Streak,  the  great  10c  weekend 
edition  (with  four  exciting  magazines,  including 
Home  and  Life  Roto)  that  brings  to  more  than 
half  a  million  Chicago  area  homes  Sunday  features 
on  Saturday  .  .  .  and  brings  to  advertisers  u  cchvnJ 
aJt  criisinn  at  daily  rates. 

For  details  about  the  "Trading  Post,”  address: 
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Chicago's  Weekend  Paper  ^  .  .The  Triple  Streak  Saturday 


JOHN  S.  KNIGHT,  Editor  and  Publisher 


Fresh  and  Open  As  All  Outdoors 


The  liRhf  over-all  eolor  and  open 
design  of  Linotype  Paragon  gives  ! 
newspapers  a  refreshing  change.  i 
This  eye-pleasing  text  face  takes  ; 
the  strain  out  of  reading,  and  | 
gives  the  printed  page  a  soft  tex-  I 
ture  that  wins  the  enthusiastic 
approval  of  subscribers.  Paragon’s  , 
big  letter  forms  are  well-rounded  ! 
and  full,  with  plenty  of  contrast  ; 
for  good  legibility.  It  has  carefully 
weighted  contours  that  give  it  ; 
distinctiveness  and  balance. 

Production  advantages  of  Para¬ 
gon.  This  type  can  take  the  heavy  i 
inking  that  is  often  used  when  | 


formats  contain  a  large  number  ' 
of  halftones,  without  heavying-  | 
up  or  filling-in.  It  saves  ink  when  j 
a  moderate  number  of  engravings  j 
are  used,  and  when  subjected  to  , 
severe  stereotype  mat  shrinkage  ; 
Paragon  does  not  lose  its  clarity  ; 
and  its  attractive  design  charac-  j 
teristics.  You  will  find  that  it 
needs  less  leading,  because  of  its  i 
light  color  and  open  design.  I 

•All  popular  text  sizes.  Paragon 
has  been  cut  with  Italic  and  Small 
Caps  in  6,  7,  7*^,  8,  9,  and  10  point 
sizes.  It  also  comes  with  Paragon 
Bold  in  the  same  sizes,  plus  a  5  Vi 


pt.  .Available  for  Teletypesetter 
use  on  standard  and  off-standard 
newspaper  column  widths.  If  you 
are  searching  for  a  very  clean¬ 
printing,  open  Ixxly  dress,  you’ll 
find  Paragon  is  just  your  type. 
Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn,  N.  Y. 


LINOTYPE 


paragon 


Set  in  Linotype  Memphit  and  Paragon 


Baltimore's  Growth  Surges  On 


★  ★★★★★★★★ 


Bank 
Clearings 
in  Baltimore 


UP  12.3% 
last  year! 


$1,490,611,901  GAIN  OVER  THE  YEAR  BEFORE 


ALMOST  IV2  BILLIONS 


/ 


Bank  clearings  went  up  to  a  big  $13,645,515,703  in 
Baltimore  in  1951.  The  great  increase  it  represents 
traces  the  intensity  of  the  growth  of  this  rich  market 
...  a  kind  of  growth  that  is  solid  and  steady. 

Every  index  of  prosperity  is  up — power  consumption, 
carloadings,  employment  .  .  .  more  new  schools,  a  new 
airport  and  the  new  Bay  bridge. 

Sunpapers  circulation  is  growing  too,  showing  a  ten-year  gain 
of  87,147  Daily  and  111,069  Sunday  (Retail  Trading  Zone).  If 
you  want  your  message  to  reach  all  of  this  rich  market,  put  it 
in  the  Sunpapers. 


MORNING  .  .  .  EVENING  .  .  .  SUNDAY 


DAILY  CIRCULATION  374,080  -  SUNDAY  CIRCULATION  305,531! 

National  Representatives  :Cresmer  &  WoodvDardJnc.yNev:  York, San  Francisco  S?  Los  Angeles,Scolaro,  Meeker  &  Scott,  Ckicago  Detroit 
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SPACE 

FOR 

YOUR 

SELLING 

MESSAGE 

IS 

NOW 

AVAILABLE 

IN  THE 


HERALD-AMERICAN 

Syracuse  I,  N.  Y. 

Member:  N.A.E.A. ;  Bureau  of  Advertising,  A.N.P.A. 
Heraid.Journai,  Aiinerican:  Publisher,  E.  A.  O'Hara^— 
Adv.  Dir.,  C.  S.  Hurley. 

REPRESENTATIVE: 

Moloney,  Regan  &  Schmitt,  Incorporated. 

SUNDAY  COMIC  SECTION 
COMMISSION  AND  CASH  DISCOUNT 
15%  to  agencies;  2%  ISth  following  month. 

ADVERTISING  RATES 

Effective  April  I,  1951.  (Card  No.  26.A.) 
GENERAL 

Rates  below  apply  when  sold  independently  of  Puck — 
The  (^mic  Weekly. 


•  COLOR  RATES  (Four  Colors) 

I  page  (280  lines  by  7  oolomns)  . 

2/3  page  (186  lines  by  7  columns)  . 

1/2  page  (140  lines  by  7  columns)  .  m 

1/3  page  (  93  lines  by  7  columns)  .  soo.oo 


STRIPS 

Black  and  White  or  Four  Color: 

7  columns  by  21  lines  .  125.00 

7  columns  by  14  lines  .  85.00 

DISCOUNTS 

6  to  13  times . 3%  39  to  51  tintes . 7% 

14  to  26  times . 4%  52  or  more  times... lO^o 

26  to  38  times . 5% 

CLOSING  TIME 
4  weeks  before  publication. 

MECHANICAL  REQUIREMENTS 

Advertiser  to  furnish  mats  or  plates  and  proofs. 
Printed  by  Greater  Buffalo  Press,  Buffalo.  N.  Y. 
Page  size  13-1/2'  wide  by  280  lines  deep.  7  cols,  to 
page,  1,906  lines  to  page. 

CIRCULATION 

Net  Paid— ABC  3-31-51, 

ToUl  222.892. 


Color  Comic  Section 

SYRACUSE 

HERALD-AMERICAN 

where  high  reader  traffic 
assures  MAXIMUM 
EFFECTIVENESS 


SYRACUSE  Tfccu^fiafienA 

HERALD  JOURNAL  -  POST  STANDARD 

(Evening)  fAlorning^ 

HERALD-AMERICAN  POST-STANDARD 

'  (Sunday)  (Sunday) 


AU  IIKHKSS 

■^LOCAL! 


RINIRAl  ADVIRTISIN6  REMISINTATIVU 


MfllQIin  IlfiAN  «  SCHMITF 


^lAJliat  Our  treacle r 6  | 

Cool,  Partiy  Cloudy  the  dealers  seem  to  be  quite ' 

To  THE  Editor:  Could  be  that  pleased  over  what  we  have  done.  } 
your  Washington  Bureau  needs  a  Ralph  Nicholson  ; 

new  dictionary,  or  someone  who  Publisher, 
knows  how  to  use  it  (E&P —  Charlotte  (N.  C.)  Observer. 
“Washington” — ^Feb.  16.) 

From  Webster’s  New  Interna-  Red  Cross  Campaign 
tional  Dictionary,  1942^  edition.  To  the  Editor:  Using  a  theme 
2382,  the  intransitive  form  that  emphasizes  the  daily  human 
of  snowball  is  “snowballing,”  drama  of  the  work  of  the  Amer- 
tneaning:  jj-an  Red  Cross,  the  advertising 

II-  ^  snowball,  esp.  by  industry,  press,  radio,  television 

rolling;  hence,  to  increase,  accu-  and  motion  pictures  will  again ) 
mulate  or  multiply  in  the  manner  strongly  support  the  March  1952 
of  a  rolled  snowball."  R^d  Cross  fund  appeal. 

c  there  an  alternative  por  the  fourth  (xmsecutive  year, 


of  a  rolled  snowball."  R^d  Cross  fund  appeal. 

c  **  there  an  alternative  por  the  fourth  (xmsecutive  year, 

definition  conforming  to  that  pur-  Compton  Advertising,  Inc.,  is  the 
portedly  reached  by  Washington  fy^d  campaign  task  agency,  with 
correspondents.  William  C.  Geoghegan  serving  as 

Now,  as  a  matter  of  cold  fact,  account  executive  for  the  project 
actually  how  many  correspondents  The  agency  has  prepared  the  Red 
were  [railed  to  determine  this  con-  Cross  Advertising  Plan  Book,  fea- 
sensus.  It  is  difficult  to  believe  turing  10  dramatic  ads  that  al- 
that  the  poll  extended  far  beyond  ready  have  attracted  a  record 

Tire"Sumn  in  E&P  was  sloppy  {Continued  on  page  4) 

reporting.  The  conclusion  was  not 
justified.  Re<raurse  obviously  was 
not  had  to  a  dictionary.  How  lazy 
can  you  get? 

Walter  W.  Ruch  C  ■w  -  ^  /  / 

Harrisburg  (Pa.)  Patriot 

and  Evening  News.  XriH/#  I, 


aSliort  TJaki 


(E&P’s  Washington  Bureau  does  Music  Note  in  the  Austin 
need  a  new  dictionary,  one  with  at  (Tex.)  Daily  Texan;  “He  was  al- 

least  2,382  pages;  writer  Ruch  is  lowed  to  strum  on  a  mandolin  of 

on  the  right  track  when  he  sug-  older  brother,  procured  by  sav- 
gests  the  poll  wasn't  global;  but  'Og  coupons.” 

“lazy"  charge  is  denied.  If  Wash-  ■ 

ington  man  had  been  lazy  he  Answer  reported  by 

V  A  the  Charleston  (W.  Va.)  Gazette 

fli'i  k  r"  “The  frightened  salesman  shouted 

gotten  into  the  column.— Et>.)  ..  mnnthniece.  but 


vainly  into  the  mouthpiece,  but 
the  only  answer  from  the  other 
end  was  a  low,  inaudible  moan.’ 


»  C!  *  D  A  uiiiy  aiidw^i  liviii  Liiv  vb44v> 

More  dense  m  Rates  ^  inaudible  moan.’ 

To  THE  Editor:  I  like  very  ■ 

much  the  news  story  and  editorial  Marital  bliss  as  reported  by 
for  February  16  on  the  subject  of  the  New  York  Herald  Tribune- 
our  decision  to  accept  automotive  “Frends  said  the  Smiths  seemed  as 
dealer  copy  at  local  rates.  hoppy  as  any  newly  wed  couple.’ 

The  situation  reminded  me  very  ■ 

much  of  the  political  advertising  Associated  Press  dispatch  as 


hoppy  as  any  newly  wed  couple.’ 


muen  ot  the  political  advertising  Associated  Press  dispatch  as 
rate  controversy  in  New  Orleans,  carried  by  the  South  Bend  (Ind.1  | 
Shortly  after  I  went  there  we  sold  Tribunci  “A  permanently  bom  in*  w 
political  advertising  at  general  to  be  removed  from  its 

rates,  with  all  existing  discounts  incubator  during  a  break  in  elec- 
for  frequency  and  volume  avail-  j^ic  power.” 
able.  Previously  the  political  rate  '  ■ 

had  been  flat  and  considerably 

higher  than  open.  It  was  wrong  Health  note  in  the  Cedarvillt 


and  could  not  be  justified.  So  I  (Ohio) 


changed  it. 


Corn  is  much  improved  and  is 


When  the  dealers  here  asked  able  to  walk  a  little,  in  care  of 
how  could  we  justify  treating  auto-  Fleet  P.  O.,  San  Francisco,  Calif-  i 


motive  copy  differently  from  tire  ■  ! 

advertising  and  a  host  of  others  Beauty  note  in  the  BakersfieM 
we  couldn’t.  What  we  were  doing  (Calif.)  Californian,  which  ft- 
didn’t  make  sense.  So  we  made  ported  that  Lynne  Bretonn,  British 
the  change.  They  had  been  trying  comedienne,  had  a  “breath-grab- 
to  get  this  done  here  for  two  or  bing  39  bust”  and  added:  “Ovff  i 
three  years  and  were  not  at  all  in  London  Lynne  claimed  she  | 
happy  over  the  lack  of  success.  never  thought  much  of  it,  but  t^ 

I  doubt  that  there  will  be  much  way  Americans  react  has  nia*  •; 
of  the  local  copy  placed  here,  but  her  very  shelf-conscious.”  f 

Vol.  86.  No.  9,  March  1.  1952.  Editor  &  PubUsher.  The  Fourth  E'fit*.  j* 
published  every  Saturday  with  an  additional  issue  in  January,  by  The  Editor  • 
Publisher  Co..  Inc..  1476  Broadway,  Times  Tower,  'Hmes  Square,  New  Tort  t 
N.  Y.  Entered  as  Second  (Tass  Matter  at  the  ^st  Office  at  New  York, 
Annual  subscription  $6.00  In  U.  S.  A.,  $5.60  in  Canada;  $6  in  other  country 
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THE  BINGHAMTON  PRESS 

Evening  One  of  22  Gannett  Newtpapera  Sunday 

Represented  by  J.  P.  McKiiuMT’  A  Sop  No«r  Yook  >  •  CUcaco  . .  San  Francisco 


Binghamton  Sunday  Press 

Home  Building  and  Furnishing  Pages 


Factual,  provocative,  well-illustrated,,  the  home 
building  and  furnishing  pages  in  the  Binghamton  Press 
each  Sunday  have  set  a  high  editorial  standard  ever 
since  the  first  issue  in  September,  1949.  But  in  Septem¬ 
ber,  1951  was  the  first  time  we  decided  to  enter  them 
in  any  sort  of  competition  with  other  great  metropolitan 
Sunday  papers. 


Out  of  entries  from  76  leading  newspapers  of  the 
country  only  the  Minneapolis  Sunday  Tribune,  Des 
Moines  Register  and  Milwaukee  Journal  received  higher 
awards  than  did  the  Binghamton  Sunday  Press.  Not  bad 
for  a  youngster  under  3  !  It  is  now  the  only  Sunday 
newspaper  providing  adequate  coverage  of  Binghamton’s 
230,000  population  market. 


(Continued  from  page  2)  ' 

number  for  mats,  and  it  has  sible  for  the  dissemination  of  aU 
helped  to  produce  campaign  radio  news  of  naval  aviation  in  this  area, 
recording  and  television  film  spots.  Along  with  the  written  material 
The  Advertising  Council,  which  distributed  to  the  press,  we  send 
selected  the  task  agency,  also  photographs  whenever  practical, 
named  Robert  E.  Healy,  promi-  and  tape  recorded  on-the-spot  ra- 
nent  advertising  executive,  as  vol-  dio  interviews  are  often  made  for 
unteer  coordinator  of  the  cam-  release  through  all  interested  out- 
paign’s  advertising.  The  Council  lets. 

is  assisting  the  Red  Cross  in  ob-  All  this  is  done  in  an  effort  to 
taining  sponsored  advertising  space  publicize  the  Navy,  Naval  avia- 
and  radio  and  television  time.  tion,  and  the  achievements  of  its 
This  year,  campaign  publicity  personnel, 
will  dramatize  the  services  of  the  Allan  S.  Gibbons,  Jr, 

Red  Cross  in  terms  of  individuals  Public  Information  Office 
who  have  been  helped  in  time  of  Fleet  Air  Wing  2 
need  by  the  contributions  made  by  c/o  FPO  San  Francisco,  Calif, 
their  fellow  men  to  the  Red  Cross. 

The  slogan,  “Answer  the  Call,”  is  «  . 
featured  in  a  symbolic  poster  by  Council  Support 
Joseph  Binder,  internationally  Jo  the  Editor:  For  some  timr 
known  commercial  artist.  The  I  have  followed  with  great  interest 
goal  for  the  1952  campaign  is  the  progre^?  that  has  been  made 
$85  000  000  more  than  200  business  pa- 

Charles  F.  McCahill,  president  which  have  been  supportinf 

of  the  American  Newspaper  Pub-  Ptth'‘c  .service  campaigns  of 

lishers  Association,  indicated  the  Advertising  Council, 
support  of  the  press  when  he  said,  ^  ending  Febru- 

“We  in  the  newspaper  business  1950  the  business  papers  con- 

this  year,  as  always,  pledge  our  tnbuted  450  pages  of  advertising, 
unstinted  support  to  the  1952  Red  year  ^ding  Febru 

Cross  fund  campaign.  We  will  ary,  1951  it  rose  to  875  pagw. 
answer  the  call.”  Numerous  pub-  year  ending  Febru 

lishers  throughout  the  country  are  ary,  195.,.  it  more  than  dmibled  tm 
planning  special  Red  Cross  fea-  previous  year,  for  1,805  page' 
tures  and  pages.  were  furnished  to  various  cam 

Janet  H.  Cloke  Paigns. 

Office  of  Public  Relations.  's  a  pleasure  for  me  to  exprw 

American  Red  Cross.  our  wholehearted  thanks  for  a  jol 

Washington,  D.  C.  well  done. 

Fairfax  M.  Com 

Grnlilvina  Chairman  of  the  Board 

^  ^  ,  j.  .  .  The  Advertising  Council,  Inc. 

To  THE  Editor:  Your  editorial 

comments  with  reference  to  Sena-  i:iiiiii'niiiiiiiiiiiiiiiiiiinrT:i!r'!'i'i:i;'iii!Miii'iiiiiiiiiiiiii.i'i:'iii"ii™™'»" 

tor  McCarthy’s  most  recent  attack 

on  Mr.  Luce  and  Time  Magazine  ^ // 

were  of  interest  and  gratifying  to  — ft  €  n  •  m  • 

all  of  us  here.  50  Years  Ago — Leslie  Newspa 

We -appreciate  your  bringing  to  pgr  Syndicate  demonstrates  tb 
the  attention  of  your  many  readers  transmission  of  news  pictures  ovc 
throughout  the  fourth  estate  the  i,000-mile  wire  circuit, 
seriousness  of  this  challenge  to  Prom  Editor  k  Publishei 

freedom  of  the  press. 

-I^mes  a.  Linen  30  Years  Ago — Publishers  ttan 

Publisher,  Time.  fi,™  aeainst  erantine  anv  rate  cot 


Telephone  people  know  from  their  experi¬ 
ence  over  many  years  that  the  telephone 
company  is  “a  good  place  to  work.” 

Wages  are  good,  with  regular,  progression 
raises.  There  is  a  complete  Benefit  and  Pension 
Plan  with  all  costs  paid  by  the  company.  The 
work  is  interesting,  with  many  opportunities 
for  advancement. 

Last  year,  for  instance,  more  than  45,000 
Bell  Telephone  men  and  women  were  promoted 
to  higher  jobs. 

Telephone  people  have  found  respect  and 
opportunity  in  the  business.  They’ve  found 
pleasant  associates  and  fair  play;  significantly, 
about  one  out  of  every  four  new  employees 
is  recommended  by  a  present  employee. 
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AMERICA'S  LEADING  NEWSPAPERS 
ARE  PRINTED  ON  GOSS  PRESSES 


TIMES 
ft  Asks  I 


eaho^^ 


Council 

leadluck, 

^hreals 


rheThin^' 

Zint» 


.pr,2.*tr*dr 


•splil  Hr-'-J 
>,mT.Tr«» 


to  readers  of  The  Daily  Oklahoman  and  Times  in 
more  and  later  news  .  .  .  more  color  .  .  .  better 
printing  .  .  .  neater  folding.  Ask  for  further  details 
on  this  and  other  prominent  Goss  installations. 

THE  GOSS  PRINTING  PRESS  COMPANY 

1535  S.  Paulina  St.,  Chicago  8,  Ill. 

Goss  Printing  Press  Co.  Ltd.,  Preston,  England 


The  Daily  Oklahoman  and  Oklahoma  City  Times 
have  expanded  facilities  to  serve  their  2  billion  dol¬ 
lar  market.  Culminating  this  farsighted  program 
was  the  installation  of  new  Goss  press  equipment, 
including  12  Headliner  units  .  .  .  two  pairs  of 
Uni-How  folders  .  .  .  and  6  extra  color  cylinders. 

The  advantages  inherent  in  this  equipment — high 
sustained  speed  .  .  .  full  range  color  flexibility  .  .  . 
Tension  Plate  Lock-Up  .  .  .  Continuous  Ink  Feed 
System  .  .  .  and  fingertip  Colortrol — are  apparent 
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Does  your  morgue  have  growing  pains? 


Here’s  quick  relief! 


If  expanding  newspaper  files  are  eating  up  what’s  left  of 

the  elbow  room  in  your  morgue,  there’s  no  need  to  put  up  with  the  problem  any  longer. 

For  you  can  switch  to  The  New  York  Times  on  Microfilm _ and  save  96% 

of  the  space  required  by  old-fashioned  news  filing  methods. 

In  less  than  a  half  cubic  foot  of  space,  you’ll  be  storing  a  whole  year’s  file  of  the 
newspaper  that  publishes  more  news,  more  maps  and  charts,  more  full  texts  of 
important  speeches  and  documents  than  any  other. 

You’ll  be  getting  ALL  the  news  published  every  day  in  The  New  York  Times  . . . 
then  organized  and  summarized  in  the  famous  New  York  Times  Index.  Nothing  is  left  out. 
And  the  service  is  fast!  A  new  reel  is  completed  every  ten  days  and  mailed  to  you 
within  three  days  of  the  period  it  covers. 

At  the  low  price  of  $140  a  year  (outside  the  U.  S.  $144)  your  subscription  for 
The  New  York  Times  on  Microfilm  pays  for  itself  quickly.  For  you’re 
saving  all  that  storage  space  plus  the  cost  of  repairing  and  replacing  worn-out  bound 
volumes.  Microfilm  lasts  and  lasts. 

Before  that  space  problem  gets  even  tougher,  let  us  help  you  modernize  your 
morgue  by  entering  your  subscription  to  this  convenient,  low-cost  service. 
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McLean  Heirs  Ask  Court: 
Newspaper  Too  Hazardous? 


Financial  Data  Behind  Cincinnati 
Enquirer  Transaction  Disclosed 


ured  after  estimated  corporate 
taxes. 

The  comparative  data  shows: 


Washington — Sale  of  the  Cin¬ 
cinnati  Enquirer  to  the  Cincinnati 
Times-Star  will  be  opposed  by  heirs 
of  the  estate  of  John  R.  McLean  in 
a  legal  action  which  is  expected 
to  test  the  question  whether  a 
newspaper  is  too  hazardous  as  an 
asset  tc^ay,  to  remain  the  nucleus 
of  a  large  estate. 

The  sale  is  subject  to  approval 
by  the  United  States  district  court 
here.  Negotiations  were  made  by 
American  Security  and  Trust 
Company,  the  trustee  whose  coun¬ 
sel  revealed  this  week  that  contest 
will  be  entered  by,  or  in  behalf  of, 
John  R.  McLean,  Edward  B.  Mc¬ 
Lean,  Jr.,  and  Mamie  Spears  Rey¬ 
nolds  (infant  daughter  of  former 
Senator  Robert  Reynolds  and  the 
late  Evalyn  McLean  Reynolds.) 
Also,  there  are  grandchildren  m 
whose  behalf  the  wisdom  of  the 
sale  may  be  legally  questioned. 

In  any  event,  the  contest  appears 
likely  to  be  a  friendly  inquiry 


only  one  other  offer,  which  would 
net  about  $4,800,000  and,  after 
taxes,  leave  about  $4,000,000  avail¬ 
able  for  reinvestment.  The  trustee 
elected  not  to  submit  the  offer  to 
court  for  approval,  but  counsel  for 
former  Senator  Reynolds  contend¬ 
ed,  unsuccessfully,  that  the  bank 
should  be  directed  to  self  on  the 
ground  that  “too  large  a  propor¬ 
tion  of  the  trust  estate  has  been 
‘transplanted  into  a  basically  im¬ 
proper  trust  investment’  that  is, 
into  the  Enquirer  newspaper.”  The 
court  refused  to  issue  such  an  or¬ 
der  on  the  ground  that  the  trustee 
was  required  to  exercise  its  best 
judgment. 

Others’  Valuation  Given 
The  brief  declares  several  news¬ 
paper  experts  value  the  Enquirer 
“as  worth  considerably  less  than 
$7,500,000.”  Eugene  C.  Pulliam 
is  quoted  as  regarding  $5,000,000 
an  excellent  price,  but  he  would 
be  willing  to  pay  $6,000,000  to 


Year 

Enquirer 

Times-Star 

1942  . . . 

.$  82,701 

$  87,099 

1943  . . . 

.  221,871 

395,788 

1944  . . . 

.  289,155 

321,833 

1945  . . . 

.  311,767 

345,423 

1946  . . . 

.  537,107 

583,554 

1947  . . . 

.  724,340 

740,065 

1948  . . . 

.  516,275 

453,804 

1949  . . . 

.  317,036 

182,944 

1950  . . . 

.  327,651 

131,905 

1951  ... 

.  380,993 

134,900 

Average 

$370,890 

$337,731 

Hearst  Dividend 
Of  43.75c  Voted 

Los  Angeles — A  quarterly  div¬ 
idend  of  43.75  cents  per  share  on 
Class  A  stock  was  voted  Feb.  26 
by  the  directors  of  Hearst  Consoli¬ 
dated  Publications,  Inc.  The  divi¬ 
dend  had  been  passed  the  three 
previous  quarters. 

Charles  Mayer,  publisher.  San 
Francisco  Examiner,  was  elected 
a  director  to  succeed  the  late  Clar¬ 
ence  Linder,  former  Examiner 
publisher. 

In  a  court  hearing,  a  widow’s 


monthly  family  allowance  “until 
further  order  of  the  court  but  not 
to  exceed  12  months”  was  granted 
Mrs.  William  Randolph  Hearst. 


In 


of  balance 


While  opposers  had  only  20  days  $6,5(X),000  if  he  owned  the  Times- 
within  which  to  “enter  appear-  Star  or  the  Cincinnati  Post.  John 
ance,”  the  trustee  will  not  insist  on  S.  Knight  is  quoted  as  expressing 
obsemnee  of  that  legalism.  Deci-  the  opinion  that  the  Enquirer  is 
sion  in  the  lower  court  is  expected  worth  “around  $4,000,000  if  sold 


m  April;  if  there  is  appeal — and 
there  will  be  if  the  sale  is  approved, 
bank  officials  conceded — the  deal 
will  be  delayed  for  a  longer  period 
of  time. 


Diversification  Urged 

The  Times-Star  proposes  to  pay 
$7,500,000  for  the  Enquirer  under 
a  contract  which  fixes  down  pay¬ 
ment  and  sets  up  the  time  and 
method  of  additional  payments 
and  interest.  (E  &  P,  Feb.  16,  page 

The  petition  discloses  that  the 
bank  has  continuously,  since  the 
death  of  Edward  B.  McLean,  Sr., 
in  1941,  proposed  that  the  news¬ 
paper  be^  sold  “in  order  to  secure 
greater  diversification  in  the  invest¬ 
ment  of  the  trust  estate,  and  the 
trustee  understands  that  the  bene¬ 
ficiaries  realized  that  it  was  desir¬ 
able  to  sell  the  newspaper,  if  a 
satisfactory  price  and  terms  could 


to  an  outside  publisher,”  with  the 
valuation  $1,(X)0,000  higher  if  sold 
to  a  Cincinnati  publisher.  Smith 
Davis,  broker,  is  quoted  as  fixing 
a  price  between  $5,000,000  and 
$6,000,000,  but  worth  $7,500,000 
if  sold  to  one  of  its  competitors. 

Supporting  its  recommendation 
that  sale  be  approved  and  the  pro¬ 
ceeds  “diversified”  the  bank  de¬ 
clares; 

“The  newspaper  business  is  a 
particularly  hazardous  one  under 
present  conditions  and  it  does  not 
constitute  a  proper  trust  invest¬ 
ment.  It  is  believed  that  a  sale  and 
reinvestment  of  proceeds  will  se¬ 
cure  greater  safety  for  income  and 
principal.” 

Increase  in  cost  of  labor,  paper 
and  other  materials  are  stated  to 
be  the  basic  causes  of  this  hazard. 

Comparative  Earnings 
The  bank  has  submitted  a  com 


comparison 
sheets  (unaudited)  as  of  Dec.  31, 
1951,  the  Enquirer  had  $273,310 
in  cash  on  hand  while  the  Times- 
Star  had  $335,955.  The  Enquirer 
had  no  marketable  securities;  the 
Times-Star  listed  $1,864,518. 

The  Times-Star’s  total  current 
assets  of  $3,033,754  were  virtually 
double  those  of  the  Enquirer.  To¬ 
tal  assets  were  given:  Enquirer, 
$3,803,352;  Times-Star.  $7,238,- 
809.  Liabilities:  Enquirer,  $1,113, 
196;  Times-Star,  $293,651. 

Despite  the  earnings  record  of 
the  Enquirer,  the  Washington 
bank  says  the  sale  will  be  to  the 
best  interests  of  the  beneficiaries 
of  the  estate,  namely,  John  R.  Mc¬ 
Lean  II,  Edward  B.  McLean  Jr. 
and  Mamie  Spears  Reynolds,  in¬ 
fant  daughter  of  the  late  Evalyn 
McLean  Reynolds. 

To  substantiate  its  point,  the 
bank  contends  that: 

The  Enquirer,  if  retained,  may 
absorb  all  other  assets  of  the  es¬ 
tate  through  its  needs  for  working 
capital  and  equipment: 

Too  large  a  proportion  of  the 
McLean  estate  is  included  in  a 
single  newspaper  enterprise  (the 
Enquirer)  and  it  is  highly  desir¬ 
able  to  secure  greater  diversifica¬ 
tion  in  investments;  and 

The  newspaper  business  is  a  par¬ 
ticularly  hazardous  one  under 
present  conditions  of  increasing 
costs  and  it  does  not  constitute  a 
proper  trust  investment. 

Includes  Other  Holdings 
Besides  the  estate’s  ownership 


tion  of  this  stock  is  owned  by  the 
McLean  beneficiaries)  and  stocks, 
bonds  and  cash  which  after  lia¬ 
bilities  amounted  to  only  $453,318 
in  net  liquid  assets  as  of  Dec.  31, 
1951,  the  motion  discloses. 

The  trustee  announces  that  a 
substantial  part  of  the  trust  prop¬ 
erty,  principally  two  pieces  of  real 
estate  in  Washington,  has  been 
sold  and  the  proceeds  have  been 
transferred  to  become  part  of  the 
Enquirer  assets. 

A  prediction  is  made  in  the  mo¬ 
tion  that  the  trust  assets  will  con¬ 
tinue  to  diminish  until  eventually 
no  funds  will  be  available  to  sup¬ 
ply  the  needs  of  the  Enquirer. 

“It  is  not  feasible,”  the  trustee 
says,  “to  establish  adequate  re¬ 
serves  out  of  earnings  without  in¬ 
corporating  the  Enquirer,  and  if 
it  is  incorporated,  corporate  taxes 
will  greatly  reduce  the  net  income 
payable  to  the  beneficiaries. 

“It  is  true  that  the  Enquirer 
itself,  other  than  its  machinei7  and 
equipment,  may  not  be  considered 
as  a  wasting  asset,  but  it  is  a  haz¬ 
ardous  asset,  as  indicated  not  only 
by  the  history  of  the  Washington 
Post,  but  of  other  newspapers 
which  have  found  it  necessary  to 
discontinue  publication  in  recent 
years  because  of  the  great  increase 
in  cost  of  material  and  labor.” 

Post  Sold  At  Auction 

The  motion  says  the  American 
Security  and  Trust  Co.  was  anxious 
to  sell  the  Washington  Post,  for¬ 
mer  McLean  property,  in  the  early 
1930s  after  receiving  offers  of 
$5,000,000  and  then  $3,000,000. 
The  sale  was  not  approved  by  co¬ 
trustees  of  the  estate.  In  1933,  the 


be  obtained  and  if  reinvestment  of  parison  of  the  net  earnings  of  the  of  the  Enquirer,  it  holds  one-half  Post  was  forced  by  creditors  into 


1952 


i 


he  proceeds  of  sale  would  not  re-  Enquirer  and  Times-Star  for  the 
suit  in^too  great  a  shrinkage  in  in-  past  10  years,  with  the  notation 

Enquirer  is  not  a  corpora- 
Efforts  in  recent  years  brought  tion  but  its  income  has  been  fig- 


of  the  stock  of  the  Rosiclare  Lead 
and  Fluorspar  Mining  Co.,  36  per 
cent  of  the  stock  of  the  Enquirer 
Building  Co.  (the  remaining  por- 


receivership  and  thereafter  sold 
at  auction  for  $825,000.  •  Most  of 
the  proceeds  of  that  sale  were 
(Continued  on  page  8) 
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Brooks  Named 
Associate  BM 
On  W-T  and  S 

Vernon  Brooks,  director  of  gen¬ 
eral  advertising  of  the  Scripps- 
Howard  Newspapers  during  the 
past  four  years,  has  been  named 
associate  business  manager  in 
charge  of  advertising  for  the  New 
York  Worhl-Telegrain  and  Sun. 
Mr.  Brooks’  appointment,  effective 
March  1,  was  announced  by  N.  S. 
Macneish,  business  manager  of  the 
paper. 

Richard  A.  Murray,  advertising 
director  of  the  World-Telegram 
and  Sun,  continues  in  that  capaci¬ 
ty- 

Lewis  S.  Fidler,  for  several  years 
assistant  to  Mr.  Brooks  and  head 
of  the  New  York  office  of  the 
Scripps-Howard  General  Adver¬ 
tising  Department,  was  named  to 
succeed  Mr.  Brooks  by  Mark  Fer- 
ree,  general  business  manager  of 
the  Scripps-Howard  Newspapers. 

Previous  to  heading  the  Scripps- 
Howard  General  Advertising  De¬ 
partment.  Mr.  Brooks  was  mana¬ 
ger  of  general  advertising  and  ad¬ 
vertising  director  of  the  World- 
Telegram.  Before  that  he  was 
associated  with  the  New  York 
World  as  an  advertising  executive. 

Mr.  Murray  has  been  associated 
with  the  World-Telegram  for  18 
years. 

Mr.  Fidler  has  been  with 
Scripps-Howard  Newspapers  since 
1929.  At  one  time  he  was  director 
of  general  advertising  for  the 
Cleveland  (Ohio)  Press.  He  came 
to  New  York  in  1947. 

■ 

Schlitz  Appoints 
Two  New  Agencies 

Schlitz  Brewing  Co.,  St.  Louis, 
has  appointed  Leo  Burnett  Co.  of 
Chicago  to  handle  printed  media, 
and  Lennen  &  Mitchell  Co.  for  ra¬ 
dio  and  television,  effective  in 
June. 
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Newspaper  Hazardous? 

continued  from  page  7 

u.sed  to  pay  debts,  and  the  Mc¬ 
Lean  estate  received  a  compara¬ 
tively  small  sum,  representing  the 
net  proceeds. 

On  the  basis  of  this  information 
and  all  of  the  other  mentioned 
conditions,  the  trustee  recom¬ 
mends  sale  of  the  Enquirer. 

“Generally  speaking,  the  bene¬ 
ficiaries  have  indicated  they  are 
opposed  to  the  proposed  sale.”  the 
motion  says.  Arthur  D.  Drury, 
guardian  ad  litem  for  the  seven 
infant  grandchildren  of  the  late 
Edward  B.  McLean,  father  of  the 
beneficiaries  and  son  of  John  R. 
McLean,  has  indicated  he  is  in 
favor  of  the  sale.  Thus,  one  issue 
in  the  court  proceedings  will  be 
between  the  interests  of  the  life 
tenants  and  of  the  remaindermen 
of  the  estate. 

At  a  hearing  in  March,  1951, 
Mr.  Drury  asserted  that  the  En¬ 
quirer  is  a  “basically  improper 
trust  investment”  which  is  being 
retained  to  benefit  the  beneficiaries 
entitled  to  the  income  to  the  detri¬ 
ment  of  the  infant  grandchildren 
and  that  the  investment  of  other 
assets  in  the  Enquirer  should  be 
stopped. 

Court  Has  Power 

Counsel  for  the  life  beneficiaries 
has  taken  the  position  that,  under 
the  terms  of  the  will,  the  trustees’ 
power  to  sell  the  Enquirer  was 
extinguished  by  the  death  of  the 
testator’s  son,  Edward  B.  McLean 
in  1941  and  that  the  District 
Court  is  without  power  to  ratify 
or  to  authorize  a  sale. 

Mr.  Drury  and  the  trustee,  how¬ 
ever,  assert  that  the  power  given 
to  the  trustee  to  sell  the  Enquirer 
continues  in  existence  notwith¬ 
standing  the  death  of  Edward  B. 
McLean  and,  in  any  event,  the 
court  has  inherent  power  to  au¬ 
thorize  a  sale  for  the  protection  of 
the  estate,  if  it  appears  to  be  to 
the  best  interests  of  the  beneficiar¬ 
ies  to  do  so. 

12-Year  Note  Period 

It  was  disclosed  that  the  En¬ 
quirer  will  continue  to  publish  as 
a  morning  and  Sunday  paper  at 
least  until  the  Times-Star  retires 
its  notes.  The  notes  are  for  a  12- 
year  period,  but  may  be  paid  off 
at  any  time.  An  agreement  ap¬ 
pended  to  the  notes  reads: 

‘The  company  (The  Times-Star) 
will  not  discontinue  the  use  of  the 
name  ‘Enquirer’  (either  alone  or 
in  conjunction  with  the  name 
‘Times-Star’)  in  connection  with 
the  publication  of  a  morning  daily 
and  Sunday  newspaper  in  the  city 
of  Cincinnati,  and  the  company 
will  not  discontinue  publication  of 
an  evening  daily  or  sell,  lease  or 
otherwise  dispose  of  the  brand 
names,  subscription  list  or  good 
will  of  the  Times-Star  or  Enquirer 
except  to  a  subsidiary.” 

The  word  “subsidiary”  was  de¬ 
fined  as  a  corporation  wholly 
owned  by  the  Times-Star  Co. 


Now  Attention  Is  Focussed  on  Picture-Taking  in  Congress 

Press  photographers,  who  have  been  making  headway  in  recent 
years  to  convince  lawyers  and  judges  that  picture-taking  can  be  done  f 
in  courtrooms  without  upsetting  decorum,  may  find  they  have  much  f 
at  stake  in  the  controversy  over  Speaker  Sam  Rayburn’s  ruling  against 
television  and  radio  at  House  committee  hearings. 

True,  Mr.  Speaker  exempted  “still”  photography  from  his  ban,  but 
the  debate  has  gotten  cluttered  up  with  conflicting  ideas  about  all 
forms  of  reportage.  The  cameramen  could  lose  ground  in  their  coun 
crusade  if,  in  amending  House  rules,  stiff  regulations  should  bt 
spelled  out.  Senate  Majority  Leader  McEarland  is  all  for  banning 
stilLs,  too,  while  witnesses  are  testifying.  Any  such  limitation  in  a 
Congressional  rule  would  undoubtedly  give  sustenance  to  the  coim 
officers  who  want  to  keep  trial  coverage  on  a  pen-and-pad  basis.  > 

♦  *  *  I 

The  Speaker’s  instruction  which  came  as  an  un-American  Activities  * 
probe  subcommittee  was  about  to  convene  in  Michigan,  brought 
charges  ranging  all  the  way  from  “Administration  censorship,”  to  [ 
“press  monopoly,”  to  “partisan  politics.”  Mr.  Rayburn  said  there  is  | 
no  provision  in  existing  rules  for  coverage  by  the  newer  media,  tape  I 
recorders  included. 

That  such  a  ruling  might  come  some  day  was  anticipated  more  than 
a  year  ago  by  Rep.  Jacob  Javits  of  New  York.  He  introduced  a  bill 
to  give  coverage  access  to  House  hearings  by  others  than  reporters 
for  the  printed  word.  It  has  made  no  progress.  The  House  is  always 
slow  to  change  rules  of  this  nature,  as  is  indicated  by  the  fact  that 
permission  is  very  reluctantly  given  TV  and  radio,  as  well  as  movie 
cameramen,  to  cover  big  events  in  the  House,  such  as  addresses  by 
the  President  or  visiting  notables.  ' 

In  spite  of  fulminations  by  some  members,  it  is  not  at  all  certain 
that  a  majority  of  the  Membership  would  vote  to  throw  committee 
doors  open  to  broader  coverage  if  the  issue  is  put  to  a  test.  This  is 
especially  true  of  pictorial  presentations. 

♦  *  ♦  j 

Late  Mail  Pickup  Will  Expedite  Specials'  Copy  ) 

Hundreds  of  newspapers  serviced  by  special  correspondents 
located  in  the  National  Press  Building  and  nine  others  around 
“Newspaper  Row”  will  have  improved  mail  pickup  from  now 
on.  NPC  asked  the  Postmaster  General  to  include  an  1 1  p.m. 
pickup  and  the  request  moj  granted.  In  many  instances  this 
will  mean  one  day’s  saving  in  the  handling  of  copy. 

if  *  * 

Full  Steam  Ahead!  .  .  .  U.S.S.  Facts  Is  Launched 

Navy’s  Public  Relations  Newsletter  of  Feb.  15,  under  the  head¬ 
ing,  “The  Whole  Truth  and  Nothing  But  the  Truth”,  states: 

“Nearly  all  commanding  officers  and  their  PIOs  occasionally  face 
a  situation  which  calls  for  frank,  honest  answers  to  questions  from 
newspapers  and  wire  services.  Too  often  newspapers  are  met  with 
evasiveness,  double  talk  or  outright  refusal  to  cooperate. 

“Freedom  of  the  press  is  guaranteed  the  American  people  by  the 
Constitution.  The  Navy  also  belongs  to  the  public.  Naval  personnel 
should  never  create  an  impression  that  they  fail  or  refuse  to  recognize 
these  facts  or  that  they  are  evading  their  responsibility  for  a  factual 
accounting  to  the  public  of  what  its  Navy  is  doing  when  actual  security 
is  not  involved. 

“It  is  difficult  to  be  completely  frank  with  the  facts  when  you  k 
know  that  the  editorial  interpretation  might  not  agree  with  the  Navy’s  f 
opinion.  But  that  difficulty  does  not  diminish  the  basic  truth  of  Ae 
old  saw,  ‘Honesty  is  the  best  policy.’  It  is  certainly  better  to  get  the 
facts  on  the  record  than  to  suffer  the  consequences  of  a  newspaper 
story  created  out  of  rumor,  hearsay  and  deduction  by  a  reporter  re¬ 
fused  access  to  the  truth.” 

«  9|e  * 

How  About  the  Dissymmetry  of  the  Infrastructure? 

The  Washington  Times-Herald  is  again  holding  its  annual 
Gobbledygook  Spelling  Bee,  March  14.  Designed  to  poke  fun 
at  the  use  of  Gobbledygook  words  by  bureaucrats,  the  Times- 
Herald  Bee  is  open  only  to  government  workers.  Approxi¬ 
mately  500  contestants  are  enrolled.  It  was  conceived  by 
Howard  Lewis,  the  Times-Herald's  civil  service  editor. 

Typical  of  the  Gobhledygook-type  words  which  comprise 
the  bulk  of  the  words  used  in  the  competitions  is  "dissym¬ 
metry,”  which  was  the  final  word  spelled  by  the  winner  in 
1950’s  Bee. 

♦  *  * 

Newspaper  Scales  Rise  More  Sharply  Than  Job  Scales  j 

Union  hourly  scales  of  printing  trades  workers  in  newspaper  estab-  j 
lishments  advanced  an  average  of  4.9  per  cent,  or  12  cents  an  hour,  , 
between  July  1,  1950  and  July  1,  1951,  whereas  book  and  job  scales  { 
during  the  same  period  rose  3.6  per  cent,  or  8  cents  an  hour,  tte  t 
Department  of  Labor  has  computed.  Compositors  on  day-shift  wort  I 
in  newspaper  plants  had  hourly  scales  averaging  $2.62.  | 
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N.Y.  Court  Upholds 
Rights  to  Records 


The  public’s  right  to  know  re¬ 
ceived  strong  support  in  a  recent 
New  York  Supreme  Court  de¬ 
cision. 

Although  the  case  was  brought 
by  a  taxpayer  and  not  by  a  news¬ 
paper,  the  ruling  is  expected  to  be 
an  important  one  for  newspapers 
in  that  it  upholds  the  right  of  in¬ 
spection  of  public  records. 

The  decision  proclaimed  the 
right  of  a  citizen  to  see  files  of 
qualifications  of  office  holders, 
something  rarely  demanded  by 
newspapers.  The  Federal  Govern¬ 
ment  has  taken  a  contrary  position 
in  this  respect. 

Right  of  Inspection 
A  citizen  brought  the  action  for 
the  Citizens  Budget  Commission, 
seeking  an  order  requiring  the  Mu¬ 
nicipal  Civil  Service  Commission 
of  the  City  of  New  York  to  af¬ 
ford  him  an  opportunity  to  inspect 
all  books,  accounts  and  papers  in 
its  office  which  set  forth  the 
names,  positions  and  qualifications 
of  occupants  of  “exempt  positions” 
in  the  city  government.  These  de¬ 
partmental  officials,  just  below  pol¬ 
icy-making  rank,  are  appointed 
without  civil  service  examinations. 
The  application  cited: 

“Section  894  of  the  New  York 
City  Charter  provides  that  all 
books,  accounts  and  papers  in  the 
office  of  any  city  department  (with 
exceptions  not  here  material)  shall 
be  open  to  the  inspection  of  any 
taxpayer,  and  if  inspection  be  re¬ 
fused  the  taxpayer  may  apply  to 
any  justice  of  the  Supreme  Court 
for  an  order  that  he  be  allowed 
to  make  such  inspection. 

“Section  66  of  the  Public  Of¬ 
ficers  Law  provides  that  a  person 
having  the  custody  of  the  records 
or  other  papers  in  a  public  office 
within  the  state  must  diligently 
search  the  files,  papers,  records 
and  dockets  in  his  office,  and  either 
make  or  certify  to  the  correctness 
of  one  or  more  transcripts  there¬ 
from,  or  certify  that  a  document 
or  paper  of  which  the  custody  le¬ 
gally  belongs  to  him  cannot  be 
found.” 

The  petitioner,  therefore,  con¬ 
tended  that  he  had  an  absolute 
statutory  right  to  the  relief  he 
sought. 

City’s  Reply 

The  respondent  contended  it  is 
not  a  “city  department”  and  that 
the  papers  sought  are  not  “pub¬ 
lic  records”  and  that  those  statu¬ 
tory  provisions  consequently  are 
not  applicable. 

The  Civil  Service  Commission 
has  appealed  the  decision. 

Some  excerpts  from  Justice 
Walter’s  decision: 

“But  if  I  should  conclude  that 
what  petitioner  seeks  is  reasonable 
and  proper  and  in  the  public  in¬ 
terest  and  not  prohibited  by  law, 
I  think  there  can  be  no  doubt  of 
my  power  and  duty  to  grant  the 


relief  requested,  even  if  petitioner 
does  not  have  specific  and  absolute 
statutory  right  thereto.  ♦  *  * 

“It  seems  to  me  wise  and  proper 
that  whatever  statements  of  quali¬ 
fications  of  occupants  of  exempt 
positions  repose  in  respondent’s 
office  should  be  made  available 
to  taxpayers,  and  that  if  there  be 
no  such  statements  that  fact  also 
should  be  disclosed  to  taxpay¬ 
ers.  *  *  * 

Better  Appointments 

“Human  nature  being  what  it  is, 
it  is  only  reasonable  to  believe 
that  public  disclosure  of  the  quali¬ 
fications  of  those  appointed  will 
tend  to  promote  the  appointment 
of  only  the  well  qualified,  for 
freedom  to  appoint  the  unqualified 
without  the  hazard  of  public  dis¬ 
closure  of  the  deficiencies  of  those 
appointed  is  apt  to  lessen  the  in¬ 
sistence  upon  good  qualifications 
as  a  condition  of  appointment  and 
invite  appointment  for  reasons 
other  than  the  fitness  of  the  ap¬ 
pointee  for  his  post. 

“Public  disclosure  of  the  quali¬ 
fications  of  those  appointed,  or  of 
their  lack  of  qualifications,  is  also 
apt  to  disclose  the  identity  of  those 
having  the  ear  of  the  appointing 
power,  those  to  whom  the  appoint¬ 
ing  officer  turns  for  advice  and 
counsel  as  to  whom  he  should  ap¬ 
point,  those  who  thus,  although 
not  officially  connected  with  the 
city  government,  nevertheless  exer¬ 
cise  an  important  influence  in  the 
actual  conduct  of  its  affairs. 

Present  Corruption 

“The  statute  which  is  now  Sec¬ 
tion  894  of  the  City  Charter  was 
passed  for  the  purpose  of  prevent¬ 
ing  corruption  and  mismanagement 
in  the  city  government,  and  its 
underlying  theory  is  that  publicity 
is  a  preventative  or  cure  for  such 
evils.” 

At  this  point.  Justice  Walter 
granted  that  if  every  taxpayer  were 
to  exercise  his  right  to  inspect  the 
records,  officials  would  not  have 
time  to  perform  their  civil  service 
duties,  and  then  added: 

“But  an  over-active  interest  in 
the  affairs  of  government  on  the 
part  of  an  overly  large  percentage 
of  the  citizenry  has  not  yet  been 
discovered  as  an  evil  of  democ¬ 
racy;  the  attempt  still  is  to  excite 
sufficient  interest  on  the  part  of 
enough  citizens:  and  carrying  the 
right  of  inspection  here  urged  to 
a  point  where  respondent’s  other 
duties  are  interfered  with  seems  to 
me  to  be  something  quite  unlikely 
to  happen.  ♦  ♦  ♦ 

“Even  if  a  few  such  applica¬ 
tions  should  quickly  follow,  the 
need  for  them  as  well  as  the  need 
for  granting  them,  will  cease  as 
soon  as  the  information  sought  be¬ 
comes  a  part  of  the  general  in¬ 
formation  of  the  general  pub¬ 
lic.  ♦  •  ♦ 


“Briefs  and  oral  argument  both 
make  it  plain  that  publicity  of  the 
qualifications  of  occupants  of  ex¬ 
empt  positions  is  desired. 

“I  think  that  a  reasonable  and 
proper  object  which  may  be  pro¬ 
ductive  of  public  good.  The  mo¬ 
tion  is  accordingly  granted.” 

■ 

Publicity  Blast 
Ends  Secrecy 
On  Police  Beat 

Columbus,  Ohio — Editors  of  the 
three  Columbus  dailies  claimed  a 
victory  this  week  over  police  re¬ 
strictions  against  reporters  which 
the  papers  said  amounted  to  cen¬ 
sorship  of  the  news. 

Climaxing  a  long  struggle  be¬ 
tween  police  officials  and  newsmen 
was  a  refusal  by  Chief  Frank  L. 
Harrison  to  allow  reporters  to  in¬ 
spect  official  figures  on  the  number 
of  attacks  on  Columbus  women 
during  a  current  crime  wave. 

The  Columbus  Dispatch,  in 
Page  One  articles,  called  it  censor¬ 
ship  and  decried  “Gestapo-like” 
methods  of  police. 

The  Citizen  joined  the  battle  and 
then  came  the  Ohio  State  Journal. 

The  afternoon  dailies  cited  a 
long  list  of  restrictions  which  they 
said  were  hampering  newsmen  in 
gathering  the  news  to  which  the 
public  was  entitled.  They  pointed 
to  the  barring  of  reporters  from 
police  show-ups,  crime  lab  and  rec¬ 
ord  room,  and  often  even  from 
crime  scenes. 

As  the  battle  rose  in  intensity, 
the  city  safety  director,  Donald 
Cook,  called  a  truce.  On  Monday 
he  asked  editors  of  the  three  pa¬ 
pers  to  confer  with  him  in  an 
effort  to  get  the  problems  ironed 
out.  The  meeting  was  set  for  3 
p.m.  Tuesday. 

Monday  afternoon,  however. 
Chief  Harrison,  who  is  under 
Cook’s  supervision,  ordered  news¬ 
men  to  stay  out  of  the  police  ra¬ 
dio  room. 

Tuesday’s  afternoon  newspapers 
streamered  the  new  censorship 
order. 

At  the  conference  that  after¬ 
noon,  the  safety  officials  agreed 
to  rescind  the  order  barring  news¬ 
men  from  the  radio  room. 

Health  Records 
May  Be  Opened 

San  Francisco — ^The  California 
State  Department  of  Health  is  pre¬ 
paring  a  clarifying  statement  to  vi¬ 
tal  statistics  registrars  upholding 
the  public’s  right  to  all  informa¬ 
tion  on  birth  and  death  certificates. 

Just  three  weeks  ago  the  Cali¬ 
fornia  Newspaper  Publishers  Asso- 
'  ciation  condemned  refusal  of  San 
'  Diego  health  officials  to  permit 
*  citizens  to  examine  public  records 
'  concerning  the  death  of  a  certain 
individual  as  “one  recent  example 

■  of  dangerous  suppression  of  infor- 

■  mation.” 


Paper  Breaks 
DA"s  Sunday 
Release  System 

Philadelphia  —  District  Attor¬ 
ney  Richardson  Dilworth  on  Feb. 
26  lifted  a  ban  on  reporters  from 
the  Philadelphia  Daily  News  after 
some  sharp  prodding  by  the  news¬ 
paper  on  his  policy  of  releasing 
important  news  for  Sunday  papers. 

Mr.  Dilworth  relented  after  bar¬ 
ring  for  over  a  week  Frank 
Toughill,  the  News’  City  Hall  re¬ 
porter. 

The  controversy  rose  over  a 
story  which  Mr.  Toughill  broke 
despite  Mr.  Dilworth’s  intention  of 
releasing  it  for  Sunday  papers.  The 
News  is  a  six-day  evening  paper. 

The  story  concerned  a  summary 
report  by  Mr.  Dilworth’s  assistants 
of  a  Grand  Jury  investigation  of 
police  connections^  with  crime  here. 

Mr.  Toughill  learned  about  Mr. 
Dilworth’s  intentions  several  days 
before  the  DA  was  to  call  a  news 
conference.  He  told  Mr.  Dilworth 
that  a  story  of  such  importance 
should  not  be  held  for  release.  Mr. 
Dilworth  said  he  was  doing  so  be¬ 
cause  he  wanted  “maximum  cov¬ 
erage.” 

Mr.  Toughill  said  he  was  not 
interested  in  Mr.  Dilworth’s  desire 
for  such  coverage  but  was  going 
to  try  to  get  the  story  for  his  own 
paper  as  soon  as  possible. 

Two  days  later,  the  Daily  News 
reporter  phoned  the  story,  which 
he  had  obtained  from  another 
source,  to  his  paper  half  an  hour 
before  Mr.  Dilworth  called  a  news 
conference  to  announce  the  Sun¬ 
day  release. 

Learning  from  Mr.  Toughill  that 
the  story  was  already  in,  Mr.  Dil¬ 
worth  called  Sig  Hagen,  city  edi¬ 
tor  of  the  News,  in  an  effort  to 
kill  it.  This,  Mr.  Hagen  refused. 

In  a  letter  to  the  District  Attor¬ 
ney,  Mr.  Hagen  said; 

“We  have  no  objection  to  your 
releasing  feature  stories  for  Sun¬ 
day  publication,  but  do  feel 
strongly  that  news  stories  of  great 
importance  should  be  made  avail¬ 
able  to  all  papers  simultaneously, 
on  a  spot-news  basis.” 

In  a  reply,  Mr.  Dilworth  said, 
in  part: 

“As  regards  spot  news,  1  agree 
with  you  that  every  paper  has  a 
right  to  it,  as  it  comes  out,  and 
that  no  spot  news  should  be  with¬ 
held. 

“However,  as  regards  reports 
and  what  might  be  termed  ‘made’ 
news.  I  think  a  public  official  has 
a  right  to  put  this  out  in  such  a 
way  that  it  will  obtain  the  maxi¬ 
mum  coverage  and  there  is  no 
doubt  that  a  report  of  this  kind 
receives  the  best  coverage  in  the 
Sunday  newspapers.” 

The  Daily  News  called  attention 
to  Mr.  Dilworth’s  tactics  in  a  box 
titled  “The  Ban  Is  On.” 

On  February  26,  after  repeated 
editorial  prodding,  Mr.  Dilworth 
announced  that  “The  ban  is  off.” 
as  regards  the  news  reporter. 
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Keeping  Up  With  Taxes 
Boston’s  Big  Problem 


Boston — Uncle  Sam  took  more 
than  half  of  the  Boston  Herald- 
Traveler  Corporation’s  profits  in 
1951.  While  federal  income  taxes 
claimed  $696,997,  only  $452,166 
went  out  in  dividends  to  the  2,772 
owners  of  common  stock. 

Summing  up  the  corporation’s 
annual  report.  Treasurer  Roger  P. 
Talmadge  said  this  week:  “The 
Boston  Herald-Traveler  Corpora¬ 
tion  has  been  able  over  the  past 
two  years  to  keep  pace  with  rising 
operating  expenses,  but  not  with 
increasing  Federal  income  taxes.’’ 

Before  Federal  taxes  in  1949  the 
company  had  a  profit  of  $1,251,- 
002;  after.  $753,810.  Profit  be¬ 
fore  taxes  was  slightly  higher  for 
1951;  it  amounted  to  $1,252,344, 


oration  publishes  morning,  evening 
and  Sunday  editions. 

“In  a  period  of  rising  costs,” 
Mr.  Talmadge  reported,  “all  busi¬ 
ness  enterprises  face  the  problem 
of  so  increasing  revenues  as  to 
offset  the  ever  growing  expense 
burden.  The  degree  of  success  at¬ 
tained  by  any  particular  company 
depends  upon  many  factors.  Cer¬ 
tain  businesses — yes,  certain  news¬ 
papers — have  found  it  possible  to 
compensate  for  higher  taxes  as 
well  as  heavier  operating  expenses. 

Adjustment  More  Difficult 

“The  facility  with  which  Boston 
publishers  can  adjust  to  rising  costs 
is  very  materially  affected  by  the 
competitive  condition.  Decisions 


as  to  whether  or  not  advertising  or 
circulation  rates  should  be  raised 
are  based  more  on  this  extraor¬ 
dinary  situation  than  on  the  eco¬ 
nomic  or  moral  justifications  for 
such  steps. 

“Against  this  background  let  us 
examine  in  some  detail  the  Boston 
Herald-Traveler  Corporation  in 
1951. 

“Despite  the  condition  outlined 
above,  we  have  effected  an  orderly 
series  of  rate  increases  during  the 
past  year,  the  most  recent  of 
which  does  not  become  fully  ef¬ 
fective  until  April  1,  1952. 

“Total  advertising  linage  was 
down  slightly  from  1950  levels, 
primarily  as  a  result  of  a  drop  in 
national  classifications.  The  loss 
of  national  linage,  experienced  by 
most  publishers  across  the  country, 
is  undoubtedly  attributable  in  part 
to  a  diversion  of  advertising  dol¬ 
lars  to  the  medium  of  television. 

“Local  retail  volume  was  about 


but  after  taxes  it  was  down  to 
$555,347,  or  roughly  the  amount 
realized  from  an  increase  in  ad¬ 
vertising  rates. 

Net  Revenue  a  Record 
Net  revenue  was  up  to  a  new 
record  — $16,804,986  — for  1951 
but  net  earnings  were  down  to 
$1.47  per  share,  from  a  peak  of 
$2.76  in  1947  when  net  revenue 
was  $3,000,000  less. 

Advertising  linage  dropped  to 
26,923,643  in  1951,  from  the  1950 
record  of  27,398,089. 

Of  special  significance,  the  re¬ 
port  shows  a  decrease  in  newsprint 
consumption  to  43,089  tons  from 
1950’s  high  level  of  47,359.  In 
this  regard,  Mr.  Talmadge  noted 
that  the  bill  for  newsprint  and 
rotogravure  paper  dropped  $45,- 
568  (almost  1%)  primarily  as  a 
result  of  reducing  returns. 

.A  little  more  than  30%  of  the 
revenue  went  for  paper,  ink  and 
supplements,  while  wages  and  sala¬ 
ries  took  about  46%.  The  latter 
item,  $7,715,241,  was  $180,815 
^eater  than  in  1950,  due  to  6% 
increases  in  wage  rates.  A  further 
boost  of  6%  is  provided  in  con¬ 
tract  rates  effective  at  the  start  of 
1952. 

Tape  Equipment  Installed 


January  Linage  Up 
Despite  ‘General’  Dip 

For  general  advertising,  the  ahead  by  3,998,841  lines. 

January  linage  picture  sketched  by  Classified  volume  soared  to  a 
Media  Records  for  52  cities  was  new  high  for  January  of  46,345,- 
worse  than  that  of  August,  1949;  224  lines,  which  was  3,573,038 
not  much  better  than  that  of  Jan-  better  than  the  business  carried  in 
uary,  1948.  There  was  a  12.7%  the  first  month  of  record-breaking 
loss  as  against  January,  1951.  1951. 

But  total  newspaper  advertising  Small  gains  in  automotive  and 
linage  was  up  2.8%  over  a  year  financial  helped  to  account  for  an 
ago,  due  to  husky  gains  in  Retail  overall  increase  of  4,899,629  lines 
and  Classified — 4.2%  and  8.4%  for  January,  1952.  Summary  table 
respectively.  Where  General  was  follows  (with  city-by-city  reports 
off  3,046,358  lines.  Retail  was  starting  on  page  56) : 

NEWSPAPER  LINAGE— 52  CITIES 

(Complied  by  EDITOR  &  PUBLISHER  from  Media  Records 
Measurements) 

%of 

Previous  E&P 
Linage  Linage  Year  Index 

Total  Advertising 

January .  178,076,658*  173,177,029t  102.8  111.1 

December .  214,040, 829t  217,855,858  5  98.2  109.1 

Display 

January .  131,731,434*  130,404, 843t  101.0  108.4 

December .  171,043,0441  178,757,0865  94.7  107.4 


The  largest  portion  of  an  ex¬ 
penditure  of  $171,188  for  equip¬ 
ment  was  charged  to  installation 
of  Teletypesetter  machinery. 

With  a  further  observation  that 
the  corporation  was  not  subject  to 
excess  profits  taxes,  Mr.  Talmadge 
said  the  firm’s  level  of  earnings 
has  been  maintained  “in  spite  of 
the  serious  competitive  situation  in 
the  Boston  newspaper  field.” 

An  accompanying  chart  showed 
“a  striking  contrast  between  Bos¬ 
ton  and  other  leading  cities  in  the 
matter  of  the  number  of  newspa¬ 
pers  in  comparison  with  the  re¬ 
spective  populations.”  With  791,- 
000  population,  Boston  has  four 
morning,  three  evening,  and  four 
Sunday  papers,  in  direct  contrast 
to  St.  Louis  which  has  one  morn¬ 
ing,  one  evening  and  two  Sunday 
papers.  The  Herald-Traveler  Corp- 


Classified 


January . 

December . 

46,345,224* 

.  42,997,7851 

42,772,1861 

39,098,7725 

108.4 

110.0 

119.3 

116.3 

Retail 

January . 

December . 

.  98,839.666* 

.  136,914,8751 

94,840,8251 
138,334,212  5 

104.2 

99.0 

110.3 

109.3 

Department  Store 

January . 

December . 

.  37,257,373* 

52,744,0421 

36,972,9511 

53,129,9055 

100.8 

99.3 

109.6 

112.5 

General 

January . 

December . 

21,020,104* 

25,043,9461 

24,066,4621 
29,681,607  5 

87.3 

84.4 

95.5 

97.0 

Automotive 

January . 

December . 

8,208,319* 

9,518,7031 

8,165,3511 

8,394,7295 

100.5 

78.1 

119.7 

108.5 

Financial 

January . 

December . 

3,663,345* 

2,416,7641 

3,332,2051 

2,346,5385 

109.9 

107.6 

122.7 

120.5 

*January  1952.  (January  1951.  JDecember  1951.  sDecember  1950 
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even  with  1950.  Revenue  from  ad¬ 
vertising  ($11,671,803),  on  the 
other  hand,  was  up  $570,502  as  a 
result  of  rate  increases.  Circula¬ 
tion  revenue  ($5,133,183)  was 
down  $229,389,  principally  be¬ 
cause  of  the  large  ‘Know  New 
England’  contest  the  previous  year. 

“The  net  increase  in  total  reve¬ 
nue  of  $341,113  slightly  more 
than  offset  higher  expenses.” 

“The  depreciation  allowance 
was  $288,793  compared  with 
$287,060  the  preceding  year.” 

Among  current  liabilities  is  a 
$1,540,000  note  payable  to  Massa¬ 
chusetts  Mutual  Life  Insurance 
Company,  but  the  subsidiary  radio 
corporation  carries  the  burden  of 
the  principal  requirements  ($140,- 
000  a  year)  and  also  pays  3'/i% 
on  its  loan  from  the  newspaper, 
amounting  to  $470,000. 

Property  Acquired 

At  a  cost  of  $500,000  the  cor¬ 
poration  acquired  two  theaters  and 
a  store  adjoining  the  publishing 
plant,  for  press  room  expansion. 
The  theaters  have  been  demolished 
and  part  of  the  space  is  used  for 
a  parking  lot.  The  store  property 
is  rented,  so  that  the  entire  prop¬ 
erty  returns  a  modest  profit  on  the 
investment. 

Year-end  current  assets  amount¬ 
ed  to  $3,967,544  and  current  lia¬ 
bilities  to  $2,000,796,  which  in¬ 
clude  accrued  vacation  payroll  ex¬ 
panse  of  $251,156.  Out  of  net 
profits,  $103,181  was  set  aside  for 
use  in  the  business. 

Mr.  Talmadge  also  advised  that 
several  steps  have  been  taken 
“which  we  think  will  permit  some 
form  of  continued  operation  under 
all  but  the  very  worst  of  condi¬ 
tions”  if  there  is  war. 

■ 

Thomson  Acquires 
Vancouver  Paper 

Vancouver,  B.  C. — Vanvouver's 
morning  newspaper,  the  News- 
Herald  (circ.  40,000),  has  been  sold 
to  Roy  H.  Thomson,  of  the  Thom¬ 
son  dailies,  for  an  undisclosed 
price. 

The  sale  was  made  by  Donald 
Cromie,  publisher  of  the  Van¬ 
couver  Sun.  Mr.  Cromie  a  year 
ago  purchased  a  controlling  in¬ 
terest  in  the  News-Herald  from 
C.  B.  Delbridge. 

Mr.  Thomson,  who  owns  14 
other  dailies  in  Canada,  said  edi¬ 
torial  content  and  management  of 
the  News-Herald  will  remain  with 
the  resident  executives  of  the  news¬ 
paper  in  Vancouver. 

There  will  be  no  change  in  per¬ 
sonnel  and  political  policies  of  the 
paper  will  not  be  affected,  Mr. 
Thomson  said. 

In  a  statement  in  the  News- 
Herald,  the  Thomson  company  an¬ 
nounced  it  will  inaugurate  plans  of 
improvement  and  expansion  so  that 
the  News-Herald  will  increasingly 
serve  Vancouver  and  British  Co¬ 
lumbia. 

For  the  Thomson  company,  the 
purchase  marks  the  first  move  into 
a  Canadian  city  of  over  100,000 
population. 
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Chafee  Refutes  Opinion  Kansans  Purchase  New  Buading 

TTXT  Nebraska  Daily  Is  Dedicated 

OlVOIl  on  wJM  AlrOClTy  pAmBURY,  Neb.— Baney-Kreh-  Sf  QpV|f\ol 

biel  Newspaper  Service  announces  *  *  1UIC7 

Prof.  Zechariah  Chafee,  Jr.,  The  second  point  made  by  Mr.  the  sale  of  the  Fairbury  Daily  Lawrence,  Kan. — ^The  William 
of  Harvard  disagrees  with  At-  Rix  was  that  the  treaty  would  be-  News  to  R.  W.  Hunley  and  Max  Allen  White  School  of  Journalism 
tomey  Carl  B.  Rix  of  Milwaukee  come  domestic  law  of  the  United  H.  Robinson  of  Neodesha,  Kan.,  and  Public  Information  at  the  Uni¬ 
on  the  advice  the  latter  has  given  States  and  Congress  would  have  with  possession  effective  March  1.  versity  of  Kansas  dedicated  its  new 
to  the  American  Newspaper  Pub-  power  to  legislate  on  the  subjects  The  News  had  been  owned  for  $300,000  building  in  a  three-day 
lishers  Association  concerning  the  of  the  treaty  with  no  limitation  ex-  several  years  by  Mrs.  M.  P.  program  Febj  22-24. 

United  Nations  draft  convention  cept  the  language  of  the  First  Dougherty  of  Marysville,  Kan.,  More  than  '*  000  persons  in- 
on  the  transmission  of  news  and  Amendment.  and  edited  by  Clyde  R.  Moore.  ,50  newspapermen  ’  and 

right  of  correction.  To  this  Professor  Chafee  replies:  Messrs.  Hunley  and  Robinson  re-  officials  attended  the  cere- 

ANPA  asked  Mr.  Rix  to  give  “Our  present  federal  law  now  gives  cently  sold  their  Neodesha  (Kan.)  in^nected  the  three- 


monies  and  inspected  the  three- 


his  opinion,  on  certain  legal  ques-  foreign  correspondents  in  the  Oai/y  Sun  to  Paul  A.  Guess,  of  modern  newspaper  and  jour- 

tions  and  passed  them  along  to  the  United  States  all  the  privileges  Holton,  Kan.  nalism  plant  which  one  editor 

membership  several  weeks  ago.  which  are  promised  in  the  Con-  . .  termed  “worthy  of  its  name  and 

Coincident  with  endorsement  of  vention.  Consequently,  if  the  •q  i*  ■q-  A  V  namesake.” 

those  opinions  by  the  House  of  United  States  should  sign  this  Con-  rOUC©  XlGCOru  rruCuS  nnd  mihlichers 

Delegates  of  the  American  Bar  As-  vention  it  is  hard  to  see  why  any  Puts  Reporter  in  Jail  toS  Mrt  in  th^day-long  convoca- 

sociation  this  week.  Professor  legal  change  would  be  needed.”  Council  Bluffs  la  Wilham  uT  Feb  ^^  Vey  were 

Chafee  renlied  in  detail  to  each  I"  some  other  countries,  he  con-  _  '-O^ncil  bluffs,  la.  —  William  non  ret),  li.  1  ney  were  trwm  u. 

of  four  poinfs  LiSng,  on  the  ceded,  legal  changes  would  be  fanha'u  5ci^ce  Mon- 

whole  that  the' press  “has  nothing  necessary  to  repeal  restrictions  on  (Neb.)  World-Herald,  was  ar-  itor,  Jo^  P.  Harns,  uc 
Iiuic,  inai  I nc  press  nas  noining  r  raigned  in  police  court  here  Feb.  (Kan.)  Ne)vs-//era/t/ and  president 


to  fear  from  the  Convention,  and  Ihc  press. 

much  to  hope.”  Not  Applicable  to  U.  S.  Press 


21  on  a  charge  of  disorderly  con-  of  the  William  Allen  White  Foun- 
duct  after  an  altercation  with  Po-  dation;  W.  L.  White,  son  of  Wil- 


Oatis  Case  ‘Legalized,*  Claim  As  to  the  Rix  assertion  that  the  i,ce  Captain  Robert  Edwards.  liam  Allen  White  and  present  edi- 
The  No  1  point  of  objection  treaty  would  sanction  Presidential  Barger’s  camera  was  '('c  Emporia  (Kan.)  Ga- 

made  by  Mr.  Rix  was  that  United  directives  for  control  of  .informa-  slashed  during  the  fracas  and  he  zerre,*  Dolph  Simons,  Lawrence 
States  approval  of  the  Convention  I'®®-  Professor  Chafee  calls  it  •  j,  being  (Kan.)  Journal-World;  Henry  J. 

would  “legalize”  the  Oatis  Case  "completely  unsound”  because  the  ^leased  on  $25  cash  bond.  He  Haskell,  Kansas  City  (Mo.)  Star; 
and  the  chance  for  release  of  the  Convention  has  nothing  to  do  with  refused  access  to  rou-  Oscar  Stauffer,  Topeka  State  Jour- 

Associated  Press  correspondent  in  American  domestic  press  or  its  ••  nolice  reoorts  bv  Cantain  Ed-  ''til,  and  Rolla  Clymer,  Eldorado 

Czechoslovakia  "would  disappear.”  relations  with  the  pvemment.  It  Sdra^nS  IS  when  (Kan.)  Times. 

This  view  weighed  heavily  in  the  deals  with  the  forei^  correspond-  Edwards’  picture,  the  From  the  convocation  the  crowd 

decision  of  the  lawyers’  policy-  cn*s  operating  in  this  country  and  grabbed  his  camera '  and  streamed  to  the  new  home  of  the 

making  body,  meeting  at  Chicago.  American  correspondents  abroad,  on  floor  and  then  journalism  school,  modem  and  efll- 


The  ABA  delegates  formally  Professor  Chafee  pointed  out. 
voiced  opposition  to  U.  S.  signing  Mr.  Rix  left  to  the  press  itself 


was  led  by 


I  by  Alfred  J.  Schweppe  of  rection,  but  he  suggested  that  the  ..private,”  had  gone 


hauled  Barger  to  the  jail.  cent  down  to  the  new  Model  B 

Captain  Edwards  claimed  Mr.*  0“* 


ment. 

Although  the  teaching  of  jour- 


Seattle  who  quoted  the  Rix  report  treaty  would  legalize  peacetime  •  .  rantain’«  anH  nirkeH  nalism  at  the  University  of  Kansas 
to  ANPA.  Mr.  Schweppe  heads  censorship.  ’  ®  began  in  1894  when  three  students 

the  ABA  committw  on  ^ace  and  Professor  Chafee  remind^  of  of  Mr.  Barger’s  ?  newswriting  rourse. 


man  of  ABA’s  section  on  Interna-  nesota  and  he  explained  that  the  •  ■ 

tional  and  Comparative  Law,  left  Convention  merely  compromises  Executive  ChunoeS 
the  Chicago  meeting  before  the  on  4he  principle  to  leave  a  little  ^  TTTT  MAwanrvriAv 
final  vole.  In  his  analysis  of  the  room  for  these  countries  that  still 

Rix  opinions,  however.  Professor  desire  some  censorship.  Charleston,  W.  Va. — ^Le' 

Chafee  (who  helped  to  write  the  Right  of  Correction  Welch  announced  iis  resig 


On  ITU  Newspaper 


Charleston,  W.  Va. — ^Lewis  T.  floor 


Barker’s  cnroiicu  in  a.  ncwswriiuiK  Mjuisvg 

the  building  is  the  first  at  the  uni¬ 
versity  actually  designed  for  jour¬ 
nalism. 

>S  Dedication  ceremonies  took 

place  in  the  William  Allen  White 
'  Memorial  Reading  Room  on  the 


thinks  will  help.” 

No  Place  for  Trial  Safeguard 


“Let  us  .  .  .  dedicate  this  build¬ 
ing  to  the  broad  view  that  keeps 
in  mind  man’s  physical  and  tech- 


Chafee  (who  helped  to  write  the  Right  of  Correction  Welch  announced^  &is  resignation  jjj  dedication  talk.  Dean 

Convention)  insisted  that  the  pro-  As  a  remedy  for  “vituperative  Eeb.  22  as  managing  editor  of  the  Burton  W.  Marvin  of  the  journal- 

posed  treaty  gives  American  news-  falsehoods  in  newspapers  in  one  Daily  News-Digest,  an  ITU-fi-  ism  school  said: 

men  abroad  special  legal  privileges  country  about  another  country,”  nanced  publication.  Tlw  aftcmTOn  ,.j  should  recognize  the 

in  connection  with  their  profes-  Professor  Chafee  said,  the  Con-  ^^^ily  started  ^bhcation  in  De-  today  is  doing 

sional  work,  while  leaving  their  vention  provided  a  system  where-  cember.  Mr.  Welch  Mid  he  re-  ^  more  competent  job  than  ever 

ri^t  to  a  just  trial  (for  domestic  by  an  offended  nation  could  ask  signed  because  he  could  not  agree  i„  rooting  out  widespread 

crimes)  “exactly  as  it  is  under  in-  another  to  distribute  a  corrective  ®n  the  papers  policies.  FormCTly.  gomjpflon  such  as  evidenced  by 
temational  law,  backed  by  what-  communique.  editor  of  me  J^Ktin  (^  jneome  tax  scandal, 

ever  methods  our  government  This,  the  Professor  explained,  Va.)  Banner,  and  he  hM  worked  “Let  us  ...  dedicate  this  build- 
thinks  will  help.”  was  a  concession  in  the  process  of  ®n  the  Da//y  Mail  and  Charleston  broad  view  that  keeps 

No  Place  for  Trial  Safeguard  treaty-making,  but  he  contended  Gazette  here.  physical  and  tech- 

The  Convention  he  maintained  pr®misc  that  a  communique  M.  F.  (Jack)  Block  arrived  nical  attributes  and  his  mental, 

does  not  affect  the  Oatis  case  one  placed  on  a  table  in  the  from  Indianapolis  to  take  over  as  spiritual,  and  social  qualities.” 

way  or  the  other  since  American  Press-room  of  the  State  Depart-  publisher  of  the  New-Digcst.  ^  xhgn  came  the  presentation  of 

newsmen  would  have  the  same  giving  up  very  much”  succeeds  George  W.  Elhs,  who  flyg  historical  and  inspirational 

rights  to  diplomatic  protection  as  advantages”  which  left  Charleston  several  weeks  ago.  gjftj  to  the  school.  They  were  a 

American  commercial  travelers  or  ®**'er  articles  in  the  Convention  ■  portrait  of  William  Allen  White, 

tourists— “no  more  and  no  less.”  American  newsmen  p j-_*  Honpc*  painted  by  Joseph  Hirsch  and  pre- 

Professor  Chafee  said  Mr.  Oatis  working  abroad.  xiup  »  sented  by  Harry  Scherman,  presi- 

Wfls  convicted  of  espions^e  sftcr  *  Xs  X"” f©©  SOOXl  dent  of  the  BoolC"Of*the*h4ooth 

an  outrageously  unfair  trial.”  ColorUl^  Contest  Washington — President  Truman  Club;  the  George  Matthew  Adams 

Safeguards  of  a  fair  trial  would  Boston — A  “George  Washing-  told  newsmen  Feb.  28  that  he  collection  of  William  Allen  White’s 

have  to  be  covered  in  a  general  ton  Coloring  Contest”  will  begin  hoped  William  Oatis  would  soon  fizsl  editions  and  books  on  journal- 
®(  commerce.  Professor  March  2  in  the  Sunday  Herald  for  be  out  of  jail  in  Czechoslovakia.  Ih®  Albert  T.  Reid  ccdlectum 
^afee  argued.  It  would  have  boys  and  girls  in  the  first  six  school  He  would  not  say  specifically  what  ®(  fainous  cartoons;  a  100-year-old 
been  very  unusual,  he  commented,  grades.  A  $1000  defense  bond  was  being  done  because  it  would  Washington  h^d  press,  presented 
anything  of  the  sort  in  and  a  model  railroad  are  first  be  told  to  the  world  and  then  it  (’y  P®*‘d  Voiland,  Kansas  State 
the  News  Convention.  prize.  might  not  work.  {Continued  on  page  63) 
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Toni  Schedules 
UO  Newspapers 
In  Major  Drive 

Chicago — ^Toni,  which  began  in 
newspapers  on  a  cooperative  basis, 
market  by  market,  is  again  using 
newspapers. 

The  firm,  which  has  relied  heav¬ 
ily  on  radio  and  television,  is 
launching  a  campaign  in  1 10  news¬ 
papers  in  major  markets  this 
month.  Toni  advertising  will  in- 
elude  7,800-line  schedules  in  news- 
papers,  including  6,600  lines  in  / 
two-color  ads. 

The  company  is  planning  to 
spend  upwards  of  $600,000  in 
newspapers  on  an  intensive  10- 
week  campaign  which  marks  the 
first  heavy  use  of  newspapers  by 
Toni  on  a  national  basis. 

Advertising  representatives  of 
the  1 1 0  newspapers  were  guests  of 
the  Toni  Company  at  a  luncheon 
here  Feb.  26  at  which  Toni  offi¬ 
cials  and  their  advertising  agency, 
Foote.  Cone  &  fielding,  asked  for 
merchandising  help. 

Newspaper  representatives  were 
told  by  an  agency  spokesman: 

“We  think  the  newspapers  have  a 
tremendous  influence  with 


THAT  SEASON  is  here  again  .  .  . 
and  Leo  Durocher  makes  a  cow¬ 
boy  out  of  lony  Sande  of  U.P. 
picture  staff  just  for  a  gag  (in  re¬ 
verse)  at  Giants’  Phoenix  camp. 


1 1  Writers  Making 
Army  Inspection  Tour 

Detroit  —  Eleven  automobile 
writers  left  here  (Feb.  27)  by 
plane  on  a  28-day,  17,000-mile 
Army  tour  to  see  firsthand  the  role 
American  industry  is  playing  in 
the  Korean  war. 

The  newsmen  will  spend  five 
the  days  in  Japan  and  six  in  Korea 
trade  and  we  think  there  are  some  and  will  witness  Arctic  maneuvers 
definite  advantages  when  we  use  in  Alaska.  In  addition  they  will 
newspapers.”  visit  U.  S.  military  establishments. 

Speaking  for  newspapers,  Har-  All  expenses  of  the  trip,  other 
old  S;  fiarnes,  director  of  the  fiu-  than  for  transportatioft,  are  being 
reau  of  Advertising,  ANPA,  told  paid  by  the  publishers.  On  tour: 


Toni  and  agency  executives:  “I 
am  sure  that  every  newspaper 
within  its  policy  and  power  will  do 
all  it  can  to  make  this  campaign 


Leo  Donovan,  Detroit  Free 
Press;  Edwin  G.  Pipp.  Detroit 
News;  An.sell  Talbert.  New  York 
Herald  Tribune;  Karin  Walsh,  Chi- 


pay  off  at  the  only  place  it  really  ca.eo  Sun-Times;  Norman  Nichol- 


counts — at  the  retail  counter, 
Newspapers,  said  Mr.  fiarnes, 
view  the  Toni  campaign  as  a 


Phila.  Bulletin 
Forum  Moves 
To  Larger  Hall 

Phil.adelphia  —  Two  major 
changes,  both  dictated  by  good 
public  relations,  have  been  made 
in  arrangements  for  the  sixth  an¬ 
nual  Philadelphia  Bulletin  Forum, 
March  3-4. 

Mrs.  Robert  McLean,  Forum 
program  chairman  and  wife  of 
the  president  of  the  fiulletin,  has 
announced  that  this  year’s  Forum 
will  take  place  at  the  Academy  of 
Music  instead  of  the  fiellevue- 
Stratford  Hotel.  Even  the  enlarged 
seating  accommodations,  however, 
will  hold  only  a  fraction  of  the 
34,500  persons  who  have  already 
requested  tickets. 

A  second  change.announced  by 
Ruth  Geri  Hagy,  Forum  director, 
finds  the  three  Forum  sessions 
scheduled  for  a  Monday  evening, 
Tuesday  afternoon  and  Tuesday 
evening  so  that  radio  and  tele¬ 
vision  broadcasts  of  Forum 
speeches  can  be  carried  all  over 
the  nation  without  depriving  fight 
fans  of  the  popular  Wednesday  or 
Friday  night  shows. 

The  1952  Forum  theme,  “Year 
of  Decision”  will  elicit  discussion 
of  many  of  the  issues  of  this  year’s 
Presidential  election  by  such  per¬ 
sonalities  as  Senator  Estes  Ke- 
fauver.  Senator  Margaret  Chase 
Smith,  Senator  James  Duff,  Paul 
Hoffman,  Justice  William  O. 
Douglas,  United  Auto  Workers 
Chief,  Walter  Reuther;  and  Gen. 
Lauris  Norstad,  Commanding  Gen¬ 
eral  of  the  NATO  Air  Forces. 

Roscoe  Drummond  of  the 
Chrisian  Science  Monitor,  and 
syndicated  columnists  Thomas 
Stokes  and  Marquis  Childs  will 
discuss  election  politics.  ' 
Joseph  Livingston,  financial  edi¬ 
tor  of  the  fiulletin,  and  Merlyn 
Pitzele,  labor  editor  of  Business 
Week,  will  quiz  Defense  Mobil- 
izer  Charles  Wilson. 

James  S.  Pope,  chairman  of  the 
Committee  on  Freedom  of  Infor¬ 
mation  for  the  ASNE,  will  deliver 
a  major  address. 

Talks  are  also  scheduled  by 
Morley  Cassidy,  fiulletin  foreign 


Silenced  by  'Flu' 

Clifton  Forge,  Va. — An  epi¬ 
demic  of  influenza  forced  the 
Clifton  Forge  Daily  Review  to 
suspend  for  several  days,  begin¬ 
ning  Saturday,  Feb.  23.  Illness 
struck  the  ranks  of  the  mechan-  ' 
ical  help. 

New  Job  Peak  Shown  » 
In  Cincinnati  Poll 

Cincinnati — Greater  Cincinnati 
industrial  employment,  total  pay-  } 
rolls,  and  per-employe  income  are 
at  their  highest  peaks  in  history, 
according  to  the  Times-Star’s  154 
Annual  Payroll  Poll  report. 

Comparing  findings  of  the  cur¬ 
rent  survey  with  those  of  the  14 
previous  studies.  Times-Star  re¬ 
searchers  found  that  local  industry 
today  engages  nearly  75,000  more 
workers  than  in  1938.  Present  em¬ 
ployment  —  estimated  at  158,525 
—  is  even  higher  than  during  the 
peak  wartime  year,  by  about  30,- 
000  employes. 

The  Times-Sfar  Payroll  Poll  de¬ 
termines  not  only  gross  employ¬ 
ment  and  wage  payments,  but  also 
shows  estimated  payments  on  a 
day-to-day  basis  for  the  year. 

Poll  figures  are  based  on  actual  , 
payrolls  for  the  month  of  October  J 
each  year,  obtained  by  means  of 
confidential  questionnaires  sent  to 
all  leading  manufacturers. 

Payroll  information  is  released 
only  as  it  applies  to  Cincinnati  in¬ 
dustry  as  a  whole,  and  figures 
from  individual  firms  and  indus¬ 
tries  are  never  revealed. 


son.  United  Press. 

Also  Harold  Gerace,  Flint 
^  „  (Mich.)  Journal;  Leonard  West- 

challenge  and  opportunity  to  rate,  Chilton  Publications;  Guy 
help  a  famous  product  win  new  Nunn,  radio  commentator  repre¬ 
laurels.”  seating  the  United  Auto  Workers 

Irving  Harris,  vicepresident  of  (CIO);  William  H.  McGaughey, 
the  Toni  Co.,  recalled  how  Toni  Automobile  Manufacturers  Asso- 
t*gan  in  1944  with  its  first  adver-  ciation;  John  Leonard,  Newsweek, 
tising  in  St.  Paul  newspapers  on  a  and  Stanley  firams.  Business  Week. 
cooperative  basis,  offering  dealers  ■ 

$54  in  advertising  allowance  for  ,  i  t»  . 

$54  worth  of  merchandise  bought.  Weekend  Rate  Otter 
The  company  continued  to  Rapid  City,  S.  D. — ^The  Rapid 
launch  the  new  product,  market  by  City  Daily  Journal  has  announced 

market,  he  said,  until  it  had  at-  a  new  rate  card.  No.  13,  providing  ,  ^  ^  , 

tained  national  distribution  and  for  an  increase  in  the  national  rate  correspondent,  and  columnists  Jo^  nann.  nuuutM,  ...., 

consumer  acceptance.  During  the  from  11  cents  to  12  cents  per  Louis  Galentiere  and  News-E.xpress},  L.  W. 

nIJwin  McFetridge  (Tulsa  World), 

000,000  Toni  home  wave  sets,  he  Lighter,  general  manager.  Effec- 
said.  The  new  lotion  marks  the  tive  July  1,  the  Journal  will  offer 
first  change  in  the  product  since  a  combination  rate  for  Saturday 
its  introduction,  he  added.  afternoon  and  Sunday  morning  or 

Prior  to  the  campaign  about  to  Monday  morning  and  Monday  af- 
be  launched,  75%  of  Toni’s  adver-  Icrnoon. 
tising  budget  has  been  spent  in  t»  i  "  «  • 

James  Bales  Retires 

San  Francisco  —  James  A. 
fiales,  managing  editor,  San  Fran¬ 
cisco  Call-Bulletin,  retired  Feb.  25. 

He  had  been  managing  editor  since 
1945  and  was  assistant  managing 


Hennepin  Mill  Output 
To  Exceed  14,000  Tons 

San  Antonio,  Tex.  —  Board 
members  of  the  Hennepin  Paper 
Company  of  Little  Falls,  Minn- 
met  here  Feb.  18  as  guests  of 
Frank  Huntress,  publisher  of  the 
San  Antonio  News  and  Express. 
Production  for  1952  was  estimated 
to  exceed  14,000  tons. 

Those  present  were  Frank  Hun¬ 
tress,  Sr.,  board  chairman;  Ster¬ 
ling  E.  Graham,  (Cleveland  P/fli" 
Dealer),  president;  Richard  L 
Jones,  Jr.,  (Tulsa  Tribune)  treas¬ 
urer;  Frank  Huntress,  Jr.,  (5® 


include  fiulletin  Sports  Editor  Ed 
Pollock,  and  A1  Capp,  comic-strip 
artist. 


radio  and  TV,  with  the  balance  in 
magazines  and  newspapers.  The 
latter  have  been  primarily  used  in 
connection  with  Sunday  supple¬ 
ment  and  color  comics. 

“The  company  is  now  seeking 


big,  broad  penetration,”  said  the  editor  for  six  previous  years,  join- 
agency  spokesman,  “and  so  for  the  ing  the  Call-fiulletin  after  service 
■first  time  is  using  a  national  news-  as  night  editor  of  the  San  Fran- 
paper  campaign  to  do  the  job.”  cisco  Examiner. 


Business  Reviews 

Dallas  —  The  Sunday  Dallas 
Morning  News  published  an  na- 
nual  fiusiness  Review  edition  on 
Jan.  13  containing  208  pages  in  13 
parts,  covering  the  national.  South¬ 
western,  Texas  and  local  picture, 
fiig  names  in  American  industry 
by-lined  numerous  stories.  The 
Dallas  Times  Herald,  also  carry¬ 
ing  a  special  business  review  in 
the  Sunday  edition,  had  148  pages 
in  12  sections. 


eri  L.  Smith,  (Charleston  Ct- 
zette),  Walter  D.  Peek,  (N^ 
York)  vice-president  in  charge  of 
sales;  Frank  D.  Hodgdon,  (Cleve 
land  Plain  Dealer),  secretary;  M 
P.  McGill,  (Tulsa  newspapers) 
auditor;  Frank  Knight,  ((Charles¬ 
ton  Gazette),  Walter  Peek,  h- 
(New  York)  and  Royce  Craig 
(Tulsa  newspapers). 

Satisfaction  was  expressed  W 
board  members  as  to  the  mill* 
operations,  and  several  minor  n*’ 
chanical  improvements,  as  well  H 
a  larger  inventory  of  wood, 
authorized  at  the  directors’  meet¬ 
ing. 
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CARTOONISTS  VIEW  FRANCE'S  OBJECTIONS  TO  GERMAN  REARMAMENT 


STARTING  TO  SPAT  AGAIN 

Green,  Providence  (R.  I.)  Journal 


DURING  THE  LULL 

Alexander,  Philadelphia  (Penna.)  Bulletin 


'SKELETON'  GERMAN  ARMY 

Cargill,  Central  Press  Association 


French  Press  Agency 
Status  Under  Review 

Paris — Agence  France  Presse  is  it  is  a  reflection  of  the  opinion  of 
now  under  the  supervision  of  M.  the  Government.” 

Lucius,  member  of  the  Council  of  To  this,  the  Minister  of  Infor- 
State,  a  body  controlling  the  civil  mation  has  replied:  “The  pre¬ 
service  in  France.  occupations  expressed  in  your  let- 

An  official  note  issued  Feb.  21  ter  are  those  of  the  Government.” 


made  known  his  designation  by  the  Prestige  Loss  Feared 

president  of  the  Council  and  Ihe  ^PP  ^ave  also  pro- 

Minister  of  Information  to  as-  “against  misleading  rumors 

sure  the  working  of  the  ntws  ,f,e  be- 

agency  during  the  suspension  of  ,5^^  journalists  would  be 

Its  director  general,  Maurice  Negre.  themselves  to  the 

M.  Lucius  also  is  charged  with  falsification  of  a  piece  of  news  en- 
making  a  study  of  the  definitive  trusted  to  them  ” 
status  of  the  agency  “with  a  view  Association  of  the  Provin- 

10  increasing  its  autonomy  and  its  expressed  to 

M.  Coste-Floret  its  regret  at  the 
M.  Negre  Suspended  sanction  taken  against  M.  Negre, 

The  siuation  grows  out  of  the  and  in  turn  hopes  that  the  daily 
removal  of  M.  Negre  by  the  Min-  press  will  be  invited  to  take  part 
ister  of  Information,  Paul  Cost-  in  the  elaboration  of  definitive  sta- 
Floret.  on  Feb.  18  because  of  a  tutes  of  the  national  agency, 
news  dispatch  filed  from  London,  French  National  Associa- 

saying  that  Great  Britain  and  the  (jon  of  News  Agencies  issued  a 
United  Statp  had  given  France  a  communique  saying  it  “is  of  the 
guaranty  that  they  would  help  opinion,  apart  from  any  political 
effort  of  Germany  to  consideration,  that  this  sanction 
withdraw  from  the  European  constitutes  a  flagrant  attempt  on 
A  t.  freedom  of  the  press  and 

the  dispatch  reached  Paris  at  causes  grave  prejudice  at  the  same 
an  hour  when  the  Prime  Minister  jjfog  jo  the  dignity  as  an  informer 
was  in  discussion  with  the  Socialist  ^^d  to  the  world-wide  prestige  of 
ar  y  in  regard  to  a  vote  of  con-  agency,  and  addresses  to  the 

u  f  ..  Government  its  vehement  protest.” 

A  member  of  parliament  has  put  Monde  commented: 

of  fo*  “At  the  Agence  France  Presse 
L  .  for  what  reasons  jj  declared  that  the  dispatch 

iRrr,  ^  himself  compelled  to  from  London  had  been  issued  in 
on  the  staff  of  this  (he  form  in  which  it  had  been 
,  agency  and  cause  doubt  as  received  by  teleprinter  from  Lon- 
nf  .-fc  •  ff’®  sincerity  jon.  The  agency  also  pointed  out 

in  ormation.  (ha(  (^g  ia(gr  United  Press  dispatch 

The  Federation  Nationale  de  la  had  attenuated  the  original  denial 
Presse  sent  a  letter  to  the  Minister  by  Mr,  Acheson  and  that  an  ar- 
ot  Information,  in  which  it  called  tide  in  the  Daily  Mail  of  Tuesday 
tor  the  vote  without  delay  of  a  tended  to  confirm  the  Agence 
new  statute  making  the  Agence  France  Presse  dispatch.” 
rrance  Presse  a  free  agency”  “The  Minister  of  Information 
whereas  at  present,  “one  is  led  to  reproached  Agence  France  Presse 
believe,  in  France  and  abroad,  that  with  having  added  the  words, 
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‘learns  from  a  reliable  source.’ 
He  also  apparently  objected  that 
the  accuracy  of  the  news  should 
be  verified  by  consultation  with 
the  French  Foreign  Office.  ,  .  ,  The 
cabinet  apparently  considered  that 
there  had  been  at  least  error  in 
appreciation  and  grave  blunder  in 
having  allowed  the  suspicion  of  a 
‘manoeuvre’  to  hover  over  the 
Government.” 

M.  Negre  was  fired  a  few  years 
ago,  but  he  won  reinstatement.  He 
is  a  veteran  of  the  old  Havas  agen¬ 
cy  and  served  the  Free  French  to 
such  an  extent  during  the  Vichy 
regime  that  he  landed  in  Buchen- 
wald.  U.  S.  troops  liberated  him 
in  1945,  whereupon  he  rounded  up 
other  Havas  alumni  and  formed 
AFP  with  government  help. 

Subsidy  Aids 

Ironically,  just  a  short  time  be¬ 
fore  his  suspension,  M.  Negre  took 
pains  in  an  interview  in  L’Echo 
de  la  Presse  to  explain  how  ben¬ 
eficial  is  the  subsidy  provided  by 
the  government.  He  was  asked 
whether  this  governmental  aid 
caused  an  unfavorable  prejudice. 

“This  gives  me  the  opportun¬ 
ity,”  replied  M.  Negre,  “to  put 
matters  clearly.  It  is  not  the 
Agence  France  Presse  that  the 
State  thus  subsidizes  but  the  whole 
French  press.  As  a  matter  of  fact, 
the  price  of  the  service  sold  to  the 
press  by  the  Agence  France  Presse 
does  not  exceed  20%  of  the  cost 
of  collecting  the  news.  This  means 
that  after  deducting  our  cost  prices 
there  is  a  lack  of  profit  on  our 
French  service.  The  subvention 
makes  up  this  difference.  Abroad, 
prices  are  not  fixed  by  us;  they  de¬ 
pend  .strictly  on  those  of  our  com¬ 
petitors.  There  is  nothing  myster¬ 
ious  about  the  administration  of 
our  business.” 

In  the  Middle  East  and  the 
Arab  States  the  preponderance  of 
the  Agence  France  Presse  was  de¬ 
scribed  as  practically  general. 

“In  Turkey,  the  percentage  of 
news  of  A.F.P.  origin  is  67%  and 
in  Egypt,  62%, ”  said  M.  Negre. 

“In  Lebanon,  A.F.P.  has  prac¬ 


tically  eliminated  the  foreign  agen¬ 
cies,  since  more  than  90%  of  the 
news  published  in  the  press  ema¬ 
nates  from  the  French  agency.  In 
Israel,  A.F.P.  is  by  a  long  way 
the  first  agency,  with  a  percentage 
of  75%.  In  the  Far  East,  in  Ja¬ 
pan,  A.F.P.  since  1950  has  over¬ 
taken  and  passed  the  other  great 
Anglo-Saxon  agencies  with  35% 
reproduction.” 

The  present  situation  of  the 
French  press,  said  M.  Negre, 
obliged  the  greater  part  of  French 
newspapers  to  use  agency  sources, 
it  being  no  longer  possible  to 
maintain,  as  much  in  Frence  as 
abroad,  a  network  of  corre¬ 
spondents  comparable  to  those  of 
agencies. 

Newsprint  Protest 

Albert  Bayet,  president  of  the 
French  National  Press  Associa¬ 
tion,  protests  vigorously  that  the 
price  of  newsprint  is  not  a  world 
problem.  This  he  does  in  an  ar¬ 
ticle  in  La  Presse  Francaise. 

“The  opulent  American  press,” 
writes  M.  Bayet,  “which  did  not 
have  to  suffer  the  cruelties  of  for¬ 
eign  occupation,  which  disposes 
of  super-abundant  advertising, 
pays  45  francs  per  kilogramme  for 
its  paper.  The  English  press,  truly 
more  hard  hit  by  the  war  but 
which  has  undergone  no  internal 
crisis,  pays  65  francs  a  kilo¬ 
gramme.  The  press  born  of  the 
Resistance  and  the  Liberation, 
which  started  without  capital  and 
does  not  enjoy  the  same  advertis¬ 
ing  resources  as  the  American  and 
English  press,  pays  85.75  francs 
per  kilogramme  for  its  newsprint. 
As  such  a  price  for  newsprint, 
how  can  it  be  expected  that  news- 
pajaers  operating  at  present  can 
make  both  ends  meet? 

“For  a  long  time  we  have  been 
told  that  the  increase  in  the  price 
of  newsprint  was  a  world  phe¬ 
nomenon  against  which  nothing 
could  be  done.  Today  the  facts 
reply:  45  in  New  York,  65  in 
London,  83  in  Paris.  There  is  no 
world  increase  but  a  French  in- 
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Astoria”  (sec  cut).  Still  another  ' 
series  of  Savarin  ads  was  devel¬ 
oped  around  several  well-known  | 
“Mr.  and  Mrs.”  radio-TV  teams. 

A  Starch  readership  study  made  ' 
of  Savarin  ads  achieved  a  meas¬ 
ure  of  success  on  their  level  of 
readership  six  to  seven  times 
higher  than  the  newspaper  aver¬ 
age,  according  to  Mr.  Mazzei. 

Medaglia  Format 
In  terms  of  space  the  advertis¬ 
ing  for  Medaglia  d’Oro  demi- 
tasse  follows  the  same  format  as 
that  of  Savarin.  However,  it  leans  1 
more  heavily  on  high-circulation  ^ 
dailies,  and,  as  Mr.  Mazzei  puts 
it,  “offers  a  paradox  because  the 
market  for  Medaglia  d’Oro  in¬ 
cludes  both  Park  Avenue  custom¬ 
ers  and  Mulberry  Street  homes." 

Copy  stresses  the  class  appeal 
when  run  in  English-printed  dail¬ 
ies  (see  cut);  plays  up  the  angle: 
“In  smart  homes  throughout  the 
world,  the  perfect  end  to  perfect 
dinners  is  Medaglia  d’Oro,  the  real 
continental  demi-tasse  coffee.” 

Back  in  1949,  a  series  of  75- 
line  ads  on  this  brand  featured 
various  headlines  in  Italian  over 
a  one-column  cut  of  various  stage 
and  screen  stars.  One  such  ad,  for 
example,  showed  a  picture  of  Nino 
Martini,  world-famous  Metropoli-  , 
tain  Opera  tenor.  The  headline:  , 
“Musica  Pura.”  Body  copy  ran  in 
English  and  quoted  singer  Martini 
as  saying  “Medaglia  d’Oro  is  the 
true  cosmopolitan’s  delight.  Mete 
words  cannot  describe  its  wonder- 
'  ful  flavor  and  aroma — they  are 
sheer  music!” 

These  Medaglia  d’Oro  ads,  inci¬ 
dentally,  scored  a  Starch  reader- 
ship  rating  twice  that  of  the  Sav¬ 
arin  ads. 

In  addition  to  this  use  of  news¬ 
papers,  Schonbrunn  &  Co.  hii 
gradually  branched  out  into  radio- 
TV  with  several  “spots”  daily, 
transportation  advertising  and 
“class”  magazines  like  the  Sp» 
Yorker,  Cue,  and  Gourmet. 

Mr.  Mazzei  won’t  say  what  his 
ad  budget  is — other  than  to  admit 
it’s  in  the  six  figures  and  is  appor¬ 
tioned  to  each  medium  depending 
upon  the  sales  job  at  hand. 

Up  from  17th  Place 
As  a  result  of  this  advertising 
program,  always  spearheaded  by 
newspapers,  the  firm  has  moved 
its  Savarin  coffee  brand  from  Hth 
place  among  all  brands  sold  in  the 
Metropolitan  New  York  market  to 
second  place;  maintains  the  butt 
of  its  distribution  through  some 
15,000  retail  and  wholesale  outlets 
within  a  50-mtle  radius  of  Man¬ 
hattan.  Balance  of  distribution  is 
throughout  the  U.  S.  as  a  service 
to  special  customers  and  resorts. 

“We  fully  appreciate,”  Mr.  Mat- 
zei  told  Editor  &  Publisher,  the 
power  of  the  newspaper  to  do  a 
selling  job  for  our  product  in  1“ 
local  area.  Sihee  1939 — when 
,  first  started  to  use  advertising- 
it  has  been  our  policy  to  um  ne^ 
k  papers  as  the  basic  medium^W 
Schonbrunn  &  Co.  campaigns." 


THE  ADVERTISING  SURVEY 


How  Coffee  Firm  Shifted 
From  Bin  and  Bag  Sales 


Medaglia  d’Oro  coffees;  has  ad-  age  identification  for  both  coffees.” 
verlised — ^largely  through  some  29  Visual  Impact  Vital 

newspapers  —  its  Savarin  brand  g^rly  advertising  in  all 

into  the  No.  2  sales  spot  m  the  York  dailies  was  of  the  buck- 

Metropolitan  New  York  area,  and  gyg  poster  type.  “We  selected 
made  its  Medaglia  Italian  roast  newspapers  as  our  basic  medium,” 
demi-tasse^  an  end  -  of  -  the  -  meal  Mazzei,  “because  of  the 

“must”  with  gourmets.  The  53-  yjj^j  visual  impact  they  offer — a 
year-old  coffee  firm  s  marketing  feature  of  particular  importance  to 
picture  wasn’t  always  as  clear-cut.  jjj  getting  across  our  two  unique 
From  1899  through  the  late  brand  names  which,  unless  spelled 
1930’s,  90%  of  its  business  con-  visually,  meant  nothing  to  the 
sited  of  selling  to  the  trade  a  consuming  public — at  least  not  in 
variety  of  non-advertised  coffee  those  early  days, 
brands  in  100-pound  sacks  and  “jn  addition,”  Mr.  Mazzei  ex- 
one-pound  paper  bags  under  such  plained,  “the  visual  impact  of- 
names  as  “Old  Homestead,  fered  by  newspapers  was  needed 
“Sterling”,  “Dependable  ’>  ^od,  of  (q  g^jjj  positive  identification 
course,  Savarin  and  Medaglia  for  our  two  new  distinctive  pack- 
d’Oro  (pronounced:  “Madahlia  ggg  designs.  At  the  same  time  our 
Doro”).  The  rest  of  the  company  s  ads  had  to  create  ‘atmosphere’  for 
business  was  realized  from  pack-  each  blend.” 
ing  private  brands.  From  the  very  beginning  the  ad- 

Handwriting  on  Wall  vertising  of  the  two  brands  was 

In  the  late  1930’s,  however,  kept  separate  and  distinct.  Savarin 
modem  packaging  and  merchan-  (via  Lawrence  C.  Gumbinner, 
dising  techniques  spelled  out  the  Inc.,  New  York),  a  rich  American 
ultimate  end  of  the  bin-and-bag  brown  roast,  appealed  to  Ameri- 
selling  era,  and  S.  A.  Schonbrunn,  can  tastes;  Medaglia  d’Oro  (via 
president,  was  quick  to  decipher  Pettinella  Advertising  Co.,  New 
the  handwriting  on  the  wall  as  York),  an  Italian  black  roast,  was 
meaning  the  end  of  his  business  slanted  at  a  large  Italo-American 
unless  he  updated  his  marketing,  market  and  at  gourmets  in  gen- 
Accordin^y,  Mr.  Schonbrunn  eral- 
took  two  important  initial  steps:  Savarin  Strategy 

1 )  he  boiled  his  line  of  coffees  -pQ  launch  Savarin  quickly, 
down  to  two — Savarin  and  Me-  Schonbrunn  &  Co.  used  a  two- 
daglia  d’Oro;  2)  embarked  on  a  pronged  strategy:  1)  large-size  ads 
campaign^  of  advertising  and  pro-  (often  full-page)  were  run  in  all 
motion  aim^  at  establishing  these  New  York  dailies  and  in  many 
two  brands  in  the  New  York  mar-  suburban  papers.  This  gave  the 
ket  under  the  direction  of  John  E.  company’s  salesmen  something  to 
Mazzei  as  advertising  and  sales  merchandise  to  the  trade.  “You 
manager.  can’t  carry  a  radio  program  under 

Because  most  of  the  Schon-  your  arm,”  Mr.  Mazzei  pointed 
brunn  competition  made  good  gut,  “but  you  can  carry  a  newspa- 
coffee  blends,  both  Messers  Schon-  pgj-  containing  your  ad  to  show 
brunn  and  ^  Mazzei  realized  that  dealers  that  you’re  producing — 
the  advertising  and  promotion  had  goj  jggj  talking;”  2)  a  steady  cam- 
to  carry  solid,  thought-provoking  paign  of  75-100-line  reader  testi- 
messages — the  type  that  would  monial  ads  was  maintained  follow- 
make  dealers  say.  These  brands  j^g  jjjg  large-space  blast  “to  give 
are  profitable  to  stock,  and  make  ,,0  freanencv  of  insertion  ” 
consumers  ask  themselves,  “Why  Current  Savarin  ads  still  follow 
don’t  I  use  these  brands?”  jjig  same  format.  Large  ads  are 

Basic  Objectives  run  to  highlight  a  sales  milestone; 


coffee 
served  at 
IheWaldoif' 
Astoria 


You'll  onjey  SAVARIN 
—it's  coffeo-er  ceffool 


Advertising-er  advertising  for  “a 
c^ee-er  coffee.” 


■  In  smart  homes  throughout  the 
world,  the  perfect  end  to  perfect  din¬ 
ners  is  Medaglia  d'Oro,  the  real  con¬ 
tinental  demi-tasse  coflee.  It's  zestful — 
sparks  conversation,  helps  digestion. 
&rved  steaming  black,  it's  deliciously 
different — satisfyingly  strong  in  flavor, 
but  not  stronger  in  caflein. 

n  You've  enjoyed  Medaglia  d'Oro 
at  fine  continental  restaurants.  Now. 
serve  it  in  your  home.  Al  your  grocer! 


n»UAN  ROAST  COfPCe 

Pronounced:  e’ercti 

"Medahtia  Doro" 


77  Water  Street.  N.Y. 
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City  of  Dayton 
Report  in  Papers 

Dayton,  Ohio  —  For  the  first 


Public  Called  In 
To  Appraise 


GUY  P.  GANNETT 


iv/n,  vyiiiu  I  ui  iuc  mat  *1*  # 

time,  the  annual  report  by  the  city  JJailieS  wOlltent 
to  the  citizens  of  Dayton  was  car¬ 


ried  this  year  in  the  daily  newspa-  Richmond,  Va.  —  In  a  special 


pers — Feb.  27  in  the  News  and  session  attended  by  reporters  and 


Feb.  28  in  the  Journal  Herald.  editors,  three  prominent  residents 


Rol  Stine,  retail  advertising  man-  were  asked  to  tell,  frankly,  what 
ager  of  the  News  and  Journal  Her-  ‘^^y  do  and  don’t  like  about  the 


THE  GUY  (;ANNETT  NEWSPAPERS,  INC. 


aid,  said  the  full  tabloid  supple-  Richmond  newspapers.  (Times- 
ment  was  charged  at  regular  pre-  Tfi^potch  and  News  Leader). 


vailing  rates  plus  regular  charges  The  reader  panel  included  Mrs. 


rojt/irrr/  rri//i 


for  color,  preparation,  engravings  T.  Preston  Turner,  a  Virginia  club 


and  stuffing. 


THE  Jims  MITHEIVS  SPEIIAL  AGEATY,  Inc. 


Duluth  Excited 
For  Days  Over 
Buried  'Gold' 


woman;  Harry  G.  Maynor,  agent 
in  charge  of  the  Richmond  office 
of  the  Federal  Bureau  of  Investi¬ 
gation,  and  Dr.  Raymond  B. 
Pinchbeck,  dean  of  the  University 
of  Richmond. 

Actually,  the  two  Richmond 
newspapers  came  out  of  it  pretty 


Duluth,  Minn— Housewives  let  all  three  agreed  the  news 

their  washings  go.  some  children  R'chmond  is  a  gwd 


cut  school,  and  ’city  parks  and  concisely  written  and  edited, 
other  public  areas  got  their  most  fairly  presented.  .  , 


winter  use  in  history. 

Citizens  were  probing  for  the 


Among  the  complaints: 
Parent-teacher  association  stories 


$500  hid  in  the  Duluth  News-  inevitably  land  in  the  woman’s 


GUY  GANNETT  NEWSPAPERS  OF  MAINE  and  ‘Sar^Da;  -efion. 


Treasure”  hunt. 


Women’s  sports  “are  not  favor- 


And  the  consensus  at  the  Duluth  ably^regarded  by  the  sports  edi- 

newspapers  was:  “Best  promotion  .  j  .  -i  • 

There  could  be  more  detail  in 


stunt  in  years  ”  *  nere  couia  oe  more  aeiaii  in 

Clues  to  the  whereabouts  of  the  ‘=®''‘®i."  (Another 


Circulation 


treasure  began  appearing  in  the  ^finte  stories  are 

morning  News-Tribune  of  Feb.  15,  nandled  just  right.) 


Portland  Press  Herald  . 
i  Portland  Evening  Express 
Augusta  Kennebee  Journal 
Waterville  Sentinel  . 
Portland  Sunday  Telegram 


46,296 

32,165 

12,722 

16,792 

86.507 


By  Saturday  night,  the  alley'  be-  newspapers  are  tM  ron- 


hind  the  newspaper  building  was 

crowded  with  persons  waiting  for  ^  ,  Uy\m  three 

the  first  run  of  the  Sunday  paper,  tinys,  I  find  I  ve  lost  track  of 
It  was  the  seventh  tip  that  '''^pn  I  come  back. 


brought  the  small  wooden  box  up 


There  should  be  more  “intensive 


from  the  snow  in  the  Enger  Park  '^"''ng  on  great  problems,  more 
golf  course.  Lucky  man  was  Jo-  research.  .  i  u  i  .j  .u  r* 


194,482 


seph  Brodnik,  33,  employe  of  the 
American  Steel  &  Wire  Co. 


One  panelist  labeled  the  sports 
pages  “low-grade,  back-fence  gos- 


Mr.  Brodnik  had  the  day  off  S'P”  (Another  praised  the  sports 
Monday,  Feb.  18.  He  snatched  up  coverage,  saying  it  was  more  com- 


thus  extending  a  business  relation  that  began 


iTtv/iiuuTy  A  vu.  JO.  11^  diiaiviivu  up  ,  •  •  •  t.  «J 

one  of  the  first  editions  of  the  Plete  than  in  other  papers  hed 
afternoon  Herald  and  hurried  to  re®**.)  _  ..... 


27  years  ago. 


—  G.  P.  G. 


the  area,  armed  with  a  four-foot  P'Cture*  would  be  desir- 


iron  rod.  to  be  used  in  probing  in 


the  snow.  Previous  tips  had  made  Concluding  the  critique, 


him  fairly  certain  where  the  box  managing  editor  of  the 

was  concealed.  A  lot  of  other  per-  Times-Dispatch,  said  his  pa^r 


No  wonder  we  made  unequalled  records  in  lines 
and  dollars  of  National  Advertising  —  look  wdiat 
the  Publisher  gave  us  to  work  with!  — .  E.  F. 


▼▼aj  vv/iivxroivu.  zx  VJJ.  XJiiivj  pvi-  .  -  •  ^ 

sons  were  on  the  grounds  too,  but  always  to  remember  read 

he  found  the  box  containing  a  .... 


certificate  good  for  $500. 


“Yet,"  he  said,  “we  must  main- 


Martin  P.  Harney,  a  member  t?'"  character  and  our  integ- 
of  the  national  advertising  division  *^*y‘  .  ,  u  •  h 


VJi  iiiv.  iiailv/iiai  auwiiJ^iiiK  uivisix/ii  «  «  «•  «  •  V 

of  the  newspapers,  hid  the  treas-  Readers  often  say  they  wis 


ure.  He  was  taken’  to  the  park  at  ‘here  was  more  good  news  in  the 
2:30  a.m..  Feb.  15  bv  an  execu-  Paper.  Actually,  there  is  a  lot  of 


‘"LOCALNEff  'S  DAILIES  —  basic  advertising  medium’ 


The  Julius  Mathews 

Special  Ageucy,  Inc. 


2:30  a.m.,  Feb.  15  by  an  execu-  P^Per-  /vciuaiiy,  mere  is  a  .ui  u. 
live  of  the  papers.  Harney  walked  good  news  on  the  pages  of 
into  the  area  alone,  on  a  path.  P®^'‘»  ho*  *hcy  probably  read  ^ 
With  a  trench  shovel,  he  dug  a  h^d  news  and  missed  the  good, 
hole  beneath  the  path,  put  the  box  The  seminar — one  of  a  series  of 
in  the  hole,  and  replaced  the  snow,  “shoptalk”  sessions — was  arranged 
leaving  the  path  in  its  original  by  a  committee  of  three:  Mildred 


Sisson,  woman’s  page  reporter;  E. 


NEWSPAPER  REPRESENTATIVES 


The  clues  were  in  cartoon  form.  O.  James,  copy  reader,  and  Frank 
The  type  was  set  just  before  press  J.  Walin,  Federal  beat  reporter. 


NEW  YORK  •  DETROIT  •  CHICAGO  *  BOSTON 


time  and  dropped  into  the  bal-  ■ 

loons.  Bombs  were  exploded  on  the  _ *u  J 

roof  nf  the  newenaner  offices  an-  OOUtJl  DenCl  tieCOra 


SYRACUSE  *  PITTSBURGH  *  PHILADELPHIA 


roof  of  the  newspaper  offices  an 
nouncing  the  end  of  the  search. 


South  Bend,  Ind. — A  56-page 


The  newspaper  said  the  scheme  section  on  the  Studebaker  Corp- 
quickened  interest  in  the  local  oration’s  centennial  made  the  132- 


newspapers,  Jielped  in  promotion  page  edition  of  the  South  Bend 
of  Dollar  Day  sales,  and  was  a  Tribune  on  Feb.  17  the  largest  m 
circulation  incentive.  its  history. 
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If  you  wont  to  do  a  real  job  of 
selling  your  advertising  and 
sales  program  to  the  men  who 
sell  your  goods,  hove  yourself 
a  look  at  "The  Greatest  Show" 
and  see  what  it  con  do  for  you. 
Coll  or  write  today! 


li  the  Men  Selling  Your  Products  don't  know 
how  you're  advertising  and  why,  both  men 
and  ads  ore  earning  only  half  their  pay. 

We  hove  a  way  to  change  your  50%  sales¬ 
men  and  50%  ads  to  100%  sell  ...  a  way 
that's  guaranteed  to  make  your  field  sales 
forces  sit  up  and  take  notice  ...  a  way  that's 
been  used — and  praised  to  the  skies — by 
some  of  the  very  biggest  advertisers  in  such 
fields  as  canned  goods,  soap  and  soft  drinks. 


It's  As  Simple  As  This: 

You  are  running  or  have  scheduled  a  news¬ 
paper  campaign.  You  tell  us  you  wont  to 
give  it  an  extra  strong  push  among  your 
sales  forces.  We  cooperate  in  arranging 
showings,  at  national  or  district  sales  meet¬ 
ings,  of  the  color  slide  show... "HOW  YOU 
CAN  CASH  IN  ON  THE  GREATEST  SHOW 
ON  EARTH"... the  most  powerful  salesman- 
pepper-upper  this  side  of  a  200%  bonus. 


BUREAU  OF  ADVERTISING 

American  Newspaper  Publishers  Association  •  570  Lexington  Ave., 
New  York  22 — PLaza  9-6262  •  360  N.  Michigan  Ave.,  Chicago  1  — 
STate  2-8681  •  240  Montgomery  St.,  San  Francisco  4 — EXbrook  2-8530 


Sponsored  by  the  Tolefie  Blade  in  the  interests  of  fuller  understanding  of  newspapers 
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how  it  was  made 
and  who  made  it! 


Here's  what  happened: 

In  1951,  PUCK,  the  Comic  Weekly  and  McKesson  & 
Robbins  joined  forces  ...  to  launch  the  most  ambi¬ 
tious  drug  promotion  in  the  history  of  the  industry. 

Their  plan:  To  make  the  drug  store  America’s 
Christmas  Gift  Headquarters— to  move  mountains  of 
Christmas  merchandise  through  drug  outlets. 

Their  method :  An  8-page,  full-color  Christmas  Gift 
Section  in  PUCK,  the  Comic  Weekly  and  other  Sun¬ 
day  comic  sections.  Reprints  of  the  PUCK  Gift  Section 
for  retailer  use.  Tie-in  displays  featuring  (for  the 
first  time)  the  famous  comic  characters  of  PUCK. 

The  nation’s  top  manufacturers  put  their  products 
into  this  big  promotion. 


Here's  the  result 


The  smoke  is  still  clearing  from  this  spectacular  pro¬ 
motion.  And  the  first  big  fact  seen  by  McKesson  & 
Robbins  was : 

Compared  with  last  year,  McKesson  &  Robbins 
doubled  their  Christmas  volume. 


Ten  thousand  retail  druggists  participated. 

But  the  real  pay-off  question  is:  How  were  the 
retail  sales? 


about  money  _ 


Here’s  the  pay-oflf: 


CARROLTON,  KENTUCKY— DRISKELL  DRUG  CO.  “This 

promotion  rang  my  Christmas  bell,  and  you  know 
the  one  I  mean-that  one  on  my  cash  register !  Peo¬ 
ple  came  in  with  marked  reprints  asking  for  spe¬ 
cific  items-and  followed  the  counter  comic  display 
cards  to  shop. 

“I  never  bought  that  Coty  deal,  for  I  had  lots  of 
Coty  sets  and  individual  pieces.  With  this  Puck* 
promotion  I’ll  place  my  order  now  for  next  year, 
for  I  just  don’t  have  any  Coty  items  now  at  all.” 

COFFEEVILLE,  KANSAS  —  KLEIN  DRUG  STORE.  “Sold  OUt 

all  of  Waterman’s  Pen  and  Pencil  sets,  A.  S.  R. 
lighters,  and  Seiberling  Ball  Kits— by  Tuesday, 
Dec.  4!”  (Puck  Gift  Section  appeared  Dec.  2.) 

LOS  ANGELES,  CALIFORNIA  —  PALISADES  DRUG  STORE. 

“Sent  out  1,500  PUCK  circulars,  sold  out  of  every¬ 
thing  and  ordered  more!” 

MONROVIA,  CALIFORNIA  —  SAFETY  DRUG  STORE.  “My 

Christmas  business  will  probably  be  50%  over  that 
of  1950.  Customers  used  PUCK  reprints  as  shop¬ 
ping  lists!” 

TULSA,  OKLAHOMA— GLENN  DRUGS.  “Day  after  PUCK 
gift  section  appeared,  sold  out  of  Ideal  Trucks, 
Seiberling  Ball  Kits,  Cinderella  Watches.  Re¬ 
ordered  PUCK  merchandise  on  Tuesday.” 

BISHOPVILLE.  SOUTH  CAROLINA  —  DuBOSE  DRUG  CO. 

‘T  had  more  customers  than  ever  before  at  this  time 


of  year,  which  is  entirely  due  to  the  advertising  in 
PUCK-and  they  bought  more,  too !  The  promotion 
definitely  increased  my  sales.” 

DETROIT,  MICHIGAN— REGAL  DRUG.  “Sunday,  Decem¬ 
ber  2,  the  day  the  PUCK  promotion  started,  was 
one  of  the  best  volume  days  since  last  Christmas.” 

FALL  RIVER,  MASSACHUSETTS  —  VOGEL  PHARMACY. 

“Not  only  sold  out  many  PUCK  items,  sold  much 
more  Christmas  and  staple  merchandise.  Net  re¬ 
sult— at  least  a  50%  increase  in  sales  over  1950.” 

NEW  ORLEANS,  LOUISIANA  —  SUNSERI’S  PHARMACY. 

“Completely  cleaned  out  of  PUCK  merchandise 
within  ten  days.” 

NORWOOD,  OHIO— STAGGE  PHARMACY.  “Hired  boy  to 

distribute  PUCK  reprints,  handed  them  to  cus¬ 
tomers,  stuffed  them  into  newspapers.  The  re¬ 
sponse  was  excellent.  1951  has  been  the  best  volume 
Christmas  in  my  store’s  history!” 

COLUMBUS,  GEORGIA  —  EAST  HIGHLAND  PHARMACY. 

“Handed  out  1,150  PUCK  reprints.  They  sold  all 
the  Ritepoint  Lighters,  sold  all  Evening  in  Paris 
sets— a  week  before  Christmas!  Had  to  reorder 
many  PUCK  items!” 

TAFT,  CALIFORNIA  —  WESTSiDE  DRUG  STORE.  “In¬ 
creased  Christmas  business  50%  over  last  year. 
Keep  up  the  good  work !” 


These  are  just  samples  of  the  result— more  are  coming  in 
every  day.  But  the  evidence  is  plain :  The  PUCK-McKes- 
son  &  Robbins  promotion  put  the  American  drug  store 
back  in  the  Christmas  gift  business. 
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75  of  286  Papers  Offer  Interest  in  Peter 
Council  AdsPage-1  Spot 


Early  last  month  the  first 
Newspaper  Cooperation  Plan 
(NCP)  ever  devised  for  news¬ 
papers  participating  in  public  serv¬ 
ice  campaigns  on  a  regularly- 
scheduled  basis  was  announced  by 
the  Advertising  Council.  Inc.,  ef¬ 
fective  Feb.  25  (E&P,  Feb.  2, 
page  7). 

At  the  time  some  64  newspapers 
had  pledged  support  of  the  NCP; 
had  promised,  as  requested  by 
Charles  G.  Mortimer,  Jr.,  chair¬ 
man  of  the  Newspaper  Coopera¬ 
tion  Committee  and  vicepresident. 
General  Foods  Corp..  to  contrib¬ 
ute  prominent  space  26  times  an¬ 
nually  on  a  specified  day  for  spe¬ 
cially-designed  one-column.  42- 
line  public  service  messages  on 
various  Council  campaigns. 

This  week,  the  list  of  cooperat¬ 
ing  newspapers  had  grown  to  286 
— with  75  promising  front-page 
position.  In  New  York  City,  the 
Herald  Tribune  became  the  first 
Manhattan  daily  to  break  an  NCP 
ad  on  its  front  page.  The  New 
York  Times,  in  its  Feb.  24  “Re¬ 
view  of  the^eek”  section,  ran  a 
600-line  blood  donor  ad  in  prefer¬ 
ence  to  the  42-liner  offered  by  the 
Council. 

Judging  from  the  number  of 
written  replies  received  by  Mr. 
Mortimer  and  Theodore  S.  Rep- 
plier.  Council  president,  from 


Creston  News  Advertiser,  wrote 
Mr.  Repplier  that,  “we  appreciate 
the  opportunity  to  participate  in 
this  industry-wide  effort  to  sell  the 
people  on  the  value  of  newspaper 
advertising  and  newspaper  serv¬ 
ice.” 

The  Council  re-emphasized  this 
week  that  the  new-size  mats,  avail¬ 
able  in  all-type  or  type-with-art 
format  and  resembling  reader 
notices,  will  not  replace  its  regular 
service  of  large  and  small-space 
ads. 

■ 

Reservation  List 
Is  Opened  for 
Bureau  Dinner 

The  30th  annual  dinner  of  the 
Bureau  of  Advertising,  American 
Newspaper  Publishers  Association, 
will  take  place  at  the  Waldorf- 
Astoria  Hotel,  Thursday  evening, 
April  24,  at  the  close  of  the 
ANPA  convention. 

Edwin  S.  Friendly,  vicepresident 
of  the  New  York  World-Telegram 
and  Sun,  chairman  of  the  bureau’s 
1952  dinner  committee,  said  mem¬ 
ber  reservations  are  now  being  ac¬ 
cepted.  Reservations  for  non¬ 
members  will  be  opened  March 
17.  The  name  of  the  dinner 


the 


newspaper  in- 


newspapers  throughout  the  U.  S.,  speaker  will  be  announced  later, 
the  NCP  has  met  with  enthusiastic  he  added. 

William  Randolph  Hearst,  Jr., 
of  the  Hearst  Newspapers,  and 
Roy  D.  Moore,  president  of 
Brush-Moore  Newspapers,  are 
serving  as  vicechairmen  of  the 
dinner  committee.  The  other  com¬ 
mittee  members  are: 

Tams  Bixby,  Jr.,  Muskogee 
(Okla.)  Phoenix  &  Times-Demo- 
crat;  Norman  D.  Black,  Jr.,  Fargo 
(N.  D.)  Forum;  Howard  M 


approval  of 
dustry 

To  Make  Exception 

More  than  one  newspaper  will 
make  exceptions  and  run  the  42- 
line  NCP  ads  on  their  front  pages. 
C.  G.  O’Neil,  advertising  director 
of  the  Duluth  (Minn.)  Herald  and 
News-Tribune  wrote  Mr.  Repplier: 
“While  it  is  not  the  usual  thing 
for  us  to  carry  copy  on  our  front 
page  this  is  so  worthwhile  that  we 
will  do  it.” 

Fred  B.  Bullard,  president  of 
the  Herald  Publishing  Co.,  pub¬ 
lishers  of  the  Hazard  (Ky.)  Her¬ 
ald,  said  his  paper  “.  .  .  will  be 
glad  to  join  in  thb  effort  and  offer 
the  front  page  space  as  you  re¬ 
quest,  .  . 

“.  .  .  we  hope  we  may  be  able 
to  sell  some  sponsored  space  as 
well  as  donate  these  small  page  1 
ads,”  was  the  way  H.  W.  Wether- 
holt,  publisher  of  the  Gallipolis 
(Ohio)  Daily  Tribune,  expressed 
his  endorsement  of  the  NCP. 

Horace  F.  Wulf,  editor  of  the 
Chicago  (Ill.)  Daily  Calumet, 
pledged  page  1  to  the  Council 
with,  “.  .  .  we  want  you  to  know 
that  we  are  more  than  pleased 
to  be  allowed  to  do  so.” 

The  Marfins  Ferry  (Ohio)  Times 
Leader  will  carry  Ck)uncil  copy 
for  26  weeks  “on  the  front  page  of 
our  second  section  or  in  some 
other  prominent  position.” 

And  out  in  Creston,  Iowa,  E.  J. 
Van  Nostrand,  publisher  of  the 


Hartford — Mrs.  Edrie  Van 
Dore,  woman’s  page  editor  of 
the  Hartford  Times,  thought 
readers  were  tiring  of  her  refer¬ 
ences  to  her  son.  Peter,  in  per¬ 
sonalizing  her  column.  She 
dropped  him;  then  the  deluge 
of  protest  letters  began.  Read¬ 
ers  wanted  to  know  all  about 
Peter’s  growing  up. 

16,000  Fashion 
Show  Viewers 
Help  2  Funds 

Syracuse,  N,  Y.  —  A  total  of 
16,000  persons  witnessed  two  per¬ 
formances  of  the  Fashion  Show 
sponsored  by  the  Post-Standard 
Feb.  22  in  the  War  Memorial  Au¬ 
ditorium  here.  Gross  proceeds  for 
the  25-cent  tickets  went  to  the  Red 
Cross  and  Community  Chest. 

Following  daily  stories  and  pic¬ 
tures  for  several  weeks  prior  to 
the  showings,  a  52-page  edition  of 
the  Post-Standard  appeared  that 
holiday  morning.  Included  in  the 
edition  was  a  special  section  de¬ 
voted  entirely  to  fashion,  both 
stories  and  photographs,  and  to 
three-quarter  page  advertisements 
taken  by  participating  merchants. 

Marguerite  Piazza,  Metropolitan 
Opera  and  television  star,  sang  as 
a  prelude  to  a  production  showing 
of  the  latest  styles  in  bridal  gowns. 

“Miss  Television,”  Kyle  Mac- 
Donnell,  was  another  guest  par¬ 
ticipant  who  sang  and  also  mod¬ 
eled  a  large  selection  of  diamonds. 

Commentators  for  the  show¬ 
ings  were  Miss  Hy  Yaple  of  Erie, 
Pa.,  newspaper  and  television 
fashion  authority,  and  Elliott 
Gove  of  WSYR-TV  and  WSYR. 
The  two  carried  on  a  cross-fire  of 
opinions  and  comments  on  the 
creations. 

Richard  H.  Amberg,  publisher 


Booth,  Worcester  (Mass.)  Tele-  of  the  Post-Standard,  opened  the 


gram  and  Gazette;  W.  T.  Burgess, 
La  Crosse  (Wis.)  Tribune;  Wil¬ 
liam  G.  Chandler,  Scripps-How- 
ard  Newspapers;  Ben  H.  Cowdery, 
Omaha  (Neb.)  World-Herald; 
Houston  Harte,  Harte  Hanks  & 
Co.,  San  Angelo,  Tex.;  David  W. 
Howe.  Burlington  (Vt.)  Free 
Press;  Palmer  Hoyt,  Denver 
(Colo.)  Post;  Samuel  H.  Kauff- 
mann,  Washington  (D.  C.)  Star. 

Also  Charles  F.  McCahill, 
Cleveland  (Ohio)  News;  Robert 
W.  McKinney,  Santa  Fe  (N.  M.) 
New  Mexican;  C.  E.  Palmer,  C.  E. 
Palmer  Newspapers;  S.  A.  Perkins, 
Perkins  Press;  Roy  A.  Roberts, 
Kansas  City  (Mo.)  Times  and 
Star;  Dolph  Simons,  Lawrence 
(Kan.)  Journal-World;  Richard  L. 
Slocum,  Philadelphia  (Pa.)  Bul¬ 
letin;  Robert  L.  Smith,  Charleston 
(W.  Va.)  Gazette-,  J.  Hale  Stein- 
man,  Lancaster  (Pa.)  Newspapers; 
L.  H.  Stubbs,  Guy  P.  Gannett 
Newspapers;  F.  L.  Tate,  Toronto 
(Ont.)  Star,  and  Frank  E.  Tripp, 
Gannett  Newspapers. 


shows  and  introduced  the  various 
guests. 

Seven  major  stores,  including  a 
men’s  shop  and  a  jewelry  store, 
provided  the  costumes  and  jewels 
shown  by  more  than  90  models 
during  the  two-hour  fashion  par¬ 
ade.  The  show,  based  on  a  nauti¬ 
cal,  Leap  Year  cruise  theme,  was 
co-ordinated  by  Miss  Alice  F. 
Keegan,  woman’s  editor  of  the 
Post-Standard. 

■ 

Business  Edition 
In  Spartanburg 

Spartanburg,  S.  C. — ^The  Spar¬ 
tanburg  Herald-Journal  on  Jan.  30 
published  its  Annual  Business  and 
Industrial  Edition  with  32  pages 
and  4,100  inches  of  display  adver¬ 
tising,  in  addition  to  paid  space 
in  the  main  section.  Ed  Sratt, 
advertising  director,  and  staff  han¬ 
dled  display.  More  than  170  stor¬ 
ies  with  photographs,  were  han¬ 
dled  by  Glen  Naves. 


20  Doilies  Plan 
Spring  Sections 
For  Men's  Wear 

Twenty  newspapers  with  4,000, • 
000  circulation  from  coast  to 
coast  have  signed  with  Men's 
Wear  Magazine’s  Newspaper 
Fashion  Syndicate  to  publish  a 
men’s  fashion  section  this  Spring. 
Last  year,  when  the  service  was  in¬ 
augurated,  13  newspapers  partici¬ 
pated. 

Under  this  program.  Men’s 
Wear  Magazine  supplies  newspa¬ 
pers  with  editorial  material,  photo¬ 
graphs  and  artwork  concerning 
men’s  fashions  and  merchandise. 
The  service  will  be  expanded  this 
year  to  include  a  Summer  section, 
in  addition  to  the  Spring  and  Fall 
editions. 

The  information  is  prepared  by 
the  editorial  staff  of  Men’s  Wear 
Magazine,  a  Fairchild  Publication, 
under  the  direction  of  William  D. 
Williams,  general  manager  of  the 
magazine. 

The  men’s  clothing  industry 
must  impress  upon  the  American 
man  that  the  clothes  he  wears  are 
as  much  a  symbol  of  his  success 
in  life  as  his  automobile,  television 
set,  or  other  luxuries,  Michael  Dar- 
off,  president  of  H.  Daroff  and 
Sons  told  the  National  Association 
of  Retail  Clothiers  and  Furnishers 
at  their  annual  convention  in  Chi¬ 
cago  this  week. 

He  praised  the  convention  for  its 
theme,  “Let’s  Dress  Up  America," 
but  noted  that  “it  is  to  Mr.  Amer¬ 
ica  that  all  of  our  attention  and 
effort  must  be  directed." 

He  urged  that  the  memben  of 
the  men’s  clothing  industry  “study  j 
the  advertising  techniques  used  to  ' 
sell  women’s  clothes,  cosmetics 
and  accessories. 

“Compare  the  lively  tempo,  spe¬ 
cific  approach,  and  commercial  ap¬ 
peal  of  women’s  promotions  to 
men’s  wear  advertising,”  he  ad¬ 
vised.”  Most  men’s  wear  advertis¬ 
ing  sells  price,  trade  names,  tah- 
nical  terms,  and  nebulous  fashion. 
This  kind  of  advertising  does  not 
create  a  desire  to  buy — it  docs  not 
change  clothing  habits.” 

Pointing  out  the  lack  of  interest 
shown  by  men’s  advertising  sur¬ 
veys,  Mr.  Daroff  noted  a  recCTt 
U.  S.  Government  survey  which 
showed  that  “present  advertising 
and  promotion  themes  are  not 
bringing  men  into  the  stores." 

The  sudden  changes  in  the  at¬ 
tire  of  men,  to  casual  clothes— 
“slacks  and  loafers  and  opened- 
necked  shirts” — to  normal  busi¬ 
ness,  evening  and  even  church 
wear,  have  begun  “upheavals  » 
the  market  and  rendered  unsalable 
clothes  that  were  never  unsalable 
before,”  he  warned. 

A  page  ad  in  the  Chicago  Sun¬ 
day  Tribune  by  Lytton, 
hailed  as  the  new  approach  w 
men’s  store  advertising  in  which 
“the  right  clothes  at  the  right 
time”  were  featured.  Price  was 
played  down. 
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The  FORT  WORTH 
STAR-TELEGRAM 


AMON  G  CARTER,  pubhiher 


We  have 
the  Right 

G>mbination 


A  market  of  1,600,000  people  with 
an  annual  effective  buying  income 
of  $2,225,000,000. 


\  \  Over  215,000  net  paid  Sunday  and 

^  235,000  (M  &  E)  net  paid 

daily. 

This  is  the  kind  of  combination  that  is  necessary  to  sell  your 
products  ...  a  rich,  ready-and-able-to-buy  ijiarket  with  prov¬ 
en  newspaper  coverage.  In  the  metropolitan  Fort  Worth  area 
there  are  113,700  families  with  an  annual  buying  income  of 
$505,215,000.  The  100-county  trading  area  consists  of  536,000 
families  with  an  annual  buying  income  of  $2,225,000,000. 
This  is  distributed  among  food,  drug,  automotive,  furniture, 
household,  radio,  general  merchandise,  wholesale  and  other  out¬ 
lets.  The  daily  and  Sunday  Star-Telegram  is  read  and  accepted 
deep  in  the  hearts  and  minds  of  these  families.  Tell  them  what 
you  have  to  sell  through  the  Star-Telegram. 


Families  ami  Income — 1951  Sales  Manatfement  Survey  of  Buying  Poiver 


WRITE  Amon  Carter,  Jr.,  National  Advertis¬ 
ing  Director,  for  complete  market  and  circula 
tion  analysis.  LARGEST 

CIRCULATION  mk 

IN  TEXAS  H 

without  the  use  of 
schemes,  premiums  or 
^  contests  —  “Just  a 
Good  Newspaper” 
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Darr  Smith.  Reporter, 
Isn’t  The  Type’  in  Films 


By  Paul  Vandervoort  II 


Burbank,  Calif. 

Hollywood  finally  has  found  an 
actor  who  can  portray  an  authen¬ 
tic  newspaperman  and  it  has  put 
him  to  work  playing  villains,  doc¬ 
tors  and  detectives. 

The  newsman  turned  thespian  is 
Darr  Smith  of  Los  Angeles,  who 
has  traded  his  typewriter  for  a 
makeup  kit  after  16  years  as  a 
member  of  the  working  press. 

Though  Mr.  Smith  did  make  his 
screen  debut,  appropriately,  by 
playing  the  role  of  a  reporter,  he 
hasn’t  played  a  newsman  since. 

His  first  movie  role  was  done 
as  a  joke.  He  was  covering  film¬ 
ing  of  “The  Asphalt  Jimgle”  as 
part  of  his  job  on  the  drama  page 
of  the  Los  Angeles  Daily  News 
and  decided  a  brief  fling  at  acting 
would  make  a  good  story. 

“It  was  done  strictly  as  a  gag 
to  get  copy,”  he  lauded.  “The 
part  lasted  only  one  day  and  I  had 
no  serious  intentions  of  ever  be¬ 
coming  an  actor.” 

Part-Time  Fun 

However,  enough  interest  was 
created  by  his  switch  from  rq>ort- 
ing  on  motion  pictures  to  acting 
in  them,  so  that  when  a  suitable 
part  came  up  in  “The  Girl  on 


the  Bridge,”  Darr  was  called  in 
to  test  for  the  part. 

He  won  the  role  in  competition 
with  other  actors  and  started  to 
take  his  acting  career,  as  he  says: 
“at  least  half  seriously.” 

While  he  continued  to  work  on 
the  Daily  News,  he  began  to  ac¬ 
cept  other  parts.  As  a  conse¬ 
quence,  in  recent  months,  he  has 
appeared  in  numerous  motion  pic¬ 
tures  and  some  television  films. 

Darr  followed  his  role  as  a  de¬ 
tective  with  a  part  as  a  Czech 
peasant  in  “The  Neighbor’s  Wife.” 

In  “Sailor,  Beware,”  starring 
Dean  Martin  and  Jerry  Lewis, 
Darr  plays  a  nightclub  owner  in 
Honolulu. 

For  a  change  of  pace,  Stanley 
Kramer  cast  him  as  a  “heavy,” 
in  “High  Noon,”  but  he  went  back 
to  being  a  detective  in  “Win,  Place 
and  Show,”  with  the  Bowery 
Boys. 

In  “For  Men  Only,”  Darr  was 
a  doctor. 

He  has  played  villains  in  several 
films. 

Even  though  roles  were  plenti¬ 
ful,  Darr  still  was  taking  acting 
only  semi-seriously  until  late  19S1. 
But  hy  the  end  of  the  year  he  was 


"I  cannot  rocoll  having  spent  a  more  profit¬ 
able  week  than  the  week  of  your  Seminar". 

Managing  Editor  of  a  Great  Newspaper 

THE  FABRAR  SEMINAR 
ON  NEWSPAPER  DESIGN 

For  Newspaper  Make-Up  Personnel 

WILL  HOLD  A  FTVE-DAY  SESSION  IN 

NEW  YORK  CITY  APRIL  7th  to  1 1th,  1952 
★ 

As  in  previous  sessions  of  Farrar  Seminars,  the 
appearance  of  every  newspaper  represented  at 
this  1952  session  will  be  discussed  in  the  light 
of  Icrtest  research  in  eye  habits,  eye  movements, 
and  more  economical  production  routines. 

★ 

Membership  has  to  be  limited.  Sessions  are 
open  to  individuals  or  those  enrolled  by  their 
employers.  For  more  information  address: 

GILBERT  P.  FARRAR 

Designer  of  file  Format  of  More  Than  50 
Of  America's  Most  Attractive  Newspapers 
131  RIVERSn^  DRIVE.  NEW  YORK  24.  N.  Y. 

If  sufficient  interest  is  shown  by  newspaper  per- 
soimel  in  the  ^fiddle  West,  South  or  West,  other 
sessions  will  be  scheduled  in  cities  closest  to  the 
majority  of  those  interested. 


Darr  Smith,  ex-newspaperman, 
plays  the  role  of  a  nightclub 
owner  in  “Sailor,  Beware.” 


doing  so  well  he  resigned  from  the 
Daily  News  and  signed  an  agent. 

This  made  him  vulnerable  to 
the  critical  shafts  which  he  had 
launched  as  a  drama  columnist 
for  nearly  four  years.  Darr  pulled 
no  punches  in  his  column  and  ex¬ 
pects  his  confreres  of  the  press  to 
do  the  same  about  his  acting. 

In  a  *Hammy’  Role 

Prior  to  the  drama  page  assign¬ 
ment  he  did  general  writing,  was 
picture  editor,  assistant  city  editor 
and  city  editor.  His  entire  16 
years  in  newspaper  work  were 
spent  on  the  News. 

Amusingly,  after  many  times 
having  added  his  voice  to  the  dis¬ 
approving  chorus  of  newsmen  who 
criticize  the  hammy,  overdone  re¬ 
porters  of  the  movies,  Darr  got  a 
taste  of  “ham,”  himself,  when  he 
played  his  first  role. 

“I  was  supposed  to  be  a  reporter 
at  a  press  conference,”  he  said. 
“But  if  real  press  meetings  were 
held  like  the  one  in  the  picture 
nobody  would  ever  get  the  news.” 

“Sure,  the  parts  were  over- 
dramati^  and  phony,  but  I  can 
see  why,  now.  Real  newspaper¬ 
men  are  not  dramatic  and  if 
there’s  no  drama  in  a  film,  it  lacks 
interest.” 

Darr  may  be  right  about  news¬ 
men  being  undramatic  but  his  own 
case  doesn’t  prove  it.  Life  for 
him  as  a  city  editor  was  hectic 
enough  to  cause  him  to  suffer  a 
nervous  breakdown. 

Actually,  he’s  packed  a  lot  of 
drama  and  newspaper  know-how 
into  16  years  of  bating  deadlines, 
and  with  half  a  chance  from 
Hollywood,  he  could  play  the 
“newspaper  man  to  end  all  news¬ 
paper  men.” 

But,  doubtless,  as  they  say  in 
Hollywood,  he’s  not  the  type. 

B 

Memorial  Award 

Buffalo  —  The  Buffalo  News¬ 
paper  Guild  has  established  an 
annual  award  in  memory  of  Wal¬ 
ter  O.  Bingham,  Evening  News 
photographer  who  died  a  year  ago, 
after  a  quarter-century  in  the  busi¬ 
ness. 


Editor  Writes  \ 
Daily  Prayer  ’ 

For  10  Years 

Yonkers,  N.  Y. — ^The  10th  ut  i 
niversary  of  a  daily  prayer  featun 
was  called  to  the  attention  of  read¬ 
ers  of  the  Westchester  Count; » 
group  of  newspapers  this  week.  ! 

“Prayer  for  Today”  has  bee 
written  since  Ash  Wednesdat 
1942,  by  Oxie  Reichler,  managin’; 
editor  of  the  Yonkers  Herak 
Statesman.  Fewer  than  a  dozoi 
outside  contributions  have  bed) 
used. 

Mr.  Reichler  recalled  how  ht 
broached  the  idea  to  a  couple  of 
ministers  and  set  a  limit  of  II 
words.  Days  later  each  clergymai 
sent  a  prayer;  one  was  200  words 
long,  the  other  was  over  300. 

At  Easter  in  1942,  the  praye 
was  dropped,  but  not  for  lon^ 
Readers  demanded  its  return 
whereupon  it  was  moved  from  tht 
front  page  to  the  top  of  the  edi¬ 
torial  column,  where  it  did  not 
have  to  be  restricted  to  so  fe* 
words. 

Among  letters  of  commendatiot 
Mr.  Reichler  has  received  is  ok 
from  John  D.  Rockefeller,  Jr. 

The  prayers  are  kept  simple 
useful  to  every  reader  of  whatevc 
faith  or  sect.  Nearly  always  the;  ^ 
strive  for  personal  commitment  at ' 
self  to  be  a  challenge  of  God's 
will,  a  frequent  restatement  of  the 
familiar  petition,  “Father,  Th? 
Will  be  done  through  me.” 

■ 

12  from  Sports  Staffs 
In  Fla.  Baseball  Camps 

Boston — ^Twelve  sports  writen 
and  cartoonists  from  local  nem 
papers  have  gone  South  to  cove 
the  Spring  training  camps  of  the 
Braves  and  the  Red  Sox. 

One  trio — John  Drohan  of  the 
Traveler,  Ed  Costello  of  the  Her¬ 
ald  and  Vic  Johnson  of  the  Henk 
— left  town  in  the  midst  of  die 
Winter’s  worst  snowstorm.  The; 
headed  for  Sarasota,  Fla. 

They  joined  Bob  Holbrook  ani  I 
Hy  Hurwitz  of  the  Globe,  Bd 
Coyne,  Jack  Mullaney  and  Jen; 
Hem  of  the  Post,  Mik^  Gilhooly- 
Bill  Grimes  and  Austen  Lake  of 
the  Record-American,  and  Ed  RO" 
mill  of  the  Christian  Scieta 
Monitor. 

m 

Staff  Handles  Tasks 
At  Boxing  Tourney 

New  Bedford,  Mass.  —  Mok 
than  6,100  fans  attended  the 
fourth  annual  Regional  Goldn 
Gloves  Amateur  ^xing  TourM- 
ment  sponsored  by  the  Standani- 
Times  Charities,  Inc. 

The  promotion  was  manned  W 
members  of  the  Standard-Timer^ 
staff,  which  comprised  about  3' 
ushers,  two  doormen,  a  handle 
for  the  boxers  and  four  ticket  so" 
cash  men  in  the  office.  The  Stasd- 
ard-Times  Newspaperboys  Band 
played  before  all  three  shows. 
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Every  newspaper  editor  will  want  to  read  . . . 


What  this  town  needs 


by  D.  A.  Hulcy 

President,  United  States  Chamber  of  Commerce 


One  day  not  long  ago,  a  city  near  Chicago  was 
exuberantly  patting  itself  on  the  back.  It  was 
about  to  close  a  deal— it  thought— for  a  branch 
plant  of  a  major  corporation.  It  figured  it  had 
everything  to  offer;  cheap  power,  prime  trans¬ 
portation,  reasonable  taxes  —  in  short,  the 
works. 

Out  came  the  president  of  the  corporation 
to  inspect  the  layout  for  himself.  He  brought 
his  wife  along,  and  while  he  negotiated,  she 
inspected  the  town. 

That  evening,  he  told  her  he  was  about  to 
okay  the  proposition. 

“It  may  be  okay  for  you,”  she  said,  “but  this 
town  is  no  place  where  people  ought  to  live.” 

She  had  run  up  considerable  mileage  herself 
that  day,  and  she  knew  what  she  was  talking 
about.  She  had  found  the  schools  on  the  off- 
shade  side  of  mediocre;  but  at  that,  she  said, 
they  stacked  up  better  than  the  other  civic  in¬ 
stitutions,  as  far  as  she  could  see. 

The  public  library  had  the  air  of  a  push  cart 
of  used  books.  The  lone  public  playground 
was  fragrant  with  the  mingled  aromas  from 
the  nearby  city  dump;  and  the  privately  owned 
cat  and  dog  hospital  was  a  thing  of  immaculate 
beauty  compared  to  the  dingy  building  that 


did  duty  as  a  hospital  for  the  human  popula¬ 
tion. 

“The  deal,”  she  said  firmly,  “isn’t  closed.” 
And  it  wasn’t. 

Now,  in  reverse,  here’s  the  story  of  a  little 
. . .  continued  in  the  March  issue  of 

Nation’s  Business 


Write  Nation’s  Business,  Washington  6,  D.C.  for  a  complimentary 
copy  and  permission  to  reprint  or  quote  from  this  feature  article. 


editor  &  PUBLISHER  for  March  1,  1952 


Swedish  Dailies 
Battle  Over 
Pro-Nozi  Charge 

By  Howard  E.  Larson 

Stockholm  —  A  vicious,  front¬ 
page,  name-calling  feud  ^tween 
Sweden’s  two  largest  newspap)er 
publishers  is  currently  rocking 
Swedish  newspaper  circles  and 
readers  throughout  the  country. 

The  battle  royal  began  when 
Torsten  Kreuger,  Sweden’s  No.  2 
publisher,  charged  that  the  Bon¬ 
nier  family,  publishers  of  Dagens 
Nyheter  and  Expressen,  the  coun¬ 
try’s  biggest  morning  and  after¬ 
noon  dailies,  offered  to  sell  their 
newspapers  and  other  publications 
to  Hitler  in  the  fall  of  1940  for 
$6,000,000,  paid  in  advance  in 
dollars  at  an  American  bank,  and 
then  planned  to  flee  the  U.  S. 

According  to  Kreuger,  the  Bon- 
niers — father  Karl  Otto,  who  died 
in  1941,  and  sons  Tor,  Kaj  and 
Albert,  Jr.  —  became  frightened 
over  Nazi  persecution  of  Jews  in 
Europe  and  wanted  to  escape  a 
similar  fate  in  the  event  Hitler 
marched  into  Sweden.  Kreuger 
claimed  that  Hitler  personally  re¬ 
fused  the  offer,  allegedly  stating 
that  the  price  was  too  high  and 
that  if  he  did  turn  over  the  $6,- 
000,000,  the  Bonniers  would  mere¬ 
ly  use  it  for  anti-Nazi  propaganda 
in  the  U.  S. 


The  charge  was  emphatically  re¬ 
futed  by  Tor  Bonnier,  present 
head  of  the  publishing  house,  who 
said  that  several  bids  were  made 
during  the  war  to  buy  them  out 
but  that  all  were  refus^.  He  said 
positively  no  member  of  the  Bon¬ 
nier  family  took  any  initiative  to 
sell  their  holdings,  especially  not 
to  Hitler  or  anyone  else  in  Nazi 
Germany. 

Kreuger  said  he  based  his 
charges  on  a  document  from  the 
German  archives  signed  by  Emil 
Rasche,  an  official  in  the  German 
Foreign  Office  press  department 
during  1940.  After  questioning  of 
Rasche  by  Swedish  correspondents 
in  Germany,  it  turned  out  that 
Kreuger’s  document  was  a  private 
memoranda  Rasche  had  written 
up  for  his  future  memoirs.  This 
document  disappeared  during  the 
upheaval  of  1945. 

Further  questioning  of  other 
former  German  Foreign  Office  offi¬ 
cials  failed  to  unearth  confirma¬ 
tion  of  Rasche’s  notations  other 
than  the  question  of  favorable 
German  propaganda  in  Swedish 
papers  was  always  considered,  in¬ 
cluding  the  possibility  of  starting 
a  Nazi-directed  paper  in  Gothen¬ 
burg.  A  search  through  30,000 
documents  from  the  German  arch¬ 
ives,  turned  over  to  the  Swedish 
Foreign  Office,  disclosed  nothing 
to  back  up  Rasche  and  Kreuger. 

While  Kreuger  reiterated  his 
original  charges  in  screaming  ban¬ 
ner  headlines  in  his  Stockholms- 


the  sun  shines  bright  on  PADUCAH! 

•  $500  million  atomic  plant  going  up. 

•  Atomic  payroll  about  $l’/4  million  weekly. 

•  Estimated  1951  population  gain  25%. 
Greatest  1951  bank  debit  gain  in  nation  (58.8%). 
Bank  deposits  up  76%,  1951  over  1950. 

Sun-Democrat  circulation  up  4,000  in  15  months.* 

•  Your  advertising  is  now  assured  of 
better-than  ever  results  in — 
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25,000-plus*  PADUCAH  KY  ^uipers 

Daily  -  Sunday  Ri.  ^  Mahoney 

*Office  records,  not  ABC. 


CHAS.  T.  MAIN,  INC. 

CONSULTING  ENGINEERS 

Layouts,  Designs,  Specifications  and  Engineering 
Supervision 

NEWSPAPER  AND  PRINTING  PLANTS 

Structural,  Mechanical  and  Electrical  Engineering 

80  Federal  Street  Boston  10,  Moss. 


Under  4,000,000 

London — For  the  first  time 
since  1948  the  circulation  of 
Lord  Beaverbrook’s  Daily  Ex¬ 
press  fell  below  4,000,000  in 
January.  The  net  sale  was  3,- 
973,406  copies  a  day. 

The  Express  explained  that 
the  sales  drop  was  the  usual 
seasonal  one,  though  this  year 
it  fell  from  a  lower  sales  aver¬ 
age.  Like  most  newspapers,  the 
Express  lost  about  three  or  four 
per  cent  of  its  circulation  when 
it  raised  its  price  from  a  penny 
to  three  halfpennies  last  year. 


Tidningen  and  Aftonbladet,  various 
Swedish  press  organizations  pro¬ 
posed  an  impartial  investigation  to 
determine  the  facts.  The  Swedish 
Society  of  Newspaper  Publishers, 
the  Association  of  Swedish  Jour¬ 
nalists  and  the  Publicists’  Club  of¬ 
fered  an  impartial  investigating 
committee. 

Tor  Bonnier  agreed  to  the  pro¬ 
posal.  Kreuger,  however,  refused 
the  offer,  unless  he  could  determ¬ 
ine  the  questions  to  be  investigated 
and  appoint  a  part  of  the  com¬ 
mittee. 

Swedish  press  comment  has  been 
overwhelmingly  critical  of  Kreuger, 
telling  him  to  put  up  his  proof 
or  shut  up.  It  was  pointed  out 
that  since  Kreuger  made  the  origi¬ 
nal  charge,  the  burden  of  proof 
was  up  to  him. 

To  impartial  observers  here  one 
basic  question  remained  unan¬ 
swered.  WHY?  Why  had  pub¬ 
lisher  Kreuger  gone  out  on  such 
a  shaky  limb  with  such  feeble 
evidence?  He  claimed  it  was  be¬ 
cause  Bonniers  were  damaging  his 
reputation  by  spreading  rumors  he 
planned  to  sell  his  papers  to  the 
Swedish  labor  organization.  To 
many  here  that  answer  was  far 
from  satisfactory. 

This  whole  development  is  espe¬ 
cially  interesting  in  view  of  the 
fact  that  Kreuger  and  his  papers 
maintained  a  pro-Nazi  attitude  un¬ 
til  after  1943.  On  the  other  hand 
all  during  the  war  Dagens  Nyheter 
remained  one  of  the  more  out¬ 
spoken  critics  of  Nazism,  the  edi¬ 
tor  being  cautioned  by  the  Swedish 
government  to  take  it  easy. 

Moreover,  in  the  fall  of  1941 
Bonniers  and  the  Swedish  Trade 
Union  Federation  were  negotiat- 


PoliticolCopy 
Clause  Tested 
In  Florida  Case 

Panama  City,  Fla.  —  Circa 
Judge  Ira  Hutchison  has  he 
preliminary  arguments  m  a  news-l 
paper's  suit  to  clarify  one  portkia} 
of  Florida’s  1951  law  regulatist| 
political  campaign  expenses. 

Wallace  B.  Finlay,  publisher  of 
the  Weekly  County  Record  of 
Blountstown,  is  attacking  that  sk- 
tion  of  the  law  which  requires  that 
an  advertiser  must  have  authorizi. 
tion  from  a  candidate  or  his  cam¬ 
paign  manager  before  placing  la 
ad  for  that  candidate  in  a  newqm- 
per.  He  is  represented  by  Attor¬ 
ney  J.  Kenneth  Ballinger  of  Talla¬ 
hassee,  counsel  for  the  Florida 
Press  Association. 

Attorney  General  Richard  Ervii 
argued  that  if  this  portion  of  the 
law  is  not  upheld  “there  will  be  no 
way  to  enforce  the  $1,000  limita¬ 
tion  on  campaign  contribution 
which  the  law  sets  forth.” 

“Many  times,”  Judge  Hutchisoi  I 
said,  “laws  designed  to  cure  ilb 
only  lead  to  a  worse  condition.’ 
He  said  it  appeared  to  him  the  1 
campaign  expense  law  “show 
class  favoritism  to  foreign-owned  | 
and  chain  newspapers." 

He  adjourned  the  hearing  until 
March  4  after  it  was  pointed  out 
that  a  New  Jersey  law,  almoit 
identical  to  Florida’s,  has  been  ou 
the  books  20  years  and  Pennsyl¬ 
vania  has  a  law  regulating  cam- ' 
paign  expenditures  that  has  beta 
in  effect  45  years. 


Legislature  Refuses 
To  Change  Libel  Low 

Albany,  N.  Y.  —  New  Yod 
State  lawmakers  balked  at  liberal¬ 
izing  the  libel  laws  this  week. 

After  the  Senate  had  approved 
the  measure,  the  Assembly  killed 
a  bill  which  would  have  removed 
the  word  “public”  from  the  “fair 
and  true”  clause  covering  official 
proceedings. 

The  bill  was  inspired  by  a  re¬ 
cent  appellate  court  ruling  in  a 
New  York  News  case.  Some  IM 
lawyers  have  interpreted  the 
court’s  decision  as  meaning  that 
“public”  applies  only  to  those  pro¬ 
ceedings  where  the  public  can  bf 
present. 

Assemblymen  who  argued  for 
defeat  of  the  bill  protested  that  it 
sought  to  give  newspapers  more 
authority  than  is  intended  by  th« 


ing  to  start  an  afternoon  daily  in 
Stockholm  for  the  express  pur-  ‘u^idar  Vsiem ‘and  7ha7 It  wodd 

S™a°^nZn'ro^Unb,,E  *=« 

After  disagreement  over  majority 
control  of  share  capital,  each 
started  its  own  afternoon  tabloid. 

Adding  to  the  difficulty  of  clari¬ 
fying  the  facts,  the  three  chief 


a  field  day  in  the  courts. 

■ 

Wonts  Crime  Names 

Richmond — ^The  Virginia  Prc» 

_ _  _ .....w.  Association  is  striving  to  get  tbt 

characters  are  all  dead — Karl  Otto  General  Assembly  to  amend  tht  . 
Bonnier,  who  died  in  1941  at  the  Juvenile  Court  law  so  that  jud^ 
age  of  84,  Ragnar  Thiel,  Swedish  or  police  could  disclose  to  w 
banker,  outspoken  anti-Nazi  and  press  the  names  of  adults  involve 
alleged  to  be  the  go-between  in  in  juvenile  cases.  Also,  VPA 
the  negotiations,  and  Adolf  Hitler,  that  the  names  of  juveniles  charged 
the  man  who  said  no.  with  a  felony  be  disclosed. 
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POINTING  THE  WAY 


The  set  of  figures  in  the  middle  of  this  page  is 
news  of  high  importance  to  every  American. 

In  effect,  it  says  that  there  is  no  basis  in  fact  for 
all  this  talk  about  a  collapse  of  capital  expenditures 
plunging  us  into  a  depression  following  the  indus¬ 
trial  build-up  for  defense. 

Such  talk  assumes  that  without  defense  orders  busi¬ 
ness  would  spend  relatively  little  for  new  industrial 
plant  and  equipment.  The  figures  below  show  that 
that  assumption  is  not  justified. 


The  significant  fact  is  that  the  expenditures  already 
planned  for  1953-55  are  so  high.  For  example,  those 
now  planned  for  1955  would  be  higher  than  those  of 
1950,  which,  at  that  time  were  second  highest  in  our 
.history. 

If  these  plans  are  carried  out  we  shall  have  an 
essential  element  of  continuing  prosperity.  Sustained 
expenditures  for  capital  expansion  and  betterment 
account  directly  for  a.large  share  of  our  employment 
and  consumer  income.  Moreover,  consistent  modem- 


BUSINESS  PLANS  FOR  NEW  PLANTS  AND  EQUIPMENT  (Millions  of  Dollars) 


Actual 

Spending 

1950* 

Actual 

Spending 

1951* 

McGraw-Hill  Survey 

Planned 

—  Preliminary  Plans  — 

1952 

1953 

1954 

1955 

Manufacturing . 

Mining . 

Railroads . 

Electric  &  Gas  Utilities** . 

Other  Transportation  &  Communications 

7,491 

684 

1,136 

3,298 

1,392 

11,141 

806 

1,564 

3,676 

1,592 

12,921 

943 

1,642 

3,948 

1,721 

10,028 

415 

1,248 

3,360 

1,671 

8,525 

321 

1,117 

3,204 

1,943 

8,194 

358 

1,002 

2,748 

1,839 

ALL  INDUSTRY 

14,001 

18,779 

21,175 

16,722 

15,110 

14,141 

•U.  S.  Department  of  Commerce 

**Electrical  World  (A  McGraw-Hill  publication)  and  American  Gas  Association. 


The  figures  come  from  the  fifth  annual  McGraw- 
Hill  survey  of  business  plans  for  new  plant  and  equip¬ 
ment.  Companies  were  asked  to  report  through  that 
survey  not  only  their  plans  for  1952,  but  plans  they 
now  have  in  hand  for  capital  expenditures  in  1953, 
1954  and  1955,  provided  the  money  to  carry  them  out 
can  be  obtained. 

A  Record  in  ’52 

As  w£is  expected,  their  plans  call  for  another 
record-breaking  volume  of  capital  expenditures  by 
business  in  1952.  But,  as  many  did  not  expect,  the 
McGraw-Hill  survey  also  discloses  plans  for  very 
heavy  capital  expenditures  in  each  of  the  three  years 
following.  Expenditures  now  planned  for  those  years 
are  lower  than  those  planned  for  1952.  But  the  sig¬ 
nificant  fact  is  not  that  they  are  lower.  Experience 
shows  that  plans  made  several  years  ahead  always 
overlook  many  expenditures  that  are  needed  later. 


ization  of  industrial  plant  raises  production  efficiency 
and  brings  more  and  better  goods  and  services  within 
reach  of  more  consumers. 

It  is  not  to  be  expected,  of  course,  that  we  can  come 
down  from  the  peak  of  the  defense  boom  without 
readjustments  in  some  sectors  of  business.  But  if 
capital  expenditures  by  business  are  carried  out  on 
the  scale  now  planned,  we  shall  be  able  to  take  any 
necessary  readjustments  in  our  stride,  and  continue 
to  increase  our  industrial  strength. 

From  V-J  Day  to  the  end  of  this  year,  mcmufactur- 
ing  industries  will  have  spent  over  $60  billion  for  new 
industrial  plant  and  equipment.  This  is  more  than  the 
value  of  all  the  plant  and  equipment  these  industries 
had  on  their  books  at  the  end  of  World  War  II.  It  is 
this  heavy  outlay  that  causes  some,  assuming  most 
postwar  plans  for  industrial  expemsion  and  modern¬ 
ization  will  be  completed,  to  fear  a  collapse  of  capital 
expenditure. 
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Plans  to  Go  Ahead 

But  American  industry  still  has  plans  to  go  right 
ahead  expanding  and  improving  its  facilities.  This 
was  the  most  striking  single  finding  of  this  year’s 
I  survey.*  It  disclosed  also  that  after  1952: 

1-83  per  cent  of  the  companies  answering  the 
survey  are  planning  substantial  further  modern¬ 
ization. 

®  —48  per  cent  will  need  more  capacity  to  make 

their  present  products. 

-33  per  cent  plan  additional  capacity  to  make 
i  new  products. 

It  cannot  be  too  strongly  emphasized,  however, 
that  these  plans  represent  what  American  industry 
wants  to  do.  They  are  a  concrete  expression  of  hope 
and  aspiration.  As  such  they  are  extremely  impor¬ 
tant,  for  they  dispose  of  the  idea  that  business  con¬ 
siders  the  job  of  expanding  and  improving  its  facili- 
^  ties  as  finished,  or  anywhere  near  finished. 

But  the  plans  carry  no  guarantee  of  accomplish¬ 
ment.  If  they  are  to  be  realized,  business  must  have 
the  funds  to  carry  them  out.  There  is  no  assurance 
that  the  money  will  be  available  if  the  present  level 
of  corporation  taxes  is  continued.  Eight  out  of  ten 
companies,  according  to  the  McGraw-Hill  survey, 
will  rely  entirely  on  profits  and  reserves  to  finance 
their  1953-55  programs.  So,  in  calculating  their  pro¬ 
grams  for  these  years,  the  companies  were  asked  to 
assume  relief  from  “excess  profits”  taxation. 

Federal  taxes  now  take  at  least  52  per  cent  of  a 
corporation’s  profits,  and  82  per  cent  of  any  profits 
in  the  so-called  “excess  profits”  bracket.  Despite  this 
drain  on  their  funds,  companies  are  able  to  finance 
their  1952  programs  because  (1)  they  are  borrowing 
heavily,  and  (2)  many  of  them  are  getting  govern¬ 
ment  loans  or  special  tax  concessions  on  new  facili¬ 


ties  installed  for  defense  purposes.  But  these  are 
emergency  aids. 

/ 

Only  Two  Ways 

When  the  present  defense  program  tap  ars  off,  there 
will  be  only  two  ways  by  which  business  can  possibly 
increase  its  principal  source  of  fimds  for  new  plant 
and  equipment.  One  way  is  to  make  more  profits  be¬ 
fore  the  tax  collector  takes  his  cut.  And  the  only  way 
many  companies,  already  operating  at  capacity  and 
high  efficiency,  can  do  that  quickly  is  by  raising  their 
prices.  That  is  an  unpopular  method.  Also,  with  the 
return  to  more  competitive  markets,  it  might  be  self- 
defeating. 

The  other  way  is  for  the  federal  government  to 
release  its  strangle  hold  on  business  profits.  The  so- 
called  “excess  profits”  tax  —  the  82  per  cent  tax  which 
is  really  a  tax  on  business  growth  —  should  be  re¬ 
pealed,  effective  JanucU-y  1,  1953.  And  a  cut  in  the 
basic  Uix  of  52  per  cent  on  all  corporate  profits  should 
come  not  much  later.  That  is  by  all  odds  the  most 
important  single  step  toward  assuring  that  business 
plans  already  made  for  capital  investment  in  1953, 
1954  and  1955  are  carried  out.  It  is  the  most  important 
single  step  toward  sustaining  our  present  prosperity. 

Through  its  plans  for  continued  expansion  and 
improvement  of  its  facilities,  American  business 
clearly  points  the  way  to  avoid  the  depression  that 
so  many  have  feared  —  and  the  Communists  have  so 
ardently  hoped  — would  follow  the  peak  of  defense 
mobilization.  It  will  be  a  tragedy  for  our  country 
and  for  Americans  in  every  walk  of  life  if  we  do 
not  insist  that  business  get  the  chance  to  follow  this 
wise  and  constructive  course. 

*Note  —  A  copy  of  the  full  report  of  this  survey  can  be  ob¬ 
tained  by  addressing:  Department  of  Economics,  McGraw- 
Hill  Publishing  Co., Inc.,  330  West  42nd  St.,New  York  36,N.Y. 


Reprints  of  this  message  are  available  gratis.  Permission  is  also  freely 
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Holcomb  Tells 
Value  of  Better 
Merchandising 

Chicago  “ 


Columbus,  Ga. — Nearly  50  ad¬ 
vertising  executives  and  guesli 
from  the  daily  newspapers  of 
Georgia  gathered  here  Feb.  8-9  fot 
their  Winter  meeting. 

L.  A.  UpDeGraff,  Columbus 
Ledger-Enquirer,  was  elected 


The  value  of  co¬ 
operative  merchandising  endeavor 
on  the  part  of  advertising  agencies 
and  newspapers  was  stressed  here 
by  Charles  J.  Holcomb,  merchan¬ 
dising  director,  J.  Walter  Thomp¬ 
son  Co.,  in  a  talk  before  the  Chi¬ 
cago  Chapter  of  the  American  As¬ 
sociation  of  Newspaper  Represen¬ 
tatives. 

Mr.  Holcomb  told  of  the  wide 
range  of  merchandising  activity  his 
agency  engages  in  for  clients.  He 
offered  the  following  suggestions 
on  how  newspapers  can  be  of 
greater  service  in  merchandising; 

“It  is  our  opinion  that  there  is  a 
tendency  to  discuss  too  many 
products  being  advertised  when  a 
newspaper  merchandiser  makes 
calls  on  a  retailer.  It  perhaps  is 
the  best  way  to  confuse  a  retailer 
who  is  already  burdened  with  a 
multitude  of  problems.  If  two  ad-  newspaper,  we  do  not  receive  an 
vertising  campaigns  are  discussed  acknowledgement  of  our  request, 
on  one  call  it  would  seem  mffi-  Actually  it  may  be  receiving  the 
cient,  and  preferably  those  only  attention  asked  for,  but  we  are  in 
that  have  some  tie-in  value.  ‘he  dark  about  progress  until  ac- 

“There  have  been  times  when  ‘““''y  making  a  follow-up  request, 
our  agency  has  requested  from  A  quick  reply,  without  waiting  for 
representatives  whatever  help  they  f'^sults  on  such  a  request,  would 
could  give  us  in  securing  tie-in  he  helpful. 

ads  from  retailers  on  a  client’s  “Newspaper  representatives 
campaign.  You  can  imagine  our  "'hen  making  formal  presentations 
amazement  when  we  receive  u  management  or  client’s 

merchandising  report  from  a  news-  salesmen  should  confine  their  re¬ 
paper  indicating  tie-ins  they  have  nturks  to  the  good  points  of  their 
secured  which  our  client’s  sales-  publications  and  should  not 

man  actually  solicited  and  which  disparage  other  media.” 


FROM  THREE  STATES  they  came  to  the  Fifth  Annual  Newspaper 
Advertising  Clinic  at  the  University  of  Missouri:  Left  to  right,  Hal 
Culp,  advertising  manager  of  Quincy  (III.)  Herald-Hliig;  Lowell  \Y. 
Brown,  advertising  director  of  Amarillo  (Tex.)  Globe-Times  and 
News;  and  Paul  Allinghani.  co-publisher  of  Atchison  (Kan.)  Globe. 


Breakfast  Briefs 


Editors,  Publishers 
and  Publicists  read 


If  the  Ivy  League  is  sincere  in 
its  decision  to  de-emphasize  foot¬ 
ball,  it  should  find  the  task  an 
easy  one.  All  it  needs  to  do  is 
toss  Princeton  out  of  the  league. 


THE  WBBKLY  ANALYSIS 
OF  EDITORIAL  OPINION 
in  the  U.S.  DAILY  PRESS 


New  Hamp^ire  residents  for¬ 
got  their  political  ddfferences  dur- 
mg^  this  week’s  big  snowstorm 
while  they  went  out  and  rescued 
scores  of  marooned  motorists  — 
most  of  them  presidential  candi¬ 
dates. 
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■L  RISCILLA'S  POP  is  the  kind  of  comic  readers 
will  stand  up  and  shout  for — strong  in  entertainment 
appeal,  full  of  good  clean  fun  for  all  the  family. 

The  reaction  in  Indianapolis  shows  the  genuine 
affection  readers  have  for  Priscilla,  her  family 
and  her  friends  (like  little  Hollyhock,  above). 

For  more  laughs  per  reader,  and  for  strong  reader 
response,  use  PRISCILLA'S  POP — daily  and  Sunday. 


DAILY  STRIP — Fresh  comedy  every 
day,  one  of  14  entertaining  comics 
in  the  NEA  FULL  SERVICE. 

SUNDAY  PAGE — A  riot  of  four-color 
fun,  in  standard  half  page  or 
third  page,  and  tabloid  full. 

Write  for  proofs! 
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Students  Study  Press, 
Learn  to  Appreciate  It 


Chicago  News  Tells 
Of  Traffic  Fines 

Chicago — In  answer  to  the  ques¬ 
tion,  “How  long  has  it  been  since 
a  Chicago  newspaperman  paid  a 
traffic  fine?”  the  Chicago  Daly 
News  replied,  “Very  recently  so 
far  as  the  Daily  News  is  con¬ 
cerned.” 

This  exchange  occurred  here  as 
a  result  of  the  anti-crime  rally 
following  the  murder  of  a  Republi¬ 
can  committeeman  in  the  31st 
ward.  Austin  L.  Wyman,  chair¬ 
man  of  the  Chicago  Crime  Com¬ 
mission,  asked  the  question. 

The  next  day,  the  Daily  News 
reported  that  at  least  six  stafi 
members  had  paid  traffic  fines 
since  Christmas. 


As  PARTICIPANTS  in  the  Citizen-  such  coverage.  They  demanded 
ship  Education  Project  of  Teach-  to  know  ‘why.’ 
ers  College,  Columbia  University,  “It  was  a  good  experience  for 
an  increasing  number  of  high  us.  Those  students  told  us  things 
school  students  are  doing  intensive  about  our  paper  we  didn’t  know, 
study  of  the  nation’s  newspapers.  They  made  us  see  some  aspects  of 
Editors  involved  invariably  voice  our  business  through  fresh  eyes, 
warm  approval.  They  also  gave  us  a  chance  to  an- 

The  Citizenship  Education  Proj-  swer  some  of  the  questions  many 
ect,  financed  by  a  $1,300,000  grant  of  our  readers  may  be  asking  but 
from  the  Carnegie  Corporation,  which  never  reach  us.  We  wel- 
helps  teachers  to  develop  prac-  come  a  chance  to  cooperate  with 
tices  wluch  teach  citizenship  skills  such  groups  at  any  time.” 
by  having  students  grapple  with 
actual  situations  requiring  exer¬ 
cise  of  citizenship  “know  how.” 

CEP  gathers  examples  of  such 
practices,  refines  them  for  easy 
adaptation,  and  makes  available 
balanced  reference  material  relat¬ 
ing  to  the  practice  adopted. 

“The  idea  is  that  just  as  you 
can’t  learn  to  bake  a  cake  by  read¬ 
ing  a  book,  neither  can  you  be¬ 
come  an  effective  citizen  without 
j  dealing  at  first  hand  with  problems 


Advertisers 
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iSTANDARD 


Many  of  the  students  had  in-  citizenship  “know  how.”  In  history 
terviews  with  the  editors  and  some  and  civics  classes,  the  importance 
visited  the  Hartford  Courant.  WU-  of  freedom  of  the  press  in  a  demo- 
liam  J.  Foote,  managing  editor  of  cratic  society  was  studied  with 
that  paper,  is  among  those  who  particular  attention  given  the  Peter 
found  the  evaluation  chart  on  Zenger  case. 

Commencement  Feature 
This  study,  related  to  the  Geld 
survey,  so  aroused  student  interest 
that  the  school’s  1951  commence¬ 
ment  program  was  based  on  i 
“Freedom  of  the  Press”  theme. 
The  Zenger  case  was  dramatized 
as  a  part  of  the  program,  students 
read  the  report  on  their  suney 
and  presented  a  radio  skit  on 
“Dangers  Facing  our  Press  To¬ 
day.” 


that  paper, 

found  the  evaluation  chart 
newspapers  “intensely  interesting” 

^  and  who  extended  every  coopera¬ 
tion. 

Among  Middletown  students, 

Tom  Taylor  reported  the  newspa- 
involvlng  use  of  citizenship  skins?  interesting 

n,-  o  ^  educational  among  his 

Classes,  SheUa  McAllister  found  it 
officer  of  pp  explains.  ^  newspaper 

r\c  with  more  understanding  so  as  to 

Or  some  400  schools  throughout  arrive  at  the  true  facts  in  an  ar- 
*  f  developing  practices  tide,  and  Dick  Witherell  was  fasci- 

of  CEP  desired  to  make  students  nated  by  the  wide  differences  in  .  , 

more  appreciative  of  the  virtues  of  the  papers  under  scruUny.  We  never  had  a  commenc^ 

American  fr^dom,  14  are  plan-  Adrian  A.  Johnson,  S^ial  Stud-  pro^am  which  drew  » 

ning  or  crying  out  practices  deal-  jes  teacher,  believes  the  students  people  and  moused  so 

mg  with  freedom  of  the  press  and  came  out  with  a  far  more  sympa-  Osborne  re^m 

ite  im^rtance  in  supporting  thetic  attitude  toward  the  prob-  excellent  thi^ 

Americas  free  institutions.  In  lems  of  the  press  and  greater  ap-  ‘]*®  Gazette  as  we  find 
some  of  these  the  freedom  of  the  predation  for  press  services.  newed  mterest  and  appreciation  of 

press  ^pect  is  treated  along  ^th  ..por  instance,”  he  said,  “the  paper  We  also  l^med^y 
other  basic  supports  for  American  Middletown  Press  is  generous  in 

traditions.  ounnort  of  the  Red  Cross  survey.  I  liked  the  whole  thmg  so 

In  at  least  two  communities —  Community  Chest  and  similar  ^  woiUd  like  to  coc^ 

I  Midddletown,  Conn.,  and  Wil-  aSs  eWin?thLe  anencirf^^  ate  with  any  other  class.  In  fact 
liamsburg,  Va.— students  worked  ^ore  snace  than  the  news  value  '^®  “■®  y®"  cooperating  ^ 

closely  with  editors  and  went  into  warranto.  Students,  for  the  first  teachem  m  our  colored  high  schod 
the  community  for  surveys  and  in-  came  to  annreciate  this  ”  a  similar  project, 

terviews  to  determine  at  first  hand  ^  .  T!!!-  a  “So®**  a  practice  in  every  coit 

what  function  newspapers  serve  Readers  liiiestioned  munity  in  the  country  would 

and  what  value  they  should  attach  Th®  Williamsburg  study  fol-  vide  a  strong  bulwark  for  contii- 
to  press  freedom.  lowed  a  different  path  with  itu-  ued  press  freedom.  We  have  n 

Middletown  High  School  stu-  of  Miss  Mildred  Matier  in  important  and  fascinating  story  to 

dents  visited  the  Middletown  Press  Matthew  Whaley  High  School  not  tell  our  communities  but  it  is  ran- 
to  see  how  newspapers  are  made,  only  visiting  the  Gazette  office  and  ly  we  find  so  interesting  a  way  to 
They  invited  Einar  Gustafson,  working  closely  with  Miss  Mar-  tell  it.” 
managing  editor,  to  visit  them  at  gucrite  Osboime,  editor,  but  also  ■ 

the  school  for  an  informal  ques-  ^’y  interviewing  readers  on  just  T^^nior  Collsa©  CondudS 
tion  and  answer  period.  what  part  of  the  paper  they  read 

“Those  kids  can  ask  plenty  of  and  how  the  newspaper  influenced  JNeWSpaper  instllUie 
pertinent  questions,”  Mr.  Gustaf-  fh®™.  Richmond,  Calif.  Newsp^ 

son  reports.  “They  can  also  be  The  students,  apathetic  at  the  men  of  two  major  Califonw 
completely  frank  and  uninhibited  start  of  the  practice  with  50  per  counties  and  journalism  deiw 
in  demanding  to  know  why  thus  cent  saying  they  never  read  the  ment  heads  of  Stanford  and  wi 
and  so  is  the  situation.  paper,  found  that  75  per  cent  of  Jose  State  exchanged  views  recen 

“For  instance,  the  students  have  the  community’s  organizations  de-  ly  when  the  Contra  Costa  JuO" 
made  detailed  studies  of  the  news  pended  upon  the  newspaper  for  College  brought  them  together  w 
content  of  17  papers.  They  noted,  help  in  their  programs.  They  soon  the  Second  Annual  Newspaper  u 
for  instance,  that  the  Christian  found  that  Gazette  editorials  had  ititute. 

Science  Monitor  gives  12  per  cent  strongly  influenced  passage  of  an  The  seven-hour  session  ** 
of  its  space  to  international  news  ordinance  controlling  signs,  zoning  broken  by  a  tour  of  the  o® 

and  we  give  but  three  per  cent  to  and  a  bond-issue  vote.  Richmond  Independent  plant  M 

such  topics.  They  also  noted  that  The  survey  was  merely  the  dinner.  Edgar  M.  Allen,  publ^ 

I  we  give  10  per  cent  of  our  space  “practice”  part  of  the  study  with  of  the  Brentwood  News,  mo« 


WHEN  time  counts  —  and  you 
want  to  know  the  brand  name 
of  a  product — what  company  makes 
it  —  the  names  of  the  officers  (es¬ 
pecially  the  Advertising  Manager, 
the  Advertising  Agency)  —  where 
they  advertise  and  how  much  they 
spend  —  you’ll  realize  why  the 
STANDARD  ADVERTISING 
REGISTER  belongs  on  your  desk. 

Better  get  the  facts.  Just  drop  us  a 
line  on  your  company  letterhead 
and  we’ll  do  the  rest. 


-The  Register  Contains  — 

The  Advertiser,  Address, 
Copitolization 
Products  with  Trade  Names 
Corporate  Executives 
Advertising  Manager 
Sales  Manager  •  Printing  Buyer 
Advertising  Agency  Handling  • 
Account 

Account  Executives 
Advertising  Media  Used 
Advertising  Appropriations 
Character,  Extent  of  Distribution 


Standard  source  of  informa*  / 
tion  about  3,000  U.S.  and  j 
Canadian  advertising  agen*  I  *  "  *fl 

cies  with  data  on  th^irL  fijf 

recognition,  personnel,  and 
over  30,000  clients.  Issued  three  times 
a  year  —  the  AGENCY  LIST  is  part  of 
STANDARD'S  complete  service  or  may 
be  purchased  separately. 


r ffifi  Write  for  colored  illustrated 
booklet  giving  full  informa* 
tion  about  the  STANDARD  ADVERTISING 
REGISTER  and  Supplementary  Services. 
It's  yours  for  the  asking. 

NkTIONU  REGISTER  PUBIISHIHG  CO. 

INCORPORATID 

130  W.  42nd  St.  •  333  N.  Michigan  Ave. 
New  York  36,  N.Y.  Chicago  1,  III. 
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THE  SCRAP? 


1.  STEEL  MILLS  ARE  GROWING  SO  FAST 

they  will  need  many  millions  of  extra 
tons  of  scrap  this  year.  There  are 
more  than  250  companies  in  the  steel 
industry  and  practically  all  of  them 
are  expanding.  A  plentiful  supply  of 
steel  is  important  to  everybody.  Steel 
for  fighting  can  save  lives... Steel  for 
living  can  mean  more  homes  and 
home  appliances,  cars  and  hxmdreds 
of  other  products  that  help  us  live 
better.  Here’s  how  to  find  scrap: 


2.  IN  SHOPS  AND  FACTORIES  there  are 

millions  of  tons  of  obsolete  machinery, 
equipment  and  structures.  In  this  pic¬ 
ture  an  old  lathe  is  being  broken  up  for 
scrap.  Motor  will  be  salvaged  .  .  .  Re¬ 
member  —  any  machine  or  structure 
that  hasn’t  paid  its  way  for  a  year 
probably  should  be  scrapped. 

3.  FARM  OWNERS  ,  alone,  could  snow  us 

under  with  old  steel.  In  every  coimty, 
on  nearly  every  farm,  old  machinery 
stands  useless . . .  Cash  and  a  great 
service  to  your  country  are  the  rewards 
for  selling  farm  scrap. 


4.  COUNTIES  AND  STATES  hoard  old  bridges  (the 

one  left  spans  Brandywine  Creek),  road  machin¬ 
ery,  street  car  tracks  and  other  rusting  junk.  Now 
is  the  time  to  cut  red  tape  and  sell  old  steel  to 
make  new.  Ask  your  county,  town  or  state  offi¬ 
cials  to  start  a  scrap  hunt. 


5.  HOW  YOU  CAN  HELP:  If  you  work  in  a  shop, 

a  factory  or  on  a  farm,  please  help  the  steel 
industry  increase  its  scrap  supply.  Expert  ad¬ 
vice  on  best  ways  of  locating  and  salvaging 
industrial,  farm  and  government  scrap  Is  avail¬ 
able  from  representatives  of  the  Steel  In¬ 
dustry  Scrap  Mobilization  Committee  located 
throughout  the  country.  Send  for  interesting 
description  of  the  national  scrap-hunt.  Write 
to  American  Iron  and  Steel  Institute,  350  Fifth 
Avenue,  New  York  1,  New  York  and  ask  for 
reprint  from  Steelways  Magazine  titled, 
"Clearing  the  Industrial  Attic”. . .  Factual,  ex¬ 
cellent  for  schools  and  discussion  groups  as 
well  as  industrial  use. 


Bonds  and  Ice  Cream 
Awarded  in  Daily's  Poll 

Lynn,  Mass.  —  Savings  bonds 
and  ice  cream  were  bait  for  read¬ 
ers  to  participate  in  a  presidential 
poll  and  letter  contest  in  the  Daily 
Evening  Item. 

The  best  letters  on  nominating 
candidates — Taft  emerged  a  4-3 
choice  over  Eisenhower  and  Tru¬ 
man  edged  out  Kefavuer — re¬ 
ceived  a  $50  and  two  $25  bonds. 
Publisher  Ernest  W.  Lawson  of¬ 
fered  consolation  awards  of  50 
quarts  of  locally-made  ice  cream. 

Political  Editor  Paul  A.  Haley 
was  the  judge.  For  several  days 
the  Item  published  three  columns 
of  letters  from  readers. 


iinobile  $re£(£;  BBlegisetet 

Morning  Evonlng  Sunday 
Bapa.;  THE  JOHN  BUDD  CO. 


FUNDS  AVAILABLE 

We  represent  substantial 
capital  funds  available  for 
either  the  financing  or  out¬ 
right  purchase  of  daily  news¬ 
papers,  radio  and  television 
stations.  Bank  references. 

WINFIELD  C.JACKLEY 

7  S.  Dearborn  Financial  6-2567 
Chicago,  III. 
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INSURANCE! 

Our  unique  policy 
covers  also  Invasion  of  Privacy, 
Plagiarism,  Piracy  and  Copyright. 
Used  Nation-wide  —  it’s 
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J.  L  Jones  Warns 
Against  Effort 
To  Please  All 

Fort  Worth,  Tex.  —  An  edi¬ 
torial  page,  in  the  view  of  Jenkin 
Lloyd  Jones  of  the  Tulsa  Tribune, 
is  useless  if  it’s  neutral  and  pleases 
no  one  if  it  tries  to  please  all. 

The  41 -year-old  Oklahoma  edi¬ 
tor  (he  has  been  editor  of  the 
Tribune  since  he  was  29)  spoke 
at  the  annual  dinner  of  the  Texas 
Daily  Newspaper  Association  here 
Feb.  15. 

Speaking  in  metaphors  and 
similes,  he  challenged  the  news¬ 
paper  executive  to  publish  papers 
with  personality. 

“A  paper  must  have  eyes  that 
shine,  fists  that  strike,  arms  that 
comfort  and  a  voice  that  can  he 
heard.  .  .  .” 

Mr.  Jones,  editor  of  the  Tulsa 
paper  since  he  was  29,  listed  as 
the  functions  of  a  newspaper: 

1.  Telling  the  news  facually. 

2.  Selling  goods  and  services. 

3.  Entertaining  readers. 

4.  Interpreting  the  news  in  a 
segregated  section  honestly  re¬ 
served  for  and  marked  as  opinion. 

W'here  the  Sg)ul  Is 
.^nd  in  the  fourth  phase — on 
the  editorial  page  —  is  where  he 
would  place  the  paper’s  soul. 

In  Texas,  he  said,  there  are  89 
cities  with  daily  newspapers.  Only 
six  of  these  aren’t  monopoly  towns 
— towns  with  only  one  paper. 

“But  the  monopoly  isn’t  the 
evil,”  he  said.  “Most  newspapers 
are  circulated  to  people  in  every 
phase  of  a  city’s  life  and  they  seek 
a  form  of  universal  appeal. 

The  evil  lies,  he  said,  in  a  paper 
becoming  a  “fat  cat”  devoid  of 
character. 

“Too  often  the  publisher  joins 
a  group  of  people  who  don’t  want 
to  disturb  the  status  quo,”  he 
charged. 

The  editorial  page  too  often 
becomes  “like  a  cast  iron  deer  on 
a  lawn — decorative  but  guaran¬ 
teed  not  to  gore  anyone. 

“Look  to  the  great  Texas  cities 
and  you’ll  find  behind  them  a 
great  press,  not  just  peddling  comic 
strips,  but  alive,  courageous  and 
conscientious,”  he  advised. 
Abandons  Labor  Service 
The  association  decided  at  its 
31st  convention  to  hire  a  full-time 
secretary-manager  and  establish  a 
headquarters  office. 

TDNA  also  voted  to:  Abandon 
its  labor  service,  either  in  the  field 
or  in  negotiations;  increase  dues; 
continue  operating  independently 
of  the  Southern  Newspaper  Pub¬ 
lishers  Association. 

Ray  L.  Powers,  business  mana¬ 
ger  of  the  Houston  Press,  was 
elected  president.  Also  elected 
were:  C.  E.  Palmer,  Texarkana 
Gazette  and  Daily  News,  vicepresi- 
dent;  E.  C.  Davis,  Beaumont  Jour¬ 
nal-Enterprise,  treasurer;  A.  E. 
Clarkson,  Houston  Post,  treasurer 
emeritus. 


Norwegians'  Paper 
Turning  to  English 

Bismarck,  N.  Dak.— Two  Nor¬ 
wegian-born  newspapermen  have 
decided  the  day  of  the  strictly 
Norwegian  language  newspaper  is 
dying  in  North  Dakota. 

Einar  Berge  and  T.  D.  Monson 
recently  purchased  the  Norman- 
den  (Norseman)  published  weekly 
at  Fargo.  The  new  publishers  have 
announced  that  a  large  share  of 
the  paj»r  henceforth  will  be 
printed  in  English,  because  many 
second  and  third  generation  Nor- 
wegian-Americans  no  longer  speak 
Norwegian  although  they  retain 
an  avid  interest  in  the  “old  coun¬ 
try.”  Mr.  Berge  said  correspond¬ 
ents  would  be  retained  in  Norway. 

Huntress  Cited, 
He  Finds  Ideal 
In  Virgil’s  Poem 

San  Antonia,  Tex. — Frank  G. 
Huntress,  publisher  of  the  San  An¬ 
tonia  Express  and  Evening  News, 
shared  honors  with  Gov.  Allan 
Shivers  of  Texas  and  Gov.  Edwin 
L.  Mechem  of  New  Mexico  and 
governors  of  five  Mexican  states 
at  Laredo’s  Washington’s  Birthday 
Celebration. 

Chosen  by  Laredo  leaders  as 
the  man  considered  to  have  “done 
the  most  for  Southwest  Texas  in 
the  past  50  years,”  the  San  An¬ 
tonio  publisher  received  a  silver 
cup  while  press  and  television 
cameras  of  two  nations  recorded 
the  event. 

Mr.  Huntress  accepted  the 
award  with  thanks  on  behalf  of 
himself,  his  wife  and  children.  He 
said  in  part: 

“Twenty  centuries  ago,  that 
great  Roman  poet-philosopher, 
Virgil,  wrote  that  ‘the  noblest  mo¬ 
tive  is  the  public  good.’  To  no 
one  more  than  to  the  makers  of 
newspapers  and  other  journals  of 
news  and  opinion  —  their  pub¬ 
lishers,  editors  and  all  the  staff  — 
is  Virgil’s  principle  at  once  an 
ideal  and  an  obligation.  It  is  their 
duty,  no  less  than  their  high  privi¬ 
lege,  to  strive  to  promote  the  so¬ 
cial,  educational  and  economic 
well-being  of  the  people  whom 
their  publications  serve.” 

■ 

Colorado  Publisher 
Sees  Healthier  Papers 

Denver  —  Consolidations  are 
making  the  remaining  papers 
healthier  and  stronger,  in  the  opin¬ 
ion  of  Lu  P.  Monroe,  publisher  of 
the  Boulder  Daily  Camera,  who 
was  elected  president  of  the  Colo¬ 
rado  Press  Association  here  re¬ 
cently.  Mr.  Monroe  said  he  be¬ 
lieved  more  small  dailies  are  do¬ 
ing  well  today  than  ever  before. 

Other  new  CPA  officers:  Vice- 
president,  Dewey  Brown,  Monte¬ 
zuma  Journal;  treasurer,  Alex  Mc¬ 
Kinney,  Denver  Post;  secretary- 
manager,  Bill  Long. 

EDITOR  & 


Editor  Deplores 
Lack  of  Briefing 
For  Lensmen 

Richmond,  Va. — The  men  who 
shoot  the  pictures  haven’t  always 
kept  pace  with  the  technical  ad¬ 
vances  in  photography. 

That’s  the  opinion  of  John  H. 
Colburn,  managing  editor  of  the 
Richmond  Times-Dispatch,  given 
during  a  recent  convention  of  the 
Virginia  Press  Photographers’  As¬ 
sociation  here. 

Mr.  Colburn,  whose  picture  ex¬ 
perience  includes  administration  of 
the  Associated  Press  photo  depan- 
ment  in  London,  told  the  photog¬ 
raphers  “too  few  good,  imagina¬ 
tive  pictures  are  being  taken  by 
press  photographers  generally.” 

Much  of  the  blame,  he  said, 
must  be  shared  by  the  news  depart¬ 
ments  making  assignments. 

“Much  too  often  photographers 
are  inadequately  briefed  concern¬ 
ing  the  subject  matter  they  are 
assigned  to  shoot,”  said  Mr.  Col¬ 
burn. 

Too  often  they  are  given  too 
many  assignments,  he  added. 

Mr.  Colburn  asked  the  photog¬ 
raphers  if  they  are  satisfied  them¬ 
selves  with  the  prints  they  put  on 
the  editors’  desks.  “Are  you  satis¬ 
fied  that  it  reflects  your  ability  as 
a  professional  stylist  making  a 
career  of  etching  in  pictorial  form 
today’s  history  of  human  events?" 

“Or,”  he  asked,  “do  you  throw 
the  print  «n  the  desk  with  the  com¬ 
ment,  ‘Boy,  that  was  a  crackpot  as¬ 
signment  .  .  .  whoever  dreamed  up 
that  one  must  have  had  a  bad 
night!’  ” 

Likening  photographers  to  re¬ 
porters,  Mr.  Colburn  said:  “The 
reporters  who  are  on  top  of  their 
field  are  the  creative  ones — those 
coming  up  with  that  overworked 
term  but  underdeveloped  item- 
something  different. 

“It  is  this  element  that  will  make 
it  possible  for  still  photographers 
to  compete  with  television.  You 
have  got  to  be  able  to  catch  in  > 
split  second  of  shutter  clicking  the 
significance  of  a  scene  that  a  TV 
camera  may  take  a  minute  or  two 
to  record. 

“TV  is  not  going  to  replace 
newspapers.  Nevertheless,  it  does 
present  a  real  challenge  to  photog¬ 
raphers. 

“Television,  incidentally,  also 
makes  it  easier  for  editors  to  keep 
an  eye  on  big  public  shows  and 
spot  picture  possibilities.  They  do 
enough  second  guessing  of  photog¬ 
raphers  now,  I  grant,  but  you’ll 
have  to  keep  in  mind  the  added 
advantage  TV  gives  them." 

■ 

Pitch  to  Brokers 

Omaha — ^The  World-Herald  ad¬ 
vertising  department  recently  had 
165  manufacturers,  brokers  and 
sales  representatives  as  guests  at 
luncheon  for  a  slide  presentation 
on  newspapers  -  versus  -  television. 
Lyle  A.  Johnson,  national  adver¬ 
tising  manager,  was  in  charge. 
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Looking  at  the  Preview  Issue  of 


printed  in  rotogravure 


timer  H.  Robst,  President  of  Warner-Hudnut,  Inc.,  looking  at 
the  modern  editorial  treatment  of  The  American  Weekly  printed 
in  rotogravure  commented,  “In  our  special  line  of  activity  we 
must  always  hove  on  eye  for  quality  and  beauty  and  with  that 
thought  in  mind  I  think  my  friend.  Bill  Hearst,  has  made  a 
10-strike  with  his  $60,000,000  rotogravure  printing  contract." 


Bernard  C.  Duffy,  President  of  B.  B.  D.  &0.,  and  Fred  B. 
Manchee,  Vice  President,  look  over  a  preview  issue  of  The 
American  Weekly  printed  in  rotogravure. 

Said  President  Duffy,  “It  looks  well  balanced  editorially  in 
terms  of  both  entertainment  and  service.  And,  the  long  standing 
question  of  reproduction  is  answered." 


Beginning  with  the  May  11  th  issue  The  American  Weekly  will  be 
presented  in  colorful,  brilliant  rotogravure.  This  dramatic,  modern 
serviceable  magazine  will  capture  the  interest,  more  than  ever 
before,  of  the  people  in  9,500,000  families  across  the  nation. 


Looking  at  the 
Preview  Issue  of 


Ml  Kl(  V\  )Si:\  lll.^ 
printed  in 


rotogravure 


C.  A.  Baumgartner  (leff).  President  of  The 
Thompson-Koch  Co.  tells  Alfred  Langjohr  of  The 
American  Weekly,  "The  Thompson-Koch  Agency  h« 
been  doing  business  with  American  Weekly  for  ap¬ 
proximately  a  quarter  of  a  century. 

"We  feel  reasonably  sure  that  your  new  format  will 
increase  AW's  value  in  the  Sterling  Drug  Inc.,  adver¬ 
tising  picture  of  the  future." 


Three  Coty  experts  agree  as  they  look  at  The 
American  Weekly  with  its  dramatic  features  and 
rotogravure  printing.  Left  to  right.-  Marshall 
Tilden,  Coty's  department  store  specialist, 
Jean  Despres,  executive  Vice  President  and 
Rosemary,  attractive  daughter  of  Mr.  Tilden. 

Said  V.  P.  Despres,  "Its  beauty  keeps  up 
with  the  progress  in  packaging  and  printing 
which  we  at  Coty  have  always  undertaken  to 
maintain... of  the  highest  standard  of  quality." 


George  J.  Abrams,  Advertising  Manager  of  Block  Drug 
Company,  Inc.,  tells  Lex  Kleberg  of  The  American  Weekly, 


Sally  Mansfield,  Media  Director  of  C.  J.  LaRoche  and 
Company,  Inc.,  expresses  an  opinion  that  was  heard  in  many 


quarters,  ‘‘The  improvement  in  the  format  is  remarkable.  This 


‘‘You've  every  reason  to  be  proud  of  this  fine  printing  job. 


is  the  kind  of  progressive  thinking  we  like." 


I'm  sure  our  ads  will  look  even  better  and  sell  even  better  m 


The  American  Weekly  hereafter..." 


STANDING  before  the  portrait  of  their  grandfather,  the  late  G.  B. 
Dealey,  are,  left  to  right:  James  M.  Moroncy,  Jr.,  Joe  M.  Dealey  and 
H.  Ben  Decherd. 


Speidel  Names 
New  Executives 
On  Two  Papers 

San  Francisco — Completion  of 
a  series  of  promotions  of  execu¬ 
tives  of  two  Speidel  Newspapers 
is  announced  by  Merritt  C.  Spei¬ 
del,  president  of  Speidel  Newspa¬ 
pers,  Inc.,  of  Palo  Alto.  Calif. 

New  vicepresidents  of  the  com¬ 
panies  publishing  the  Poughkeepsie 
(N.  Y.)  New  Yorker  and  the 
Chillicothe  (Ohio)  Gazette  and 
new  publishers  and  general  man¬ 
agers  for  these  newspapers  are 
among  the  actions  effected  in  a 
series  of  promotions  begun  last 
July. 

Edward  A.  Chappell,  who  had 
been  treasurer  and  publisher  of  the 
Poughkeepsie  New  Yorker,  now  is 
vicepresident  of  Poughkeepsie 
Newspapers.  Inc.,  and  of  Speidel 
Newspapers. 

Clifford  J.  Nunn  is  now  editor 
and  publisher  of  the  New  Yorker. 
Formerly  editorial  director,  he  has 
been  editor  and  associate  publisher 
since  July  1. 

J.  K.  Hunter,  who  had  been 
treasurer  and  publisher  of  the 
Chillicothe  Gazette,  has  been 
named  vicepresident  of  Chillicothe 
Newspapers,  Inc.  W.  E.  Beeler, 
associate  publisher  since  July  1, 
now  is  treasurer  and  publisher. 

Editorial  Promotions 

The  newly-announced  promo¬ 
tions  also  include,  on  the  New 
Yorker,  the  selection  of  Charles 
G.  Murray  as  editorial  director. 
Herbert  J.  Thomsen  as  news  edi¬ 
tor,  and  of  Edwin  H.  Rozell  as 
news  editor  of  the  Sunday  New 
Yorker,  and  assignment  of  Joseph 
R.  Marshall  to  the  courthouse  and 
county  political  reportorial  beats. 

New  Yorker  appointments  which 
followed  Mr.  Beeler’s  assignment 
to  Chillicothe  included  the  selec¬ 
tion  of  Philip  B.  Maguire  as  ad¬ 
vertising  director,  John  M.  Alex¬ 
ander  as  local  display  advertising 
manager  and  Arthur  F.  Wollen- 
haupt  as  general  manager.  Mr. 
Wollenhaupt  had  been  promotion 
manager  of  the  New  Yorker  and 
is  radio  research  director  of  SNI. 
■\t  Chillicothe,  N.  L.  Kellenberger 
was  advanced  from  business  man¬ 
ager  to  general  manager. 

Mr.  Chappell,  the  new  vicepresi¬ 
dent  of  SNI,  began  his  31  years 
of  service  with  Spiedel  Newspa¬ 
pers  as  advertising  manager  of  the 
Iowa  City  Press-Citizen.  Previous¬ 
ly  he  had  been  city  editor  of  the 
Iowa  City  Republican.  He  became 
manager  of  the  Press-Citizen  while 
Mr.  Speidel  was  publisher. 

Visitors  to  Canada 

Twenty-one  delegates  to  the 
New  York  Herald  Tribune  Forum 
for  High  Schools,  which  will  take 
place  March  22  in  New  York  City, 
made  a  nine-day  visit  to  Canada 
to  participate  in  three  forums 
sponsored  by  the  Toronto  branch 
of  the  United  Nations  Association. 


AP  Assigns  Purdue 
As  Chief  in  Turkey 

Marcus  Purdue,  a  member  of 
the  Associated  Press  foreign  desk 
staff  in  New  York  and  a  former 
foreign  corre¬ 
spondent,  has 
been  assigned  to 
Istanbul  as  acting 
chief  of  bureau 
for  Turkey. 

Mr.  Purdue 
was  born  at 
Evansville,  Ind., 
and  is  a  Univer¬ 
sity  of  Indiana 
graduate.  He  has 
served  in  AP  bu¬ 
reaus  in  Louis¬ 
ville,  Lexington  and  Frankfort, 
Ky.,  and  in  Singapore  and  New 
Delhi.  Before  joining  AP  he 
worked  for  newspapers  in  Evans¬ 
ville.  San  Antonio.  Fort  Wayne. 

In  Istanbul  he  succeeds  Edwin 
B.  Greenwald,  who  is  returning  to 
the  United  States  for  home  leave 
and  reassignment. 

■ 

67  in  Minnesota's 
New  50-Year  Club 

St.  Paul,  Minn.  —  Sixty-seven 
Minnesota  newspapermen,  all  of 
whom  have  served  50  years  or 
more  on  state  newspapers,  were 
honored  by  the  Minnesota  Edi¬ 
torial  Association  at  the  group's 
86th  annual  meeting  Feb.  15-16. 

The  67  men,  basis  of  the  asso¬ 
ciation's  newly-formed  50-Year 
Club,  range  from  64  to  90  in  age 
and  from  50  to  73  years  in  time 
of  service. 

Topping  the  list  of  veterans  are: 
Herman  St.  John  Haydon,  81, 
publisher  of  the  Lakefield  Stand¬ 
ard,  who  has  73  years  of  journal¬ 
istic  service  to  his  record,  and 
George  B.  Hughes,  90,  publisher 
of  the  Echo  Enterprise,  with  71 
years  of  service. 

W.  E.  Barnes,  editor  of  the 
Sleepy  Eye  Herald-Dispatch,  was 
elected  president  of  ME  A. 

■ 

New  Florida  Daily 

Crestview,  Fla.  —  The  West 
Florida  Daily  Globe  is  set  to  make 
its  debut  here  March  3  as  a  morn¬ 
ing  (except  Sunday)  tabloid.  Its 
publisher  is  Wilbur  R.  Powell, 
who  owns  the  weekly  Okaloosa 
News-Journal. 


Trio  of  Dealey 
Grandsons  Are 
Belo  Directors 

Dallas — Three  grandsons  of 
the  late  G.  B.  Dealey,  long  time 
publisher  of  the  Dallas  Morning 
News,  have  been  elected  directors 
of  the  A.  H.  Belo  Corporation. 

Ted  Dealey,  president,  an¬ 
nounced  that  the  stockholders  had 
added  to  the  directorate  H.  Ben 
Decherd,  Jr.,  Joe  M.  Dealey  and 
James  M.  Moroney,  Jr.  Joe  Dealey 
is  the  son  of  the  publisher. 

Mr.  Decherd  will  continue  to 
serve  as  assistant  to  the  president. 
Joe  Dealey  was  elected  assistant 
secretary  and  Mr.  Moroney  was 
named  assistant  treasurer.  James 
M.  Moroney,  Sr.,  is  vicepresident 
and  secretary  of  the  News. 

All  three  of  the  new  directors 
have  been  serving  the  News  for  a 
number  of  years. 

The  A.  H.  Belo  Corporation, 
established  in  1842  when  Texas 
was  a  republic,  is  the  oldest  busi¬ 
ness  institution  in  the  state.  Prop¬ 
erties  include  the  newspaper.  Ra¬ 
dio  Stations  WFAA-820  and 
WFAA-570,  Television  Station 
WFAA  and  the  Texas  Almanac. 

■ 

Griiioul  Honored, 
Tollison  in  New  Post 

Plainfield,  N.  J.  —  Paul  L. 
Tollison  has  become  works  man¬ 
ager  of  the  Wood  Newspaper  Ma¬ 
chinery  Corp.  here,  succeeding 
Richard  G.  Griifoul,  who  has 
joined  Watson  Flagg  Machine  Co. 
of  Paterson,  N.  J. 

Mr.  Griffoul  was  honored  at  a 
farewell  dinner  attended  by  150  of 
his  former  associates  at  Wood. 
Arthur  Munson,  chief  engineer, 
was  toastmaster;  Kirk  McFarlin. 
treasurer,  gave  Mr.  Griffoul  a 
wrist  watch  from  employes,  and 
John  J.  Shea,  president,  gave  him 
a  set  of  matched  luggage  from  the 
directors. 

■ 

Dedication  Planned 

Elko,  Nevada  —  Dedication  of 
the  new  home  of  the  Elko  Free 
Press  here  will  be  the  first  event 
of  the  annual  Nevada  State  Press 
Association’s  annual  convention, 
April  18-19. 
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LoCoss,  Evers 
Elected  Officers 
Of  St.  Louis  G-D 

St.  Louis — ^The  Globe-Demo¬ 
crat  Publishing  Company  has  two 
new  vicepresidents.  TTiey  are: 
Louis  LaC^ss,  editor  of  the  edi¬ 
torial  page,  and  Edwin  H.  Evers, 
production  manager.  Their  election 
was  announced  by  E.  Lansing  Ray, 
chairman  of  the  board,  publisher- 
editor. 

Mr.  LaCoss  has  been  associated 
with  the  Globe-Democrat  for  29 
years.  Born  in  Erie,  Pa.,  he  re¬ 
ceived  a  Bachelor  of  Arts  degree 
from  the  University  of  Kansas  in 
1911.  He  began  his  career  as  a  re¬ 
porter  on  the  San  Diego  (Calif.) 


LaCoss  Evers 


Sun  in  1912.  The  following  year 
he  joined  the  staff  of  the  Kansas 
City  Star  and  in  1914  was  with  the 
Parsons  (Kan.)  Sun. 

From  1915  to  1923  he  was  a 
staff  member  of  the  Associated 
Press,  spending  the  last  three  years 
as  AP  correspondent  in  Mexico 
City.  He  joined  the  Globe-Demo¬ 
crat  staff  in  1923.  After  a  short 
period  as  a  copy  reader  and  re¬ 
porter,  he  became  a  special  writer. 

In  1936  he  became  an  editorial 
writer  and  in  June,  1941,  was 
named  editor  of  the  editorial  page 
to  succeed  the  late  Casper  S.  Yost. 

Mr.  Evers  has  been  with  the 
Globe-Democrat  more  than  30 
years.  He  started  as  a  galley  boy 
in  the  composing  room  and  itroved 
up  through  the  ranks  as  printer, 
makeup  foreman,  composing  room 
foreman,  mechanical  superintend¬ 
ent  and  production  manager. 

For  the  last  10  years,  he  has 
been  a  member  of  the  American 
Newspaper  Publishers  Associa¬ 
tion  mechanical  committee  and  for 
two  years  served  as  chairman. 
Four  years  ago,  he  helped  pioneer 
an  industrial  relations  session 
which  has  since  been  adopted  as 
part  of  the  annual  program. 


Guild  Contract 

Jamestown,  N.  Y. — A  one-year 
contract  was  initialed  here  Feb.  7 
by  the  Jamestown  Sun,  Inc.,  and 
the  Jamestown  chapter  of  the 
American  Newspaper  Guild.  Terms 
of  the  contract,  agreed  on  after 
several  weeks  of  negotiations,  were 
not  disclosed  pending  final  approv¬ 
al  of  the  Sun’s  directors  and  ANG 
membership. 
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MILITARY  NEWS 

BOTH  the  Air  Force  and  the  Navy  have 
issued  new  regulations  or  clarified  old 
ones  which  will  lead  to  better  news  coverage, 
better  relations  between  reporters  and  PROs, 
not  to  mention  fewer  snafus  and  arguments 
with  the  press.  The  Army  and  Marines  are 
yet  to  be  heard  from.  Although  their  record 
has  been  fairly  good,  as  was  the  Navy’s,  re¬ 
emphasis  of  basic  news  coverage  principles 
would  be  good  for  the  organizations  as  it  will 
be  for  the  Navy. 

The  Air  Force,  source  of  most  of  the  news¬ 
papermen’s  gripes  against  the  military  services, 
has  announced  that  henceforth  officers  can¬ 
not  “forbid”  photographing  Air  Force  crashes 
iu  civilian  areas.  This  will  be  welcome  news 
to  newspaper  cameramen  and  editors  who 
have  been  prevented  from  photographing 
crashes  of  training  planes  and  others  where 
no  security  could  possibly  be  involved,  where 
the  AF  had  no  authority,  and  the  only  thing 
to  be  protected  was  the  Air  Force’s  pride.  Of 
course,  if  the  cracked-up  plane  contains  classi¬ 
fied  material,  new  weapons,  etc.,  the  AF  re¬ 
tains  the  ri^t  to  withhold  consent  for  pic¬ 
tures  and  the  argument  starts  all  over  again 
as  to  what  is  security  information  and  what  is 
not.  But  that’s  another  editorial. 

What  we  would  like  to  see  is  Air  Force 
dissemination  and  emphasis  of  this  policy  to 
police  authorities  many  of  whom  have  partici¬ 
pated  voluntarily  in  censoring  reporters  and 
photographers  because  they  thought  the  Air 
Force  not  only  wanted  them  to  do  it  but  had 
the  authority  to  control  their  actions,  which 
they  have  not. 

MORE  RATE  SENSE 

ON  FEB.  16  we  commended  the  Dallas  news¬ 
papers  and  the  Charlotte  (N.  C.)  Observer 
for  making  “rate  sense”  by  declaring  that 
dealer  promotion  automotive  advertising  (as 
opposed  to  manufacturer-placed  copy)  would 
be  accepted  at  the  local  rate. 

Now  we  would  like  to  commend  the  Bing¬ 
hamton  (N.  Y.)  Press  for  adding  to  the  “rate 
sense”  in  an  experiment  offering  space  to  mo¬ 
tion  picture  theaters  at  the  retail  rate  rather 
than  the  much  higher  amusement  rate. 

We  are  convinced  that  the  sooner  news¬ 
papers  eliminate  the  confusion  and  the  in¬ 
equities  from  their  rate  cards — as  soon  as 
they  stop  trying  to  justify  different  rates  for 
the  same  thing — the  less  headaches  they  will 
have,  the  more  linage  they  will  sell  in  all 
classifications,  and  the  better  off  they  will  be. 

STILL  NO  ANSWER 

THE  FEDERAL  grand  jury  inquiry  to  de¬ 
termine  if  the  San  Francisco  Call-Bulletin 
articles  “obstructed  justice”  has  been  deferred 
for  a  third  time  by  Federal  Judge  Oliver  J. 
Carter  who  ordered  the  probe  and  still  there 
has  been  no  explanation  from  him  as  to  why 
it  is  being  made. 

An  initial  delay  came  when  the  grand  jury 
foreman  asked  for  amplification  of  the  in¬ 
quiry  order.  He  was  voicing  a  question  in 
the  minds  of  every  newspaperman.  Judge 
Carter  has  preferred  to  turn  the  matter  over 
to  a  new  grand  jury  to  be  impaneled  early 
in  March. 

The  new  jury  won’t  be  any  more  sure  of 
its  ground  than  the  old  one  until  the  judge 
elucidates.  And  until  then  we  are  not  only 
suspicious  of  the  judge’s  reasoning  but  of  his 
motives. 


EDITdRIAL 


The  light  of  the  eyes  rejoiceth  the  heart: 
and  a  good  report  maketh  the  bones  fat. — 
Proverbs,  15;  30. 


RELIGIOUS  MATERIAL 

WE  BELIEVE  we  have  noted  a  growing 
public  interest  in  reading  material  of  a 
religious  nature  in  their  newspapers  of  which 
editors  should  be  cognizant. 

Many  newspapers  have  carried  syndicated 
Sunday  school  lessons  once  a  week  in  their 
columns  for  many  years.  A  dozen  years  ago, 
John  A.  Park,  editor-publisher  of  the  Raleigh 
(N.  C.)  Times,  launched  “A  Lift  for  Today” 
in  his  paper  daily.  It  contained  a  quotation 
from  the  scripture,  an  original  or  quoted 
sermonette,  and  a  daily  prayer.  It  proved  so 
successful  that  a  growing  list  of  papers  has 
been  using  it.  Ten  years  ago,  Oxie  Reichler, 
editor  of  the  Yonkers  (N.  Y.)  Herald  States¬ 
man,  started  a  daily  prayer  which  he  wrote 
himself  on  the  front  page.  It  was  dropped 
once  in  1942  but  restored  by  public  demand 
and  is  now  carried  daily  on  the  editorial  page. 

On  Nov.  24,  E  &  P  carried  an  article  on 
the  popularity  of  religious  news  quoting  reli¬ 
gious  news  editors  of  New  York  papers. 
E  &  P  noted  reader  interest  and  response  to 
this  article  equal  to  anything  we  have  printed 
in  recent  months. 

All  of  which  indicates  a  public  desire  for 
inspirational  material  in  their  newspapers 
during  these  trying  days  and  an  increasing 
awareness  of  editors  to  the  need  to  fulfill  this 
desire. 

FORESIGHT 

ANNOUNCEMENT  that  Certificates  of  Ne¬ 
cessity  have  been  granted  by  the  Defense 
Production  Administration  for  construction 
of  the  new  Bowater  newsprint  mill  in  Ten¬ 
nessee  and  for  the  expansion  of  two  other 
mills  in  Washington  and  Texas  reminds  us 
again  of  the  credit  due  some  U.  S.  newspaper 
publishers  for  their  foresight  in  doing  some¬ 
thing  to  insure  their  future  newsprint  supply. 

The  Southland  Paper  Mill  at  Lufkin,  Texas, 
was  the  first  newsprint  project  sponsored,  pro¬ 
moted  and  largely  financed  by  members  of 
the  Southern  Newspaper  Publishers  Associa¬ 
tion.  It  is  planning  a  $15,000,000  expansion. 
The  West  Tacoma  mill  in  Washington,  an¬ 
other  publisher-financed  venture,  is  planning 
a  $5,000,000  expansion. 

The  Bowater  development  in  Tennessee 
has  not  been  financed  by  publishers  but  the 
fact  that  they  have  contracted  to  buy  the 
plant’s  130,000-ton  output  over  a  15-year 
period  has  greatly  facilitated  the  financing. 

In  these,  and  in  the  Coosa  River  develop¬ 
ment,  U.  S.  newspaper  publishers  have  dem¬ 
onstrated  their  faith  in  the  expanding  future 
of  American  newspapers. 


STILL  GOING  UP 

THE  NEWSPAPERS’  battle  with  rising  oper- 
ating  costs  continues  unabated.  But  it  is 
now  complicated  by  the  rising  income  tax 
rate.  The  situation  is  that  if  rising  costs  don’t 
reduce  profits,  then  rising  taxes  will.  The 
financial  report  of  the  Boston  Herald-Traveler 
Corporation  released  this  week  provides  the 
figures  and  the  proof. 

By  increasing  its  net  revenue  more  than 
one  million  dollars  in  the  last  three  years,  the 
Herald  Traveler  has  been  able  to  maintain  its 
profits  before  federal  taxes  at  about  the  same 
level.  That  added  revenue  went  for  higher 
expenses. 

However,  the  financial  report  states:  “The 
Herald-Traveler  Corporation  has  been  able 
over  the  past  two  years  to  keep  pace  with 
rising  operating  expenses,  but  not  with  in¬ 
creasing  federal  income  taxes.”  More  than 
half  of  195 1’s  profits  went  to  the  government 
and  in  the  last  three  years  the  net  earnings 
per  share  was  reduced  from  $2.00  to  $1.47 
because  of  taxes — this  represented  a  drop 
from  $753,000  net  after  taxes  in  1949  to 
$555,000  after  taxes  in  1951. 

It  is  interesting  to  note  that  revenue  from 
advertising  was  up  $570,000  “as  a  result  of 
rate  increases,”  according  to  the  report.  This 
was  not  all  represented  in  an  increase  in  total 
revenue,  but  it  does  not  take  much  specula¬ 
tion  to  figure  what  would  have  happened  to 
profits  without  those  rate  increases. 

Costs  will  continue  to  rise  in  1952  as  will 
the  tax  bill.  This  is  going  to  be  a  crucial 
year  for  newspapers. 

BUT  HOW,  GOVERNOR? 

FLORIDA’S  Governor  Warren  has  been 
carrying  on  a  feud  with  the  Miami  Herald 
and  the  Tampa  Tribune  for  many  months. 
It  is  not  unusual  for  politicians  to  dislike 
newspapers  and  newspapermen,  or  vice  versa, 
but  Governor  Warren’s  threats  of  retaliation 
for  the  newspaper  criticism  is  unusual. 

The  governor  says  if  they  don’t  stop  he 
won’t  give  them  any  more  news.  He’ll  impose 
a  news  ban  against  the  two  papers. 

Whatever  the  governor  says  or  does  in  his 
official  capacity  is  a  matter  of  public  record 
and  the  only  way  Governor  Warren  or  his 
henchmen  can  prevent  the  Herald  or  the 
Tribune  from  getting  the  news  is  to  bar  their 
reporters  from  access  to  public  records  and 
public  sessions.  If  the  governor  thinks  he  has 
been  attacked  before,  wait  until  he  tries  this. 
Not  only  the  two  papers  in  question  but  every 
newspaper  in  the  sti  te,  and  many  outside  of 
the  state,  will  jump  on  Governor  Warren  for 
suppression  of  news — for  withholding  news  of 
his  administration  from  the  public. 

It  seems  to  us  obvious  that  the  Herald  and 
Tribune  must  be  hitting  bullseyes  with  their 
editorial  comments  or  the  subject  wouldn’t  get 
so  riled  up  over  it. 

CAMERAS 

NEWSPAPER  photographers  and  editors  have 
been  making  slow  but  steady  and  quiet 
progress  in  trying  to  gain  access  for  cameras 
to  court  rooms,  public  hearings,  etc. 

The  furore  being  raised  about  television 
and  movie  cameras  at  Congressional  hearings 
unfortunately  involves  still  photos  and  may 
set  back  the  newspapers’  cause  many  yean 
because  of  its  emphasis  on  the  sensational  as¬ 
pects  of  photography  rather  than  its  report- 
orial  qualities. 
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UNITED  FEATURES 


George  Yates  has  been  ad-  dal  Appeal,  is  rejoining  the  Colo- 
vanced  from  salesman  to  advcrtis-  rado  Springs  (Colo.)  Free  Press 
ing  manager  of  the  Chickasha  as  city  hall  reporter,  succeeding 
(Okla.)  Daily  Express.  Howard  Arnberg,  who  has 

♦  *  •  bought  a  farm  in  Indiana. 

Thomas  L.  Moran,  general  ♦  *  ♦ 

manager  of  the  Scranton  (Pa.)  Mrs.  Adelaide  Wilson  East- 
Times,  has  been  appointed  a  di-  ley,  former  New  York  Herald 
rector  of  the  Scranton  Industrial  Tribune  staff  writer,  leaves  in 
Development  Co.  April  to  join  her  Navy  aviator 

*  *  *  husband  in  Manila,  P.  I.,  and  to 

Monroe  L.  Mendelsohn,  gen-  become  associate  editor  of  the 

eral  manager  of  the  Atlantic  City  Territorial  Sun  and  the  Guam 
(N.  J.)  Press-Union  Newspapers,  Daily  News. 

Lt.  Gov.  Alexis  I.  duPont  has  been  awarded  the  gold  medal  *  *  * 

Bayard,  publisher  of  the  Wilming-  of  the  National  Community  Chests  David  H.  Rodwell,  former 
ton  (Del.)  Sunday  Star,  was  given  and  Councils  “for  distinguished  news  editor  of  the  Las  Cruces 
the  gold  key  and  “Young  Man  of  service  to  the  people  of  Atlantic  (N.  M.)  Sun-News,  has  been 
of  the  Year”  citation  of  the  Wil-  City.”  Mr.  Mendelsohn,  president  named  editor  of  the  Artesia  (N. 
minion  JayCees  for  outstanding  of  the  Atlantic  County  Community  M.)  Advocate,  a  semi- weekly  pub- 
public  service.  Chest  and  Welfare  Council  last  lished  by  the  same  company. 

*  *  *  year,  has  been  a  member  of  the  Robert  R.  Richards,  a  University 

J.  Edward  Holtzinger,  general  board  of  directors  of  the  organiza-  of  Missouri  graduate,  replaces  him 

manager  and  vicepresident  of  the  tion  since  it  was  formed  seven  at  Las  Cruces. 

Altoona  (Pa.)  Mirror  and  imme-  years  ago.  •  ♦  * 

diate  past  president  of  the  Altoona  Ted  Himstreet,  formerly  of 

Chamber  of  Ckimmerce,  has  been  ^  •  i  d  ihe  U.P.,  has  become  chief  of  the 

awarded  the  “Man  of  the  Year”  In  iJlG  CiClltOnCU  IlOOms  international  News  Service  bureau 
citation  of  the  Altoona  Kiwanis  „  .  .  in  Salt  Lake  City,  Utah,  succeed- 

Club.  ,  Harold  M.  WYjmE  h^  rwigned  CaliW.  who  was 

*  *  *  the  Denver  transferred  to  the  Denver,  Colo.. 

Harry  H.  Haddon,  president  bureau  of  INS. 

and  editor  of  the  Sunbury  (Pa.)  become  tn^aging  editor  of  toe  *  «  « 

Daily  Item,  is  a  candidate  for  toe  ■dlamosa  (<^lo.)  Daily  Courier,  harry  Clark,  veteran  Texas 
Republican  nomination  of  the  ^  Paper  he  formerly  served  as  re-  Illinois  newspaperman,  has 

State  Senate  in  his  three-county  ^^er  and  city  editor.  He  is  a  the  New  Mexican  in  Santa 

district  in  toe  primary  election  former  assistant  n^s  editor  of  the  ^tate  political  reporter.  Mr. 

slated  for  April  22.  Colorado  Springs J^re^e  Press.  Clark,  39,  for  the  past  six  years 

*  *  *  t...  _  V  •  J  .  has  been  a  general  assignment  re- 

Bernard  Mainwarino,  publish-  porter  for  toe  Dallas  (Tex.) 

er  of  the  Nampa  (Idaho)  Free  sports  editor  of  the  Elmira  (N.  Y.)  jiffigg.uerald.  Previously  he  was 
Press,  has  been  elected  a  director  ^dvertiser  to  become  a  combma-  reporter  for  the  Chicago  Herald- 
of  the  $8,000,000  Home  Federal  tion  wlumnist-feature  writer  for  toe  Wichita  Falls 
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MENTION 


For  the  very  best 
interpretation  of  com 
plex  world  problems. 


Marquis  Childs 
5  columns  •  week 


Fred  Othman 
6  columns  a  week 


Eleanor  Roosevelt 
6  columns  <  week 


Robert  Ruark 
5  columns  a  week 


Dave  Vandivier,  general  mana-  the  Indianapolis  (Ind.)  Times,  has 
^r  of  the  Chickasha  (Okla.)  Daily  joined  the  editorial  staff  of  the 
Express,  was  given  a  citation  for  Miami  (Fla.)  Herald. 
his  soil  conservation  work  by  the 
Oklahoma  Association  of  Soil  Con¬ 
servation  Districts. 

ana 

Melvin  A.  Israelson,  ad  sales¬ 
man,  has  been  promoted  to  man¬ 
ager  of  general  advertising  for  the 
Salt  Lake  Ci^  (Utah)  Deseret 
News,  succeeding  Ralph  Davison, 
who  was  made  advertising  direc- 


Bill  Youngs,  who  has  been 
with  the  U.P.  in  Denver  and  with 
the  Memphis  (Tenn.)  Commer- 


Senetor  Margaret 
Chase  Smith 

S  columns  a  week 


A  GREAT  NEW  SPECIAL 

of  26  instalments 

HOW  TO  LIVE 

•  with  your  heart 
•  witn  your  nerves 
•  and  blood  pressure 

BY  DR.  WALTER  C.  ALVAREZ 

for  25  years  chief  consultant  at 

MAYO  CLINIC 

Phone  or  wire  for  samples,  terms 

The  Register  and  Tribune  Syndicate 

486  Madison,  New  York  City 


Thomas  L.  Stokes 
5  columns  a  week 


Samuel  A.  Stroth,  a  former 
Mayor  of  Jamestown,  has  been  ap¬ 
pointed  comptroller  of  the  James¬ 
town  (N.  Y.)  Sun  by  Publisher 
Edward  J.  Byrne,  succeeding  Roy 
H.  Luce,  comptroller  since  1949, 
who  has  been  recalled  to  military 
service. 


For  samples  and  rates 
phone,  wire  or  write  today 


Clifford  O’Day  has  been  trans- 
ferr^  from  the  Santa  Ana  (Calif.) 

Register  to  the  post  of  classified 
advertising  manager  of  toe  Mc¬ 
Allen  (Tex.)  Valley  Evening 
Monitor. 
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Saturdays,  in  the  Salt  Lake  City 
(Utah)  Deseret  News.  He  suc¬ 
ceeds  Wilbur  C.  Pickett,  who  re 


is  Dale  Raymond  Wright,  for¬ 
merly  a  feature  writer  for  the 
New  York  Amsterdam  News. 

*  * 

Stanton  Delaplane,  travel  col¬ 
umnist  of  the  San  Francisco 
Chronicle,  is  currently  on  an  ex- 


of  the  Palo  Alto  (Calif.)  Times, 
appointed  by  Gov.  Earl  Warren 
to  the  Bay  Area  Rapid  Transit 
Commission,  was  elected  secretary 
of  the  commission  at  the  first 
meeting. 


signed  to  accept'  a  position  with  a  America  and 

farm  publication  in  Denver,  Colo.  Caribbean. 


rewrite  desk,  has  shifted  to  the 
Kentucky  Post — he  lives  on  that 
side  of  the  Ohio  River. 

*  *  * 

Harold  Le  Bourgeois,  busi¬ 
ness-industry  reporter  of  the  Beau¬ 
mont  (Tex.)  Enterprise,  was  elect¬ 
ed  to  the  local  Democratic  exec¬ 
utive  committee  by  a  write-in  vote 


Julius  S.  Grunow,  83,  went 
into  semi-retirement  Feb.  22  as 
political  editor  emeritus  of  the 
Jersey  City  (N.  J.)  Jersey  Journal. 
He  has  covered  the  State  Legisla¬ 
ture  for  61  years. 

*  *  ![! 

Edward  Rouzeau,  formerly  edi¬ 
tor  of  the  Oklahoma  Eagle  in 
Tulsa  and  onetime  staff  member 
of  the  New  York  Herald  Tribune, 
has  been  named  an  associate  edi- 


Harlan  Edwards  has  been 
named  city  and  telegraph  editor  of 


William  McGraw,  general  as¬ 
signment  reporter  of  the  San  Diego 

(Calif.)  Evening  Tribune  for  six  promoted  by  his  colleagues, 
years,  has  written  a  novel  on  the  ♦  ♦  ♦ 

newspaper  business,  “Deadline,”  Robert  Siebold  has  become 


the  Concord  (N.  C.)  Tribune,  ^imed  at  the  teen-age  market,  to  Buffalo  (N.  Y.)  Evening  News  re¬ 


succeeding  Fred  Wheeless,  who 
recently  resigned  to  become  tele¬ 
graph  editor  of  the  High  Point 
(N.  C.)  Enterprise.  Mr.  Edwards 
was  editor  of  the  Elizabethon 
(Tenn.)  Star  before  going  to  Con¬ 
cord.  Earlier,  he  had  worked  on 
the  Columbia  (S.  C.)  State, 
me* 

Sanky  Trimble  has  returned  to 


be  published  this  fall  by  Coward  porter. 
McCann  under  the  nom  de  plume, 
William  Corbin.  Mr.  McGraw 
will  leave  his  job  March  1  to  settle 
with  his  family  on  a  ranch  near 
Portland,  Ore.,  where  he  and  his 
wife,  Mrs.  Eloise  McGraw,  au¬ 
thor  of  three  books  for  teen-agers, 
plan  to  continue  writing. 


tor  of  Ebony.  Mr.  Rouzeau  was  his  job  with  the  Associated  Press 
the  first  Negro  war  correspondent 
when  he  went  overseas  for  the 
Pittsburgh  (Pa.)  Courier  during 
the  last  war.  Another  new  asso¬ 
ciate  editor  of  the  picture  monthly 
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bureau  in  Albuquerque,  N.  M.. 
after  17  months’  service  with  the 
Army  Air  Force  in  Korea  and 
Japan. 

♦  *  * 

Larry  McSwain,  formerly  with 
the  New  Mexican,  Santa  Fe,  has 
joined  the  staff  of  the  Gallup  (N. 
M.)  Independent. 

m  m  m 

Ivan  O'Daniell  is  the  new  edi¬ 
tor  and  publisher  of  fhe  Grantz 
(N.  M.)  Beacon.  He  purchased 
the  weekly  paper  from  Wayne 
Winters. 

*  ♦  * 

Martin  Flanigan  has  become 
assistant  news  editor  of  the  New 
Mexican,  Santa  Fe.  He  replaces 
Dale  Lane,  who  is  now  city  edi- 


Lloyd  Eastman,  secretary  of 
the  Dickinson  (N.  D.)  Chamber 
of  Commerce,  will  become  assis¬ 
tant  managing  editor  of  the  Dick- 
inson  Daily  Press  on  April  1. 

*  ♦  * 

George  T.  Spii.lman,  42,  cap¬ 
tain  in  radio  intelligence  in  East 
■Africa  during  World  War  II  and 
Western  Union  telegrapher  for 


Grant  Roberts,  29-year-oId  re¬ 
porter  on  the  Toronto  (Ont.) 
Globe  and  Mail,  has  been  awarded 
the  sixth  Kemsley  scholarship  in 
journalism.  He  will  spend  a  year 
in  Great  Britain  in  the  various 
offices  of  the  Kemsley  Newspapers. 
He  has  been  with  the  Globe  and 
Mail  since  1949  and  was  formerly 
with  the  Montreal  (Que.)  Herald. 


Bob  Curley,  sports  editor  of 
the  Ridgewood  (N.  J.)  Herald- 
News,  joined  the  sports  staff  of 
the  Passaic  (N.  J.)  Herald-News 
Feb.  20. 

m  m  m 

Charles  G.  Joyner,  recently 


25  years,  has  become  a  member  of  with  the  Roefcy  Mount  (N.^  C.) 
the  copydesk  staff  on  the  Pitts-  .  . 

burgh  (Pa.)  Post-Gazette. 


Stanley  M.  Moran  has  left  the 
Cranford  (N.  J.)  Chronicle  to  be¬ 
come  a  general  assignment  re¬ 
porter  on  the  Elkhart  (Ind.) 
Truth. 

m  m  m 

John  L.  Wheeler,  telegraph 


Telegram,  has  joined  the  Char¬ 
lotte,  N.  C.,  bureau  of  the  Asso¬ 
ciated  Press. 

*  *  * 

Bill  Workman,  a  staffer  since 
1938,  has  been  appointed  to  the 
newly-created  position  of  execu¬ 
tive  news  editor  of  the  Kannapolis 
(N.  C.)  Daily  Independent.  T.  H. 
Wingate,  editor,  continues  in 


edi,™  of  .h.  c™, 

iotned'^  the  Lnv^sk^'Lff the  political  affairs. 


Edueatttm  Edi^;  James  Collincs,  Rat 
Erwin,  Erwin  Knoll,  Robert  B.  McIntyre, 
^atnres;  Josiah  B.  Keenet,  Marketing  and 
Ktseatek  Manager;  Janet  Haslett,  Librarian. 
Charles  T,  Stuart,  Publisher;  Leach  Lanet 
Advertuing  Manager;  Ber.iadette  Borries, 
Advertising  Production  Manager;  Wm.  L. 
^RNED,  Art — Copy — Creative;  Robert  P. 
Jot,  L/trr^or  o/^  CirciUation;  George  H 
Circulation  Manager;  Eveltn  Z. 
Koloiat,  Ctassijied  Manager. _ 

^'^reau,  James  L  Butler, 


National  Press  Bidg., 
M  Etropolitan  OS23-OS24-OS25. 
Chicago  Bureau, 


Telephones, 


Mr.  Flanigan  has  been  with  the 
Tucson  (Ariz.)  Daily  Citizen. 

m  m  m 

David  H.  Rodwell,  former 
news  editor  of  the  Daily  Las 
Cruces  (N.  M.)  Sun-News,  has 
been  transferred  to  the  weekly 
Artesia  Advocate,  replacing  E.  B. 
Emerson,  resigned. 

m  m  m 

Seymour  Peck,  motion  picture 


joined  the  copydesk  staff  of  the 
Arizona  Republic,  Phoenix.  Mr. 
Wheeler  has  been  succeeded  on 
the  Leader  by  Ray  Fenton,  sports 
writer  and  former  journalism  in¬ 
structor  at  Montana  State  Uni¬ 
versity. 


AcciXna  Bidg.,’imNottk'M^hi^"A^"ci^  Critic  for  the  New  York  Compass  to  live  in  Florida. 

13*“  *^98-99;  George  A.  since  the  paper’s  inception,  has 
te^T^^W.HARRT  moved  to  ihe  New  York  Times 

staff.  Fred  Rayfield,  radio-TV 
columnist,  replaces  him  on  the 
Compass,  and  Saul  Carson,  who 


Mrs.  Bette  Orsini,  woman’s 
page  reporter  for  the  Richmond 
(Va.)  News  Leader,  has  resigned 
Mrs.  Orsini 
will  be  succeeded  by  Nancy  King, 
a  native  of  Nova  Scotia  who  has 


Guy  V.  Miller,  former  state 
editor  of  the  Pittsburgh  (Pa.) 
Press  before  entering  the  Army,  in 
which  he  served  10  years  prior  to 
his  release  recently  as  a  colonel, 
has  joined  the  city  staff  of  the 
Pittsburgh  Post-Gazette. 

m  m  m 

Patrick  C.  O’Neill,  veteran 
San  Francisco  newsman,  has  joined 
the  Pittsburgh  (Pa.)  Sun-Tele¬ 
graph  as  a  rewrite  man  and  gen- 


Phuadetphta  Bureau,  1046  Commercial  Trust 
Sts.,  Philadelphia  3, 
P^  Tel.  Rlttenhouie  6^^2a  Joseph  W 
Dragonetti. 


a  iidiivc  OL  iTuva  ccuua  «  lu  assignment  reporter 

recently  served  on  the  staff  of  *  *  * 

Science  Monthlv,  in  Washington, 

D.  C. 


Pacific  Coast  Editor,  Campbell  Watson  Mills  has  been  with  the  New  Republic 
Bldg.  San  Francisco  4.  Td.  Garfield  1-7950.  '  ^  -r-i, 

Coau  Advertising  Representative: 

Duncan  A.  Scott,  Suite  e.  Penthouse  Mills 
*•  Tel.  Garfield  1-7950; 

??  1  Boulevard,  Los  Angeles  5.  Tel. 

Dunkirk  8-4151. 


for  five  years,  takes  the  radio-TV 
column. 


London,  England  Office:  Allan  Delafons* 
^nagee;  /9  OoTckester  Court,  Muswell 
nil!,  London,  AT.  10* 


Nancy  M.  Birch  has  rejoined 
the  society  department  of  the 
Waterbury  (Conn.) 

She  was  previously 


John  Lofton,  formerly  edi¬ 
torial  writer  for  the  Little  Rock 
Arkansas  Gazette,  is  now  working 
Alma  (Penney)  Bronner  Rob-  jn  tjjg  same  capacity  at  the  Pitts- 
iNSON,  who  returned  to  the  writ-  burgh  (Pa.)  Post-Gazette. 
ing  staff  of  the  Portland  (Ore.)  ♦  ♦  * 

Journal’s  Mary  Cullen  Cottage  in  Capt.  Sanky  Trimble,  released 
1949,  has  stepped  up  to  be  director  from  the  Air  Force,  in  which  he 


American,  of  the  Journal’s  program,  “Mary 
society  re-  Cullen  on  the  Air,”  which  she  will 


— TJuZ — c — i - ilo.  was  previously  a  society  re-  s^uiicii  on  me  /rii,  wiiicii  sue  wm 

Avenue  dejiPans,  Vinnnnct  (Sdnejf^ciopies  porter  for  several  years  with  the  direct  as  Patti  Cooke  as  well  as 
of  Eoitor'a  Publisher  are  available  at  the  American  and  the  old  Waterbury  write. 


American  Information  Service,  20,  rue  Duphot, 
Pans  (ler)  Prance. _ 
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won  the  Bronze  Star  in  Korea,  re¬ 
turned  Feb.  25  to  his  old  job  as 
state  editor  of  the  Associated  Press 
in  Albuquerque,  N.  M. 


Will  Harrison,  former  editor 
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Democrat. 

*  *  *  Alton  Glenn  Sorlie,  member 

Jack  Robertson,  formerly  tele-  of  the  Bismarck  (N.  D.)  Tribune  of  the  New  Mexican  in  Santa  Fe, 

graph  editor,  has  been  named  to  staff  and  nephew  of  Publisher  is  now  writing  a  column  on  New 
the  newly-created  managing  editor-  Stella  B.  Mann,  has  returned  to  Mexico  politics  for  the  Albu- 

ship  of  the  Redding  (Calif.)  Rec-  Bismarck  after  spending  the  last  querqite  (N.  M.)  Tribune. 

ord-Searchlight  by  Paul  Boden-  15  months  at  Fort  Leonard  Wood, 

HAMER,  editor  of  that  John  P.  Mo.  He  held  the  rank  of  captain. 

Scripps  newspaper.  *  ♦  ♦ 

♦  *  *  Howard  Raver,  after  many 

J.  R.  Paulson,  managing  editor  years  on  the  Cincinnati  (O.)  Post 


John  Lann®n  now  heads  the 
Los  Alamos,  N.  M.,  bureau  of  the 
New  Mexican  in  Santa  Fe.  He 
{Continued  on  next  page) 
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succeeds  Jack  McGhee,  who  has 
been  appointed  a  research  director 
for  the  Republican  Party  in  New 
Mexico. 

*  «  * 

Roy  Brantley  and  Ann 
Dewey  Hart  are  new  on  the  staff 
of  the  Raleigh  (N.  C.)  News  and 
Observer.  Mr.  Brantley  has  been 
reporting  for  the  Durham  (N.  C.) 
Herald  for  the  last  four  years.  He 
replaces  Jim  Rankin,  who  was  re¬ 
called  to  active  duty  with  the 
Navy  as  a  carrier-based  pilot. 

•  ♦  *  I 

Wright  McKenzie  has  succeed¬ 
ed  Claude  Warren  as  INS  bu¬ 
reau  manager  in  Raleigh,  N.  C. 
Mr.  Warren  has  been  transferred 
to  the  Washington  bureau. 

*  «  * 

Paul  Conant,  a  copy  editor  on 
the  Newark  (N.  J.)  Star-Ledger, 
has  written  a  suspense  thriller, 
“Dr.  Gatskill’s  Blue  Shoes.”  to  be 
published  April  21  by  A.  A.  Wyn. 
Inc. 

«  *  « 

William  Hogan  has  joined  the 
reportorial  staff  of  the  Stamford 
(Conn.)  Advocate.  He  will  cover 
suburban  New  Canaan. 

*  «  * 

Joseph  P.  Russo,  staff  writer, 
Bridgeport  (Conn.)  Herald,  is  in 
Italy,  writing  a  special  series  of 
eye-witness  reports  on  conditions 
in  Italy’s  flood-ravaged  Po  Valley. 

*  *  * 

Edmond  S.  Valtman  has  joined  i 
the  Hartford  (Conn.)  Times  as 
editorial  cartoonist. 

Where  They  Are  Now 

William  H.  Looan  has  resigned 
as  managing  editor  of  the  La 
Grande  (Ore.)  Evening  Observer 
to  become  information  officer, 
Oregon  District,  OPS.  Prior  to  go¬ 
ing  with  the  La  Grande  paper,  he 
was  director  of  publicity  for  Reed 
College  in  Portland  and  previously 
was  with  the  Portland  bureau  of 
United  Press  for  two  years. 

«  *  * 

Will  Harrison,  former  editor 
of  the  New  Mexican  in  Santa  Fe. 
has  been  appointed  to  a  sub-com¬ 
mittee  of  a  committee  on  legisla¬ 
tive  procedures  and  ethics  of  the 
New  Mexico  Legislative  Council. 
The  group  will  draw  up  codes  of 
ethics  for  legislators  and  lobbyists. 

*  *  * 

Orville  Goplen,  former  Ore¬ 
gon  and  Washington  newspaper 
and  advertising  man,  who  has 
been  on  two  months’  home  leave 
from  thhe  American  Embassy  at 
Oslo,  Norway,  has  been  assigned 
as  director  of  information  at  the 
American  Embassy  at  Reykjavik, 
Iceland. 

*  «  * 

WiLLUM  W.  Holland,  editor  of 
Canadian  Press  Picture  Service 
since  its  inception  in  1948,  has  re¬ 
signed  to  become  manager  of  Con- 
(Continued  on  next  page) 
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STATE'Si^i^JOURNAL 


SURVEYING  THE  PROGRESS 
OF  A  GREAT  KANSAS  MARKET 

The  growth  of  a  market  reflects,  almost  unmis¬ 
takably,  the  worth  of  a  market  to  any  national 
advertiser. 

It  means  courage,  initiative,  forward-looking, 
inherent  wealth.  It  means,  too,  stabilized  earn¬ 
ing  power  which,  to  he  sure,  is  BUYING 
POWER. 


The  surveyors  are  out  in  force  in  Topeka  and  its 
438,000  Retail  Trading  Zone,  laying  the  groundwork 
for  new  industries,  new  homes,  additions  to  former 
plants.  Steel  girders  run  economically  parallel  wi^ 
the  rippling  wealth  of  wheat.  This  Topeka  market  is 
(i-R-O-W-I-N-G! 


Where  there  is  GROWTH,  there  is  buying  power. 
While  very  proud  indeed  of  its  numerous  drive-in 
surrounding  counties  and  its  thousands  of  modernized 
farms,  the  Topeka  industrial  picture  is  as  rosy  as  the 
sunrises  over  productive  acres. 


And,  as  a  further  index  of  this  GROWTH,  see  how 
Topeka  itself  has  come  to  be  a  BIG  city  of  92,133: 
see  how  smiling  Shawnee  County  (which  is  virtually 
a  "suburb”  of  its  shoppng  center)  has  climbed  to 
another  high — 113,860. 


Those  who  'Survey”  markets  long  since  established 
that  this  Topeka  Market  "HAS  WHAT  IT  TAKES.” 
And,  make  no  mistake — today,  national  advertisers  and 
their  wise  agencies  and  field  representatives  DO  make 
meticulous  surveys. 


In  1931  alone  building  permits  were  issued  for  con¬ 
struction  to  the  tune  of  S8,640,835.  Month  after  month, 
this  springing  up  of  new  business  enterprises  or  needed 
additions  to  long-establshed  plants  continues.  Healthy 
sign. 


Here  are  two  long-established  papers,  building  their 
«)wn  histories  of  progress  and  of  service,  both  to  read¬ 
ers  and  advertisers. 


Homes  are  barometers  of 
a  market,  along  with  indus¬ 
try  and  iarm  income.  Most 
people  out  our  way  own 
their  homes  . . .  furnish  them 
comiortably:  set  nourishing 
tables.  There's  the  money 
to  do  it  with. 


Statistics  show  that  num¬ 
erous  new  homes  are  being 
erected.  400.  for  example, 
in  one  period.  This  means, 
omong  many  things,  that 
when  people  come  here, 
they  STAY  HERE. 


Kansas 
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The 


PubI 
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The  Topeka  Newspaper  Printing  Company,  Inc. 


Represented  By  The  Capper  Publications,  Inc. 
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Flout  Named 
Intertype  Soles 
Promotion  Chief 

Harold  B.  Plaut  of  the  Intertype 
Corporation,  Brooklyn,  author  of 
the  Intertype  Book  of  Instruction 
and  since  1946 
editor  of  Who's 
Who  in  the  Com¬ 
posing  Room,  has 
been  appointed 
sales  promotion 
manager,  it  is  an¬ 
nounced  by  Vice- 
president  Alden 
T.  Mann,  Jr. 

Closely  as- 
ciated  with  Inter¬ 
type’s  engineering 
and  research 

since  1936,  Mr.  Plaut  has  written 
technical  and  advertising  brochures 
on  the  Fotosetter  machine. 

Over  the  past  five  years,  he  has 
addressed  graphics  art  groups  on 
both  hot  metal  and  photographic 
composing  methods.  He  also  lec¬ 
tures  on  the  High  Speed  Intertype, 
a  newly  developed  Teletypesetter- 
operated  machine. 

During  World  War  II  Mr.  Plaut 
served  with  Army  Ordnance  as  a 
small  arms  instructor  and  writer 
of  technical  manuals  on  light  and 
heavy  weapons.  He  is  a  graduate 
of  Columbia  University  and  holder 
of  an  M.A.  degree. 

Personals 

continued  from  page  41 

tinental  Public  Relations  Ltd., 
Toronto.  Prior  to  joining  the  Ca¬ 
nadian  Press,  he  worked  in  the 
Parliamentary  Press  Gallery  at 
Ottawa  and  was  employed  on  the 
editorial  staffs  of  the  Windsor 
Star,  Kingston  Whig-Standard,  and 
other  Canadian  dailies. 

*  *  * 

Jack  Rice,  whose  16  years  as  a 
photographer  include  coverage  of 
the  war  with  the  Associated  Press 
from  Pearl  Harbor  to  the  German 
surrender,  has  joined  the  public  re¬ 
lations  staff  of  Pan  American  Air¬ 
ways’  Pacific-Alaska  Division  in 
San  Francisco. 

*  *  * 

Dale  Kroesen,  editor  of  the 
Cypress  (Calif.)  Enterprise  and 
secretary  of  the  Orange  County 
unit  of  the  California  Newspaper 
Publishers  Association,  has  re¬ 
signed  to  become  editor  of  a  house 
magazine  for  Nutrilite  Products, 
Inc. 

*  *  * 

Thomas  L.  Miller,  formerly  in 
the  telegraph  and  sports  depart¬ 
ments  of  the  Dallas  (Tex.)  Times 
Herald,  has  been  appointed  editor 
of  the  Ford  Motor  Co.  Dallas 
plant  newspaper. 


director  of  the  Texas  Good  Neigh¬ 
bor  Commission,  Austin. 

*  *  * 

Robert  H.  Brigham,  Sr.,  for¬ 
merly  a  reporter  and  photographer 
on  newspapers  in  Rochester,  N.Y., 
Louisville,  Ky.,  Knoxville  and 
Nashville,  Tenn.,  has  joined  the 
public  relations  department  of  the 
Chemstrand  Corp.,  Decatur,  Ala. 
*  «  * 

Mark  Cox,  formerly  of  the 
sports  staffs  of  the  Chicago  Tri¬ 
bune  and  Minneapolis  (Minn.) 
Tribune  and  reporter  for  the 
Council  Bluffs  (Iowa)  Nonpareil, 
the  Columbia  Missourian  and  the 
Champaign-Urbana  (Ill.)  Courier, 
has  been  named  advertising  and 
public  relations  director  of  the 
Wilson  Sporting  Goods  Co.,  Chi¬ 
cago,  which  he  joined  five  years 
ago. 


Paul  E.  Johnson,  formerly  art 
and  copy  manager  of  the  adver¬ 
tising  department  of  the  Charles¬ 
ton  (S.  C.)  News  and  Courier,  has 
been  appointed  art  and  production 
director  of  Advertising  Service 
Agency,  Charleston. 

*  *  * 

David  W.  Archibald,  formerly 
with  the  Philadelphia  (Pa.)  Eve¬ 
ning  Bulletin,  has  joined  the  Gray 
&  Rogers  Advertising  Agency, 
Philadelphia,  as  assistant  research 
director. 

*  *  * 

Michael  Frome,  former  desk- 
man  and  reporter  on  various  news¬ 
papers,  including  the  Spartanburg 
(S.  C.)  Herald,  of  which  he  for¬ 
merly  was  telegraph  editor,  is  now 
a  member  of  the  American  Auto¬ 
mobile  Association  Public  Rela¬ 
tions  staff  in  Washington,  D.  C. 

if  it  * 

Robert  P.  Evans,  former  re¬ 
porter,  Hartford  (Conn.)  Courant, 
is  now  working  for  the  United 
Aircraft  Corp.,  East  Hartford, 
Conn. 

•  *  * 

Jack  H.  Shackelford,  a  mem¬ 
ber  of  the  editorial  staff  of  the 
Indianapolis  (Ind.)  Star  since 
1940,  has  resigned  to  become  pub¬ 
lic  relations  director  of  Butler 
University. 


ma  News  of  Oklahoma  City  and 
the  Norman  (Okla.)  Transcript, 
has  been  named  chief  of  the  Pub¬ 
lic  Information  Division  of  the 
Information  Section,  Office  of  the 
Chief  of  Army  Field  Forces,  Fort 
Monroe,  Va. 

*  *  * 

Capt.  Al  Kupp,  on  leave  from 
the  Dallas  (Tex.)  Morning  News 
research  department,  has  returned 
from  a  55-inission  tour  of  duty 
with  the  Air  Force  in  Korea,  and 
was  assigned  to  Travis  Air  Base, 
San  Francisco. 

*  *  * 

Maj.  LeRoy  E.  Smith,  Buffalo 
(N.  Y.)  Evening  News  reporter 
who  was  recalled  to  active  duty 
last  August,  has  been  designated 
public  information  officer  for  the 
Eastern  Air  Defense  Force  by 
EADF  headquarters  at  Stewart 
Air  Force  Base. 

*  «  * 

Arthur  Raber,  national  adver¬ 
tising  manager  of  the  Mitchell  (S. 
Dak.)  Daily  Republic  since  1948, 
has  been  recalled  to  active  duty 
with  the  Army  as  a  lieutenant- 
colonel  at  Fort  Dix,  N.  J. 

*  *  * 

Lt.  Angus  Deming,  USMC, 
former  reporter  for  the  Auburn 
(N.  Y.)  Citizen  •  Advertiser,  has 
been  awarded  the  Silver  Star  for 
“conspicuous  gallantry  in  action’’ 
in  Korea.  Lt.  Deming,  who  has 
been  sent  back  to  the  U.  S.  for  dis¬ 
charge,  won  the  medal  for  leading 
his  platoon  of  Marines  against  the 
Communists. 

*  *  « 

Bob  Hetherington,  formerly  of 
the  Danville  (Pa.)  News  and  New 

Kensington  (Pa.)  Dispatch,  has 

returned  to  the  U.  S.  following 
more  than  a  year’s  service  as  a 
combat  correspondent  with  the 
Marines  in  Korea. 

*  *  * 

Leon  F.  Messier,  Jr.,  former 
editor,  Connecticut  Campus,  at  the 
University  of  Connecticut,  Storrs, 
has  been  named  a  Public  Informa¬ 
tion  Specialist  at  the  U.  S.  Army 
Public  Information  Office  in  Salz¬ 
burg,  Austria. 


Lester  J.  Strother,  former 
night  editor  of  the  El  Dorada 
(Ark.)  Daily  News,  is  now  serving 
as  civilian  information  specialist  at 
Camp  Polk,  La.  A  1950  graduate 
of  University  of  Missouri  journal¬ 
ism  school,  Mr.  Strother  also 
worked  on  the  Southwest  Citizen, 
Lake  Charles,  La.  Working  in  the 
same  office  as  assistant  public  in¬ 
formation  officer  is  Homer  Hen¬ 
drickson,  former  reporter  for  the 
Arkansas  Democrat,  Little  Rock. 
He  is  a  1948  MU  graduate. 

In  Military  Service 


Capt.  Ben  T.  Griffin,  former 
photographer  and  reporter,  Spar¬ 
tanburg  (S.  C.)  Journal,  recalled 
to  active  Air  Force  duty,  has  been 
transferred  from  Arlington,  Va., 
to  California. 

*  *  * 

Dial  Torgeson,  general  re¬ 
porter  for  the  Valley  Times,  North 
Hollywood,  Calif.,  has  been  draft¬ 
ed  by  Army  and  reported  to  Fort 
Mac  Arthur. 


Lt.  Larry  A.  Sloan,  a  former 
member  of  the  Milwaukee  (Wis.) 
Sentinel  advertising  staff,  has  been 
awarded  the  Silver  Star  for  gallan¬ 
try  in  action  in  Korea. 

«  *  « 

James  (Greek)  Leedy,  photo¬ 
grapher  and  artist  for  the  Bluefield 
(W.  Va.)  Daily  Telegraph,  left 
for  duty  with  the  Navy. 

_ Births _ 

Joe  Stein,  aviation  and  radio 
editor  of  the  Portland  (Ore.) 
Journal,  and  Mrs.  Stein  are  par¬ 
ents  of  their  second  daughter, 
born  Jan.  19. 

*  *  * 

James  A.  Chaney,  reporter  for 
the  Raleigh  (N.  C.)  News  and 
Observer,  and  Mrs.  Chaney  are 
the  parents  of  a  daughter  bom 
Jan.  S. 

*  *  * 

Charles  Harbin,  Jr.,  assistant 
sports  editor  of  the  Montgomery 
(Ala.)  Journal,  and  Mrs.  Harbin 
are  the  parents  of  a  son,  Charles 
Harbin,  III,  their  first  born. 

*  «  * 

Leon  Wakefield,  in  the  traffic 
department  of*  the  Associated 
Press,  Hartford,  Ckinn.,  and  Mrs. 
Wakefield  are  parents  of  their 
first  child,  a  baby  girl. 

*  *  * 

Haynes  Thompson,  former 
state  editor  of  the  Montgomery 
(Ala.)  Advertiser,  and  Mrs. 
Thompson  are  the  parents  of  a 
daughter,  born  Jan.  28.  Mr. 
Thompson  is  currently  on  leave 
from  his  post  as  European  corre¬ 
spondent  for  the  U.P. 

*  *  * 

Paul  Ponder,  copy  desk  of  the 
Beaumont  (Tex.)  Journal,  and  bis 
wife  are  parents  of  a  boy,  Jon 
Lloyd.  Mr.  Ponder  was  on  now 
defunct  Birmingham  (Ala.)  Age- 
Herald  for  10  years  before  joining 
the  Journal  in  1949. 

*  *  « 

Everett  E.  Bey,  retail  adverti^ 
ing  manager  of  the  San  Luis 
Obispo  (Calif.)  Telegram-Tribune 
and  formerly  associated  with  the 
San  Bruno  (Calif.)  Herald  and 
the  La  Grosse  (Wis.)  Tribune, 
and  Mrs.  Bey  have  announced 
their  “first  edition,”  a  daughter, 
Keri  Ruth,  born  Feb.  3. 

*  «  * 

Keith  Schonrock,  state  capitol 
and  legislative  reporter,  Hartford 
(Conn.)  Courant,  and  Mrs.  Schon¬ 
rock  are  parents  of  a  son,  their 
third  child. 


Lt.  (JG)  Stephen  B.  Young,  a 
former  reporter  for  the  Lawrence 
(Mass.)  Tribune,  is  acting  Public 
Information  Officer  aboard  the 
USS  Monrovia,  an  attack  trans¬ 
port  now  somewhere  in  the  Medi- 


Old  Timers  Honored 

Milwaukee  —  The  Old  Time 
Baseball  Players  Association  of 
Milwaukee  at  its  annual  dinner 
Feb.  13  paid  honor  to  two  veteran 
baseball  writers.  They  are  Sam 
Levy,  Milwaukee  Journal,  who 


Lt.  Col.  Willum  H.  Witt,  for-  terranean,  after  visiting  Monrovia,  wrote  his  first  story  about  the  Mfl* 
*  *  ♦  mer  state  and  makeup  editor  for  Liberia;  the  French  port  of  Dakar,  waukee  Brewers  baseball  team  in 

Vaughn  M.  Bryant,  formerly  a  the  Columbus  (O.)  Citizen  and  a  Naples  and  the  island  of  Crete.  He  1918  and  is  starting  his  42nd  year 
foreign  correspondent  for  the  As-  member  of  the  editorial  staffs  of  sent  home  as  a  souvenir  a  copy  of  on  the  staff,  and  Amos  T.  Thisted, 
sociated  Press  in  South  America,  the  Daily  Oklahoman  and  Okla-  the  Daily  Listener,  two-page  tab-  who  has  been  with  the  Milwaukee 
will  on  March  1  become  executive  homa  City  Times,  and  the  Oklaho-  loid  published  in  Monrovia.  Sentinel  since  1925. 
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“No  mud  on 
ourFulpitl 

''No  ,  .  .  not  in  our  little  church! 

"But  something  the  Pastor  said  reminded  me 
of  a  service  I’ll  never  forget.  Later,  Hcl'jn  told 
me  I’d  said  ’Mud!’  out  loud.  That’s  why  she 
dug  me  in  the  ribs  and  said  'John,  wake  up!’ 

"I  guess  I  was  wool-gathering..!  was  back  over¬ 
seas,  listening  to  a  Chaplain  who’d  found  a 
spot  of  beauty  in  a  grove  of  trees  for  his 
services  .  .  .  right  smack  in  the  middle  of  a 
war!  'The  green  branches  made  a  church-like 
arch.  The  sun  filtered  through  the  branches 
like  through  our  church  windows. 

"The  Chaplain’s  pulpit?  Just  the  hood  of  a 
homely  Army  Jeep  .  .  .  splattered  with  mud. 
No  organ  music  . . .  just  the  booming  of  big 
guns  far  off.  No  pews,  either  . . .  just  mud  to 
sit  in.  But  I  felt  just  as  close  to  God  then  as 
I  did  last  Sunday  in  our  Maple  Street  Church. 

"After  Helen  nudged  me  awake,  1  thought  of 
countries  where  mud  is  slung  at  pulpits. 
Where  men  of  the  cloth  are  jailed.  Where 
churches  are  closed  or  burned.  And  where 
God  is  disowned.  I  gave  thanks  that  here  we 
respea  all  churches. 

"Freedom  of  worship  is  one  of  our  precious 
rights.  Other  Freedoms  include  our  right  to 
vote  as  we  please  .  .  .  and  without  anyone 
knowing  whom  we  vote  for.  To  get  rip-roar¬ 
ing  mad  when  we  see  our  taxes  wasted  by 
wild  spending  .  .  .  and  when  we  read  about 
charges  of  corruption  against  public  officials. 
To  choose  our  own  jobs,  like  I  did  when  I 
applied  for  one  at  Republic.  To  own  our  own 
homes.  To  drive  our  own  car  across  state  lines 
with  nobody  to  push  a  gate  down  in  our  faces. 

"I  said  an  extra  prayer  last  Sunday:  May  our 
Reverend  Johnsons,  Father  Kellys  and  Rahbi 
Cohens  al ways  have  that  sacred  Freedom  to  preach 
their  gospel  from  unmuddied  pulpits.  Amen.” 

REPUBLIC  STEEL 

Republic  Building  •  Cleveland  1,Ohio 


Republic  BECAME  strong  in  a  strong  and 
tree  America.  Republic  can  REMAIN 
strong  only  in  an  America  that  remains 
strong  and  tree  ...  an  America  whose  air¬ 
craft  streak  to  all  corners  of  the  free  world  on 
missions  of  commerce,  mercy  and  peace.  Through 
the  Aircraft  Industry,  too.  Republic  serves 
America.  Republic  furnaces  and  mills  produce 
aircraft-quality  steels  .  .  .  steels  for  the  tools  to 
shape  the  parts  .  .  .  steels  for  the  instruments 
that  guide  the  way  . . .  for  sheltering  hangars  . . . 
for  the  reinforcing  that  makes  safer  runways. 
Republic  is  proud  of  the  part  it  plays  in  supply¬ 
ing  so  much  of  the  ground-based  production 
power  that  keeps  America  powerful  aloft. 


This  message  is  one  of  a  series  appearing  in  national 
magazines,  and  in  newspapers  in  communities  where 
Republic  mills,  mines  and  offices  are  located.  For  a 
full  color  reprint,  or  permission  to  broadcast  or  tele¬ 
cast,  write  Dept.  L,  Republic  Steel,  Cleveland  1,  Ohio. 
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CIRCULATION 

Wood  Survey  Details 
Metropolitan  Techniques 

By  George  A.  Brandenburg 

How  do  circulation  operations  Purpose  of  Mr.  Wood’s  ques- 
of  United  States  and  Canadian  tionnaire  was  to  determine  the 
dailies  stack  up  as  a  whole?  policies  and  techniques  employed 
Answers  to  this  question  are  majority  of  the  metropoli- 

found  in  a  survey  made  by  Don-  daily  newspapers.  The  five- 


aid  J.  Wood,  assistant  circulation 
promotion  manager  of  the  Oak¬ 
land  (Calif.)  Tribune,  author  of  a 
forthcoming  book  on  “Circulation 
Management.” 


page  questionnaire  contained  ques¬ 
tions  relating  to  all  of  the  man¬ 
agement  problems  of  circulation 
executives.  Newspapers  reprcsent- 


publications;  22.3%  publicize  car¬ 
rier  activities  by  radio  and  14.9% 
use  television. 

Street  Sales:  13.9%  have  one 
street  sales  edition;  20.9%  have 
two  street  sales  editions;  27.9% 
have  three  street  sales  editions; 
42.9%  of  street  sales  employes 
use  personal  cars;  35.7%  use  com¬ 
pany  cars  or  trucks;  5.7%  use 
rented  cars  or  trucks;  10%  use 
company  cars  or  trucks  and  per¬ 
sonal  cars;  96.8%  have  outlets  in 
drug  stores;  82.9%  have  other  out¬ 
lets,  such  as  variety  stores,  hotels 
and  newsstands;  76.6%  have  out¬ 
lets  in  grocery  stores;  48.9%  use 
honor  racks;  11.7%  use  vending 
machines. 

Billing  oe  Sireli  Sales: 


ing  33.1%  of  the  circulation  with-  44.7%  bill  street  sales  employes  in 


Why  fay  Mora? 

LONG  PLAYING 
RECORDS 

(33  1/3  R.  P.  M.) 

30%  OfF 

Factory  New  I  Every  Record 
Guaranteed ! 

For  FREE  Complete  Catalogue 
and  Pnoi!  last,  write  to: 
Kecord  Haven  Stores  (Dept.  EP) 
520  W.  48tti  St..  New  York  19.  N.  Y. 
( Enclose  10c  to  cover  postage 
and  handling) 

If  in  NYC  visit  our  Ulidtown  stores : 
1126  6th  Ave.:  1146  6th  Ave.; 
1211  6th  Ave. 


in  U.  S.  answered  the  survey,  and 
seven  newspapers  of  Canada,  rep¬ 
resenting  23.6%  of  the  total  cir¬ 
culation,  replied. 

Mr.  Wood  has  tabulated  the  re¬ 
plies  according  to  geographical 
and  Canadian  sections  and  also  on 
an  overall  U.  S.  basis.  The  latter  billed  monthly, 
survey  covers  94  newspapers.  For  Distribution  Delineated 

U.  S.,  the  survey  shows  the  fol-  Sales  Newspaperboys- 

lowing  highlights:  ,  5ales  newspapemoys. 

®  ^lave  written  contracts  for 

General  Operation:  62.8%  street  sales  newspaperboys;  8.5% 
hold  regularly  scheduled  meetings  ^  street  sales  newspaperboy 


bulk;  60.9%  bill  street  sales  em¬ 
ployes  daily;  35.4%  bill  weekly; 
3.7%  bill  monthly;  70.7%  of  the 
newsstands  are  billed  by  office; 
29.3%  billed  by  street  sales  em¬ 
ployes  9.6%  of  newsstands  billed 
daily;  55.3%  billed  weekly;  34.3% 


New  Bowaters 
Mill  Output 
Is  Already  Sold 

Bowaters  Southern  Paper  Corp. 
is  setting  up  headquarters  to  pro¬ 
ceed  quickly  on  construction  of  a 
newsprint-sulphate  mill  in  South¬ 
ern  Tennessee,  but  every  ton  of 
newsprint  capacity  is  under  con¬ 
tract  to  publishers  for  15  years 
from  commencement  of  opera¬ 
tions. 

The  announcement  by  Sir  Eric 
Vansittart  Bowater  was  made  in 
London  shortly  after  the  Defense 
Production  Administration  includ¬ 
ed  the  Bowaters  application  on  a 
list  of  projects  approved  for  tax 
assistance. 

The  $51,500,000  plant  will  be 
an  American  enterprise  equipped 
with  American  machinery,  said 
Sir  Eric,  who  heads  the  vast  Bo¬ 
waters  Paper  Corp.  whose  princi¬ 
pal  mills  are  in  Newfoundland 

The  target  date  for  completion 
of  the  min,  with  an  annual  capaci¬ 
ty  of  130,000  tons  of  newsprint 
and  50,000  tons  of  market  sulphate 
pulp,  is  now  early  in  1954. 

Two  other  newsprint  projects 


of  the  circulation  department  ex-  oroeram-  n havreoh^^^^  *  .wu  uu.c, 

TT  Tcr  lor  program,  iz.»/i?  nave  contests  lor  for  which  Certificates  of  Necessity 

staff,  -2.3%  hold  regular  street  sales  newspaperboys;  31.9%  have  been  cleared  by  DPA  are: 

-Papers  uc-  of  street  sales  newspaperboys  sell  CnnthlanH  Panir  Milk  near  l.uf- 


meetings  of  the  newspaper 
partment  heads;  31.9%  have 
personnel  department;  45.7%  are 
hired  by  the  circulation  manager; 
35.1%  are  hired  by  the  depart¬ 
ment  heads;  91.1%  of  the  routes 
have  well  defined  boundaries; 
61.7%  use  a  master  router;  82.9% 
use  boy  carrier  contests;  37.2% 
use  solicitors;  25.5%  use  public 
offers;  9.6%  use  premiums.  39.3% 
of  the  complaints  (service  errors) 
are  delivered  by  the  boy  carriers; 
31.3%  of  complaints  are  delivered 
by  the  district  advisors;  29.4%  of 
the  complaints  are  delivered  by 
taxis  and  other  services. 

Carrier  Relatioas 
Boy  Carrier  Relations;  IVA 
is  the  average  boy  carrier’s  age; 
12  is  the  average  minimum  boy 
carrier  age;  10.6%  use  girl  car- 
81. 9% 


newspaperboys 
more  than  one  local  newspaper. 

Mail  Room:  85.1%  use  wire 
tying  machines:  74.5%  use  auto¬ 
matic  conveyors;  9.6%  use  insert¬ 
ing  machines:  27.7%  use  rope  for 
bundling;  47.7%  tie  bundles  in 
bulk  and  in  separate  routes; 
31.8%  tie  bundles  in  separate 
routes;  20.5%  tie  bundles  in  bulk. 

Transportation:  25.8%  use  in¬ 
dependent  contractors;  21.5%  use 
own  fleet  of  trucks  and  independ¬ 
ent  contractors;  10.7%  use  own 
fleet;  92.5%  use  railroad  transpor¬ 
tation;  90.4%  use  buses;  28.7% 
use  airplanes. 

Methods  of  Distribution: 
22.9%  deliver  to  carriers; 
19.5%  deliver  to  corners  and  car¬ 
riers’  homes;  17.2%  to  sub-sta- 


Southland  Paper  Mills,  near  Luf¬ 
kin,  Tex.,  $15,040,000;  and  West 
Tacoma  Newsprint  Co.,  Stcila- 
coom.  Wash.,  $5,000,000.  Both  of 
these  operations  are  publisher-fi¬ 
nanced  mills. 

Newsprint  Service  Bureau  re¬ 
ported  that  January  production  in 
U.  S.  and  Canada  was  21,694  tons 
greater  than  in  January,  1951. 
North  American  production  total¬ 
led  567,672  tons. 

While  production  was  up  4% 
for  the  month,  estimated  news¬ 
print  consumption  was  .6%  ahead 
of  last  year’s  figure  for  the  first 
month.  ANPA  newspapers  used 
345,315  tons  in  January,  compared 
with  345.552  tons  in  January, 
1951. 


DURAL  ALUMINUM  STEREOTYPE 

CHASES 

The  finest  Chases  ever  built — 
Most  accurate  because  they  are 
‘Hailor-made”.  Labor-saving  and 
time-saving  means  money-saving. 


tions.  corners  and  carriers’  homes; 

ners;  Sl.y/c  use  the  Little  Mer-  16.2%  to  sub-stations  and  corners;  5*500  Pupils  in  Quiz* 
chant  plan;  3.2%  use  office  con-  12.6%  to  sub-stations.  ^  kii 

Suburban  and  Country  Dis-  Camer  TopS  Them  All 
TRIBUTORS:  44.7%  are  agents;  Canton,  Ohio  -—  Every  one  of 
18.8%  are  employes;  14.1%  are  the  5,500  pupils  in  the  four  public 
agents  and  combined  agents  with  high  schools  of  Crmton  partici- 
other  newspapers;  10.5%  are  com-  pated  in  a  general  information 


trol  system;  68.1%  have  written 
contracts;  41.5%  use  an  advance 
deposit  plan;  65.5%  bill  and  col¬ 
lect  weekly;  15.5%  monthly; 
13.1%  monthly  and  weekly;  44c 


is  the  average  monthly  profit  per  bined  agents  with  other  newspa-  quiz  conducted  by  Dennis  R.  Smith 


Now  used  by  more  than  300 
dailies — ^here  are  a  few:  — Chiesgo 
Sun-Times,  Buffalo  Evening 
News,  Evansville  (Ind.)  Press, 


subscriber;  88  customers  is  the 
average  size  of  a  boy  carrier’s 
route;  51.1%  have  a  carrier  train¬ 
ing  program;  28.7%  have  a  car¬ 
rier  training  manual;  22.3%  have 
a  carrier  incentive  or  advancement 
program;  28.7%  provide  public 
liability  and  property  damage  in¬ 
surance;  19.1%  provide  a  personal 
insurance  policy. 


pers;  41.5%  count  returns  by 
mastheads;  77.7%  have  carrier 
organization  in  suburban  area; 
67%  have  carrier  organization  in 
country  area;  42.5%  use  public 
promotion  in  suburban  area; 
38.3%  use  promotion  in  country 
area;  45.6%  collect  bills  by  mail 
and  road  men;  42.2%  collect  by 


of  the  Canton  Repository  staff  in 
cooperation  with  local  school  of¬ 
ficials. 

Each  pupil  received  a  quiz  sheet 
of  100  questions  on  local,  state, 
national  and  world  matters. 

Three  or  four  possible  answers 
were  provided  for  each  question. 

A  $50  U.  S.  Savings  Bond  was 
given  to  the  pupil  with  the  highest 


mail;  12.2%  collect  by  road  men;  ,, -  --  - 

Boy  Carrier  Program:  41.5%  65.9%  have  a  rural  route  organ-  score  in  the  entire  city  and  $25 

have  an  athletic  program;  24.5%  ization;  65.9%  have  mail  delivery,  bond  to  each  of  15  grade  winnen- 

isews,  j:<vaii5vuie  vxiiu.;  jricaa,  have  a  bank  savings  program;  Similar  breakdowns  are  in-  Highest  score  of  96  was  turned 
Hyde  Fto-k  (Mass.) 'IVibune,  Mid-  20.3%  have  a  scholarship  pro-  eluded  in  Mr.  Wood’s  survey  ac-  in  by  Harry  Zantopulos,  17,  son  of 

land  (Texas)  Reporter-Telegram,  gram;  5.3%  have  school  credit  cording  to  New  England,  Middle  a  Greek  steel  mill  laborer.  Until 

for  route  activities;  65.9%  publi-  Atlantic,  South  Atlantic,  I^uthern,  two  weeks  ago  he  had  been  a  Re- 

D  C  A  D  n  FULTON  ST..  cize  carriers’  activities  by  articles  Southwestern,  Central,  Mountain,  pository  newspaper  boy  for  five 

D  llllllU  DETROIT,  MICH,  in  newspapers;  32.9%  have  carrier  and  Pacific  state  regions.  years. 
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.  .  •  YOU  ARE 
A  Newspaper  Executive 

YOU  WANT  TO  INCREASE 
YOUR  '’Naiimml”  LINAGE 

send  for 

“MILLIONAIRE’S  ROW?’ 


Editor  & 
Publisher 
keeps  me 
sold  on 


Chock-full  of  evidence  to  prove  that  practically  all  important 
huyers  of  newspaper  space  read  EDITOR  &  PUBLISHER  regu¬ 


larly. 


Address 

Advcrtisinq  Department,  Editor  &  Publisher 
1475  Broadway,  New  York  36,  Now  York 


Serving  newspapers,  agencies  and  newspaper  advertisers  for  68  years. 

tor  &  PUBLISHER  for  March  1.  1952 


45 


Have  You  Taken 
This  Opportunity  for 


OfTHtA«wxt  ^inventors  and  faciii  difficult 

ISr.han\r.SuedJoH^^  ^ 


; 


~1 


J 


■  toUehlaome  valuable 

_ “It  should  btmg  w 

- -— -^  ^.sur^otbopenow 

»„  mVISTMlMT  CO»H»W«;“J 

Men  Who  Know  the  Importance  of 
Independent  Invention  Encourage  You 
to  Use  the  Sinclair  Plan 


'"ve«7„?''rr“'  / 

lor  Ideas.  Such^®!!°“"‘*  / 

^^^"’stoniebofh  / 


A  MEMBER  OF  THE  JOINT  ^j^  ^fl^rpubUc  service  in  opening  its 

Corporation  is  performing  another  fi  inventor.  I  am  confident  that 

I - 


'fiti 


A  CABINCT  MEMBER*  “The 
provisions  regarding  patents 

kreunique...thecom^nsation  ^ 

for  your  investment  of  money,  / 
time,  and  facilities  would  be  / 
limited  to  nonexclusive, 
royalty-free  shop  rights 
for  your  company.”  , 

- - - 

president  of  a  Ua. 

•NO  network,  S 

magnifi- J°."’ake 

^Si"ch/rRe4S'««of 

»taw„u,d~“*r 
jbmstraoive™"^'™"'  is  a 

'ootmgs,^pf™f‘>™ard.  , 


"i  1’ 


PRESIDENT  OF  LARGE  MANUFACTURING  CORPORATION:  “We  all  think  the 
plan,  which  opens  wide  the  doors  of  your  great  research  laboratories, 
should  indeed  encourage  individual  inventors.” 

I  need  J 


7- 


I -  that  there  is  a ' 

SSI  vvholeheartedly  agree  ^^^p^gxity  of  \ 

Lsighled  pVau ^  ^  tova  recognted  a  great  need.___^^^^  „h,ch  puls  i 


n^toENT  OF  A  ^^-;,rneed,  and  have  ^on- 
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Advantage  of 
Independent  Inventors? 

If  you  have  an  idea  for  a  new  petroleum  product- 
hut  do  not  have  the  facilities  needed  to  develop  it— 
the  Sinclair  Plan  offers  you  laboratory  help. 


Eight  months  ago,  Sinclair  opened  up  a  part  of  its 
great  research  laboratories  to  independent  inventors 
who  had  ideas  for  new  or  improved  petroleum  products 
but  who  did  not  have  the  facilities  needed  to  develop 
and  profit  by  their  ideas. 

To  date  nearly  5,000  inventive  people  have  submitted 
ideas  to  the  laboratories;  and  the  Sinclair  Plan  has  be¬ 
come  recognized  as  a  service  to  inventors,  the  oil  in¬ 
dustry  and  the  public.  As  a  result  we  have  made  the 
Plan  part  and  parcel  of  the  long-range  operation  of 
our  company. 

If  you  have  an  idea  for  a  new  or  improved  petroleum 
product  or  application,  you  are  invited  to  submit  it  to 
the  Sinclair  Research  Laboratories.  In  your  own  inter¬ 
est,  each  idea  must  first  be  protected  by  a  patent 
application  or  a  patent. 


If  the  laboratories  select  your  idea  for  development, 
they  will  make  a  very  simple  arrangement  with  you:  In 
return  for  the  laboratories’  work,  Sinclair  will  receive 
the  privilege  of  using  the  idea  for  its  own  companies, 
free  from  royalties.  This  in  no  way  hinders  the  inven¬ 
tor  from  selling  his  idea  to  any  of  the  hundreds  of 
other  oil  companies  for  whatever  he  can  get.  Sinclair 
has  no  control  over  the  inventor’s  sale  of  his  idea  to 
others,  and  has  no  participation  in  any  of  the  inventor’s 
profits  through  such  dealings. 

HOW  TO  PARTICIPATE:  Instructions  are  contained  in 
an  Inventor’s  Booklet.  Write  to  W.  M.  Flowers,  Executive 
Vice-President,  Sinclair  Research  Laboratories,  Inc., 
600  Fifth  Avenue,  New  York  20,  N.  Y. 

IMPORTANT:  Please  do  not  send  in  any  ideas  until  you 
have  sent  for  and  received  the  instructions. 


Nine  buildings  of  the  Sinclair  Research  Laboratories  at  Harvey,  III. 

/ 

SINCLAIR— for  Progress 
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SYNDICATES 


Harry  Boyd*s  ^America* 
Serious  But  Easy-Going 


By  Erwin  Knoll 

By  usual  standards,  Harry  Boyd 
is  a  pretty  busy  man.  He  is  editor 
of  the  Cedar  Rapids  (Iowa)  Ga¬ 
zette,  an  active 
member  of  the 
Iowa  Daily  Press 
Association  and 
^  of  the  American 
*  Society  of  News¬ 
paper  Editors,  a 
director  of  the 
National  Confer¬ 
ence  of  Editorial 
Writers,  and  a 
frequent  partici- 
pant  in  state  and 
local  civic  affairs. 
A  man  that  busy  needs  to  do 
something  to  relax,  and  Mr.  Boyd 
relaxes  by  writing  a  daily  syndi¬ 
cated  column. 

His  “My  America,”  which  King 
Features  Syndicate  has  been  dis¬ 
tributing  for  three  years  now,  de¬ 
fies  the  usual  system  of  feature 
classification.  Mr.  Boyd  explains: 

“Because  I  am  not  a  profes¬ 
sional  comedian  or  a  solemn  pun¬ 
dit  or  a  behind-the  scenes  expert 
with  access  to  a  lot  of  inside  dope, 
and  because  of  the  lag  between 
writing  and  release,  I’m  somewhat 
restricted  on  subject  matter.  I  have 
to  avoid  spot-news  topics  still  in 
process  of  development  and  write 
a  good  deal  about  general  subjects 
of  long-range  interest  and  about 
common  human  foibles  and  exper¬ 
iences. 

“The  catch  in  this  is  that  it  oc¬ 
casionally  may  make  an  editor 
think,  T  could  write  that  kind  of 


stuff  myself.’  And  he  probably 
could  too,  if  he  would.  I  think  it 
would  be  a  good  thing  if  he  did. 
There’s  no  better  editorial  page 
feature  than  an  informal,  signed 
column  by  the  editor  himself.  But 
most  editors  are  so  bogged  down 
in  chores  that  they  don’t  have  time 
to  write  daily  columns  like  that. 
I’m  trying  to  write  the  next-best 
thing — a  satisfactory  substitute  for 
an  editor’s  personal  column.’  ’ 

What  Mr.  Boyd  tries  to  provide 
— and  readers  seem  to  think  he’s 
doing  it  successfully — is  “reading 
matter  that  will  give  them  a  little 
something  serious  to  think  about, 
but  in  an  easy-going  manner  that 
doesn’t  imply  that  the  world  will 
go  to  hell  next  Tuesday  if  they 
don’t  get  on  their  horses  right 
away  and  DO  something  or  other.” 

Letters  to  Mr.  Boyd  often  refer 
to  the  column’s  “relaxed”  and 
“down-to-earth”  tone.  “I  don’t 
know  exactly  what  they  mean  by 
that,”  the  columnist  says,  “but  I 
think  they  find  relief  in  taking  off 
their  shoes  and  reading  some  com¬ 
ment  which,  although  it  often  deals 
with  serious  subjects,  approaches 
them  in  a  light  mood,  without  any 
air  of  omniscience,  using  an  infor¬ 
mal  vernacular  similar  to  the  way 
many  of  them  might  talk  them¬ 
selves. 

“Frankly,”  Mr.  Boyd  continues, 
“I  feel  the  same  sort  of  relief  my¬ 
self  in  writing  the  column.  After 
a  full  schedule  of  the  usual  news¬ 
paper  editor’s  chores — trying  to  in¬ 
terpret  heavy  and  complicated 


DORIS  BLAKE 

ON  LOVE,  COURTSHIP, 
MARRIAGE  AND  FAMILY 


obvious  interest  to 
-  ^  \  /  everyone  .  .  .  concerning  the 

'Os  problems  closest  to  the  hearts 
^  your  readers. 

Miss  Blake’s  unique  back* 
ground  embraces  long  journal¬ 
istic  experience  and  actual  contact  with  many  thousands 
of  perplexed  and  confused  persons  of  all  ages.  She 
knows  and  gives  the  answers  ...  in  a  compact  daily 
column  that  will  make  up  in  added  readership  (and 
reader  response)  a  great  deal  more  than  the  tiny  bit  it 
costs  in  precious  newsprint  space. 

Today. .  .wire  for  sample  proofs  and  terms! 


Chicago  Tribune  -  New  York  News  « 

M  SlOTT  Monoger  NEWS  BUIIDING  New  Vorh  17  TRIBUNE /TOWER  CKKogo  11 


news  reports  editorially,  listening 
to  an  endless  series  of  miscellane¬ 
ous  tales  of  woe,  attending  meet¬ 
ings  of  civic  groups  with  problems 
to  solve,  and  stewing  over  mat¬ 
ters  of  editorial  policy — it’s  pleas¬ 
ant  to  relax  and  write  something 
that  doesn’t  aim  at  reforming  the 
world  overnight.  Not  only  is  there 
personal  satisfaction  in  that,  but 
it  builds  up  new  zest  for  my  regu¬ 
lar  job.” 

Yes,  Mr.  Boyd,  but  where  on 
earth  do  you  find  the  time? 

“I  write  my  columns  mostly  on 
Saturday  afternoons,  Sundays  and 
at  night.  It  takes  14  or  15  hours 
a  week  on  the  average,  and  often 
I’m  pounding  the  piortable  at  2 
a.m.,  hoppied  up  with  coffee,  cokes 
and  cigarets.  That  doesn’t  leave 
much  time  for  recreation,  but  I 
get  fun  out  of  writing  the  column. 
If  nothing  else,  it  has  taught  me 
more  about  writing  in  three  years 
than  I  learned  in  22  years  of  writ¬ 
ing  before  that.” 

All  of  those  22  years  have  been 
spent  on  the  Cedar  Rapids  Gazette, 
which  Mr.  Boyd  joined  immed¬ 
iately  after  receiving  his  B.A.  (and 
Phi  Beta  Kappa  key)  from  the 
University  of  Iowa.  He  had 
worked  his  way  through  school  by 
playing  the  clarinet,  and  had  taken 
flings  at  writing  and  cartooning. 

On  the  Gazette  he  worked  suc¬ 
cessively  as  reporter  and  editorial 
writer,  and  became  editor  and  oc¬ 
casional  columnist  in  1941. 

From  his  active  participation  in 
trade  associations,  Mr.  Boyd  draws 
ideas  on  how  to  write  his  column. 
“At  meetings  of  the  NCEW  and 
ASNE  and  other  editorial  groups,” 
he  says,  “it  has  been  stressed  re¬ 
peatedly  that  most  editorial  pages 
need  more  humor,  more  informal¬ 
ity,  more  human  interest  and  more 
syndicated  copy  that  will  comple¬ 
ment  the  staff  editorial  writer’s 
work  instead  of  smothering  it  with 
bombast,  sensationalism  and  pon- 
tification.  I  try  to  keep  those 
needs  in  mind  in  writing  ‘My 
America.’  As  a  working  editor 
who  has  rassled  with  dummying 
and  makeup  problems,  I  also  try 
to  edit  the  columns  down  to  de¬ 
pendably  uniform  size.  They  don’t 
vary  much  from  525  words.” 

And  the  associations  also  bene¬ 
fit  from  Mr.  Boyd’s  columning. 
He  is  now  working  on  an  article 
on  libel  as  it  concerns  the  rela¬ 
tionships  between  syndicates  and 
their  newspaper  clients,  for  pub¬ 
lication  in  the  ASNE  Bulletin. 

Capital  Features  Offers 
Bedtime  Story  Series 

Believing  that  “now  is  the  time 
for  children  to  start  to  form  the 
newspaper  habit,”  Capital  Fea¬ 
tures  Co.  enters  the  newspaper 
syndication  field  next  month  with 
“And  So  to  Bed  .  .  .,”  a  five-a- 
week  series  of  bedtime  stories  to 
be  read  by  children  or  to  children. 

Writing  the  5()0-word  stories 
will  be  Lou  Hazam,  author  of 
many  children’s  books  and  of 
“Extra,  Extra:  The  Story  of  the 


Newspaper.”  Each  day’s  release 
will  be  accompanied  by  a  matted 
one-column  illustration  by  Joe 
Ferrier,  who  has  done  animated 
cartooning  for  television. 

The  new  syndicate  is  located  at 
410  Bond  Building,  Washington  5, 
D.  C. 

Three  New  Features 
Added  to  NEA  Package 

Two  NEW  columns  and  a  seven- 
day  diet  features  have  been  added 
to  NEA  Service’s  full  service 
package.  “Field  and  Stream,”  an 
outdoors  column  prepared  by  the 
magazine  of  the  same  name,  is 
offered  as  a  twice-a-week  illus¬ 
trated  feature.  Alternate  columns 
will  be  written  by  Wairen  Page  on 
shooting,  A1  McClane  on  fishing 
and  Joe  Stetson  on  dogs.  All  three 
are  editors  of  Field  and  Stream 
magazine. 

“It’s  Your  Deal,”  an  all-games 
column  by  card  experts  Oswald 
Jacoby  and  Alfred  Sheinwold,  is 
offered  for  once-a-week  release. 
Games  discussed  will  run  the  full 
gamut  from  poker  to  chess.  In 
addition,  NEA  will  continue  to 
distribute  six  “Jacoby  on  Bridge” 
and  two  “Jacoby  on  Canasta”  cd- 
umns  every  week. 

The  diet  feature  includes  con¬ 
current  articles  by  actress  Vivian 
Blaine  and  daily  menus  by  food 
expert  Ann  Williams-Heller.  Mat¬ 
ted  photos  of  Miss  Blaine  accom¬ 
pany  the  series. 

N.  Y.  Mirror  Buys  Tat  Boy' 

As  Second-Rtm  Series 

Elmer  Wheeler’s  “Fat  Boy’s 
Diet,”  which  last  year  broke  sev¬ 
eral  newspaper  mail-response  rec¬ 
ords  in  requests  for  free  calorie 
charts,  began  a  second-run  this 
week  in  the  New  York  Mirror. 
The  19-installment  series  ran  in 
the  afternoon  New  York  Journal- 
American  last  year,  brought  the 
paper  more  than  100,000  requests 
for  the  charts. 

Second-run  rights  in  other  terri¬ 
tories  are  available  from  General 
Features  Corp. 

News  and  Notes 

“Ladies’  Bane”  by  Patricia 

Wentworth  is  offered  as  a  15-in¬ 

stallment  mystery  serial  for  Sun¬ 
day  release  beginning  March  16 
via  Chicago  Tribune-New  York 
News  Syndicate. 

*  *  * 

The  conservative  Hamburger 
Ahendblatt  of  Hamburg,  G*r- 
many,  has  just  taken  on  its  first 
comic  strip.  King  Features  Syn¬ 
dicate’s  “Cisco  Kid”  by  Jose  Luis 
:  Salinas. 

*  *  * 

George  Lichty,  who  creates 
“Grin  and  Bear  It’  ’for  the  Chi- 
I  CAGO  Sun-Times  Syndicate,  w» 
■  the  subject  of  a  feature  article  in 
•  the  Saturday  Evening  Post  Feb. 

16.  The  Red  Cross  recently  cred- 
i  ited  a  Lichty  cartoon  on  blood  do- 
f  nations  with  raising  the  number 
[  of  donors  by  43%  in  Newport 
;  Harbor,  Calif. 
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NEWSPAPER  LAW 


Was  Picture  Necessary? 
Point  in  Privacy  Case 

By  Albert  WoodruH  Gray 

The  decision  of  the  California  The  trend  appears  in  the  com¬ 


Supreme  Court  a  few  weeks  ago 
sustaining  the  complaint  in  an  ac¬ 
tion  against  the  publishers  of  the 
Ladies’  Home  Journal  for  a  viola¬ 
tion  of  the  right  of  privacy  brings 
again  to  the  front  this  much  con¬ 
troverted  right  to  be  let  alone. 

The  May,  1949,  issue  of  the 
magazine,  illustrating  an  article 
headed  “Love,”  carried  the  picture 
of  a  husband  and  wife  sitting  on 
adjacent  counter  stools  of  an  ice 
cream  parlor,  the  man’s  arm 
around  the  woman’s  waist  and  his 
cheek  against  hers,*  above  the  line, 
“Publicized  as  glamorous,  desir¬ 
able,  ’Love  at  first  sight’  is  a  bad 
risk.” 

This  man  and  woman  contended 
the  illustration  was  a  violation  of 
their  right  of  privacy,  had  de¬ 
prived  them  of  the  benefits  of  pub¬ 
lic  confidence,  respect  and  esteem 
and  depicted  them  as  loose,  dis¬ 
solute  and  immoral  persons  en¬ 
gaged  in  the  “wrong  kind  of  love.” 

The  California  appellate  court, 
in  upholding  their  right  to  main¬ 
tain  the  action,  said,  the  difficultV 
in  defining  the  boundaries  of  the 
right,  in  the  publication  field,  is 
inherent  in  the  necessity  of  balanc¬ 
ing  the  public  interest  in  news,  in¬ 
formation  and  education,  against 
the  individual’s  interest  in  peace  of 
mind  and  freedom  from  emotional 
disturbances. 

When  words  relating  to  or  actu¬ 
al  photographs  of  a  person  or  his 
name  are  published,  the  circum¬ 
stances  may  indicate  that  public 
interest  is  paramount.  Factors  de¬ 
serving  consideration  may  include 
the  medium  of  publication,  the  ex¬ 
tent  of  the  use,  the  public  interest 
served  by  the  publication  and  the 
seriousness  of  the  interference  with 
the  person’s  privacy. 

But,  said  the  court, 

“Assuming  it  to  be  within  the 
range  of  public  interest  in  the  dis¬ 
semination  of  news,  information 
and  education,  and  in  a  medium 
that  would  not  be  classified  as 
commercial — for  profit  or  adver¬ 
tising — there  appears  no  necessity 
for  the  use  of  the  photograph, 
without  the  plaintiffs’  consent.” 

An  article,  “The  Right  of  Priv- 
by  Samuel  D.  Warren  and 
Louis  D.  Brandeis,  in  the  Harvard 
Law  Review  in  December,  1890, 
has  been  like  the  little  cloud  out 
of  the  sea,  of  the  Biblical  prophet. 
“Now  the  right  to  life  has  come  to 
mean  the  right  to  enjoy  life — the 
right  to  be  let  alone.” 

That  cloud  no  bigger  than  a 
hand  has  been  slowly  casting  its 
shadow  over  more  and  more  of 
the  decisions  of  the  courts  through¬ 
out  the  country. 


ment  of  the  New  York  Court  of 
Appeals  a  few  years  ago, 

“We  are  not  yet  disposed  to  af¬ 
ford  to  all  of  the  intimate  details 
of  private  life,  absolute  immunity 
from  the  prying  of  the  press.  .At 
some  point  the  public  interest  in 
obtaining  information  becomes 
dominant  over  the  individual’s  de¬ 
sire  for  privacy.  .  .  .  The  statute 
forbids  the  use  of  the  name  or  pic¬ 
ture  only  when  employed  for  ad¬ 
vertising  purposes  or  for  purposes 
of  trade.  In  this  context  it  is  clear 
that  ‘for  the  purposes  of  trade’  does 
not  contemplate  the  publication  of 
the  newspaper,  magazine  or  book 
which  imparts  truthful  news  or 
other  factual  information  to  the 
public.  Though  a  publisher  sells 
a  commodity  and  expects  to  profit 
from  the  sale  of  his  product  he  is 
immune  from  the  interdict  of  this 
statute  so  long  as  he  confines  him¬ 
self  to  the  unembroidered  dissemi¬ 
nation  of  facts.” 

Last  year  in  an  action  against  . 
the  New  York  Morning  Telegraph 
for  a  violation  of  this  right  of  priv¬ 
acy  in  the  publication  of  the  por¬ 
traits  of  alleged  participants  in  a 
murder,  the  federal  court  suggested 
a  possibly  still  wider  application 
than  heretofore  of  “purposes  of 
trade.” 

Currently  before  the  New  York 
Legislature  is  a  bill  (S  267)  which 
would  make  it  a  misdemeanor  to 
use  the  picture  of  any  living  per¬ 
son,  without  consent,  in  connection 
with  written  matter  tending  to  in¬ 
jure  that  person. 

The  courts  have  been  extremely 
liberal  in  protecting  newspapers 
and  magazines  as  they  distinguish 
between  fictionalization  and  drama¬ 
tization  on  the  one  hand  and  the 
dissemination  of  news  and  infor¬ 
mation  on  the  other. 

■ 

High  Reader  Traffic 
In  Negro  Newspaper 

Chicago — A  readership  survey 
conducted  by  Dr.  Charles  L.  Allen 
of  Medill  School  of  Journalism 
shows  the  Chicago  Defender, 
Negro  weekly  newspaper,  has  “un¬ 
usually  high  reader  traffic  through 
all  its  pages.” 

Most  of  the  pages.  Dr.  Allen’s 
report  said,  were  read  by  70  to  100 
per  cent  of  both  men  and  women. 
He  commented  that  “the  amazing 
record  of  readership  achieved  by 
some  of  the  editorial  features  is 
without  equal  in  our  experience.” 

Several  advertisements  rated  65 
to  83%  of  women  readers,  and 
one  ad  of  1 ,000  lines  scored 
77%  for  men  and  83%  for 
women. 


THE  A.N.P.A.  i.s  making  use  of  one  of  IV-  Crane’s 
‘‘Worry  Clinic”  articles  (The  Newspaperboy)  as  a 
public  relations  effort  .  .  . 

THE  OHIO  CIRCULATION  MANAGERS  ASSN, 
has  made  a  brochure  for  distribution  of  the  doctor’s 
article  about  the  newspaperboy  ,  .  . 

SCORES  of  dailies  have  sought  permission  to  use 
the  newsboy  article  .  .  .' 

POPULAR  FEATURE 

DR.  CRANE,  not  only  “clicks”  with  newspapers  but 
he  daily  is  “clicking”  with  helpful  items  for  mer¬ 
chants,  advertising  departments,  salesmen,  ministers, 
priests,  rabbis,  dentists,  doctors,  engineers,  teen¬ 
agers,  husbands,  wives.  Boy  Scout  leaders,  YMCA’s, 
school  teachers  and  political  leaders. 

SOME  RECENT  ADDITIONS 

AMONG  the  hundreds  of  papers  using  Dr.  Crane, 
here  are  a  few  of  the  more  recent  additions; 


HERALD-TIMES 

Manitowoc,  Wise. 

NEWS 

Cleveland,  O. 

BULLETIN 

Martinsville,  Va. 

COURIER-TIMES 

New  Castle,  Ind. 

TIMES-HERALD 

Washington,  D.  C. 

NEWS 

Paris,  Tex. 

EVENING  LEADER 

Shawano,  Wise. 

TIMES 

Leavenworth,  Kan. 

RECORD 

Greensboro,  N.  C. 

STANDARD 

Sikeston,  Mo. 

CHRONICLE 

Muskegon,  Mich. 

INDEPENDENT 

Long  Beach,  Cal. 

CRESCENT  NEWS 

Defiance,  O. 

CHRONICLE 

Spokane,  Wash. 

DAILY  OPTIC 

Las  Vegas,  N.  Mex. 

FOR  TOP  AUTHORITY  in  the  field  of 
medico-psychology, 

SEND  FOR  SAMPLES  and  RELEASES  . . . 


THE  HOPKINS  SYNDICATE.  INC. 

520  N.  Michigan  Ava..  Chicago  (11),  Ills. 


editor 
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K?0BNA1JSM  EDUCATION 

Illinois  Reaches  50th 
Year  of  Instruction 

By  Dwight  Bentel 


has  the  cooperation  of  men  from  Py  Cot 

political  science,  sociology,  psy-  iTlOy  I  Ulil  OoX 
chology  and  radio-television  de-  « 

partments.  JT  Of  JrOrSOimOi 

“This  is  the  first  cooperative  ef-  ^  « jp  .  ■ 

fort  of  its  kind  in  this  college.”  ^TlTOUp 

1  iir-i  II?  •»  Chicago  —  Workshop  sessions 

will  feature  the  annual  meeting  of 
Oi  J-School  8  Job  the  Newspaper  Personnel  Relations 

Training  of  future  reporters  and  Association  March  10-11  at  Hotel 
editors  is  only  one  task  of  the  de-  Moraine  -  on  -  the  -  l^e.  Highland 


The  School  of  Journalism  and  ited  by  the  American  Council  on  partment  of  journalism,  writes  Park,  Chicago  suburb. 


Communications  at  the  University  Education  for  Journalism.  Nearly 
of  Illinois  is  celebrating  the  30th  2,000  students  have  received  de¬ 
anniversary  of  a  course  in  rhetoric,  grees  in  journalism. 


In  1902,  Prof.  Thomas  Arkle  Journalism  education  sneaked  in  Utah  Publisher  and  Printer, 


Quintus  C.  Wilson,  chairman  of  Mrs.  Elinore  M.  Herrick,  New 
the  department  of  journalism  at  York  Herald  Tribune,  is  program 
the  University  of  Nevada,  in  the  chairman.  Robert  H.  Spahn,  Okla- 


Clark  of  the  Rhetoric  department  the  back  door  at  Dlinois,  as  at  “The  first  aim  of  the  Depart-  and  Times,  is  president 
proposed  Rhetoric  10,  and  de-  many  another  college  and  tmiver-  ment  of  Joiunalism  at  the  Univer-  First  workshop  session  will  be 
scribed  it  as  follows:  “Business  sity,  but  need  for  such  training  had  sity  of  Utah  is  to  train  students  for  held  Monday  morning  on  “Oppor- 
writing,  business  correspondence,  been  expressed  by  Illinois  newspa-  community  service,”  Prof.  Wilson  tunities  for  Teamwork  between 
the  making  of  summaries  and  ab-  permen  long  before.  In  1887,  for  writes.  “This  is  a  producer-con-  Personnel  and  Management  at  All 
stracts,  advertising,  proof  reading,  instance,  H.  L.  Clay  of  the  Jack-  sumer  concept  of  journalism  edu-  Levels.”  Milton  M.  Olander,  WSB 
and  the  preparation  of  manuscripts  sonville  Courier  told  the  Illinois  cation.  Thus  it  is  important  for  industry  member  and  director  of 


homa  City  (Okla.)  Oklahoman 


for  the  press. 


Press  Association  that  schools  of  the  college  student  to  know  how  to  industrial  relations,  Owens-Dlinois 


Prof.  Clark  never  got  around  to  journalism  offered  a  way  of  profes-  read  and  use  a  newspaper.  He  Glass  Co.,  will  conduct  a  discus¬ 
giving  ^  course  .  .  .  but  someone  sionalizing  newspapering.  must  recognize  the  value  of  the  sion  on  “The  Philosophy  and 

else  did.  And  thus  was  begun  It  was  under  the  leadership  of  newspaper  to  the  community.”  Trends  in  Wage  Stabilization.” 

training  in  journalism  at  the  Uni-  Lawrence  W.  Murphy  that  the  Two  conciurent  workshops  will 

versity  of  Illinois.  Twenty-five  school  of  journalism  was  estab-  Know  Your  Publisher  be  held  Monday  afternoon.  They 

years  later,  instruction  in  “the  lished  in  1927.  Dr.  Murphy,  who  Understcnid  Costs  include  “Shaping  the  Personnel 

preparation  of  manuscripts  for  the  was  director  of  the  program  at  that  newsnanerman  who  Job”  with  a  panel  consisting  of 

press”  had  expanded  into  a  full-  time  and  now  is  senior  professor  ^  understand  cLts  is  inclined  Cleve  Rumble,  Louisville  (Ky.) 


ost  recognize  the  value  of  the  sion  on  “The  Philosophy  and 
wspaper  to  the  community.”  Trends  in  Wage  Stabilization.” 

Two  conciurent  workshops  will 
low  Your  Publisher  be  held  Monday  afternoon.  They 

tid  Understcnid  Costs  include  “Shaping  the  Pei^nnel 

The  average  newspaperman  who  ^  panel  consisting  of 


scale  program  in  journalism,  and  at  the  school,  worked  with  IPA  in  .  think  that  the  boss  is  makinv  a  ^ourier-journai  ana  limes-,  uoio- 
the  Illinois  Legislature  approved  promoting  the  development.  ,  -  ,  .  f ..  thy  Masterman,  Philadelphia  (Pa.) 

creation  of  a  School  of  Journalism.  A  series  of  commemorative  J.  -a-ued  with  ads  ac^ordinrto  Bulletin;  and  George  Merrifield, 

fSSfSI  y„h„  W  Grrill  .otte  (Ga.) 

publisher  of  the  Cterer  (Pa.) 

four  curricula— Editorial,  Adver-  Tulcme  'Headliner'  Series  the  annual  lecture  re-  Bt^troit  (Mich.)  News. 

£^eelM°’ha«  be»  Workillg  Newsmen  eeiuy%t  tL  School  of  Jourrulism,  Dc-  Caroll  E.  French,  dirwlor. 

Management — ^have  been  accred-  ^  ,  ..  Sniamaiictir  firina  i  Industrial  Relations  Counsellors. 


Courier-Journal  and  Times-,  Doro- 


publisher  of  the  Chester  (Pa.)  “Getting  nnd  Hol^g  Good 


People,”  leader,  Peter  D.  Burgess, 
Detroit  (Mich.)  News. 

Dr.  Caroll  E.  French,  director. 
Industrial  Relations  Counsellors, 
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Times.  reopie,  leaaer,  reier  u.  uurgess, 

Tulcme  Headliner  Series  ju  giving  the  annual  lecture,  re-  Detroit  (Mich.)  News. 

Uses  Working  Newsmen  cently,  at  the  School  of  Journalism,  Caroll  E.  French,  director. 

Men  from  the  journalistic  firing  West  Virginia  University,  on  news-  Industrial  Relations  Counsellors, 
line  are  being  called  to  Tulane  papers  costs,  Mr.  Graham  said  the  Inc.,  will  be  the  Monday  evening 
University  campus  for  a  series  of  average  newspaperman,  in  seeing  dinner  speaker.  His  subject  will  be 
“Headliner”  programs  sponsored  a  bulky  edition,  is  also  likely  to  “Basic  Personnel  Policies  for  To¬ 
by  the  journalism  department.  say:  day.” 

Main  purpose  of  these  weekly  “It’s  packed  today.  The  chief  workshop  sessions  are 


“Basic  Personnel  Policies  for  To¬ 
by  the  journalism  department.  say:  day.” 

Main  purpose  of  these  weekly  “It’s  packed  today.  The  chief  workshop  sessions  are 

programs,  says  Prof.  George  E.  should  be  happy  tonight  with  the  planned  for  Tuesday  morning,  one 
Simmons,  is  to  give  students  a  bet-  amount  of  dough  that’s  wrapped  dealing  with  “Techniques  of  De¬ 
ter  over-all  view  of  the  opportuni-  up  in  this  sheet.”  veloping  Supervisors  and  Execu- 

ties  in  ioumalism.  In  addition  they  n,,.  Mr  nraVi;.™  ooM  ti.o  ownr.  fives,”  led  by  Paul  Bell,  Los  An- 


should  be  happy  tonight  with  the  planned  for  Tu«day  morning,  one 


ter  over-all  view  of  the  opportuni-  up  in  this  sheet. 


ties  in  journalism.  In  addition  they  But,  Mr.  Graham  said,  the  aver- 
help  acquaint  the  visitors  with  the  ^gg  newspaperman  makes  that 
department.  statement  because  he  doesn’t  know 

Some  programs  have  been  at-  costs,  unless  he  happens  to  be 


tended  only  by  journalism  students  working  in  the  accounting  depart- 
and  faculty,  but  a  few  others  have  nient. 

been  held  jointly  with  other  de-  Graham  counseled  the  stu- 


aa.u,  uiG  avw-  (Calif.)  Times  and  Mirror; 

age  newspaperman  makes  that  ..  other  on  “What  Are  the 
statement  because  he  doesn’t  know  Qj-^y^d  Rules  in  Your  Personnel 
costs,  unless  he  hap^ns  to  be  Department?”  with  co-leaders, 
working  m  the  accounting  depart-  Milwaukee  (Wis.) 

m;  ctn-  Joumol,  End  F.  J.  Knights,  Mon- 


- - J — :  :  :  .  jvir.  viranctm  cuunscica  me  mu- 

partments,  particularly  social  sci-  A^^ts  that  when  thev  start  workine  (Quc-)  Dean  Kennetn 

ence.  Subjects  of  the  various  dis-  ^n  ^ewSaners  to  net  acoTaSed  ^edill  School  of  Jour- 

cussions  have  ranged  from  rough-  .Ug  publishers  nalism,  Northwestern  University, 

— 1-, - f.__ - f-u  witn  tne  puDiisners.  Tuesday  luncheon 


and-tunible  reporting  to  research  «you’11  find,”  he  said,  “that  it’s  nrtTff 

for  books;  from  community  to  in-  gaev  to  talk  to  the  averace  one  U'®  subject.  The  Other 

ternational  ioufnalism'  and  from  u  ni  °  i  ^  o  tne  a  erage  one.  Viewpoint.” 

“  He  11  welcome  your  suggestions,  ^h^  „:ii  feature 


typography  to  television.  y^ur  queries,  and  as  you  become 

Studenfr  reactions  to  these  dis-  closer  to  his  problems,  you  will  be- 


ncu  WCU.UU.C  yuui  .uggesuous,  ^he  final  workshop  will  feature 
r  Wes  Gallagher,  As^iated  Press 


cussions  have  been  even  better  come  closer  to  your  job. 
than  I  had  expected,”  says  Prof.  ..  •  u-  *  i. 

Simmons.  “Twror  three  have  re-  ^ 


,cr  lo  U.S  pruD.cms,  yuu  win  ue-  g^^gcutive,  and  Dick  Burritt,  New 
le  closer  to  your  job.  york  Times,  leading  a  discussion 

Believe  m  him,  for  he  believes  on  “Personnel  Management  Is  a 


tJlIlliliV/lla.  1,  TTV  Vfl  iilAWV  llCkTV  IV”  •  1  _*  -  -  - 

marked  that  the  ‘Headliner’  series  you.  Otherwise,  you  wouldn  Two-Way  Channel.' 


•  Austr  alia 

*  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing  agents,  publishing,  print¬ 
ing  and  commercial  radio  in 
Australia  and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

NEWSPAPER  NEWS 

15  HomiltoR  Street 
Sydney,  Aeatrella 

fubllshed  Monthly,  One  Year  Subscription 
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he  workmg  with  him.  Do  not 
amounts  to  a  good  course  in  jour-  .  j  aloof  and  label  all  his  state- 
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ments  about  costs,  as  so  much  eye-  , 

u  r'  __  wash.  He’s  got  troubles  and  needs  For  StOu  On  Newspnnt 

^mmimcabon  Course  y^^^  partners,  in  Yakima,  Wash.  — An  employee 

Planned  at  Idaho  State  this  situation,  are  of  little  help.”  publication,  “The  Repubco  Cub," 

A  new  course  in  Mass  Com-  *  *  *  Yvas  started  in  February  by  the 

munications  is  to  be  offered  at  Tiie  Korean  Messenger,  a  four-  Republic  Publishing  Company. 

Idaho  State  College  for  college-  page  newspaper  with  an  initial  cir-  publisher  of  the  Yakima  Morning 

wide  student  consumption.  culation  of  1,000  and  design^  to  Herald  and  the  Yakima  Daily  Rt' 

Says  Wallace  E.  Garets,  direc-  be  the  voice  of  Korean  students  in  public.  A  monthly,  the  publica- 
tor  of  journalism:  “We  will  at-  this  country,  has  made  its  debut  tion  is  being  written  and  edited  by 
tempt  to  span  the  four  media —  under  the  editorship  of  Kvung  members  of  the  news  department 
newspaper,  magazine,  radio,  and  Won  Lee,  of  Seoul,  Korea,  a  jour-  The  company  formerly  pub- 
radio-television.  While  the  course  nalism  student  at  West  Virginia  lished  an  employe  booklet  month- 


will  carry  a  journalism  number,  it  University. 


ly,  but  dropped  it  two  years  ago. 
EDITOR  &  PUBLISHER  for  March  1,  1952 


‘Old  Newsboys’  Collect 
$  Million  for  Cripples 


PnrsBuiiGH,  Pa. — More  than  a 
million  dollars  for  crippled  chil* 
dren  in  18  years! 

That’s  the  record  of  the  Pitts¬ 
burgh  Press  Old  Newsboys  organ¬ 
ization. 

More  than  $800,000  was  raised 
in  the  last  six  years.  And  the  last 
campaign,  which  closed  early  this 
year,  brought  in  the  record  sum 
of  $192,000  which  was  $90,000 
more  than  the  previous  year. 

But  the  Old  Newsboys  organiza¬ 
tion  of  the  Scripps-Howard  paper 
didn’t  always  deal  in  a.stroBomical 
figures.  They  started  with  a  few 
hundred  dollars  in  the  first  cam¬ 
paign  in  1926.  Max  Silverblatt, 
downtown  sales  director  for  the 
Press,  had  rounded  up  some  promi¬ 
nent  men  who  had  once  been 
newspaper  boys  to  sell  a  souvenir 
edition  of  the  Press  on  the  streets. 
The  money  raised  was  used  to  buy 
toys  for  orphans. 

This  activity  was  continued  until 
the  depression  years  when  the 
money  was  diverted  to  Christmas 
baskets  for  needy  families.  In  1933 
it  was  decided  to  give  the  money 
to  Children’s  Hospital  for  the  care 
of  sick  and  crippled  children  whose 
parents  couldn’t  afford  it.  The  total 
that  year  was  only  $1,075. 

Since  then  the  money  has  gone 
to  Children’s  Hospital.  The  year- 
by-year  collections  tell  the  story 
of  the  fund’s  growth: 


1933  . $  1,075 

1934  .  2,483 

1935  .  3,551 

1936  .  4,671 

1937  .  5,594 

1938  .  7,251 

1939  .  11,086 

1940  .  12,938 

1941  .  15,716 

1942  .  21,153 

1943  .  33,608 

1944  .  69,271 

1945  .  80,026 

1946  . 123,742 

1947  . 133,351 

1948  . 157,383 

1949  . 123,178 

1950  . 104,704 

1951  . 192,200 


Total  $1,102,980 

Each  year  the  fund  pays  the  en¬ 
tire  cost  of  the  hospitalization  of 
more  than  300  children  and  part 
of  the  cost  of  the  hospital  care 
for  100  additional  children.  Also 
tfie  fund  provides  care  for  more 
than  10,000  youngsters  in  the 
dispensary. 

Various  means  are  used  by  the 
Old  Newsboys,  men  prominent  in 
Pittsburgh’s  civic,  business  and  of¬ 
ficial  life,  to  raise  the  money.  Dur¬ 
ing  the  war  years,  the  souvenir 
^tion  of  The  Press  was  dropped 
because  of  newsprint  shortages.  To 
^pplant  this  activity,  the  Old 
Newsboys  staged  a  world  movie 
Piwiiere.  This  was  so  successful 
that  it  has  become  one  of  the  an¬ 


nual  highlights  of  the  drive. 

The  Old  Newsboys  send  out 
thousands  of  letters  of  solicitation 
to  their  friends.  They  distribute 
more  than  12,000  coin  boxes 
throughout  Allegheny  County. 

In  1951  the  Pittsburgh  Pirates 
played  a  benefit  game  for  the  fund. 
So  did  the  Pittsburgh  Steelers. 
These  two  events  brought  in 
$17,000. 

A  high  mark  of  the  last  cam¬ 
paign  was  a  one-hour  amateur 
show  on  WDTV,  sponsored  by  the 
Wilkens  Jewelry  Co. 

The  show  brought  in  $50,000. 
Radio  station  KDI^  staged  a  ben¬ 
efit  show  and  other  stations 
plugged  the  campaign. 

But  the  Old  Newsboys  them¬ 
selves  brought  in  the  bulk  of  the 
money.  John  J.  Kane,  a  popular 
political  leader,  turned  in  $58,000 — 
a  new  individual  high.  Mr.  Kane 
has  been  the  No.  1  Old  Newsboy 
for  several  years,  collecting  a  quar¬ 
ter  of  a  million  dollars  in  the  past 
seven  years. 

For  the  past  several  years  the 
campaign  has  been  directed  by 
Edward  P.  Kasnn,  promotion  man¬ 
ager  of  the  Press,  and  Joseph  J. 
Williams,  promotion  editor. 

■ 

$100,000  Is  Raised 
By  Polio  Fund  Effort 

Syracuse  —  The  Syracuse  Her¬ 
ald-Journal  has  been  credited  wiA 
“playing  an  outstanding  role  in 
crystallizing  public  opinion”  be¬ 
hind  the  polio  fund  drive  that  set 
a  new  record  for  house-to-house 
campaigns  in  Syracuse  and  Onon¬ 
daga  County. 

Henry  A.  Rosso,  head  of  the 
public  relations  firm  which  han¬ 
dled  the  Mothers’  March  in  this 
area,  said  Managing  Editor  Rob¬ 
ert  D.  Chryst  and  City  Editor  Ken¬ 
neth  F.  Sparrow  developed  strik¬ 
ing  features  of  makeup  to  call  at¬ 
tention  to  the  drive,  and  Cathy 
Covert  did  an  “imexcelled  writing 
job”  in  telling  the  story  of  the  pa¬ 
tients’  and  the  March  of  Dimes’ 
need. 

The  campaign  in  the  Syraciise 
area  netted  the  national  polio  drive 
more  than  $100,000. 

The  Herald-Journal,  Herald- 
American  (Sunday)  devoted  more 
than  325  inches  to  the  campaign 
during  its  final  week. 

B 

Head  Civic  Clubs 

Greenfield,  Mass.  —  The  Re¬ 
corder-Gazette’s  advertising  man¬ 
ager,  John  Broughan,  who  recent¬ 
ly  ended  his  term  as  president  of 
the  New  England  Advertising  Ex¬ 
ecutives,  was  installed  recently  as 
president  of  Greenfield  Kiwanis. 
Assistant  Advertising  Manager 
Vincent  P.  McHugh  was  on  the 
same  day  installed  president  of 
the  Exchange  Club. 


NOW,  /or  the  first  time, 

KNOW  YOUR  AD 
READERSHIP 

in  the  great 
Los  Angeles  Market! 

In  all  the  West,  only  the  Los  Angeles 
Herald-Hxpress  is  studied  each  month  by 
the  Starch  Continuing  Survey  of  News¬ 
paper  Readership. 

This  is  your  chance  to  KNOW  how  many 
people  in  the  great  Los  Angeles  market 
read  your  ads  and  associate  them  with  your 
product.  Ever  since  January,  1952,  adver¬ 
tisers  have  been  able  to  find  out— with  this 
service.  Use  this  ideal  testing  ground  in 
an  ideal  test  market. 

This  is  another  example  of  how  the  Los 
Angeles  Herald-Express  helps  you  get  the 
full  power  of  the  press! 


Los  Angeles 


HIRALD-EXPRESS 


Represented  Nationally  by  Moloney.  Regan  &  Schmitt,  Inc. 
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Britannica,  NPPA  Plan 
3  Short  Courses  in  *52 


James  L  Ceilings 

Encyclopaedia  Britannica,  Inc,,  darkroom  techniques.  In 
and  the  National  Press  Photogra-  words,  from  f.  4.5  to  f.  32. 
phers  Association  announced  this 
week  they  will  jointly  sponsor  three 
short  courses  in  press  photography 
this  year. 

The  web  of  this  plan  was  spun 
about  eight  months  ago  at  the  sixth 
annual  convention  of  the  NPPA  in 
Atlantic  City,  N.  J.,  when  Robert 
C.  Preble,  president  of  Britannica, 


told  the  association  his  company  cussed.” 


other 


“An  especial  effort,”  states  Brit¬ 
annica,  “will  be  made  to  encourage 
picture  editors,  and  even  news  and 
managing  editors,  to  attend,  since 
the  theme  of  each  short  course  ac¬ 
tually  will  be  ‘camera  coverage’ — 
the  art  of  telling  a  newspaper  story 
with  pictures  —  and  much  more 
than  technical  data  will  be  dis- 


would  give  financial  aid  to  NPPA 
organized  short  courses. 

No  Strings  Attached 
At  the  time,  Mr.  Preble  said  the 
company  would  set  up  a  fund  from 
whidi  the  association  could  draw 
to  finance  the  courses.  He  said  the 
idea  is  to  have  at  least  one  short 
course  available  to  any  press  pho¬ 
tographer  in  the  country.  There 
would  be  no  strings  attached  to  the 
way  the  money  is  spent,  he  added. 
James  Colvin,  Britannica  public 


You’ll  also  get  a  lot  for  your 
money.  The  courses  will  feature 
20-25  lectures  and  demonstrations 
(Over  the  three-day  periods.  As 
usual  in  these  programs,  bull  ses¬ 
sions  will  take  over  most  of  the 
evenings.  Here,  same  as  at  conven¬ 
tions,  you’re  apt  to  learn  the  most. 

Fees  and  room  and  board?  EB- 
NPPA  have  the  answer  to  that, 
too.  The  host  university  will  pro¬ 
vide  dormitory  and  eating  facilities 
at  reasonable  rates.  A  registration 


MAKING  COLOR  SHOT  for  the  Detroit  News  pictorial  section.  Staff 
Photographer  Monroe  D.  Stroecker  works  from  a  bridge  across  the  alley 
as  Marion  Ladewig,  champion  bowler,  lets  the  ball  roll.  The  ball  cleared 
the  bridge  by  only  three-fourths  of  an  inch  at  a  speed  of  25  mph.  Light 
of  approximately  4,000,000  candlepower  was  focussed  on  the  scene. 


relations  man,  reported  then  that  fee,  also  low  cost,  will  be  charged, 
there  would  be  an  NPPA-con- 
ducted  course  in  September  of  this 
year  at  the  University  of  Missouri. 

A  change  in  plans  now  calls  for 
the  first  of  these  three  courses  to 
be  given  at  Kansas  University 
April  17-19.  It  will  be  called  Re¬ 
gion  7  Short  Course.  The  other  two 
are  Region  1  Seminar,  Boston  Uni-  Carolinas  Press  Photographers  As- 


The  returns  from  these  fees  will 
be  used  to  reimburse  the  fund  set 
up  by  Britannica.  In  this  way,  the 
NPPA  can  underwrite  future 
courses. 

Southern  Short  Course 

According  to  a  bulletin  of  the 


versity,  April  25;  and  Region  5 
Short  Course,  University  of  Wis¬ 
consin,  June  23-25. 

Art  Witman  of  the  St.  Louis 
Post  -  Dispatch,  vicepresident  of 
Region  7,  is  Handling  arrangements 
at  Kansas  University,  with  an  as¬ 
sist  from  Burton  W.  Marvin,  dean 
of  the  Williani  Allen  White  school 
of  journalism.  The  seminar  at  Bos- 


sociation,  this  is  the  faculty  and 
subject  matter  of  the  Southern 
Short  Course,  April  3-5: 

Bert  Brandt  (United  Press 
Newspictures)  “Photos  by  Exist¬ 
ing  Light”;  Harold  Carter  (Syl- 
vania)  “Pictures  That  Sell  News¬ 
papers”;  G.  W.  Churchill  (Nash¬ 
ville  Tennessean)  “Editing  and 
Cropping  News  Pictures”;  J.  Win- 


ton  University  will  be  supervised  Lemen  jJKodak)  “C^^tting^  the 
by  Marvin  Richmond,  vicepresi-  *  " 

dent  of  Region  1  and  staffer  with 
the  Worcester  (Mass.)  Telegram. 

Bob  Boyd  of  the  Milwaukee  Jour¬ 
nal,  vicepresident  of  NPPA’s 


Best  Print  from  Your  Negative 
Bruce  Hortel  (New  York  Times) 
“Informal  Portraits  for  Newspaper 
Use”;  Tony  Spina  (Detroit  Free 
Press)  “Practical  News  Photo- 


Region  5,  will  work  with  Ralph  grapher  Talks  Shop”. 


Nafziger,  dean  of  the  University  of 
Wisconsin  school  of  journalism,  on 
the  course  there. 

Britannica  explains  that  only 
three  courses  are  being  conducted 
this  year  “because  some  time  is  re¬ 
quire  to  develop  the  ‘faculties’  for 
these  programs.  These  will  all  draw 
to  a  great  extent  upon  the  profes¬ 
sional  press  photographers  and 
manufacturers  representatives  who, 
through  the  NPPA  educational  and 
technical  committee,  have  con¬ 
tributed  their  time  and  experience 
largely  to  other  short  courses  in 
the  past.” 

According  to  present  blueprints, 
you  can  hear  a^ut  lighting,  sub- 
^t-posing  technical  improvements 
In  cameras,  film,  color  photography 
and  all  kinds  of  equipment,  and 
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And:  Dr,  Gelolo  McHugh 

(Duke  University)  “Use  of  Psy¬ 
chology  in  Press  Photo  Work”; 
Ewing  Krainin  (New  York  com¬ 
mercial  photographer)  “Press 
Photography  Glamour  Tech¬ 
niques”;  Joe  Copps  (publicist) 
“Tips  to  Better  Publicity  Pictures”; 
Joe  Costa  (King  Features)  and 
Adrian  TerLouw  (Kodak)  “Black- 
white  Cameraman’s  Approach  to 
Color”;  Mr.  TerLouw,  “Composi¬ 
tion  for  News  Cameramen";  Don 
Mohler  (General  Electric)  and 
Dick  Martensen  (Sylvania) 
“Bounce  Light  and  Multiple 
Flash”;  Frank  Scherschel  (Life) 
“Picture  Story  Formulas”;  and 
Bob  Turnbull,  London  (Ont.) 
News  “Small  Cameras  in  Press 
Photography.” 


The  photo  contest  held  in  con¬ 
junction  with  this  course  will  be 
different  this  year,  the  association 
reports,  stating  that  “It  will  in  ad¬ 
dition  be  a  regional  contest  for  the 
News  Pictures  of  the  Year  con¬ 
test  sponsored  by  both  NPPA  and 
Encyclopaedia  Britannica.  Classes 
involved  are  portfolio,  picture 
story,  spot  news,  scenic,  feature, 
sports  and  color." 

Britannica  will  give  a  24-vol¬ 
ume  set  of  its  books  to  the  winner 
of  the  portfolio  class.  The  winner 
in  this  division  will  also  be  named 
“Regional  Photographer  of  the 
Year.”  A  set  of  the  volumes  will 
also  go  to  the  winner  of  the  pic¬ 
ture  story. 

Another  feature  of  the  course 
will  be  Editors  Day,  on  Apr.  3,  at 
which  time  editors  and  deskmen 
will  get  a  special  rate  of  $5,  This, 
says  the  association,  is  to  encour¬ 
age  more  editors  to  attend. 

And  the  UI  Course 

The  fifth  annual  press  photog¬ 
raphers  short  course  of  the  Uni¬ 
versity  of  Illinois  will  be  held  in 
Urbana  May  16-17.  Enrollment 
is  expected  to  reach  175.  Direc¬ 
tors  of  this  course  are  Charles  J, 
Nichols,  bureau  manager  of  Inter¬ 
national  News  Photos,  Chicago, 
and  J.  B.  Woodson,  photography 
instructor,  UI  school  of  journal¬ 
ism  and  communications. 

Richardson  Heads  WPPA 
Elmer  E.  Richardson  of  the 
Milwaukee  Sentinel  has  been  elec¬ 
ted  president  of  the  Wisconsin 
Press  Photographers  Association. 

PPAB  Elects  Carroll 
Peter  J.  Carroll  of  the  Asso¬ 
ciated  Press  has  been  named  presi¬ 
dent  of  the  Press  Photographers 
Association  of  Boston,  succeeding 
Clarence  Finn  of  the  Boston  Post. 


Mayor  Is  Displeased, 
Reporter  Ushered  Out 

Athens,  Ohio  —  Frances  H. 
Klein,  correspondent  for  the 
Athens  Messenger,  was  ordered  by 
Mayor  Delmar  A.  Canaday  of 
Pomeroy  to  leave  a  village  council 
meeting  because  the  mayor  objec¬ 
ted  to  a  column  Mrs.  Klein  had 
written  concerning  exaggerated  re¬ 
ports  of  a  flood. 

Mrs.  Klein  said  she  followed  the 
mayor’s  orders  and  left  the  coun¬ 
cil  room.  While  lecturing  her,  she 
said,  the  mayor  questioned  her 
right  to  be  there  because  she  is  not 
a  taxpayer  in  that  village. 

Mrs.  Klein  is  a  resident  of 
Middleport,  and  correspondent  at 
that  village.  She  had  been  assigned 
to  cover  the  Pomeroy  council 
meeting  in  the  absence  of  Pomeroy 
correspondent  Bob  Hoeflich,  who 
was  ill. 

The  Messenger  published  a  front 
page  story  of  the  incident.  The 
following  day,  it  printed  an  ac¬ 
count  of  the  council  meeting,  ob¬ 
tained  from  the  village  clerk. 

■ 

Nieman  Selectors 

Cambridge,  Mass. — The  com¬ 
mittee  that  will  select  the  15th  an¬ 
nual  group  of  Nieman  Fellows  at 
Harvard  was  named  this  week: 
Wallace  Carroll,  executive  editw 
of  the  Winston-Salem  (N.  C.) 
Journal  and  Sentinel;  Eugene  S 
Duffield,  assistant  publisher  of  the 
Cincinnati  (Ohio)  Enquirer,  and 
Victor  O.  Jones,  night  editor  of 
the  Boston  (Mass.)  Globe, 
m 

Scholarships  Posted 

Salt  Lake  City — The  Salt  Lake 
Tribune  and  Telegram  have  set  up 
a  program  offering  college  jour¬ 
nalism  scholarships  to  six  gradu¬ 
ates  of  Utah  high  schools  and 
junior  colleges  this  Spring. 
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duty  almost  continually  from  2 
a.  m.  Monday  when  summoned 
because  of  circulation  troubles,  un¬ 
til  4  p.  m.  Tuesday. 

Throughout  the  state  publishers 
heaped  praise  on  the  carrier  boys 
and  girls — some  of  whom  made 
their  rounds  on  snowshoes. 


Portland  (Me-) 
Daily  Stopped 
By  Big  Storm 


named  for  the  Tucumcari  News, 
but  Editor  Walt  Rogal  will  be  in 
charge  temporarily. 


Newell,  Iowa,  have  purchased  the 
Gallup,  N.  M.— Sale  of  all  the  Independence  (Ore.)  Enterprise 
slock  of  the  company  publishing  from  Ralph  H.  Kletzmg  who  had 

the  Gallup  Daily  Independent  to  published  the  paper  since  1“38.  l-  •  t.  tn  f  u 

New  Mexico  Newspapers,  Inc.  was  The  Nobles  owned  the  Newell  drifts,  paralyzing  this  city  —  the  Small  Dailies  Lxchange 
jointly  announced  Feb.  20  by  An-  (Iowa)  Mirror  for  16  years  until  state  s  largest— and  blocking  pub-  Copy  and  Layout  Ideas 
drew  Wallace  Barnes,  who  has  sale  last  Oct.  1.  lication  of  the  Portland  Evening  Tonawanda,,  N.  Y. — A  discus- 

owned  the  Independent  for  13  ♦  *  *  historv*  °  c  rs  ime  in  .  copywriting  and  layout 

yean,  and  Lincoln  O’Brien,  presi-  Miss  Roberta  Morgan,  publisher  -j-J'  ,  i  n  departments  for  small  dailies  high- 

dent  of  New  Mexico  Newspapers,  Cleburne  (Ala  )  County  The  Portland  Press  Herald,  com-  lighted  the  first  Western  New 

Inc.,  publishers  of  the  Las  Vegas  weekly  to  the  morning  paper  of  the  Guy  York  Newspaper  Advertising  Meet- 

Daily  Optic,  Tucumcari  Daily  Eiland  and  Mrs.  Guuoett  Publishing  Co.,  printed  ing  here  recently. 

News  and  Farmington  Daily  pjia^d  ’  22,000  copies  of  Monday  editions  More  than  30  representatives  of 

Times.  -  *  «  before  calling  it  quits  in  a  losing  six  Western  New  York  dailies  at- 

Mr.  Barnes  will  retire  from  ac-  battle  with  the  elements.  tended  the  dinner  session  and  par- 

tive  newspaper  work,  ending  55  The  Etowah  News-Journal  of  The  state’s  eight  other  daily  ticipated  in  discussions  that  fol- 

years  in  the  business.  He  bought  Attalla,  Ala.,  was  sold  by  Morgan  newspapers  fared  a  little  better  in  lowed.  The  meeting  was  arranged 

the  Independent  in  1939  from  Brassell  to  Sam  B.  Slone,  Jr.,  a  the  crippling  storm.  All  published,  by  Leo  Celehar,  business  manager, 

Vince  Jaeger  and  Cliff  Carter.  Be-  machinist-operator  for  the  Gadsden  but  many  reported  considerable  and  Frank  Martin,  advertising 

fore  that  he  had  worked  on  and  (Ala.)  Times.  The  new  owner,  a  difficulty  in  getting  distribution,  manager,  of  the  Evening  News  of 

owned  newspapers  in  the  Middle  veteran  of  35  years  in  the  news-  Some  had  difficulty  in  recruiting  the  Tonawandas. 

West  and  had  been  financial  editor  paper  business,  published  the  Sum-  full  news  and  mechanical  staffs.  ■ 

of  the  old  Philadelphia  Public  ter  County  (Ala.)  Journal  for  17  Locally,  Press  Herald  staffers  M-.rri'rt  Tlrtll 

Ledger.  years.  spent  Sunday  night  in  the  plant  or  j  i  ,  .. 

Mr.  Barnes  greatly  expanded  ■  in  a  nearby  hotel.  Some  didn’t  get  In  AlaDOXna  Daily 

the  Independent.  Poor  health  ,  home  for  two  nights.  Montgomery,  Ala. — The  Mont- 

forced  him  three  years  ago  to  move  Baton  Houge  Gnu  An  “iron  man”  stint  was  turned  gomery  Advertiser,  which  gave  a 

to  Albuquerque,  leaving  the  oper-  Baton  Rouge,  La.  —  The  first  in  by  1.  E.  “Ace”  Trueworthy,  city  doublepage  layout  to  the  “coming 

afion  in  charge  of  M.  L.  Woodard  gridiron  dinner  for  Louisiana  was  editor  of  the  Bath  Times.  He  was  out”  party  of  the  season’s  debu- 
of  Gallup.  Both  Barnes  and  scheduled  here  March  1  under  the  only  member  of  a  five-man  edi-  tantes,  followed  for  the  first  time 
Woodard  are  resigning  from  exec-  sponsorship  of  the  Capital  Cor-  torial  staff  to  show  up  and,  with  with  identical  space  and  art  for 
utive  positions  on  the  Independent,  respondent’s  Association  with  sup-  four  printers,  he  put  out  a  standard  the  Negro  debutantes  at  their  ball 
New  publisher  of  the  Independ-  port  from  the  Louisiana  Press  As-  six-page  paper,  and  on  time,  too.  at  the  city  auditorium.  The  mater- 
ent  will  be  James  K.  Green,  now  sociation.  E.  W.  Stagg  is  president  Quentine  A.  Whittier,  assistant  ial  was  prepared  by  Negro  Editor 

publisher  of  the  Tucumcari  News,  of  the  Correspondents’  Associa-  general  manager  of  the  Lewiston  Ealie  Wallace  in  cooperation  with 
No  new  publisher  has  been  tion.  Sun  and  Evening  Journal,  was  on  State  Editor  Joe  Azbell. 
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S.F.  Newspaper 
Probe  Deferred 
Again  by  Judge 

San  Francisco  —  A  federal 
grand  jury  inquiry  to  determine  if 
San  Francisco  Call-Bulletin  arti¬ 
cles  “obstructed  justice”  has  been 
deferred  for  a  third  time  by  Fed¬ 
eral  Judge  Oliver  J.  Carter. 

The  matter  will  be  turned  over 
to  a  new  grand  jury  to  be  em¬ 
paneled  March  3,  Judge  Carter 
announced.  He  originally  asked 


the  jury  action  Feb.  1,  presenting 
then  a  Call-Bulletin  containing  a 
story  linking  a  judge  to  a  land 
deal  and  quoting  the  Congres¬ 
sional  Record  in  identifying  the 
jurist.  The  original  delay  came 
when  the  jury  foreman  asked  am¬ 
plification  of  the  inquiry  order. 

Almost  simultaneously  tlje  press 
was  termed  a  key  factor  in  Anneri- 
can  freedom  by  Federal  Judge 
James  Alger  Fee  in  issuing  an 
“authoritative  exposition”  of  grand 
jury  practices  and  precedents. 
Judge  Fee’s  report  explained  his 
ruling  sustaining  the  indictment  of 
former  Collector  of  Internal  Rev- 


X'r,”"’”  Clciyton  Names 

Referring  to  “implications”  Q* 
against  the  press  in  the  defense  OigTlia  li/@lXa  wDl 
charges,  Judge  Fee  observed  that  ^ 

“the  press  should  exercise  its  great  Vi/OlTlIXllt  100S 
power  ethically.  The  secrecy  of  _  ^  . 

the  Grand  Jury  is  the  one  quality  Chicago  Committee 


Chicago  —  Committee  appoint- 
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great 
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NEW  BUSINESS  THROUGH 

The 

Classified  Ads 

in  Editor  &  Publisher’s  Weekly  Paper 

A  constant  source  of  enjoyment  is  our  receipt 
of  foreign  correspondenee  directed  to  Box 
Holders,  or  requesting  elassified  information,  or 
ordering  classified  ads  .  .  . 

These  WORLD-WIDE  SALESMEN 

are  on  the  job  for  you  every  week  the  year 
round. 

INQUIRE  NOW  for  advertising  rates  to 

Buy  or  Sell 

Printing  equipment  and  supplies; 
Publications — Syndicated  Features,  etc. 

Secure 

Top  Positions — Top  Help 

WRITE  —  WIRE  —  PHONE 

EDITOR  &  PUBLISHER 

Classified  Department 
Times  Tower,  New  York  36,  N.  Y. 
BRyant  9-3052 


which  makes  the  body  an  effective  inents  to  carry  on  major  actiyitia  j 
instrument  of  the  people.  It  would  Sigma  Delta  Chi,  professnul  I 
be  unethical  for  the  press  to  de-  journalistic  fraternity,  during  1952  j 
stroy  this  safeguard  by  publishing  bave  been  announced  by  Chaiitt  | 
its  doings  or  utterances.”  C.  Clayton,  editorial  svriter  of  the  | 

“The  fact  that  a  grand  jury  be-  t-ouis^  (Mo.)  Globe-Democm  j 
gan  its  inquiries  in  a  certain  field,  ®od  president  of  SDX.  I 

or  found  its  indictment  in  accord-  Personnel  of  the  committees  and 
ance  with  matters  developed  by  assignments  follow: 
the  newspapers,  cannot  be  used  to  AwAitciMFMT  of  v«ffi>om  of  Iff*  . 
attack  the  indictment,”  Judge  Fee 

observed.  Tampa  (Fla.)  Tribune;  Russctl  McGnA 

“If  it  were,  there  could  be  no  Seattle  (Wash.)  Times;  Wesltjr  a 
nrr>c.>oiit;nnc  Maurfr,  Universtiy  of  MichiRan;  Olim 

P  .  .  .  .  .  Gramlini;.  Associated  Press,  New  Yak; 

No  murder  is  the  subject  of  an  John  Colt,  Kansas  City  (Mo.)  5(w, 
indictment  which  has  not  been  dis-  Compton,  Dallas;  Wiman  Riy, 

cu^d  by  the  paper,.  If  the  faets  ”■ 

published  accorded  with  the  in-  jornMAusTtc  R*sea*ch — Joe  Ratse, 
dictment,  a  charge  would  be  made  Gardens, 

_ •  J-  .  .  .  .  Dr.  Earl  Enfflisb,  University  of  Mu- 

that  the  indictment  was  returned  souri;  Dr.  Alfr^  Lee,  Brooklyn  CoIIkc: 
to  appease  the  press.  Professor  A.  L.  Higninhotham,  Unnet- 

“The  American  nrecs  ic  nne  of  ‘'‘Y  Nevada;  and  Dr  Ralpk  0 
.u  1?  ''™rican  press  is  one  or  jjafaiRer,  University  of  Wisconsin, 
the  key  factors  of  freedom.  The  Histouc  Sites  m  joutsAuiE- 
Untrammeled  exposition  of  news  trvint  Dilliard,  St.  Louis  (Mo.)  Pti- 
i,  pratpcted  by  the  guarantee  of  gS KCBs“ SS 
the  Constitution.  John  H.  Gleason,  Boston  Uniyenitj; 

Profossor  Alvin  Austin,  UniversHp  d 
Plots,  Crime  Exposed  ^o^h  Dakota;  Philip  Porter,  cienlfi 

“In  practice,  the  fearless  expres-  (O.)  Plain-Dealer,  Dr.  William 
Sion  of  fact  and  opinion  ha,  rid  fc,£;”ao3rt,  "tKr’f'c.S 
numberless  communities  in  this  Jaumai;  and  Louis  Lyons,  Neiai: ; 
country  of  organized  crime  and  Foundation. 

-^1  *  *  PROFESSIONAL  ChAFTEE  PSOCIAM  - 

has  exposed  disloyalty  and  plots  to  Butler.  Fort  Worth  (Tex.)  5(1. 

overthrow  the  Government  of  the  Telegram.  Chairman;  B.  O.  McAime*. 
United  States.  J'®’’*.  World-Ttlegram  k 

..vT  1  J  ,1.  •  eu  Humphrey,  Portland  Oregon  /•» 

Newspapers  led  the  way  in  the  John  t.  Biiu,  Miami  (Fla )  Htrdi 
exposure  of  the  political  corrup-  William  Hatcher,  Ferguson  (Mo.)  Tm 
tion  in  Government.  When  such  xty^  w.;W 

matters  arc  broddcdst  in  tbe  pa-  Associated  Press;  Walter  G.  Curtis,  Fori 
pers,  all  of  us  who  live  in  the  Motor  Co.,  Chicago;  George  Wolpat. 
community,  grand  jurors,  peUt  or  Siom*  Delta  Ce.- 

jurors  and  citizens  are  exposed  John  M.  McClelland,  Jr.,  Ltnevno 
to  them  and  form  certain  general  IWash.)  DaUy  Newr  Chaiman;  W 
conclusions.  We  do  not  live  in  a  ^ 

vacuum.”  Homi  Aw  aeos  —  Luther  Haiw, 

And  just  to  make  the  day  com-  Washington  Bureau,  New  For*  Tims 

plete.  Judge  Fee  reprimanded  a  ch!^"iditS*°  Emtoa'  A  p"aLisnB 
special  assistant  to  the  Attorney  Robert  Tarr,  Pontiac  (Mich.) 

General  for  release  to  the  news-  Nn-ada 

e  J.  ..  ..  Carl  P.  Miller,  Wall  Street  Journal,  W 

papers  of  predictions  on  the  course  Ancclet 

of  the  trial.  Lovejot  Dedicatiom  (^eeemofy  Co»- 

■  MiTTEE —  Sol  Taishoff,  Broadrastiaf  * 

.  __  _  Telecasting,  Chairman;  A.  E.  Ga®.  i 

Chicago  News  Cartoon  (Mo.)  News;  wayne  w 

ev  f  ,  w  ,  *o">  University  of  towa;  Carl  Borkliffl"' 

Wins  Safety  Award  Oniversity  of  mnois;  Wllliam  Shlo. 

'nf-  r\  -I  University  of  Missouri;  E.  Lansin* 

Chicago— The  Chicago  Daily  Sl.  Louis  Globe-Democrat;  Jo»n*X^ 
News  has  been  named  grand  it*er.  St.  Louis  Post-Dispatch;  J.  p««- 
award  winner  of  the  1951  Christ-  rX 

_  ¥>•,  "«*.  Paul  Cousley.  Alton  (III.)  ‘J* 

mas  Safety  Cartoon  Project,  con-  graph;  Irvinn  Dilliard,  St.  Loess  Ftp 

ducted  by  the  National  Safety  Dispatch.  Ken  Cayton,  Chicago  Tr^ 
Council  for  an  ndi.orial  cartoon  uK 

drawn  by  Cecil  Jensen,  staff  car-  and  George  Magenheimer.  Peoria  (»' 
toonist.  Journal. 

The  newspaper  will  receive  the  • 

Council’s  Public  Interest  Award  QVinvErc  TV 

and  Mr.  Jensen  will  receive  the  onOWS  1 V 

Council’s  Award  of  Merit  and  CutS  Movie  Going 
$300  in  cash.  Milwaukee  —  Almost  one-hw 

Honorable  mention  awards  of  the  TV-owning  families  in 
went  to  the  John  F.  Dille  Syndi-  waukee  haven’t  gone  to  a  nio« 
cate  and  its  cartoonist,  Vaughn  for  more  than  six  ^nths, 
Shoemaker;  the  Detroit  (Mich.)  ing  to  advance  figures  just  releasw 
News  and  Arthur  Poinier;  the  from  the  Milwaukee  Jourm> 
Cleveland  (Ohio)  Press  and  Wil-  1952  Consumer  Analysis.  AmoW 
lard  Combes;  the  Enid  (Okla.)  the  families  not  owning  Jj 
Eagle  and  George  Storm,  and  the  television  set,  less  than  one-thiN 
Knoxville  (Tenn.)  News-Sentinel  said  that  they  hadn’t 
and  William  Dyer.  movie  for  better  than  six  moirt» 
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Lazarus  Plans  Jt  Qj 

To  Publish  More  ^dead 


About  Far  East 

Bayonne,  N.  J. — Sydney  A. 
Lazarus,  publisher  of  the  Bayonne 
Times,  has  just  returned  from  a 
visit  to  Japan,  Siam,  Hong  Kong 
and  the  Philippines  with  plans  to 
tell  readers  more  about  the  situa¬ 
tion  in  the  Far  East. 

Mr.  Lazarus  and  his  wife  visited 
many  newspapers  in  the  area  and 
talked  with  journalists  there.  They 
were  assisted  in  their  journeys  by 
U.S.  press  representatives. 

“.Ml  in  all,”  Mr.  Lazarus 
summed  up,  “if  it  weren’t  for  these 
men  of  the  press  our  trip  would  not 
have  been  half  as  interesting  as  it 
turned  out  to  be.  They  are  doing  a 
job  there  and  in  some  cases  they 
were  wondering  whether  or  not 
their  efforts  were  being  appreciat¬ 
ed  by  the  editors  and  publishers 
of  the  United  States.  Their  further 
opinion  is  that  the  American  news¬ 
paper  readers  must  begin  to  learn 
and  understand  more  about  this 
section  of  the  world  if  we  are  ever 
going  to  get  anywhere  in  this  fight 
against  Communism.  They  are 
frankly  worried  that  we  are  not 
using  enough  of  their  material  in 
our  newspapers.  The  trouble  spot 
or  hot  spot  of  the  entire  world 
today  is  in  that  section.  If  we  are 
to  be  an  informed  nation,  the  news¬ 
papers  of  this  country  ought  to  use 
more  than  they  are  using  at  the 
present  time. 

“We  promised  these  men  that 
we,  on  returning,  would  do  what 
we  could  do  to  inform  our  readers 
of  the  present  day  situation.  As  a 
result,  I  have  written  a  series  of 
articles  for  our  paper,  the  Bayonne 
Times,  the  Glen  Ridge  Paper,  the 
Bloomfield  Independent  Press  and 
the  Pottsville  (Pa.)  Republican." 

U 

Weekly  'Trading  Post* 
In  Chicago  Doily  News 

Chicago — ^The  “Week-End  Trad¬ 
ing  Post,”  a  page  devoted  to  mail 
order  ads  of  limited  size,  will  be 
introduced  in  the  Chicago  Daily 
News’  Saturday  editions,  beginning 
March  15.  The  page  will  appear  in 
the  Daily  News’  “Home  and  Life” 
roto  magazine. 

The  weekly  page  will  be  semi- 
editorial  in  format  designed  for 
presentation  of  “gifts,  gadgets  and 
gimmicks"  of  specif  interest  to 
homemakers.  It  will  be  open  to 
^th  national  and  retail  advertisers, 
it  was  announced  by  George  Hart¬ 
ford,  Daily  News  advertising  di¬ 
rector. 

“Today,”  said  Mr.  Hartford, 
easy  armchair  shopping  is  becom¬ 
ing  as  much  a  part  of  the  big  city 
purchasing  pattern  as  catalogue 
buying  has  been  a  country  habit.” 

The  same  unit  size  will  apply 
to  all  advertisers,  namely  45  agate 
lines,  including  a  picture  of  the 
Item  21  lines  deep,  plus  one  line 
cold  heading  followed  by  13  lines 
of  copy.  t 


Cut-Up  Comer 
One  corner  of  the  Want  Ad 
Department  of  the  Joilet  (Ul.) 
Herald-News  has  been  designated 
as  ‘Cut-Up  Corner’  with  files  of 
recent  issues  of  the  paper  and 
scissors  available  for  readers  to 
clip  out  news  items  or  ads  of  in¬ 
terest  to  them.  A  sign  on  the  wall 
bids  visitors  to  make  full  use  of 
the  facilities. 

Homes  ior  Dogs 
The  Miami  (Fla.)  Herald  has 
been  printing  “Dog  of  the  Week” 
pictures  each  Monday,  depicting 
the  pups  offered  for  adoption  by 
the  city  dog  pound  and  the  Hu¬ 
mane  Society  of  Greater  Miami. 
Hundreds  have  adopted  dogs,  as  a 
result. 

Ad  Hints 

A  six-pace  folder  aimed  at 
more  efficient  production  of  retail 
advertising  copy  has  been  fur¬ 
nished  to  retail  ad  departments  of 
stores  and  ad  agencies  with  retail 
accounts  by  the  Milwaukee  (Wis.) 
Journal.  The  folder  gives  detailed 
directions  for  handling  copy  and 
layout,  marking  special  instruc¬ 
tions  for  the  Journal’s  mechanical 
department,  and  tells  how  to  prop¬ 
erly  indicate  corrections. 

Blood  Donor  Roll 
The  Tryon  (N.  C.)  Daily  News 
is  publishing  an  “Honor  Roll  of 
Blc^  for  Defense  Donors”  as 
often  as  they  appear  in  the  com¬ 
munity  and  contribute  a  pint  of 
blood. 

Tax  Help 

Three  deputy  collectors  of  the 
Internal  Revenue  Bureau  will  be 
stationed  in  the  lobby  of  the  Hart¬ 
ford  (Conn.)  Times  from  March  3 
to  7  and  10  to  14  to  assist  or  ad¬ 
vise  the  public  about  their  1951 
income  tax  returns. 

Hostess  Club 

Invitations  have  been  extended 
to  14  young  women  to  become 
charter^  members  of  the  Hostess 
Club,  organized  by  the  Winston- 
Salem  (N.  C.)  Journal  and  Sen¬ 
tinel  and  Radio  Station  WSJS.  Its 
purpose  is  to  provide  an  adequate 
supply  of  hostesses  for  the  large 
number  of  persons  who  visit  the 
newspaper  and  radio  buildings. 

Filler  Quotes 

The  Akron  (O.)  Beacon  Jour¬ 
nal  uses  quotations  from  famous 
speeches,  essays,  poems,  etc.,  for 
its  fillers  instead  of  the  usuaJ  “It 
takes  9.77  quarts  of  milk  to  make 
a  pound  of  butter.”  But,  some¬ 
times  the  evitable  happens.  After 
a  half  column  of  divorces  granted 
the  other  day  this  filler  came  up: 
“Tis  better  to  have  loved  a^ 
lost  than  never  to  have  loved  at 
all.’ — ^Tennyson.” 


Advertuemtut 

From  where  I  sit 
Joe  Marsh 


It’s  Slim’s 

For  An  "Honest"  Meal 

Most  people  thought  Slim  Benson 
would  probably  go  broke  when  he  first 
started  his  system  of  letting  customers 
figure  out  their  own  checks  over  at  his 
big  diner  on  the  highway. 

Slim  trusts  them  to  pay  for  as  much 
as  they  eat — you  simply  tell  Sally,  his 
cashier,  the  amount  of  your  bill.  It 
works,  too.  Take  the  other  day  when 
Buck  Harris  went  and  told  Sally  his 
bill  was  35^. 

Now  I  was  right  there  with  Buck 
and  I  knew  all  he  had  was  coffee  and 
pie  which  comes  to  a  quarter.  “How 
come  thirty-five  cents?’’  I  asked  Buck. 
“Had  an  extra  cup  of  java  the  other 
day,  Joe,  and  forgot  all  about  it — ’til 
now,”  he  says. 

From  where  I  sit,  most  people  are 
basically  honest— and  that  goes  for 
their  opinions,  too,  even  though  they 
may  be  different  than  our  own.  I  like 
a  glass  of  beer  with  my  dinner;  you 
may  prefer  something  else  .  .  .  but  we 
all  ought  to  be  allowed  to  figure  it 
ouV*  ourselves. 


Qot 
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January  Linage  in  Principal  Cities 


AKRON,  OHIO 

1952  I9S1 

Beacon  Journal-e. . .  1,736,039  1,056,628 

{Beacon  Journal-S. .  582,485  483,743 

Grand  Total .  2,318,524  2,140,371 

{  Includes  PARADE,  18,896  Unes. 

ALBANY,  N.  V. 

Knickerb’kr  News-e.  1,005,696  972,609 

Times-I’nion-m .  .  .  .  598,421  579,267 

*Times-rnion-S _  316,715  332,663 

Grand  Total .  1,920,832  1,884,5.39 

*  Includes  AMERICAN  WEEKLY, 

28,967  lines  and  COMIC  WEEKLY, 
23,541  lines 

ALBUQUERQUE,  N.  M. 

Joumal-m .  726,603  641,022 

lournal-S .  203,927  1.55,244 

Tribune-e .  749,3.38  654.500 

Grand  Total .  1,679,868  1,450,766 

ANDERSON,  IND. 

Bulletin-e .  693,573  . 

Herald-m .  409,021  . 

Herald-S .  114,717  . 

Grand  Total .  1,217,311  . 

ATLANTA,  GA. 

Constitution-m .  1,080, .5;17  957,351 

Journal-e .  1,630,011  1,480,401 

Journal  and 

Constitution-S . . .  642,475  629,098 

Grand  Total .  3,353,023  3,066,850 

ATLANTIC  CITY,  N.  J. 
Press-Union  (see 

Note) .  563.020  . 

Press-S .  131,447  . 


Grand  Total .  694,467  . 

Note:  I’ress  (m)  and  Union  (e)  sold  in 
combination.  Linage  of  one  edition. 
Press  (m)  only,  is  given. 

BALTIMORE,  MD. 

♦American-S .  352,545  381,219 

News-Post-e .  1,110,340  1,103,784 

Sun-m .  1,024,768  989,202 

Sun-e .  1,676,332  1,680,941 

tSun-S .  770,333  794,315 

Grand  Total .  4,934,318  4,950,561 

*  Includes  AMERIC.AN  WEEKLY, 
28,967  lines  and  COMIC  WEEKLY, 
23  641  lines 

t  Includes  THIS  WEEK.  32,759  lines. 
BAYONNE,  N.  J. 

Times-e .  433,374  337,285 

BINGHAMTON,  N.  Y. 

Press-e .  908,134  864,278 

Press-S .  145,925  132,262 

Sun-m .  287,154  287,681 


(Compiled  by  Media  Records) 

CINCINNATI,  OHIO 

1952  19S1 

Enquirer-m .  1,104,426  1,062,767 

*tEnquirer-S .  915,871  861,040 

Post-e .  1,216,630  1,206,396 

Times-Star-e .  1,269,726  1,245,996 

Grand  Total .  4,506,653  4,376.199 

*  Includes  AMERICAN  WEEKLY, 

28,967  lines. 

t  Includes  THIS  WEEK,  32,759  lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m .  1,663,320  1,467,303 

*tPlain  Dealer-S.  . .  1,164,592  1,057,640 

News-e .  706,264  740,057 

Press-e .  1,936,443  1,785,105 

Grand  Total .  5,470,619  5,050,105 

*  Includes  AMERICAN  WEEKLY, 

28,967  lines. 

t  Includes  THIS  WEEK,  32,759  lines. 

COLUMBUS,  OHIO 

I.lispalch-e .  1,319,026  1,291,843 

Dispatch-S .  693,694  6.55,213 

Citizen-e .  601,927  569,568 

Citizen-S .  243,356  231,149 

Ohio  State  Journal-m  522,716  504,935 


Grand  Total .  3,434,326  3,309,355 

DALLAS,  TEXAS 

News-m .  1,519,060  1,633..522 

tNews-S .  660,610  614,923 

Times-Herald-e _  1,809,476  1,882,010 

Times-Herald-S _  562,985  575,322 

Grand  Total .  4.552,131  4,705,777 

t  Includes  THIS  WEEK,  32,759  lines. 

DAYTON,  OHIO 

Journal-m .  1,122,118  1,044,544 

News-e .  1,553,693  1.490..327 

News-S .  494,157  444,436 

Grand  Total .  3,169,968  2.979,.307 

DENVER,  COLO. 

Rocky  Mt.  News-m.  934,360  812,018 

{Rocky  Mt.  News-S  213,898  196,656 

Post-e .  1,598,055  1,485,479 

Post-S .  495,063  420,254 

Grand  Total .  3,241,376  2,914,407 

{  Includes  PARADE.  18,896  lines. 

DES  MOINES,  IOWA 

Register-m .  517,425  570,537 

Tribune-e .  769,829  798,118 

fRegister-S .  405,415  393,047 

Grand  Total .  1,692,669  1,761,702 

t  Includes  THIS  WEEK,  32,759  lines. 

DETROIT,  MICH. 


Grand  Total .  1,341,213 

BOSTON,  MASS. 

American-e .  565,354 

Record-m .  588,440 

*Advertiser-S .  241,870 

Globe-e .  1,170,198 

Globe-m .  906,565 

Globe-S .  790,286 

Herald-m .  1,144,382 

tllerald-S .  895.433 

Traveler-e .  1,594,423 

Post-m .  698,763 

{Post-S .  304,500 


605,874 

636,653 

247,102 

1,166,259 

919,936 

742,903 

1,171,075 

910,030 

1,656,606 

769,050 

336,627 


P'ree  Press-m . 

{Free  Press-S . 

News-e . 

tNew,s-S . 

Times-e . 

♦Times-S . 


Grand  Total .  8,900,214  9,162,115 

♦  Includes  AMERICAN  WEEKLY, 
28,967  lines  and  COMIC  WEEKLY, 
23,541  lines. 

t  Includes  THIS  WEEK,  32,759  lines. 

{  Includes  PARADE.  18,896  Unes. 

BUFFALO,  N.  Y. 

Courier  Express-m. .  694,816  711,229 

♦Courier  Express-S.  623,762  558,856 

News-e .  1,806,654  1,626,689 

Grand  Total .  3,125,232  2,896,774 

*  Includes  AMERICAN  WEEKLY, 
28,967  lines. 

CAMDEN,  N.  J. 

Courier- Post-e .  973,786  876,087 

CHARLOTTE,  N.  C. 

Observer-m .  1,140,629  . 

tObserver-S .  418,503  . 


Grand  lotal .  1,559,132 

t  Includes  THIS  WEEK,  32,759  1 

CHICAGO,  ILL. 

Tribune-m .  2,292,208  2,1 

Tribune-S .  1,168,518  l.( 

tDaily  News-e .  1,342,910  1,! 

Herald-American-e..  732371  1 

*Herald-American-S  244,012  1 

Sun-Times-d .  920,285  I 

{Sun-Times-S .  258,604  1 


Grand  Total .  6,958,908  6,677,042 

♦  Includes  AMERICAN  WEEKLY, 
28,967  Unes  and  COMIC  WEEKLY, 
23,(^1  Unes. 

t  Includes  THIS  WEEK,  32,759  Unes. 

{  Includes  PARADE,  18,896  Unes. 


992,045  1,040,957 

316.700  344,066 
1,811,169  1,878,259 

723,731  691,770 

992,873  1,089,392 

338.700  3.36,150 


Grand  Total .  5,175,218  5,380,594 

*  Includes  AMERICAN  WEEKLY. 
28,967  lines  and  COMIC  W’EEKLY, 
23,541  Unes. 

t  Includes  THIS  WEEK,  32,759  Unes. 

{  Includes  PARADE.  18,896  Unes. 

DULUTH,  MINN. 

Herald-e .  671,042  653,809 

News-Tribune-m.  .  .  519,434  437,285 

News-Tribune-S. . . .  308,350  352,445 

Grand  Total .  1,498,826  1,443,539 

EL  PASO,  TEXAS 

Times-m .  817,788  817,072 

{Times-S .  348,189  379,989 

Herald-Post-e .  932,975  941,727 

Grand  Total .  2,098,952  2,138,788 

{  Includes  PARADE,  18,896  Unes. 

ERIE,  PA. 

Dispatch-Herald-e.  .  579,934  550,395 

IDispatch-Herald-S.  249,977  246,800 

Times-e .  964,741  907,271 

Times-S .  188,725  178,310 

Grand  Total .  1,98:5,377  1,882,776 

{  Includes  PARADE.  18,896  Unes. 
EVANSVILLE,  IND. 

Courier-m .  1,009,866  914,.565 

Press-e .  1,072,969  925,993 

Courier  &  Press-S...  318,308  303,324 

Grand  Total .  2,401,143  2,143,882 

FORT  WAYNE,  IND. 

Journal  Gazette-m. .  804,830  795,202 

{Journal  Gazette-S.  369,793  373,602 

News  Sentinel-e. . . .  1,244,940  1,213,964 

Grand  Total .  2,419,563  2,382,768 

{  Includes  PARADE,  18,896  Unes. 

FORT  WORTH,  TEXAS 
Star-Telegram-m .  . .  612,755  611,212 

Star-Telegram-e. . ..  1,307,228  1,176,197 

Star-Telegram-S....  521,577  477,.365 

Press-e .  705,024  697,738 


FRESNO,  CALIF. 

1952  1951 

Bee-e .  1,117,132  1,025,868 

Bee-S... .  397,577  335,457 

Grand  Total .  1,514,709  1,361,325 

GARY,  IND. 

Post-Tribune-e .  1,236,016  1,207,871 

GLENS  FALLS.  N.  Y. 

Post-Star  (see  Note)  446,499  423,814 

Note:  Post-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e).  Linage  of  one  edition, 
Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e .  1,6,52,894  1,618,917 

Ilerald-m .  483,029  467,402 

Herald-S .  421,583  433,262 

Grand  Total .  2,557,506  2,519,581 

HARRISBURG,  PA. 

Patriot-m .  1,069,317  991,666 

{Patriot-News-S. . . .  226,329  126,852 

Grand  Total .  1,295,646  1,118,518 

Note  :  News  (e)  carries  same  amount  of 
advertising  as  Patriot  (m). 

{  Includes  P.ARADE,  18,896  Unes. 
HARTFORD,  CONN. 

Courant-m .  604,107  496,510 

{Courant-S .  509,059  444,976 

Times-e .  1,591,729  1,475,003 

Grand  Total..’. ..  2,704,895  2,416,489 

{  Includes  P.ARADE,  18,896  lines. 
HOUSTON,  TEXAS 

Chronicle-e .  1,917,017  1,884,221 

Chronicle-S .  745,926  703,644 

Post-m .  1,261,481  1,263,738 

tPost-S .  485,287  479.809 

Press-e .  772,076  783,098 

Grand  Total .  5,181,787  5,114,510 

t  Includes  THIS  W'EEK,  32,759  Unes. 
INDIANAPOLIS,  IND. 

News-e .  1,427,582  1,352,666 

Star-m .  1,.384,218  1,427,803 

tStar-S .  658,766  618,339 

Times-e .  1,052,408  968,022 

{Times-S .  311,463  313,830 

Grand  Total .  4,834,437  4,680,660 

t  Includes  THIS  WEEK.  32,759  Unes. 

{  Includes  PARADE,  18,896  Unes. 
JACKSON,  MISS. 

Daily  News-e .  630,558  . 

Daily  News-S .  436,687  . 

Grand  ToUl .  1,067,245  . 

JACKSONVILLE,  FLA. 

Times  Union-m _  1,193.296  1,055,296 

tTimes  Union-S _  414,811  379,561 

Joumal-e .  882,040  786,630 

Grand  Total .  2,490,147  2,221,487 

t  Includes  THIS  WEEK,  32,759  Unes. 
JERSEY  CITY,  N.  J. 

Jersey  Journal-So.-e.  798,22  >  583,084 

*Jersey-Journal-No.-e  823,892  . 

Grand  Total .  798,226  583,084 

*  First  edition  Nov.  19,  1951. 
JOHNSTOWN,  PA. 

Tribune  (see  Note) .  852,708  828,258 

Note:  Tribune  (e)  sold  in  combina¬ 
tion  with  Democrat  (ra).  Linage  of  one 
edition.  Tribune  (e)  only,  is  given. 

KANSAS  CITY,  MISSOURI 

Star-e .  1,251,790  1,163,005 

SUr-S .  663,705  640,288 

Times-m .  1,216.090  1,127,696 

Grand  Total .  3,131,585  2,930,989 

KNOXVILLE,  TENN. 

Journal-m .  468,063  442,293 

Journal-S .  174,764  181.569 

News-Sentinel-e _  661,132  619,120 

News-Sentinel-S _  225,394  2C8.424 

Grand  Total .  1,529,353  1.451,406 

LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m  825,423  904,178 

{Arkansas  Gazette-S  261,799  280.338 

Arkansas  Democrat-e  764,254  746,948 

Arkansas  Democrat-S  231,263  252,373 

Grand  Total .  2,082.739  2.183,837 

{  Includes  PARADE.  18,896  Unes. 

LONG  BEACH,  CALIF. 

Independent-m .  825,704  704,834 

Independent-S .  182,041  188,489 

Press-Telegram-e. . .  911,681  959,506 

{Press-Telegram-S..  321,223  322,571 

Grand  Total .  2,240,649  2.175.400 

{  Includes  PARADE.  18,896  Unes. 

LONG  ISLAND,  N.  Y. 
Newsday-SulTolk-e. .  9^,420  835,917 

Newsday-Nassau-e..  1,426,727  1,301,458 


LOS  ANGELES.  CALIF. 

1952  1951 ^ 

Examiner-m .  1,413,866  1,425,120 

*Examiner-S .  678.991  714,040 

Times-m .  2,386,033  2,355,8% 

tTimes-S .  1,021,021  944.022 

Herald-Express-e . . .  1,017,249  1,101,444 

News-d .  666,439  876,27# 

Mirror-e .  814,517  6%,706 

Grand  ToUl .  7,998,166  8,103.495 

♦Includes  AMERIC.AN  WEEKLY 

34,167  Unes  and  COMIC  WEEKLY 

23,541  Unes.  a 

t  Includes  THIS  W'EEK,  34,947  lines.  1 
LOUISVILLE.  KY. 

Courier  Journal-m. .  1,027,042  1,116,475 

Courier  Journal-S.. .  541,249  507,469 

Times-e .  1,143,178  1.153,801 

Grand  Total .  2,711,469  2,777,745 

MEMPHIS,  TENN. 
Commerc'I  .\ppeal-m  1,388,979  1,. 368,606 
tCommer’l  Appeal-S  572,917  548,.596 

Press-Scimitar-e. . . .  836,826  841,071 

Grand  Total .  2,798,722  2.758.273 

t  Includes  THIS  W'EEK,  32,759  lines. 
MERIDEN,  CONN. 
Record-Journal  (see 

Note) .  529,820  437,591 

Note;  Record  (m)  and  journal  (e)  sold 
in  combination  only.  Linage  of  one  ediUon 
Record  (m)  only,  is  given. 

MIAMI,  FLA. 

Herald-m .  2,491.313  2,426.175 

♦Herald-S .  838,963  788,278 

News-e .  1,174,892  1.131.980 

tNews-S .  321,080  324,470 

Grand  Total .  4,826,248  4,670,903 

♦  Includes  AMERICAN  W'EEKLY. 
28,967  Unes. 

t  Includes  THIS  W’EEK,  32,759  lines. 
MILWAUKEE,  WIS. 

Sentinel-m .  780,140  726,912 

♦Sentinel-S .  267,118  320,510 

Journal-e .  2,372,063  2,116,410 

tJournal-S .  976,369  838,219 

Grand  ToUl .  4,395,690  4,002,051 

♦  Includes  AMERIC.AN  WEEKLY, 
28,967  Unes  and  COMIC  WEEKLY, 
23,541  Unes. 

t  Includes  THIS  W'EEK,  32,759  lines. 
MINNEAPOLIS,  MINN. 

Tribune-m .  999,703  970,474 

Star-e .  1,651,472  1,649,451 

tTribune-S .  679,480  674,039 

Grand  ToUl .  3,330,655  3,293,964 

t  Includes  THIS  WEEK,  32,759  Unes. 
MODESTO,  CALIF. 

Bee-e .  688,950  634,996 

MUNCIE,  IND. 

Press-e .  671,825  547,976 

Star-m .  630,562  536,472 

Star-S .  197,752  165,559 

Grand  Total .  1,600,139  1,250,007 

NASHVILLE,  TENN. 

Banner-e .  972,709  961,972 

Tennessean-m .  942,093  950,244 

Tennessean-S .  417,602  407,630 

Grand  ToUl .  2,332,304  2,319,846 

NEW  HAVEN,  CONN. 
Journal-Courier-m. .  379,783  360,898 

Register-e .  1,240,088  1,186,768 

Register-S .  334,767  299,643 

Grand  ToUl .  1,954,638  1,847,309 

NEW  ORLEANS,  LA. 
Times-Picayune-m. .  1,612,950  1,695.326 

tTiraes-Picayune  It 

SUtes-S .  721.337  705.191 

Item-e .  856,980  880,816 

*Item-S .  198,646  229,436 

Sutes-e .  935,197  951,048 


Grand  ToUl .  4,325,110  4,461.817 

*  Includes  AMERICAN  WEEKLY. 

28,967  Unes. 

t  Includes  THIS  WEEK,  32,759  lines. 

NEW  YORK,  N.  Y. 

Times-m .  1,787,014  1,735,750 

Times-S .  1,591,524  1.444.406 

Herald-Tribune-m..  894,857  874,428 

tHerald-Tribune-S. .  724,241  735,425 

New.s-m .  1,470.320  1,515,419 

#News-S .  840,731  825,172 

Mirror-m .  593,053  581,784 

Mirror-S .  272,558  247.531 

Journal-.American-e.  974,432  987,188 

♦Journal- American-S  315,963  333,817 


Grand  Total .  3,146,684  2,962,512  Grand  ToUl .  2,413,147  2,137,375 


2,082.739  2.183,837  .  ?m’M3 

E.  18,896  Unes.  V?-.: . i" 

'u  If  World-Telegram  & 

O,..  Sun-e .  1,049,251  1,120,187 

Eagle-e .  731,739  708,677 

182,041  188,489  Eagle-S .  202,875  207.574 

911,681  959.506  ’  — 

321,223  322,571  Grand  ToUl .  12,388.223  12.281,681 

♦Includes  AMERICAN  WEEKLY 
o 2.175,400  28.967  Unes  and  COMIC  WEEKLY 

E,  18,896  lines.  23,541  Unes.  t 

AND,  N.  Y.  t  Includes  THIS  WEEK,  32,759  Unes.  k 

986,420  835,917  f  Includes  SPLIT-RUN  292,278  liM» 

1,426.727  1,301,458  in  (m)  and  154,734  Unes  in  (S).  j 

-  -  NIAGARA  FALLS,  N.  Y.  ^ 

2,413,147  2,137,375  Oazette-e .  963,444  871,930 

PUBLISHER  for  Mcrch  1. 


NORFOLK.  VA. 

1952  1951 

L*d(fer-Dispatch-e. .  1,032,193  . 

Vir^iiuAn-Pilot-m. . .  1,282,470  . 

jvirginian-Pilot-S . .  563,843  . 

Gnuid  Total .  2,878,506  . . 

{ Includes  PARADE,  18,896  lines. 
OAKLAND,  CALIF. 

Tribune-e .  1,433,695  1,485,589 

ITribune-S .  491,745  478,583 

Grand  Total .  1,925,440  1,964,172 

i  Includes  P.ARADB,  26,803  lines. 
OKLAHOMA  CITY.  OKLA. 

Oltlahoman-m .  780,687  842,382 

Oklahoman-S .  3.38,.383  340,785 

Times-e .  839,150  870,005 

Grand  Total .  1,958,220  2,053,172 

OMAHA.  NEBR. 
fW’orid-Ilerald  (see 

Note) .  1,021,444  935,614 

World-Herald-S....  478,749  469,526 

Grand  Total .  1,500,193  1,405,140 

Notb;  ^World-Herald  sold  in  combina¬ 
tion  (m)  and  (e).  Linage  of  only  one 
edition  (e)  is  given. 

PASADENA,  CALIF, 

Star-News-e .  937,428  782,275 

Star-News-S .  .300,782  264,887 

Grand  Total .  1,238,210  1,047,162 

PAWTUCKET,  R.  I. 

Times-e .  812,080  877,907 

PEORIA,  ILL. 

Journal-e .  1,04.5,141  1,002,583 

IJoumaKStar-S _  406,029  384,535 

Star-m  (see  Note^  .  .  .  . 

Grand  Total .  1,451,170  1,387,118 

Notb:  Peoria  Star  (m)  linage  is  same 
as  Journal  (e)  linage. 

5  Includes  PARADE,  18,896  lines. 

PHILADELPHIA,  PA. 

Bulletin-e  .  1,902,985  1,873,474 

♦tBulletin-S .  .367,593  .371,0.56 

Inquirer-m .  1,684,814  1,574,524 

Inquirer-S .  1,089,146  962.167 

News-e .  409.065  379,279 

Grand  Total .  5,453,603  5,160, .500 

•  Includes  AMERIC.AN  WEEKLY, 

28,967  lines. 

t  Includes  THIS  WEEK.  32,759  lines. 

PITTSBURGH,  PA. 

Post-Garette-m _  909,238  849,826 

Press-e .  1,4,31,679  1,392,977 

tPn^S . 641,068  579,344 

Sun-Telegraph-e,...  926,795  967,948 

•Sun-Telegraph-S,..  438,095  445,008 

Grand  Total .  4, .346,87.5  4,23.5,103 

*  Includes  AMERICAN'  WEEKLY, 

28,967  Unes  and  COMIC  WEEKLY, 

23.541  lines. 

t  Includes  THIS  WEEK,  32,759  lines. 

^  PORTLAND,  ORE. 

Oregonian-m .  1,064,205  1,002,972 

*Oregonian-S .  441,105  420,487 

Joumal-e .  1,023,172  1,074,682 

Tjoumal-S .  304,331  313,937 

Grand  Total .  2,832,813  2,812,078 

•Includes  AMERICAN  WEEKLY, 
34,167  Unes, 

t  Includes  THIS  WEEK.  34,947  lines. 

„  POUGHKEEPSIE,  N.  Y. 

New  Yorlcer-e .  6C6,.302  555,512 

NewYorker-S .  141,964  144,296 

Grand  Total .  748.266  699.808 

PROVIDENCE,  R.  I. 

Bulletin-e .  1.. 393.230  1,393,598 

joumal-m .  606,691  655.764 

TJournal-S .  416,531  424,124 

Grand  Total .  2,416,452  2,473.486 

T  Includes  THIS  WEEK,  32,759  lines. 

„  .  .  QUINCY,  MASS. 
Patnot-Ledger-e....  593,781  516.508 

_  ,  ,  READING,  PA. 

B»g  e  (see  Note) .  . .  957,636  897,316 

.  183,081  167,615 

Grand  Total .  1,140,717  1,064,9.31 

^Note;  Eagle  (e)  and  Times  (m)  sold  in 
vombtnation.  Linage  of  one  edition.  Eagle 
(e)  only,  is  shown. 

„  RICHMOND,  VA. 

NewsLe^er-e .  1,246,532  1.221,814 

times  Dispatch-m..  937.770  987,504 

limes  Dispatch-S...  516,493  497,916 

Grand  Total .  2,700,795  2,707,234 

,_.  ROANOKE.  VA. 

i!®**-™ .  606,277  556,855 

.  268,314  256,771 

world-News-e .  658,883  590,602 


ROCHESTER,  N.  Y. 

1952  1951 

Democrat  8t 

Chronicle-m .  1,209,227  1,220,903 

tDemocrat  8c 

Chfonicle-s .  5a5.422  519,760 

Times-Union-e .  1,371,727  1,307,930 

Grand  Total .  3,086,376  3,048,593 

t  Includes  THIS  WEEK,  .32,7.59  lines. 

DrV'RFORn  If  I 

Register-RepubUc-e.  1,187,989  1,096..5.36 

Star-m .  769,814  698,401 

Star-S .  .387,208  351.2.T3 

Grand  Total .  2,345,011  2,146,170 

SACRAMENTO.  CALIF. 

Bee-e .  1,440,709  1,417,327 

Union-m .  458,179  483,615 

Union-S .  190,771  158,961 

Grand  Total .  2,089,659  2,059,90.3 

ST.  LOUIS.  MO. 

Globe-Deraocrat-m .  866,733  858,800 

tGlobe-Democrat-S.  449,250  479,748 

Posf-Dispatch-e _  1,704,973  1,390,4.53 

fPost-Dispatch-S. . .  755,758  794.876 


Grand  Total .  3,776,714  4,.334.203 

t  Includes  THIS  WEEK,  32.759  lines. 

S  Includes  PARADE,  18,226  lines. 

ST  PAUL,  MINN. 

Pioneer  Press-m ....  820,003  820,327 

•Pioneer  Press-S....  584,948  .588,4a3 

Dispatch-e .  1.155,2ft3  1,154,272 

Grand  Total .  2,560,214  2,563,002 

•  Includes  .AMERICAN  WEEKLY, 

28,967  lines. 

ST.  PETERSBURG.  FLA. 

Independent-e .  798,998  744,162 

Times-m .  1,480,427  1,495,989 

Times-S .  506,198  '  528,746 

Grand  Total .  2,785,623  2,768,897 

SAN  ANTONIO,  TEXAS 
••Express-m .  1,081,635  1.087,4,55 


Express-S. . 
***News-e. 
Light-e.  .  . . 
•Light-S. . . 


.563,1,56  461,235 

1,.397,091  1.396,462 
1,142,645  1,014,225 
4.54,20.3  397,873 


Grand  Total .  4,6.38,730  4,357,250 

.All  Valley  Advertising  Included; 

(*•)  Express-m — Itast  Year  9.3,6.50 
(♦*•)  News-e  —Last  Year  109,284 
•  Includes  AMERIC.AN  WEEKLY, 

28,967  lines  and  COMIC  WEEKLY, 

23,541  lines. 

SAN  DIEGO,  CALIF. 

Union-m .  1,132,207  1,018,712 

jUnion-S .  46.5,.527  407,933 

Tribune-Sun-e .  1,438,7.52  1,279,431 

Joumal-e .  .  . 

Grand  Total .  3,0.36,486  2,706,076 

{  Includes  PARADE,  18,896  lines. 

SAN  FRANCISCO.  CALIF. 

Chronicle-m .  750,595  843,356 

tChronicle-S .  417,966  416,872 

Examiner-m .  1,277 ,.374  1,201,389 


•E)xarainer-S . 

Call-BuIletin-e . 

News-e . 


593,584  ,566,251 

726,290  67.3,928 

760,259  732,751 


Grand  Total .  4,.526.068  4,434„547 

•  Includes  AMERIC.AN  WEEKLY, 
34,167  Unes  and  COMIC  WEEKLY, 
23,541  lines. 

t  Includes  THIS  W'EEK.  34,947  lines. 
SCHENECTADY.  N.  Y. 

Gazette-m .  812,773  788,9.54 

Union-Star-e .  74.3,953  745,278 

Grand  Total .  1,556,726  1,534,232 

SCRANTON,  PA. 

Tribune-m .  469,970  471,951 

iScraotonian-S .  244.025  226,910 

Tiraes-e .  905,322  852,648 

Grand  Total .  1,619,317  1,551,509 

i  Includes  PARADE.  18.896  lines. 

SEATTLE,  WASH. 

Post-Intelligencer-m  774,725  887,219 

•Post-Intelligencer-S  .360,931  352,139 

Times-e .  1,338,771  1,291,474 

Times-S .  426,716  395,952 


Grand  Total .  2,901,14.3  2,926,784 

*  Includes  AMERIC.AN  WEEKLY. 
34,167  lines  and  COMIC  WEEKLY, 
23,541  Unes. 

SIOUX  CITY,  IOWA 
Joumal-Tribune-e.  .  727,588  704,939 

Joumal-S .  191,576  198,135 


SPOKANE,  WAsH. 

^  1952  1951 

Spokesman- 

Review-m .  582,398  599,487 

tSpokesman- 

Review-S .  479,090  503,306 

Chronicle-e .  825,859  837,190 

Grand  Total .  1,887,347  1,939,983 

t  Includes  THIS  WEEK,  .34,947  lines. 
STOCKTON,  CALIF. 

Record-e .  1,1.59,201  1,048,708 

SYR  Act  TSP  N  V 

Herald-Joumal-e .  .  .  1,46  <’,994*  1,408,218 

JHerald-American-S  472,282  462,2.39 

Post-Standard-m. . .  696,500  705,911 

Post-Standard-S _  2.55,654  269,680 

Grand  Total .  2,888,430  2,846,048 

*  Includes  AMERICAN  WEEKLY, 

28,967  Unes  and  COMIC  W'EEKLY, 

23,541  lines. 

S  Includes  PARADE,  18,896  Unes. 
TACOMA,  WASH. 

News-Tribune-e. . . .  1,008,4.30  925,055 

News-Tribune-S _  345,2M  292,715 

Grand  Total .  1,.3,53.714  1,217,770 

TOLEDO,  OHIO 

Times-m .  822.681  872.436 

Blade-e .  1,422,6.57  1,400,29.5 

Blade-S .  659,462  611,147 

Grand  Total .  2,904,800  2,883,878 

TRENTON,  N.  J. 

Evening  Times-e.  .  .  1,035,303  1,006,8.52 

Times-Advertiser-S .  17.5,405  1.50,401 

Trentonian-m .  519..352  435,368 

Grand  Total .  1,7.30,060  1,592,621 

TROY,  N.  Y. 

Record  (see  Note) . .  784,290  7.56,641 

Notb:  Troy  Record  (m)  and  Times- 
Record  (e)  sold  in  combination.  Linage  of 
one  edition  (m)  only,  is  given. 

TULSA,  OKLA. 

Tribune-e .  1..304,i34  1,206,424 

World-m .  1,244,898  1.114..593 

World-S .  462,089  427,7.54 

Grand  Total .  3,011,121  2,748,771 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  670,296  .570,990 

UTICA,  N,  Y. 

Observer  Dispatch-e  702,233  674,701 

Observer  Dispatch-S  181,297  175,677 

Press-m .  744,991  728,849 

Grandlotal .  1 .628,.521  1,. 579,227 

WASHINGTON,  D.  C. 

Times-Heratd-d _  1,219,143  l,2a3.217 

•rimes-Herald-S  .  . .  .397,687  374,9.52 

News-e .  868.365  796,810 

Post-m .  1,342,202  1,300,209 

5Post-S .  492,270  484,971 

Star-e .  2..366,.526  2,119,830 

tStar-.S .  801.422  72.5,832 

Grand  Total .  7,517,615  7,00.5,821 

•  Includes  AMERICAN  WEEKLY, 

28,967  lines  and  COMIC  W'EEKLY, 

23,541  Unes. 

t  Includes  THIS  WEEK,  32,7.59  Unes. 

S  Includes  PARADE.  18.896  lines. 
WATERBURY,  CONN. 

Republican-m .  691,1.50  651,242 

Republican-S .  226,665  210,143 

American-e .  899,992  865,721 

Grand  Total .  1,817,807  1,727,106 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck  Times-e  297,047  291,1.58 

Mt.  Vernon  Argu»-e  541,788  544,019 

New  Rochelle 

Standard-Star-e. .  669,834  645,135 

Os-sining  Citizen- 

Register-e .  320,678  3.30,797 

Peekskill  Star-e _  332,784  290,.833 

Port  Chester  Item-e  573,377  .529,307 

Tarrytown  News-e..  .309,250  309,569 

Yonkers  Herald 

Statesman-e .  553,048  538,844 

White  Plains  Re¬ 
porter  Dispatch-e.  744,746  710,004 

Grand  Total .  4,.342,.5.52  4,189,166 

WICHITA,  KANSAS 

Beacon-e .  1,141,345  877,983 

Beacon-S .  410,729  346,729 

Eagle-m .  971,894  741..598 

Eagle-e .  839,859  683,866 

lEagle-S .  324,645  266,310 


SOUTH  BENO,  IND. 

Tribune-e .  1,161,956  1,083,999 

Tribune-S .  379,888  345,285 


Grand  Total .  1,533,474  1,404,228  Grand  Total .  1,541,844  1,429,284 

editor  &  PUBLISHER  for  March  1,  1952 


Grand  Total .  3,687.672  2,916,406 

s  Includes  PARADE.  18,896  Unes. 
WORCESTER.  MASS. 

Telegram-S .  .344,448  .36.5,778 

Telegram-m .  695,0.53  785,554 

Gazette  &  Post-e. . .  849,961  970,983 

Grand  Total .  1,889,462  2,122,315 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e .  1,100,128  988,297 

(Vindicator 

Telegram-S .  494,310  454,908 

Grand  Total .  1,594,4.38  1,443,205 

I  Includes  PAR.ADE,  18,896  lines. 


MONTREAL,  CANADA 

1952  1951 

••Star-e .  1,667,569  1,700,838 

Standard-S .  .  105,551 

Gazette-m .  903,377  869,634 

La  Presse-e .  1,63.3,956  1,724,165 

La  Patrie-e .  113,925  174,611 

La  Patrie-S .  139,431  154,247 

Herald-e .  231,959  245,391 

Grand  Total .  4,690,217  4.974,437 

♦*  Includes  Weekend  Picture  Magazine, 
.35,511  lines. 

TORONTO,  CANADA 
Globe  &  Mail-m. . . .  844,429  964,696 

♦•Telegram-e .  1,414,172  1,496,913 

Star-e .  1,885,426  2,049,411 

Star-w .  67,679  78,472 

Grand  Total .  4,211,706  4..589.492 

♦♦  Includes  Weekend  Picture  Magazine, 
35,302  lines. 


FIGURES  SUPPLIED  BY  PUBLISHERS 
ABERDEEN,  S.  D. 

American-New  J-e. . .  2,54,758  240,282 

American-News-S.. .  112,658  112,658 

Grand  Total .  367,416  352,940 

BATTLE  CREEK,  MICH. 
Enquirer  and  News-e  812,462  774,414 

Enquirer  and  News-S  183,435  175,486 

Grand  Total .  995,897  949,900 

BIRMINGHAM.  ALA. 

News-e .  1,.343,.324  1,350,468 

News-S .  576,386  .580,594 

Post-Herald-m .  898,376  874,062 

Grand  Total .  2,818,086  2,805,124 

CANTON,  OHIO 

Repository-e .  1,.389,752  1,281,210 

Repository-S .  428,960  397,362 

Grand  Total .  1,818,712  1,678.572 

DAVENPORT,  IOWA 

Times-e .  919,520  909,748 

Democrat-m .  638,008  611,870 

Democrat-S .  240,926  257,894 

Grand  Total .  1,798,454  1,779,512 

HYANNIS,  MASS. 

Cape  Cod  .Stand  ar<l 

Tiraes-e .  28.3,.584  264,292 

MADISON,  WIS. 

Capital  Times-e .  704,522  627,417 

Wis.  State  Joumal-m  710,234  621,.334 

Wis.  State  Joumai-.S  223,188  219,254 

Grand  Total .  1,6.37,944  1,468,005 

MANITOWOC,  WIS. 
Herald-Times-e . .  .  607,124  60.5,682 

MONTGOMERY,  ALA. 

A4vertiser-iu .  622,608  617,302 

loumal-e .  663,460  630,882 

.Advertiser -S .  280,476  264,362 

Grand  Total .  1,.566,.544  1,512,546 

NEW  BEDFORD,  MASS. 
Standard-Times-e.. .  739,690  685,174 

•Standard-Times-S .  218,741  190,184 

Grand  Total .  958,431  875,358 

*  Includes  PARADE,  18,625  lines. 

OIL  CITY.  PA. 

Derrick -m .  501 ,604  467 ,790 

Blizzard-e .  511 ,8M  488,819 

Grand  Total .  1,013,454  956,609 

PASSAIC.  N.  J. 

Herald-News-e .  862,031  793,137 

ROCK  ISLAND-MOLINE,  ILL. 

Dispatch-e .  849,618  847 ,840 

Argus-e .  782,803  730,898 

Grand  Total .  1,632,421  1,578,738 

RUSTON,  LA. 

I.eader-e .  208,586  158,116 

SALISBURY.  N.  C. 

Post-e .  431,816  366,380 

Post-S .  163,730  170,492 

Grand  Total .  595,.546  5.36,872 

SAN  JOSE,  CALIF. 

Mercury-m .  901 ,236  828,324 

News-e .  1,002,470  919,702 

Mercury-News-S .  . .  375,284  311,738 

Grand  Total .  2,278,990  2,059,764 

SUPERIOR.  WIS. 

Telegram-e .  458,808  481,138 

TEXAS  QUALITY  NEWSPAPERS.  INC. 
ABILENE 

Reporter-News-m.. .  545,860  544,502 

Reporter-News-e.  . .  567,448  557,424 

Reporter-News-S. . .  227.248  238,896 

Grand  Total .  1,. 340,556  1,340,822 

BIG  SPRING 

Herald-e .  358,358  265,832 

Herald-S .  159,614  156,520 

Grand  Total .  517,972  422,352 

(Continued  on  iii’.rt  page) 
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Jan.  Linage,  Cont'd 


1952 

1951 

CORPUS  CHRISTI 

Caller-m . 

844,340 

873,600 

Times-e . 

828,.'>34 

866,186 

C«IIer-Times-S _ 

238,238 

257,684 

Grand  Total. . . . 

.  1.911.112 

1,996,470 

DENISON 

Herald-e . 

277,284 

252,602 

Herald-S . 

141,840 

138,446 

Grand  Total. . . . 

419.124 

391,048 

MARSHALL 

News  Messenger-e. 

252..S88 

262,556 

News  Messenger-S. 

161,761 

144,823 

Grand  Total . . . . 

414,349 

407,379 

PARIS 

News-e . 

366,758 

259,280 

News-S . 

97,697 

223,818 

Grand  Total . . , . 

464,455 

483,098 

SAN 

ANGELO 

Standard-m . 

635,.568 

628,327 

Times-e  . 

637,686 

636,6.50 

Standard-Tiraes-S . 

2.59,928 

254,135 

Grand  Total . . . . 

.  1,533,182 

1,519,112 

New  Robert  Hall  Outlets 
Up  Daily  Schedule  to  240 


Advertising  Linage  Service 


AUGUSTA,  GA. 

Chronicle-m .  610,054  480,645 

Chronicle-S .  178,576  180,960 

Herald-e .  665,057  490,725 


Grand  Total .  1,45.3,687  1,161,330 

BLUEFIELD,  W.  VA. 

TelcRraph-m .  289,329  358,485 

Telegiaph-S .  110,000  113,409 


Grand  Total. 


399,329  471,894 


Robert  Hall  Clothes,  large  of  the  H.  W.  Gossard  Co.  directly 
retail  clothing  chain  (E&P,  Sept.  8,  to  consumers, 
page  20),  this  week  was  complet-  Three  big  promotions  (via  Weiss 
ing  arrangements  for  an  intensified  &  Geller)  will  hit  in  the  Sunday 
newspaper  and  radio  campaign,  rotogravure,  magazine  or  fashion 
plus  coverage  in  Life  and  Look.  sections  of  93  newspapers  in  five 
The  accelerated  program  salutes  areas  to  give  complete  national 
the  opening  of  18  new  RH  outlets  coverage.  Newspapers  were  chosen 
in  11  cities  for  a  total  of  130  which  would  give  maximum  cover- 
coast-to-coast  stores.  In  the  new  age  in  each  trading  area.  The  cam- 
program,  RH  will  expand  its  pres-  paign  is  aimed  at  the  local  retail 
ent  newspaper  campaign  by  30  level  where  consumer  impact  is 
new  stores  to  approximately  240  expected  to  be  greatest  and  the 
newspapers  and  boost  its  present  response  more  immediate, 
coverage  of  over  150  radio  sta-  The  first  Spring  promotion  will 
tions  to  more  than  180.  sprout  in  all  papers  on  March  16. 

RH’s  expansion  program  actu-  Five  weeks  later,  on  April  20,  the 
ally  got  underway  Feb.  28  in  At-  second  ad  will  run.  The  campaisn 
lanta,  Ga.,  where  one  new  store  will  be  climaxed  on  May  1 1  with 
was  opened;  will  climax  March  20  ^  four-color  ad. 
with  the  opening  of  seven  “super 

salesrooms”  in  the  Detroit  area  Dailies  Get  1,750.000 


Same  3  Agencies 
Head  Billings  List 

Billings  of  more  than  $100,000,- 
000  in  1951  were  credited  to  three 
agencies  by  Advertising  Age  in  its 
annual  report  published  this  week 
The  agencies:  J.  Walter  Thomp¬ 
son,  $138,000,000;  Young  &  Rubi- 
cam,  $114,000,000,  and  Batten, 
Barton,  Durstine  &  Osborn,  $104,- 
000,000.  These  firms  also  topped 
the  list  in  1950,  but  only  Thomp¬ 
son  was  over  the  $100,000,OW 
mark. 

The  trade  publication’s  report 
listed  50  agencies  billing  more 
than  $10,000,000  during  the  year; 
noted  that  the  aggregate  total  was 
$1,567,200,000. 
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addition,  March  will  see  Lines  of  Prudential  Copy 


tioD  with  Sunset  News  (e) 

CHARLESTON,  W.  VA 


Gazette-m . 

747,785 

732,770 

Gazette-S . 

238,142 

209,595 

Mail-e . 

680,794 

647344 

Matl-S . 

186,800 

147,867 

Grand  Total . 

1.853,521 

1,737,576 

COLUMBIA.  S.  C. 

State-m . 

646,606 

664,050 

SUte-S . 

295,922 

321.414 

Reoord-e . 

697,306 

588370 

Grand  Total . 

,  1.639,834 

1,564,334 

EUGENE.  ORE. 

Register-Guard-e. . . 

727,291 

687.007 

Registcr-Guard-S. . . 

204,227 

174,082 

the  enhance  of  RH  into  Youngs-  Jhe  Prudential  Insurance  Co.  of 


Babbitt  Using  Record 
Budget  For  '52  Push 

B.  T.  Babbitt,  Inc.,  makers  of 
Bab-O  cleanser  and  Glim  liquid 
detergent,  has  earmarked  “the 
greatest  appropriation  in  its  his¬ 
tory”  for  a  dynamic  and  compre¬ 
hensive  advertising  campaign  dur¬ 
ing  1952  (via  William  H.  Wein- 
traub  &  Co.). 

While  most  emphasis  will  be 
placed  in  television,  the  campaign 
is  being  augmented  by  radio  spot 


N.Y.  On  March  13  it  will  open  Clinton  &  Smith)  during  the  10-  in  selected  markets.  Bab-O  will 

^©stores  in  Milwaukee,  Wis.,  and  week  strike  of  its  agents  which  be  featured  in  three  Sunday  sup- 

in  Pittsburgh  and  McKeesport,  Pa.  began  Dec.  1  and  ended  last  week,  pleraents  —  First  Three  Markets, 

Prudential  ran  1,000-line  copy  Parade,  and  This  Week.  In  addi- 

in  approximately  200  newspapers  tion,  the  Nancy  Sasser  column  b 

on  the  day  the  strike  struck  and  carrying  news  of  Bab-O  in  91  dail- 


Annual  Date  Festival  Set 
For  March  in  50  Papers 


Gtsnd  Total .  931,618 

FOND  DU  LAC,  WIS. 

Common  weal  th- 

Reporter-e .  580,210  524,442 

HAMMOND,  IND. 

Times-e .  794,426 

Time»-S .  309,214 


Four-column  ads  in  50  metro-  gradually  cut  the  size  down  and 
politan  newspapers  with  a  circula-  held  insertions  to  those  papers  in 


.  Glim  is  highUgbting  its  cam- 

861.089  tion  of  17,000,000  by  the  National  areas  where  30%  or  more  of  their  paign  with  a  spot  technique  in 
A»c — I? — j  ....-11  agents  were  striking.  "  ”  — 


702,200 

243,474 


946,683 

411,285 


Grand  Total .  1,103,640 

HAVERHILL,  M)^. 

Gatette-« .  472,510 

JAMESTOWN,  N.  Y. 

Post-Joumal-e .  774,711  744,822 

LAWRENCE,  MASS. 

Ttibune-e .  639,825  626,744 

Nots;  Tribune  (e)  sold  in  combina¬ 

tion  with  Eagle  (m). 

LOWELL,  MASS. 

Sun-e .  447,780 

Sun-S .  127,440 

Tdegram-S .  89,889 


Association  of  Food  Chains  will 
spearhead  the  California  Date  Ad¬ 
visory  Board’s  annual  Date  Festi¬ 
val. 

Some  745  newspaper  food 
pages,  378  radio  home  economists 
and  151  TV  cooking  experts  will 
give  full  promotional  support 
through  feature  stories  and  recipes 
using  California  Dates. 


newspapers.  Small  unit  ads  an 
Last  week,  lOOO-Iiners  were  used  concentrated  in  multiple  preferred 


470,810 

127,804 

84,711 


Grand  Total .  665,109 

LYNN,  MASS. 

Item-e .  423.680 

Telegram-News-e. . .  353,458 

Telegram-News-S.. .  99,179 


683,325 


401,106 

341,923 

95,323 


Grand  ToUl .  876,317 

PASADENA,  CALIF. 

Independent-m .  808,015 

Independent-S .  236,442 


838,352 


732,112 

209,946 


Grand  Total .  1,044,457 

PATERSON,  N.  J. 

CaU-m .  891,946 

News-e .  1,001,764 


942,058 


Yordley  in  33  Newspapers 
For  First  Time  in  Years 

Philadelphia — ^Yardley  of  Lon¬ 
don  is  using  a  newspaper  cam¬ 
paign  for  the  first  time  in  years  to 
advertise  its  cosmetics. 

The  campai^  (via  N.  W.  Ayer  Kentile  in  Supplements 
&  Son,  Inc.)  began  Feb  23  in  33  fjalf  and  full-page  color  inser- 
Sunday  newspapers  in  32  top  mar-  tjon,  34  magazines,  business 
kets  and  will  run  throughout  the  publications.  Parade.  This  Week 

3nd  other  Sunday  supplements  will 


to  announce  the  strike  was  over; 
were  followed  by  1,000-line  ads 
in  some  140  papers  telling  policy 
holders  how  to  pay  their  pre¬ 
miums. 

According  to  the  insurance  firm, 
each  insertion  during  the  strike 
was  followed  by  an  immediate 
upturn  in  premium  payments.  In 
settling  the  dispute,  the  Insurance 
Agents  International  Union  (AFL) 
and  Prudential  agreed  to  withdraw 
all  pending  court  actions,  includ¬ 
ing  a  $5,000,000  advertising  suit 
(E&P,  Jan.  5,  page  28). 


positions. 


Three-Company  Tieup 
To  Plug  Lenten  Dish 

One  of  the  biggest  ad  programs 
in  history  will  support  a  three-way 
tieup  promoting  Betty  Crocker’i 
new  Tuna  Roll-ups  as  a  Leaten 
dish.  Participating  companies  are 
General  Mills,  Inc.,  Wesson  Ofl 
and  Van  Camp  Sea  Food. 

This  is  the  second  year  these 
firms  have  pooled  ad  budgets  for 
a  Lenten  promotion,  but  this  year 
the  program  is  much  broader  and 
will  include  newspaper  and  maga¬ 
zine  support,  radio-TV,  and  store 
displays  with  recipe  tearoffs. 


814,303 

936,180 


800  to  400  lines,  are  scheduled  for  be  run  this  year  by  Kentile  Inc., 


the  society  sections. 

A  second  ad,  set  for  March  23, 
will  plug  Y  a  r  d  1  e  y  ’  s  Feather- 


Grand  Total .  1.893T10  1,750,483 

SALEM,  ORE.  _  j  j  .  -ii 

Capiui  joumai-c. . .  636,089  .  Pressed  Powder.  Future  copy  will 

Oregon  sutesman-m  *13.978  .  introduce  new  products.  Life  mag- 


Brooklyn,  N.  Y.  The  campaign 
(via  Ruthrauff  &  Ryan)  will  total 
260  insertions. 


Oregon  Statesman-S  83,017 


azine  and  women’s  fashion  and 


Grand  Total .  1,032,084  .  Service  publications  are  also  sched- 


SHREVEPORT,  LA. 

oumat-e .  937,062 

^imes-m .  780,225 

Times-S .  324,624 


Til 


832,241 

764,812 

308,020 


uled. 


Grand  Total .  2.041.801  1,905,073 

WILKES-BAME,  PA. 

Record-m .  711,928  706,538 

Times  Leader-e _  1,015,855  977,667 

Indq>endent-S .  231,285  198,621 


Grand  Total .  1,959,068  1,882,816 


Gossard  to  Spring 
Spring  Drive  in  Papers 

Chicago  —  A  heavy  ad  cam¬ 
paign,  centering  in  major-market 
newspapers  across  the  U.S.,  will 
carry  the  Spring  fashion  message 


Tea  Council  Sets  Budget 
Robert  B.  Smallwood,  chairman 
of  the  Tea  Council,  announced 
this  week  that  the  1952  advertising 
and  merchandising  iced  tea  cam¬ 
paign  (via  Leo  Burnett  Co.)  will 
have  a  $500,000  fund  behind  it. 
Outdoor  posters  will  be  used  for 
the  first  time.  Insertions  in  Life 
and  newspaper  supplements  will 
be  continued  as  in  the  past. 
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Gorton-Pew  in  Newspapers 
Ads  of  225  lines  in  59  newspa¬ 
pers  are  carrying  the  main  selling 
load  for  Gorton-Pew  Fisheries  Co, 
Gloucester,  Mass.  Smaller  inser¬ 
tions  are  backing  up  the  larger  ads 
(via  H.  B.  Humphrey,  Alley  4 
Richards,  Boston).  Frequency  of 
insertions  will  be  increased  during 
Lent. 


in 
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Hunt  Foods  Breaks  Drive 

Four-color  ads  in  This  Week 
and  Parade  will  be  part  of  Hunt 
Food,  Inc.’s  all-out  campaign  (via 
Young  &  Rubicam,  Inc.). 


books  in  review 


Veteran  Newsmen  Tell 
Full  McArthur  Story 

By  Prof.  Roscoe  Ellard, 

Graduate  School  of  Toumalism.  Columbia  University,  N.  Y. 


DOUGLAS  MarARTHUR.  By  Clarke 
Lee  and  Richard  Henschel.  New  York: 
Henry  Molt  and  Co.  270  pp.  $6. 

“I  HOPE,’’  said  Mrs.  Douglas 
MacArlhur,  “lhat  my  son  grows 
up  a  little  better  than  average  per¬ 
haps — but  not  a  genius.  A  genius 
is  a  very  lonely  man.” 

Most  of  the  time  in  this  book, 
her  husband’s  brilliant  lone-hand¬ 
edness  strides  jauntily.  Sometimes 
it  marches  magnificently.  Occa¬ 
sionally  its  tragedy  stalks  a  bit,  but 
never  starkly. 

Usually  it  has  striven  with  con¬ 
troversy.  Uncannily  often  it  has 
been  right.  Almost  always  it  has 
walked  alone.  As  a  young  major 
on  the  General  Staff  at  the  begin¬ 
ning  of  World  War  I,  MacArthur 
struck  sparks.  He  urged  sending 
National  Guard  units  to  France 
when  his  ranking  colleagues 
thought  only  Regular  Army  troops 
could  face  German  divisions. 

MacArthur  debated  warmly.  So 
warmly  that  immediate  superiors 
threatened  his  career  and  ordered 
him  not  to  discuss  it  with  them 
apin.  But  they  neglected  to  tell 
him  not  to  take  it  to  the  President. 
The  young  major’s  arguments  won 
Woodrow  Wilson,  and  MacArthur 
proposed  a  division  of  crack  guard 
units  from  as  many  states  as  possi¬ 
ble. 

“It  will  spread  over  the  country 
like  a  rainbow,”  he  declared. 

Thus  the  Rainbow  (42nd)  Di¬ 
vision  was  named.  MacArthur, 
promoted  to  colonel,  became  its 
chief  of  staff.  When  the  first  Rain¬ 
bow  raid  took  place  in  the  Bacar- 
rat  sector,  nervous  volunteers  took 
courage  when  their  divisional  chief 
of  staff  climbed  out  of  the  trenches 
'ulo  No  Man’s  Land  with  them. 

“I’m  going  on  the  picnic  too,” 
MacArthur  announced. 

A  French  officer  watching  him 
in  action,  exclaimed,  “My  God, 
what  a  man!” 

•  *  ♦ 

At  the  end  of  that  first  war,  he 
was  a  brigadier  general  who  had, 
according  to  an  official  report, 
actually  commanded  larger  bod¬ 
ies  of  troops  on  the  battle  line 
than  any  other  officer  in  our 
army.”  There  began  perhaps  his 
conviction  that  front-echelon  com¬ 
manders  knew  more  of  conditions 
than  what  he  called  “desk  sol¬ 
diers.” 

MacArthur  prepared  for  action 
With  a  smile,  and  smilingly  as¬ 
saulted  the  enemy.  His  coolness 
under  fire  became  legendary.  Like 
all  courage  that  isn’t  stupid,  his 
was  a  feat  of  the  will.  A  soldier, 
franxly  frightened  but  faithfully  at 


his  side  completely  exposed  dur¬ 
ing  an  air-raid  at  Corregidor,  said: 
“I  felt  the  General’s  knees  shak¬ 
ing.” 

His  courage,  great  mental  ca¬ 
pacity,  his  showmanship,  his  zeal¬ 
ously  convinced,  often  alienating 
lone-handedness  continued  through 
his  tour  as  Chief  of  Staff,  his  ad¬ 
ministrative  work  in  the  Philip¬ 
pines,  his  uphill  victory  in  the  Pa¬ 
cific;  through  his  defeat  of  the 
North  Koreans,  and  his  relief  over 
the  clash  in  policy  in  the  new  war 
against  the  Chinese  Reds. 

AP  staffer,  Clark  Lee  —  later 
with  INS  —  and  Newark  and  San 
Francisco  newsman  Richard  Hen¬ 
schel  picture  the  dramatic  and  re¬ 
vealing  biography  in  232  pages  of 
well -organized,  well-written  text 
and  375  photographs.  It  is  the 
story  of  high-level  polemics  over 
Europe-versus-Asia  in  American 
policy;  of  battle  command  versus 
rear  echelon  administration;  of  the 
long  bitter  feud  between  Marshall 
the  planner  and  MacArthur  the 
front-line  leader  of  strong  convic¬ 
tions. 

*  *  * 

MacArthur  has  long  believed, 
Mr.  Lee  points  out,  that  no  officer 
should  be  gagged  from  expressing 
honest  opinions.  “I  believe  it  is  in 
the  public  interest  that  diverse 
opinions  on  any  controversial  issue 
should  be  fully  aired  .  .  .  No  seg¬ 
ment  of  society  should  be  prevent¬ 
ed  from  bringing  out  the  full 
truth.” 

In  the  Billy  Mitchell  courts- 
martial  trying  the  air-force  pion¬ 
eer  for  “insubordination”  in  urging 
greater  air  power,  MacArthur  cast 
the  sole  not-guilty  vote. 

Marshall’s  career-long  quarrel 
with  MacArthur  began,  Mr,  Lee 
suggests,  when  MacArthur  was 
Chief  of  Staff.  Pershing  had  re¬ 
quested  Colonel  Marshall’s  pro¬ 
motion  to  the  rank  of  brigadier 
general.  MacArthur  referred  the 
matter  to  a  board  on  the  ground 
that  Marshall  lacked  experience  in 
commanding  troops.  The  board 
agreed. 

Later  when  Marshall  had  brief¬ 
ly  commanded  a  regiment  —  and 
War  Department  records  showed 
that  the  regiment’s  efficiency  had 
declined  —  Marshall  was  assigned 
as  instructor  to  the  Illinois  Na¬ 
tional  Guard.  Marshall  protested 
to  MacArthur  but  the  assignment 
was  maintained.  Mr.  Lee  declares 
he  has  no  documentary  evidence 
that  Marshall  ever  made  official 
judgments  from  personal  resent¬ 
ment,  though  officers  close  to 
MacArthur  claim  that  he  did. 


Anyhow,  Marshall  wrote  the  order 
relieving  MacArthur  of  his  com¬ 
mand  in  Korea. 

Mr.  Lee  lists  specific  corrodings 
in  MacArthur’s  memory  that  may 
have  convinced  him,  perhaps  emo¬ 
tionally,  that  his  “worst  enemies 
were  not  in  front  but  in  Washing¬ 
ton.”: 

1.  He  had  been  “misled”  about 
help  for  the  Philippines  while  he 
was  besieged  in  Corregidor.  What 
was  described  as  ‘^very  available 
ship”  turned  out  to  be  unescorted 
blockade  runners  that  never  got 
through  and  a  trickle  of  supplies 
by  submarine.  On  the  basis  of 
those  promises,  MacArthur  felt  he 
had  been  led  to  make  untrue  state¬ 
ments  to  his  troops  and  had  been 
handicapped  in  his  tactics. 

2.  He  believed  he  had  been  sent 
to  Australia  in  the  belief  that  large 
forces  were  being  assembled  there 
for  an  immediate  relief  expedition. 
He  found  a  handful  of  men. 

3.  He  had  been  “led  to  believe” 
he  would  command  the  whole  Pa¬ 
cific  and  instead  was  given  the 
Southwest  Pacific  area.  His  area  of 
control  included  Guadalcanal,  but 
when  the  first  offensive  action  was 
ordered  by  Washington  to  take 
that  island,  the  command  of  the 
operation  was  not  given  to  him 
but  to  the  Navy.  MacArthur  be¬ 
lieved  that  by  waiting  too  long 
Washington  had  not  only  turned 
over  a  force  of  45,000  American 
troops  to  the  Japanese  but  had  de¬ 
prived  him  of  the  bases  he  had 
planned  to  use  for  future  action. 

4.  While  to  MacArthur  every 
minute  was  precious,  there  had 
been  a  month’s  delay  in  furnishing 
a  directive  due  to  necessity  for 
working  out  details  with  the  Aus¬ 
tralian  and  Dutch  governments. 
When  his  orders  were  received, 
they  made  what  he  described  as 
“passing,  unrealistic  mention  of 
the  Philippines”  and  directed  him 
to  place  Australia  in  a  posture  of 
secure  defense. 

Characteristically,  Mac  Arthur 
reacted  vigorously  to  what  he  re¬ 
garded  as  a  mistaken  policy.  Even 
Roosevelt’s  personal  letter  and  the 
special  emissaries  sent  to  make 
further  explanations  could  not  si¬ 
lence  him.  Several  times  he  quick¬ 
ly  won  the  emissaries  over  to  his 
side  and  sent  them  back  to  Wash¬ 
ington  to  plead  his  cause. 

«  *  * 

Mr.  Lee  discus.ses  fully  and  ob¬ 
jectively  —  though  the  book  gives 
the  impression  that  he  is  basically 
a  “MacArthur  man” — the  charges 
of  strategic  error  in  the  divided 
command  in  Korea;  the  attack  to 
the  Yalu  River;  MacArthur’s  de¬ 
nial  of  the  charge  that  Marshall’s 
China  policy  was  MacArthur’s, 
and  his  press  relations  in  Korea 
and  since  returning. 

Mr,  Hcnschel’s  collection  of 
photographs  and  his  terse  captions 
make  an  eloquent  and  revealing 
picture  story  of  MacArthur’s  life, 
from  his  Scottish  clan-warrior  an¬ 
cestry  through  his  boyhood  and 
battle  command  in  three  wars,  to 
his  return  to  America. 


Churchill  Ends 
Press  Briefings 
At  10  Downing 

By  Doris  Willens 

London  —  No.  10  Downing 
Street  has  told  American  newsmen 
that  its  weekly  briefings  for  them 
have  been  cancelled  “irrevocably.” 
Separate  briefings  for  British  Lob¬ 
by  Correspondents  were  dropped 
at  the  same  time. 

The  decision  was  made  by 
Prime  Minister  Churchill,  who  has 
always  disliked  government  press 
agentry.  Last  month  the  Chancel¬ 
lor  of  the  Exchequer  announced  a 
$3.000,000-a-year  cut  in  govern¬ 
ment  information  services. 

Prime  Minister  Attlee  intro¬ 
duced  the  briefings  when  he 
brought  in  Francis  Williams,  a 
former  Fleet  Street  editor,  as  his 
PR  man.  Mr.  Williams  was  suc¬ 
ceeded  by  Philip  Jordan,  and  on 
the  latter’s  death  Reginald  Bacon 
took  over  the  job. 

Mr.  Bacon  was  inherited,  along 
with  the  house,  by  Mr.  Churchill 
last  October.  Although  the  brief¬ 
ings  continued  under  the  Conserv¬ 
ative  government,  they  produced 
less  and  less  news. 

Mr.  Churchill  has  told  Mr.  Ba¬ 
con  to  remain  on  the  job  to  an¬ 
swer  any  specific  questions  asked 
by  newsmen.  But  the  briefings,  he 
insisted,  were  to  be  discontinued. 

Various  newspapers,  including 
Lord  Kemsley’s  Sunday  Times. 
have  criticized  the  Conservative’s 
axing  of  the  information  services 
on  the  grounds  that  propaganda 
today  is  a  vital  and  relatively  in¬ 
expensive  arm  of  national  defense 
— and  to  amputate  that  arm  is  a 
poor  piece  of  economy. 

■ 

South  Carolina  Press 
Scores  Suppression 

Columbia,  S.  C.- — A  sharp  at¬ 
tack  on  suppression  of  public  in¬ 
formation  highlighted  the  Mid- 
Winter  Institute  and  meeting  of 
the  South  Carolina  Press  Associ¬ 
ation  here  last  week. 

The  resolution  declared,  “the 
true  meaning  of  freedom  of  the 
press  is  the  right  of  the  people  to 
know”  and  “only  an  informed  peo¬ 
ple  can  keep  their  rights  of  free¬ 
dom  of  religion,  speech  and  as¬ 
sembly.” 

The  group  elected  W.  L.  Kin¬ 
ney,  editor  and  publisher,  Marl~ 
horo  Herald- Advocate,  to  succeed 
Charles  Peace  of  the  Greenville 
News-Piedmont  as  president.  Hu¬ 
bert  D.  Osteen,  Sumter  Daily- 
Item,  and  W.  W.  Smoak,  Waiter- 
boro  Herald,  were  chosen  vicepres¬ 
idents,  and  H.  T.  McGee,  Jr.,. 
Charleston  News  and  Courier  and 
Evening  Post,  treasurer. 

Meeting  simultaneously,  the 
South  Carolina  Associated  Press 
Association  elected  Deward  Brit¬ 
tain,  Rock  Hill  Evening  Herald,. 
president,  succeeding  Ed  Chapin, 
Greenwood  Index-Journal. 
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CLASSIFIED  CLINIC 


A  Printed  Salesman 
Produces  Want  Ads 


By  Daniel  L  Lionel 
CAM,  Brooklyn  (N.  Y.)  Eagle 

One  day,  a  couple  of  years  ago,  < 
a  bill  for  a  classified  ad  that  I  i 
placed  in  my  own  newspaper  came  c 
to  my  desk.  I  opened  it  with  in-  c 
terest,  trying  to  identify  myself  c 
with  the  typical  recipient  of  such 
bills.  How  would  he  react  to  this  j 
bill,  I  mused?  { 

As  you  might  surmise,  out  came  * 
the  bill  along  with  a  plum-colored  i 
reply  envelope.  I  peered  into  the  s 
original  envelope,  shook  it;  there  t 
was  nothing  else.  What  did  I  ex-  < 
pect  to  find?  I  didn’t  quite  know  ^ 
but  I  felt  there  should  he  some-  > 
thing  more. 

The  amiable  little  pantomime,  ‘ 
reenacted  above,  has  resulted  in  ‘ 
many  thousands  of  dollars  worth 
of  additional  revenue  to  my  news¬ 
paper.  That  feeling  that  there  < 
should  have  been  something  more  1 
in  that  envelope  accompanying  the  i 
bill  started  me  thinking  about  a  i 
little  “Thank  you”  note  from  the  i 
CAM  to  the  advertiser,  printed  of 
course.  When  the  note  had  been 
drafted  the  thought  occurred  to 
me  that  the  advertiser  might  con¬ 
sider  it  a  real  service  if  an  ad 
blank  were  included  too  for  pos¬ 
sible  future  use. 

Consistent  Return 

When  my  “Thank  you”  note 
was  finally  evolved,  it  consisted 
not  only  of  the  expression  of  our 
pleasure  for  the  privilege  of  serv¬ 
ing  the  advertiser,  but  attached  to 
the  ‘Thank  you”  note  with  a  per¬ 
foration  was  a  business  reply  post¬ 
card  with  an  ad  form  printed 
thereon  that  places  the  means  of 
shooting  us  another  ad  or  re¬ 
ordering  the  same  one  in  the 
hands  of  the  10,000  classified  ad¬ 
vertisers  we  bill  each  month. 

There  has  been  a  consistent  re¬ 
turn  from  these  cards  averaging 
several  hundred  dollars  in  business 


Read 

"Research  Is  No  Sub¬ 
stitute  for  Ideas" 

By  J.  E.  Ratner,  editor 
Better  Homes  &  Gardens 

in  the  March  Issue 

The  QUILL,  35  E.  Wacker  Dr., 
rhiraeo  1,  A  monthly  m;i?azine 
for  journaligtg.  One  Year  Sub- 
ecription  $3. 


each  week.  The  only  cost  involved 
is  the  paper  and  printing  of  the 
card.  The  enclosure  has  not 
caused  the  billing  postage  to  in¬ 
crease  beyond  a  three-cent  stamp. 

Since  our  bills  go  out  on  ex¬ 
piration  of  ads,  most  ads  have 
been  resolicited  by  the  time  the 
bill  arrives,  therefore  the  business 
represented  by  the  cards  is  usually 
self-generated  or  voluntary.  Fre¬ 
quent  changes  in  the  color  of  the 
enclosures  show  that  the  cards 
are  saved  and  used  after  several 
months. 

The  above  is  another  example 
of  how  direct  mail  can  be  used  to 
spark  the  sale  of  classified. 

The  Door  Opener 

Recently,  a  CAM  of  a  very  suc¬ 
cessful  classified  section  told  me 
he  had  dropped  direct  mail  be¬ 
cause  it  didn’t  pull  for  him.  I 
couldn’t  help  thinking  what  this 
CAM  might  say  to  a  disgruntled 
classified  advertiser  who  had 
dropped  classified  for  the  same 
reason.  No  doubt  he  would  wind 
up  by  saying  “Classified  is  proving 
itself  to  people  in  your  business 
every  day — and  right  here  in  town. 
If  it  isn’t  pulling  for  you,  there 
must  be  something  wrong  with  the 
way  you  are  using  it.” 

A  number  of  CAMs  on  the  E&P 
Classified  Clinic  Panel,  whose 
newspapers’  circulation  blankets 
their  marketing  area,  claimed  that 
direct  mail  solicitation  was  un¬ 
necessary  since  their  house  ad  pro¬ 
motion  messages  come  to  the  at¬ 
tention  of  virtually  their  entire 
prospect  list.  This  argument  is 
indeed  valid,  yet  even  under  these 
circumstances,  direct  mail  can  be 
used  as  a  door  opener  for  solici¬ 
tors  and  salesmen  with  respect  to 
a  particular  campaign  or  a  drive 
on  a  special  classification. 

The  use  of  a  postage  meter  die 
extolling  the  papers’  classified  ad 
columns  is  another  inexpensive 
promotional  device  that  should 
not  be  overlooked. 

*  *  * 

Abbreviation  Code 

Articles  in  two  magazines 
point  up  the  ascendency  of  interest 
in  classified  advertising.  Interest¬ 
ingly,  both,  one  in  Time  and  the 
other  in  Changing  Times,  the  Kip- 
linger  magazine,  comment  on  the 
use  of  abbreviations. 

The  Time  article  cites  a  thesis 
prepared  by  a  University  of  New 
Mexico  student  who  found  that 
many  ads  are  “in  a  kind  of  code.” 
Prime  example:  “Pack,  ’51  dlx 
4  dr,  ultra,  R.  H.,  1262  act  mi.” 
(Translation:  1951  Packard  four 
door  deluxe  with  Ultramatic 


Asks  State  Probe 
Of  Shopping  Papers 

Richmond,  Va.  —  A  Virginia 
legislator,  Edwin  Lynch,  has 
started  action  to  get  a  State  investi¬ 
gation  of  shopping  guides  and 
“throw-aways”  which,  he  says,  are 
causing  small  dailies  and  weeklies 
to  lose  advertising. 

Mr.  Lynch  introduced  a  resolu¬ 
tion  that  would  direct  the  Virginia 
Advisory  Legislative  Council  to 
“make  a  study  and  report  upon 
measures  which  can  be  taken  to 
insure  an  independent  and  vigor¬ 
ous  press  throughout  the  State.” 

Drive,  radio  and  heater,  has  been 
driven  1,262  actual  miles).  An¬ 
other:  “New  Ig  Iv  rm,  frpl,  2 

bdrm.  Ig  kt,  exp  attic,  cel  gar.” 
(Translation:  a  new  house  with  a 
large  living  room  with  fireplace, 
two  bedrooms,  large  kitchen,  ex¬ 
pansion  attic  and  cellar  garage.) 

He  also  found  conventional 
cliches  (which  bring  results)  such 
as  those  describing  houses  as 
“Cute”,  “a  cutie”,  “glamourous”, 
“spic  and  span”,  etc.  Automobiles 
are  “jim  dandy”,  “slick  as  a 
whistle,”  “peachy  keen,”  etc. 

The  Kiplinger  article  comments 
on  the  matter  of  abbreviations: 

“Shorthand  is  for  notes,  not  ads. 
Stay  away  from  all  but  the  most 
common  abbreviations.  .  .  .  Make 
your  ad  a  story,  not  a  puzzle.” 

The  same  article  opens  with  a 
well-phrased  tribute  to  Classified 
which  we  have  obtained  permis¬ 
sion  to  quote.  It  might  well  serve 
as  the  opening  note  in  a  classified 
presentation,  coming  as  it  does 
from  a  publication  that  is  com¬ 
pletely  objective  in  this  matter, 
and  which  accepts  no  advertising 
itself. 

“You  don’t  need  big  money  to 
advertise.  You  can  sell  anything 
— from  a  business  to  a  bathtub — 
through  the  classified  ads.  They 
'  cost  only  a  few  cents  a  line  and 
pull  like  mules.” 

“But  to  make  them  pay,  you 
'  need  to  know  how  to  use  them. 

It’s  not  a  matter  of  tricks,  like 
'  abbreviating  a  three-line  ad  into 
'  two  lines.  It’s  a  matter  of  know¬ 
ing  principles  and  following  them. 

“To  begin  with,  you  have  to 
'  consider  the  difference  between 
want  ads  and  their  splashy  cousins, 
the  display  ads.  Display  ads  hunt 
for  readers.  By  every  trick  of  lan¬ 
guage,  layout  and  illustration,  they 
try  to  lure  people  into  reading 
their  messages. 

“But  in  the  classified  sections, 
the  readers  hunt  the  ads.  They 
turn  to  the  back  of  the  paper  or 
even  pick  up  a  separate  section. 
They  hunt  because  they  are  shop¬ 
ping.  They  are  in  the  market,  in 
1  the  mood  to  buy. 

'  “And  what  an  advantage  that 
t  is!  If  you  want  to  sell  a  car,  you 
’  don’t  have  to  buy  space  to  per- 
;  suade  a  reader  he  ought  to  buy  a 
’  car.  Car  buyers  are  sorted  out  for 
r  you  in  advance.  You  put  all  your 
:  word  power  into  selling  that  car.” 


Altoona  Mirror 
Linage  Boosted 
By  Trade  Group 


t  a  state  investi-  Altoona,  Pa.  —  With  the  Al* 
ig  guides  and  toona  Association  of  Manufac- 
ch,  he  says,  are  turers’  Representatives  making 
es  and  weeklies  p]ans  for  its  fourth  annual  trade 
dinner  April  19,  no  member  is 
duced  a  resolu-  ^lore  interested  and  active  than 
ect  the  Virginia  Richard  E.  Beeler,  advertising 
ve  Council  to  manager  of  the  Altoona  Mirror. 
id  report  upon  when  Francis  T.  Rogers,  repre- 
an  be  taken  to  sentative  of  the  Quaker  Oats  Co., 
lent  and  vigor-  conceived  the  idea  of  the  group,  ; 
ut  the  State.  patterned  after  similar  organiza-  [ 

■  tions  in  Pittsburgh  and  Harrisburg,  { 
leater,  has  been  in  1948,  he  conferred  with  Mr.  ' 
il  miles).  An-  Beeler  and  they  agreed  to  go 
Iv  rm,  frpl,  2  ahead. 

attic,  cel  gar.”  The  AAMR  began  with  14  rep- 
iw  house  with  a  resentatives  of  the  food  industry— 
with  fireplace,  manufacturers,  distributors  or 
•ge  kitchen,  ex-  wholesalers — and  now  has  78 
ellar  garage.)  members.  The  annual  dinnen, 
d  conventional  with  nationally-known  speaken, 
ag  results)  such  have  an  attendance  of  250. 
ing  houses  as  Advertising  is  one  of  the  sub- 
,  “glamourous”,  jects  discussed  in  the  monthly  I 
:c.  Automobiles  business  sessions.  At  one  session,  | 
,  “slick  as  a  Mr.  Beeler  screened  the  Bureau  of  | 
Lcen,”  etc.  Advertising’s  film,  “Get  On  The 

irticle  comments  Bandwagon.”  . 

bbreviations:  “Such  an  organization  gets  the  | 

ir  notes,  not  ads.  advertising  manager  of  a  news-  ' 
ill  but  the  most  paper  closer  to  his  national  sc¬ 
ions.  .  .  .  Make  counts  in  the  area,”  Mr.  Beeler 
lot  a  puzzle.”  told  E&P.  “It  gives  more  personal 
le  opens  with  a  contact  and  has  been  invaluable  to 
te  to  Classified  me,  especially  in  the  national  field, 
(btained  permis-  “These  boys  recommend  that 
might  well  serve  .Mtoona  be  placed  on  the  adver-  i 
te  in  a  classified  tising  schedules  of  their  com- 
ling  as  it  does  panics,”  he  continued.  “At  the 
•n  that  is  com-  annual  trade  dinners,  the  district 
in  this  matter,  managers  are  present  and  we  have 
s  no  advertising  an  opportunity  to  meet  and  know 
them  as  well  as  the  area  represen- 
d  big  money  to  tatives.  It  is  of  mutual  benefit  to 
an  sell  anything  all  concerned.” 

!  to  a  bathtub —  Mr.  Beeler  said  Altoona  has 
ified  ads.  They  proved  that  a  smaller  city  (100,- 
cents  a  line  and  000  population  in  city  zone)  suc¬ 
cessfully  can  support  a  group  of 
them  pay,  you  this  kind. 

)w  to  use  them.  The  Mirror,  he  added,  has  had 
r  of  tricks,  like  a  steady  increase  in  national  ad- 
iree-line  ad  into  vertising  during  the  four-year  ex¬ 
matter  of  know-  istence  of  AAMR.  The  newspaper 
following  them,  aids  the  representatives  with  pro- 
h,  you  have  to  motional  work  and  provides  them 
ference  between  with  three  display  windows.  It 
r  splashy  cousins,  publishes  a  food  section  on  Thurs- 
Display  ads  hunt  days  with  food  news  and  recipes, 
very  trick  of  Ian-  ■ 

illustration,  they  c-jige  Event  Makes 
3le  into  reading  LVem  maxes 

Record  D.  C.  Paper 

assified  sections,  Washington — The  Washington 

the  ads.  They  Evening  Star  called  attention  to 
of  the  paper  or  the  fact  that  its  edition  for  the 
separate  section,  eve  of  George  Washington’s 
e  they  are  shop-  birthday  anniversary  was  the  larg- 
n  the  market,  in  est  weekday  paper  ever  published 
here.  The  size  and  number  of 
1  advantage  that  George  Washington  birthday  sales 
;o  sell  a  car,  you  (a  merchandising  bonanza  in  the 
ly  space  to  per-  Capital)  and  the  unusually  large 
:  ought  to  buy  a  volume  of  Thursday  food  stort 
ire  sorted  out  for  advertisements  explained  the  144- 
You  put  all  your  page  paper — a  new  record  by  24 
selling  that  car.”  pages  for  weekday  edition. 
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RADIO  AND  TELEVISION 


Nothing  Like  Success 
To  Breed  FCC  Stampede 


any  kind  of  special  order  for  pro¬ 
cessing  applications? 

Those  are  a  few  of  the  ques¬ 
tions  that  pop  up  as  the  mid- 


March  promised  deadline  draws  picture  directory  page,  addressed  writer,  John  Kilgore.  Through  his 
nearer.  But  one  more  question  to  exhibitors  and  producers,  calling  press  secretary.  Governor  Warren 
his  week  attention  to  the  color  page.  “News-  said:  “If  Kilgore  and  the  Miami 
print  color  can  give  the  advertis- 


By  Jerry  Walker 

Watcu  for  a  stampede  to  the 
FCC  offices  when  the  long  freeze 
on  television  station  licenses  ends. 

It’s  in  the  works,  sure  as  shootin’, 
what  with  all  the  pardners  spin¬ 
ning  yarns  as  to  how  they’ve  made 
their  first  million  in  video. 

Tisn’t  only  the  big  fellow  who 
has  a  glowing  success  story  to 
tell;  even  the  little  critters  with  no 
more’n  one  camera  and  one  studio 
(and  mebbe  a  network  plug-in) 
are  doin’  right  well,  garnering  gold 
from  off  the  air  lanes. 

A  Big  City  feller  confided  in 
this  department  the  other  day  that 
if  he  had  a  choice  between  owning 
the  whole  NBC  kaboodle  and  the 
O&O  stations,  he’d  settle  for  the 
latter.  (O&O  meaning,  of  course, 
the  stations  owned  and  operated 

by  the  network).  ert  A.  Bartley,  to  the  Commission 

That  was  just  another  way  of  and  it  may  be  (though  some  ob- 
reporting  that  station  licenses  are  ^ervers  doubt  it)  that  he  will  want 
profitable  things  to  have,  particu-  tjme  to  look  into  the  complicated 
larly  if  they’re  TV  stations  .  .  .  and  business  before  becoming  an  of- 
before  too  many  others  get  into  ficial  party  to  it. 
the  show  . 


Movie  Theatre 
Uses  Color  Ad 

Chicago  —  The  Woods 
used  color  to  sell  color  in  taking 
a  full-page,  four-color  ad  in  the 
Chicago  Tribune  to  herald  the 
showing  of  “The  African  Queen.” 

The  ad  marked  the  first  time 
any  motion  picture  advertiser  has 
placed  a  full-page,  four-color 
newsprint  ad  in  any  Chicago  news¬ 
paper.  The  Tribune,  in  turn,  used 
a  special  house  ad  on  the  motion 


Fla.  Governor 
Threatens 

theater 

News  Ban 


Tallahassee* —  Gov.  Fuller 
Warren  has  threatened  the  Miami 
Herald  and  the  Tampa  Morning 
Tribune  with  a  “news  ban”  if  the 
papers  publish  what  he  calls  “one 
more  lie”  about  his  administra¬ 
tion. 

The  governor’s  first  blast  was 
aimed  at  the  Herald’s  Tallahassee 


jumped  into  the  picture  this  week 
when  Wayne  Coy  resigned  sud¬ 
denly  from  the  FCC  chairmanship 
to  go  into  more  lucrative  private 
business  —  first,  as  a  TV  consul¬ 
tant  for  Time-Life,  Inc. 

Will  Mr.  Coy’s  departure  from 
the  Commission  cause  further  de¬ 
lay  in  lifting  the  freeze? 

The  new  chairman.  Paul  A. 
Walker,  is  a  real  oldtimer  on  the 
Commission  and  should  be  well- 
versed  in  the  allocations  plan,  but 
now  the  President  has^  named 
Speaker  Rayburn’s  nephew,  Rob- 


95  Per  Cent  in  Black 

Edward  Lamb,  the  publisher- 
broadcaster,  said  recently  (with 
knowledge  of  his  own  video 
“take")  that  about  95  percent  of 
all  the  108  stations  on  the  air  had 
gotten  into  the  black  during  1951. 

Business  Week  magazine’s  cur¬ 
rent  cover  boy  is  Sarkes  Tarzian 
who  owns  and  runs  W  IT  V  in 
Bloomington,  Ind.,  in  such  a  man¬ 
ner  as  to  make  him  widely  known 
as  a  genius  of  smalltown  video. 
His  primary  business  interest  is  the 
manufacture  of  television  parts, 
but  he’s  made  WTTV  of  primary 
interest  to  Bloomington  by  stress¬ 
ing  local  people — from  the  mayor 
to  a  guitar-playing  printer— in  the 
station’s  programs. 

The  average  television  station 
cost  in  the  neighborhood  of  $400,- 
000,  but  not  Mr.  Tarzian’s.  He 
and  his  technicians  set  up  a  station 
for  about  $150,000.  (He  hopes  to 
sell  some  more  like  it  to  the  new¬ 
comers). 


Erie  Story 

All  this  speculation  merely 
makes  more  savory  the  pot  of  gold 
that  awaits  some  of  the  lucky 
ones.  Turn  to  Erie,  Pa.  for  a  mo¬ 
ment  and  consider  the  story  of 
Mr.  Lamb’s  WICU,  as  he  related 
it  recently  to  a  group  of  adver¬ 
tising  men. 

“When  I  look  around  our  spark¬ 
ling  new  Television  Center  in  Erie, 
which  has  already  been  enlarged 
on  three  different  occasions,  I 
(Mr.  Lamb  is  talking)  realize  that 
this  pioneering  station  is  only  two 
and  a  half  years  old  .  .  .  We  start¬ 
ed  with  a  one-camera  operation. 

“I  had  invested  $350,000  in  the 
plant  and  equipment,  but  we  were 
able  to  begin  functioning  with 
only  16  or  18  employes.  We  soon 


ing  of  your  productions  dynamic 
impact  and  perfect  timing,”  said 
the  Tribune. 

excess  of  $200  for  each  hour  we 
keep  the  station  on  the  air. 

Billings  Over  a  Million 
“During  the  first  nine  months  of 
its  existence  in  1949,  WICU  had 
total  billings  of  approximately 
$240,000.  In  1950  our  time  aired 
ran  approximately  $600,000.  In 
1951,  it  grossed  in  excess  of  one 
million  dollars.  With  time  already 
booked,  we  expect  that  these  bill¬ 
ings  will  be  increased  by  about  30 
per  cent  in  1952. 

“Our  income  is  derived  from 
five  sources.  We  receive  approxi¬ 
mately  12  per  cent  from  local  spot 
announcements;  18  per  cent  from 
national  spot  announcements.  We 
obtain  28  per  cent  from  local  pro¬ 
grams  and  12  per  cent  from  na¬ 
tional  programs.  The  balance,  or 
30  per  cent,  comes  from  the  four 
networks  with  which  we  are  affili¬ 
ated. 

“In  the  local  field,  we  have 
found  that  the  advertising  dollar 
which  goes  into  television  is  in 
general  new  money.” 


Herald  tell  one  more  lie  ,  .  .  it  will 
become  necessary  for  Governor 
Warren  and  those  authorized  to 
speak  in  his  behalf  to  decline  to 
communicate  to  Kilgore  or  the 
Miami  Herald  any  information.” 

Two  days  later,  the  Tampa 
Morning  Tribune  was  added  to 
the  “one  more  chance”  category, 
this  time  in  a  special  statement 
issued  by  the  Governor  himself. 
“I  hereby  announce,”  the  Gover¬ 
nor  said,  “that  no  more  informa¬ 
tion  will  be  communicated  to  its 
owners  (Tribune)  or  management 
by  myself  or  by  someone  author¬ 
ized  to  speak  for  me  if  it  (Trib¬ 
une)  publishes  one  more  lie  about 
this  administration  and  refuses  to 
retract  or  correct  it.” 

The  threatened  ban  specifically 
exempted  Tribune  reporters  Jim 
Powell,  J.  A.  Murray,  Jim  Hardee, 
Walter  Powers  and  Bill  Blalock 
“who  usually  are  accurate  and 
conscientious  in  reporting  facts 
about  this  administration.” 

It  is  not  clear  how  information 
could  be  kept  from  Mr.  Kilgore 
as  State  law  provides  that  all  state, 
county  and  municipal  records  are 
public  records.  Most  of  the  Gov¬ 
ernor’s  official  actions  are  filed 
with  the  Secretary  of  State,  where 
they  become  open  records,  or  take 
place  at  cabinet  meetings,  with  the 
press  in  attendance. 

The  Herald’s  acting  managing 


Public  Gets  Service 
In  Coverage  of  Trial 

Carson  City,  Nev.— As  a  pub-  editor,  George  Beebe,  said  the  pa- 
lic  service  to  their  communities,  per  “will  continue  to  print  a  truth- 
four  San  Francisco  area  newspa-  ful  report  of  the  activities  of  the 
pers  spent  an  estimated  $12,000  people’s  state  government  regard- 
found  that  this  number  had  to  be  in  special  coverage  of  the  trial  of  less  of  what  action  the  Governor 


the  payroll  went 
week  to  $3,000 


doubled,  and 
from  $1,000 
week. 

“Our  hours  on  the  air  went 
from  an  average  of  50  per  week 


The  point  of  Mr.  Tarzian’s  story  in  1949  to  80  per  week  in  1950.  At 
is  that  he’s  disproved  some  ex-  the  present  time,  we  are  on  the  air 
perts’  claims  that  a  small  com-  in  excess  of  100  hours  per  week, 
munity  can’t  support  its  own  TV  and  it  is  likely  this  will  be  increas- 


Elmer  “Bones”  Remmer  here,  the 
Nevada  Appeal  noted  editorially. 

“Why  four  great  metropolitan 
newspapers  felt  that  the  income 
tax  evasion  trial  of  one  of  their 
prominent  citizens  is  important 
enough  to  spend  thousands  of  dol¬ 
lars  (a  conservative  estimate  would 
be  $12,000  for  salaries,  living  and 


station.  How  many  other  enterpre-  cd  by  as  much  as  1 5  per  cent  this  travel  expenses,  telephone  and  tele- 


ncurs  will  get  that  chance  is  a 
Washington  secret  right  now,  to  be 
found  somewhere  in  the  800  or  so 
pages  of  the  FCC  tome,  “The  Big 
Thaw.” 

20  Questions 

Will  the  Commission  authorize 
stations  immediately  for  those 
communities  now  without  video 
service?  Will  “go-ahead”  signals  be 


“There  were  no  sets  in  the  area 
in  1949.  We  had  a  rate  of  $100  an 
hour  since  we  were  not  connected 
with  the  coaxial  cable  for  the  first 
few  months.  Soon  we  will  have  in 
excess  of  100,000  sets. 

“Costs  of  operating  a  TV  sta¬ 
tion  are  very  high.  The  life  of  the 
equipment  is  short.  A  single  tube, 
given  right  away  to  licensees  in  lasting  as  little  as  500  hours,  costs 
non-contested  areas?  Will  there  be  in  excess  of  $1,200.  It  costs  us  in 
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may  see  fit  to  take.’ 

Commenting  editorially,  the 
Tribune  asked  whether  the  threat 
was  an  act  of  the  Governor  or 
that  of  a  “posturing  hireling.” 

■ 

Ad  Bills  to  Be  Paid 

Atlanta — Governor  Talmadge 
has  signed  a  special  act  of  the 
Legislature  enabling  the  state  to 
pay  the  bills  submitted  by  147 
newspapers  for  legal  advertising 
run  in  1948  during  the  previous 
Thompson  administration. 

■ 

Ruby's  Record  Book 

Louisville,  Ky. — The  Courier- 
vey  Wing,  San  Francisco  News;  Journal  again  is  publishing  Ruby's 
Ernest  Lenn,  San  Francisco  Exam-  Record  Book,  a  64-page  pocket- 
iner;  Pierre  Salinger,  San  Fran-  size  compilation  of  sports  facts, 
cisco  Chronicle,  and  Vic  Stier,  by  Sports  Editor  Earl  Ruby.  The 
Oakland  Tribune.  book  will  sell  for  25  cents. 


graph  tolls)  to  cover  it  is  a  jour¬ 
nalistic  decision  their  editors  made 
as  a  public  service  to  their  com¬ 
munities,”  said  the  editorial  by 
Neal  Van  Sooy,  publisher. 

The  reporters,  here  from  Nov. 
28  until  late  February,  were  Har- 
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l^ounJi  ^lielr  i^eats 


His  Typewriter  Thrives 
On  First-Hand  Experience 
Tulsa,  Okla. — The  children’s 
c  iantey  that  goes  “rich  man,  poor 
man,  beggar  man,  thief,  doctor, 
lawyer,  Indian  chief’  might  very 
well  have  been  compo^  with 
Gene  McCarthy  in  mind. 

Because  McCarthy,  general  as¬ 
signment  r^x>rter  for  the  Tulsa 
World,  has  been  just  about  all  of 
these  (or  a  reasonable  facsimile 
thereof)  in  recent  months  while 
working  as  a  newspaperman.  He 
has  posed  as  a  hitchhiker,  pan¬ 
handler,  vagrant,  trespasser  and 
Santa  Claus. 

Wondering  how  panhandlers 
fared  on  Tulsa’s  streets,  McCarthy 
proposed  to  City  Editor  Sid  Steen 
that  he  find  out.  After  a  makeup 
assist  from  Courthouse  Reporter 
John  Ammon,  McCarthy,  clad  in 
an  old  army  uniform  and  his  best 
hat,  hit  the  streets  in  search  of  the 
elusive  dime.  He  quickly  found  out 
that  Tulsans  are  fairly  generous 
(he  collected  74  cents  in  30  min¬ 
utes)  but  gave  only  after  he 
trailed  them  along  the  sidewalk 
pleading  for  sandwich  money. 

He  also  just  as  quickly  found 
out  that  the  city  ordinance  against 
mooching  is  enforced  when  two 
patrolmen  hauled  him  into  court. 
The  stunt  had  been  cleared  with 
the  chief  of  police  ahead  of  time 
so  the  usual  $20  fine  wasn't  as¬ 
sessed. 

Dressed  up  to  resemble  St.  Nick 
during  the  last  holiday  season,  the 
University  of  Tulsa  journalism 
grad  interviewed  kiddies  for  an 
hour  in  one  of  the  city’s  leading 
department  stores. 

“I  found  that  Santa  Claus  has 
a  stifling  job,”  McCarthy  related. 
“That  blamed  velvet  suit  is  like  a 
steam-heated  straitjacket.  Santa 
really  earns  his  pay.” 

Although  he  has  no  particular 
craving  for  brown  beans  and 
bread,  McCarthy  decided  to  try 
the  Salvation  Army  soup  line.  He 
found  “Sally  Ann”  habitues  to  be 


roads.  The  recording  machine  was 
set  up  in  the  Chatham  (}oast 
Guard  station  by  Engineer  George 
W.  Stidstone  and  within  30  min¬ 
utes  Ed  Semprini  and  Reporter 
Paul  Collins  were  interviewing 
survivors  and  Coast  Guards  as 
they  came  in  from  the  boiling  sea. 


ever,  to  bull  its  way  through  drifts 
— after  some  heavy  shoveling. 


$1.50  from  Loopholes 

New  York  City's  Board  of 
Transportation  was  reimbursed 
with  a  U.  S.  postal  money  order 
for  $1.50.  It  came  from  Marvin 
Sleeper,  a  reporter  for  the  Journal- 
American.  In  a  letter  to  the  board, 
he  said  “this  covers  the  15  times 
I  ‘crashed’  the  subway  for  a  free 
ride  while  doing  my  story  on  the 
loopholes  in  the  City’s  Rapid 
Transit  System.” 


Gene  McCarttiy 


a  story  of  guards  keeping  them  off 
oil  company  property. 

“They  had  shotguns,  but  didn’t 
threaten  us,”  McCarthy  whewed. 

McCarRiy  was  graduated  with  a 
B.A.  in  journalism  from  the  Uni¬ 
versity  of  Tulsa  in  1949.  He 
worked  as  a  reporter  for  the 
Sapulpa  (Okla.)  Herald  and  as 
editor  of  the  weekly  Barnesdall 
(Okla.)  Times  before  coming  to 
the  World  two  years  ago. 


Follow  the  Number 
Utica,  N.  Y. — ^The  sharp  eyes 
of  Arthur  E.  Pflanz,  veteran  re¬ 
porter  of  the  Utica  Observer-Dis¬ 
patch  on  Feb.  22  “broke”  a  baby 
abandonment  case  for  Utica  po¬ 
lice. 

The  four-day  -old  boy  had  been 


Religion  in  Practice 

Rochester,  N.  Y. — In  prepar¬ 
ing  a  Lenten  series  of  40  articles, 
entitled  “What  My  Religion  Means 
to  Me,”  a  Times- 
Union  reporter, 

Harry  Schmeck, 
fouad  himself  in 
the  middle  of  an 
unusual  piece  of 
reporting  in  t  h  e 
field  of  religion. 

He  steered 
carefully  away 
from  the  “brass” 
in  picking  his 
subjects.  He  se¬ 
lected  carefully  Schmeck 
and  was  firm  in  rejecting  those  he 
felt  might  want  to  go  along  with 
the  idea  purely  for  its  publicity 
value.  He  picked  and  chose  until 
he  came  up  with  a  great  variety 


History  and  Black  Coffee 

Cleveland  —  Frederic  Sterbenz, 
Cleveland  Press  columnist,  this 
week  completed  25  years  of  writ¬ 
ing  his  weekly  re¬ 
view  of  world 
events. 

Mr.  Sterbenz, 
with  the  Press 
for  29  years, 
wrote  his  first 
column  on  world 
affairs  in  Febru¬ 
ary,  1927.  The 
only  times  his 
column  has  been 
missing  from  the  . 

Press  was  while  Sterbenz 

he  was  on  extensive  journeys  in 
Asia  and  Europe. 

During  World  War  11  he  was 
War  Editor  of  the  Press.  “Sterb" 
and  his  big  pipe  are  part  and  par¬ 
cel  of  the  Press  newsroom  where 
he  is  noted  for  his  great  capacity 
for  hot  black  coffee. 


m 

T 

A 


found  in  an  apartment  hallway  of  people  pursuing  their  faiths  in 
three  days  before.  Police  said  they  a  variety  of  ways, 
had  no  clues  as  to  the  parents’  When  he  was  given  the  assign- 
identity.  ment  weeks  ago,  Mr.  Schmeck  de- 

Then  the  reporter,  a  veteran  of  cided  at  the  outset  that  perhaps 
35  years’  service,  saw  the  card-  many  people  could  tell  what  their 


Dean  of  Finance 

Los  Angeles  —  J.  W.  Ward,  fi¬ 
nancial  editor  of  the  Examiner, 
was  honored  as  “the  dean  of  Pa¬ 
cific  Coast  financial  writers”  last 
week  by  the  Financial  Advertisen 
Association. 

Mr.  Ward  has  been  covering 
Los  Angeles  financial  news  since 
1920  when  he  was  on  the  staff  of 
the  Los  Angeles  Express.  He  also 
worked  on  the  Daily  News  where 
he  was  financial  editor  and  later 
managing  editor,  and  on  the  IPn/l 
Street  Journal. 

He  joined  the  Examiner  as  fi¬ 
nancial  editor  five  years  ago. 


board  box  the  baby  had  been  left 
in.  He  noticed  the  number  “13” 
written  in  pencil  on  the  side. 

Calls  to  several  stores  finally 
established  that  the  number  desig¬ 
nated  a  chain  store  in  a  nearby 
village. 

The  search  led  to  a  hospital  in 


an  amiable,  well-traveled  and  dis-  Cooperstown,  N.  Y.,  and  a  short 


religion  means  to  them,  but  that 
there  was  a  better  way  of  going 
about  the  job.  He  found  that 
better  way  in  telling  the  story  of 
how  40  people  from  all  ranks  of 
life  literally  have  put  their  relig¬ 
ious  principles  into  practice  in 
their  daily  lives. 


criminating  lot. 

Again,  he  spent  an  afternoon 
with  his  thumb  out  along  the  high¬ 
way  to  see  if  hitchhiker  Billy 
Cook’s  slaughter  of  an  Illinois 
family  of  five  had  ruined  the  time¬ 


time  later  police  picked  up  a  man 
and  woman  and  charged  them  with 
abandonment. 


Shovel  for  A  Scoop 
Portland,  Me.  —  It  took 


10 


hours  of  drift-bucking  and  shovel- 


Hali-Ship-to-Shore 
Providence,  R.  I.  —  Reporten 
Paul  D.  Davis  and  Gardner  Dun- 
ton  of  the  Providence  Journal-Bul¬ 
letin  used  portable  ship-to-shore 
telephone  equipment  to  send  their 
story  from  the  half-ship  Fwt 
Mercer  as  the  storm-damaged 
tanker  was  towed  into  Narragan- 
sett  Bay  off  Rhode  Island. 

The  reporters  talked  to  other 
staff  members  on  Conanicut  Island 
as  they  rode  the  salvaged  half  of 
the  tanker  into  piort.  From  the 


Thriller  on  Tape 
West  Yarmouth,  Mass. — Quick 


ing  for  six  Air  Force  men  and  two  the  story  was  sent  to  the 


honored  method  of  travel  for  the  action  on  the  part  of  News  Editor 
poor  but  honest.  He  thumbed  four  Ed  Semprini  and  other  personnel 
rides  in  four  hours  and  covered  of  WOCB,  WOCB-FMfCape  Cod 
135  miles  while  refusing  rides  as  Standard-Times)  enabled  that  sta- 
far  as  Springfield,  Mo.,  going  east  tion  on  Feb.  18  to  obtain  an  ex- 
from  Tulsa,  and  Oklahoma  City  elusive  on-the-spot  33  Vi -minute 
going  west.  One  motorist,  he  interview  with  survivors  and  rescu- 
found,  had  recently  been  threat-  ers  of  the  tanker  Pendleton  which 
ened  by  a  knife-toting  hitchhiker  had  been  broken  in  two  by  moun- 
he  had  picked  up,  but  “somehow  tainous  waves, 
just  couldn’t  refuse  to  offer  a  lift.”  Immediately  upon  hearing  that 
A  recent  assignment  took  Me-  32  survivors  were  being  brought 
Carthy  and  Photographer  Leroy  into  Chatham,  a  small  fishing  port 
Randall  onto  the  property  of  an  on  the  elbow  of  Cape  Ck)d,  WOCB 
■oil  company  whose  leases  are  went  into  action, 
blocking  the  progress  of  the  Tulsa-  Two  announcers  and  an  engi- 
Oklahoma  City  turnpike.  'The  as-  neer  sped*  from  the  station  head- 
signment  was  to  get  pictures  and  quarters  here  over  ice-coated 


Press  Herald-Express  staffers  to 
complete  a  rescue  mission  at  the 
height  of  the  Feb.  18  snowstorm 
which  crippled  the  southern  end 
of  the  state. 

Reporter  Spencer  W.  Campbell 
and  Photographer  Earl  Bridson 
made  the  trip  in  the  back  of  a  six¬ 
wheeled  army  truck  to  cover  res¬ 
cue  operations  for  some  300  mo¬ 
torists  marooned  on  the  Maine 
Turnpike. 


Journal-Bulletin  city  desk  by  wire¬ 
less  telephone  installed  in  a  staff 
auto. 
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Speed  Booster 

Detroit  —  Harry  LeDuc,  assi^ 
tant  sports  editor  of  the  Detroit 
News,  was  acclaimed  the  “Auto 
Racing  Writer  of  1951”  by  Speed 
Age  magazine. 

Mr.  LeDuc,  dean  of  newspaper¬ 
men  covering  the  annual  Indiana- 


Force  men  were  equipped  with 
skis.  First  reports  said  the  highway 
was  impassable  and  the  five 
planned  to  ski  22  miles  with  emer¬ 
gency  rations  for  the  stranded  mo¬ 
torists  strapped  to  their  backs. 

The  heavy  truck  managed,  how- 


award  during  the  recent  Speed 
Week  at  Daytona  Beach,  Fla. 

The  magazine  hailed  him  » 
“one  of  auto  racing’s  greatest 
boosters”  and  said  he  “writes 
probably  more  racing  linage  than 
any  other  reporter  in  the  country. 
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Campbell  and  four  of  the  Air  polis  500-mile  race,  received  the  t 
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PROMOTION  School  Popeis  Asked 

Tell  Unvarnished  Facts  - To  Give  More 

William  Allen  AdVGrtlSlllQ  Aid 

About  Family  Coverage 

®  Mr.  Clymcr  eulogized  William  Bridgeport,  C^nn. — ^Two  speak- 

Rv  Tohn  C  OttinrTAr  Tr  Allen  White  as  “a  unique  figure  in  ers  at  the  biennial  meeting  of  the 

^  '  3'’  American  life — one  whose  fame  New  England  Newspaper  Advertis- 

Director  of  Soles  Development.  Bureau  of  Advertismg.  ANPA  endure  for  achievements  in  ing  Managers  Bureau  and  the  Ad- 

any  of  the  careers  he  pursued.”  vertising  Managers  Bureau  of  New 
As  T.  S.  Irvin  has  so  frequently  other  media  who  are  selling  against  “Sometimes  we  hear  the  remark  York  State  'Dailies  here  Feb. 
and  forcefully  pointed  out  on  this  newspapers  competitively.  Some  of  that  someone  of  the  writing  craft  25-27  stressed  the  need  for  more 
page,  the  simplest  facts,  unvar-  them,  in  the  magazine  field  par-  ...  is  another  William  Allen  and  better  merchandising  for  ad- 
nished  by  dressy  layout  or  long  ticularly,  have  been  doing  just  that  white,”  Mr.  Clymer  said.  vertisers. 

copy,  often  make  the  most  force-  with  rather  conspicuous  success.  “Nothine  could  be  more  care-  Frank  A.  Connolly,  manager  of 


Tell  Unvarnished  Facts 
About  Family  Coverage 

By  John  C.  Ottinger,  Jr. 

Director  of  Sales  Development,  Biureau  of  Advertising,  ANPA 


White  School 

continued  from  page  11 

printer,  and  the  William  Allen 
White  mementos,  presented  by  his 
son,  W.  L.  White. 

Mr.  Clymer  eulogized  William 


nished  by  dressy  layout  or  long  ticularly,  have  been  doing  just  that  white,”  Mr.  Clymer  said. 


copy,  often  make  the  most  force¬ 
ful  promotion  newspapers  can  use. 


with  rather  conspicuous  success. 


Nothing  could  be  more  care- 


That’s  why  it’s  to  be  hoped  more  lessly  said.  In  his  day  he  stood  su-  the  package  division  of  Oakite 


The  best  example  in  recent  more  that  newspapers  every-  preme  among  the  writers  of  his  Products,  Inc.,  and  Rolandl  W. 

weeks  is  the  realization  by  a  num-  where  will  take  this  simple  for  individual  color,  for  clar-  Welch,  director  of  merchandising 
ber  of  newspapers  of  the  eye-open-  straightforward,  unassailable  way  jty.  and  for  stirring  vigor  of  ex-  of  McCann-Erickson  advertising 
ing  impact  of  reporting,  in  their  telling^  their  local  manufactur-  pression.  .  .  .  agency,  ^  agreed  that  bettw  com¬ 

own  space  in  their  own  cities,  their  district  managers,  manufac-  “jjg  gave  the  country  press  a  munications  of  understanding  of 


own  percentages  of  family  cover-  turers’  salesmen,  wholesalers  and  luster  which  it  had  not  hitherto  problems  between  agencies,  adver- 
age  as  compared  with  that  of  the  wholesale  salesmen,  and  retailers  attained.”  tisers  and  newspapers  are  neces- 


top  magazines. 


of  every  kind  and  size  the  real  At  the  annual  meeting  of  the  sary. 


Maeazine  oromotion  to  the  dis-  coverage  in  foundation.  Dean  Marvin  reported  Some  150  representatives  of 

,rib”r^SK°r  kvefhlrb=S.  “‘in-  . . .  .  thal  a  radio  ioun,aIhm,  »eq‘u»ce 


SO  constant  so  forceful  and  often  course,  the  newspaper  story  will  be  started  in  the  Fall  of  1952  meeting,  which  was  arranged  by 

so  ingenious  that  manv  a  retailer  driven  home  more  powerfully  and  a  magazine  journalism  se-  Donald  F.  Leonard,  retail  adver- 
many  a  wholesaler  and  quite  pos-  !?  ‘he**  influence  na-  quence  is  in  the  planning  stage.  tising  manager  of  the  Bridgeport 


many  a  wholesaler  and  quite  pos-  ,  adWtiser’s  decisions,  if  it 
sibly  many  manufacturers  sales-  ^  personally  espe- 

actually  believing  that  a  top  mag- 
^ine  will  reach  as  many  families 

in  a  city  as  the  newspaper.  .rp 


The  trustees  voted  to  appropri¬ 
ate  $3,000  a  year  to  bring  the  out- 


Post-Telegram. 

Arthur  Gosselin,  New  Haven 


cially  with  the  aid  of  a  presenta-  standing  newspaper  men  and  food  broker,  urged  advertising 
tion.  women  to  the  journalism  school  oico  fo  contact  and  cooperate  with 


in  a  citv  as  the  newsnaner  proved  over  and  fo^  periods  of  three  days  to  answer  brokers  because  ^ey  “could  do  a 

The  fact  that  newsoaners  have  questions  of  students  on  problems  real  job  for  you. 

so  often  failed  to  drive  home  the  have  staged  pres-  they  will  encounter  in  professional  Many  newspaper  people  have 

,,....,1  fi  .  ®  nome  me  gntations  based  wholly  or  in  part  work  no  idea  of  what  we  are  up  against, 

this  loJfr™ront“to  c'SllpeUtfom  skeleton  pre^ta-  Alvin  S.  McCoy,  Kansas  City  he  said,  in  commenting  on  the 

Not  insofar  as  retail  advertisine  i  a  1^25  alumnus  of  the  jour-  complicated  problems  in  his  busi- 

_ j  _r  _ _  tw-A  -  You  Csn  C^sh  In  on  the  Greatest  n^liQm  «rhnnl  w!i« 


Rut  in  ^  ^eatest  nalism  school,  was  elected  presi-  j 

of  lo  Earth.”  These  showings  jent  of  the  board  of  trustees.  He  He  declared  that  newspaper  ad- 

have  done  big  things  in  the  direc-  succeeds  Mr.  Harris.  n'cn  “would  be  wise  to  send  pam- 

anufac-  tfon  of  convincing  manufacturers’  ^  '  phlets  or  postcards  to  key  retailers, 

media,  salesmen  of  their  employers’  wis-  _  telling  them  in  advance  of  adver- 

dom  in  backing  them  up  with  na-  J.  W.  Cuiroil  Dies  at  87;  tisements.” 


IS  concerned,  of  course.  But  in  sj,ow  on  Earth.”  These  showings 
terns  of  how  the  influence  of  lo-  j,jg  thfogs  in  the  direc- 

cal  prople  is  exerted  on  nrianufac-  convincing  manufacturers’ 

turers  choices  of  national  media,  salesmen  of  their  employers’  wis- 
Most  Forceful  Ads  dom  in  backing  them  up  with  na- 

The  most  forceful  ads  of  this  newspaper  advertising.  They 

kind  we’ve  seen  recently  are  sim-  unquestionably  won  sales- 

olv  a  straight,  hare  comnarienn  men’*  district  managers’  votes 


Canadian  Publisher 


The  most  forceful  ads  of  this  do"al  newspaj^r  advertising.  They  Canadian  Publisher  growth  of  the  frozen  orange 

kind  we’ve  seen  recently  are  sim-  unquestionably  won  sales-  concentrate  which  in  six  years  has 

olv  a  Straicht  hare  comnarison  men’s  and  district  managers’  votes  Saulte  Ste.  Marie,  Ont. —  skyrocketed  to  an  annual  sales  vol- 
of  the  per  cent  of  family  cover-  continued  or  increased  invest-  James  W.  Curran,  publisher  of  the  ume  of  more  than  $150,000,000 
age  of  the  newspaper  with  the  ments  in  newspapers  on  the  part  Sault  Ste.  Marie  Star  and  one  of  was  told  by  Ambrose  E.  Stevens, 
three  top  magazines^  Needless  to  offices.  Canada’s  best-known  newspaper  Minute  Maid  Corp.  “Such  large 

say  the  vaunted  coverage  of  even  There  is  nothing  which  the  Bu-  men  died  Feb.  20.  He  was  87  yeai^  sales  of  orange  juice,”  he  observed, 
the’  biggest  of  magazines-in  Advertising  has  produc^  old 

terms  of  ABC  circulation  vs.  fam-  ^  '^'’1  produce  which  cannot  be  I 


ilies  in  a  oivAn  sharpened  and  made  vastly  more  ies  about  the  wolves  of  Algoma 


the  similarly  calculated  coverage  individual  news- 

of  the  newspaper.  paper’s  promotional  intelligence. 

This,  of  course,  is  information  ■ 

E  =„TsE'.9°47.  Loop-Neighborhood 

comparative  county-by-county  cir-  Store  Survey  IsSUed 
culation  and  coverage  data  have  Chicago  —  To  show  retailers 


old.  “are  due  in  great  measure  to  ad- 

Mr.  Curran,  famed  for  his  stor-  vertising.” 
ies  about  the  wolves  of  Algoma  Andrew  J.  Pease,  Bangor  (Me.) 
district,  suffered  a  stroke  in  1941  Sews,  presented  a  watch  from  as- 
but  until  a  year  or  so  ago  elation  members  to  John  Broug- 
maintained  an  active  interest  in  ham,  past  president. 


,  the  newspaper  he  took  over  as  a 

sickly  weekly  51  years  ago  and 
Oop-Neighborhood  built  into  a  thriving  daily.  After 

.  _  T  _ 1  working  in  Toronto  and  Montreal, 

toro  Survey  Issued  came  here  in  1901  on  a  report- 

Chicago  —  To  show  retailers  jng  assignment  for  the  Montreal 


Robert  D.  Towne, 
Ex-Publisher,  Dies 

Ambler,  Pa.  —  Robert  D. 


^en  available  from  the  Bureau  of  how  consumers  divide  their  pur-  Herald,  intending  to  travel  farther  Towne,  86,  retired  newspaper  edi 


AdvCTtising;  and  since  early  1951,  chases  between  Loop  stores  and 


He  stayed  for  six  weeks,  and  publisher,  died  at  his 


hL  K  "«'^spap®rs  neighborhood  shopping  centers,  wrote  33  columns  of  copy  which  ’’T® ..  .u  r  ■ 

fb.  la  f  Tribune  has  developed  the  Herald  used  in  a  special  edi- 

ne  14  top  magazines  in  their  hands  a  new  study  on  retail  shopping  tion— then  quit  his  job  to  buy  the  (Me.)  Daily  Sun  in  1898  and 

in  printed  form.  Some  newspapers,  habits  in  the  Chicago  market.  Star  became  an  editorial 

of  course,  have  used  these  figures  Maurice  T.  Reilly,  Tribune  re-  ’  ■  writer  for  the  Newark  (N.  J.)  Eve- 

in  various  ways— in  personal  sell-  search  and  presentation  manager,  --  .  ,  c>ic  t\  -i- 

mg  in  the  interest  of  newspaper  said  the  survey  covers  407  “clus-  May  U1  l#b40  JjaillGS  president  of  Judge  magazine  and 
national  advertising,  at  both  na-  ters”  of  families  in  various  neigh-  Chicago — George  S.  May  Co.,  then  bought  control  of  the  Scran- 

tional  and  local  levels,  in  well-  borhood  areas  in  the  metropolitan  management  engineers,  is  in  its  ton  (Pa.)  Daily  Tribune.  Later  he 
aligned  promotion  pieces,  in  both  area.  The  studies  show  the  prim-  fourth  year  of  using  a  large  list  purchased  the  Scranton  Republican 
J*  columns  ary  and  secondary  shopping  cen-  of  newspapers  for  a  monthly  insti-  and  Scranton  Truth,  merging  the 

and  tradepaper  advertising.  ters  of  these  typical  family  groups,  tutional  message.  The  firm’s  28-  three  into  the  Tribune-Republican. 

Despite  the  Great  Debate,  which  In  addition,  the  Tribune  has  uti-  line  ads  are  'appearing  in  1,645  He  founded  the  Scranton  Daily 
Will  never  end,  as  to  whether  it’s  lized  its  consumer  panel,  consist-  daily  newspapers  in  1,505  U.  S.  News  in  1915  and  later  was  asso- 
good  business  or  not  for  newspa-  ing  of  576  families,  to  determine  and  Canadian  cities.  Ads  are  dated  with  the  old  Philadelphia 


the  Herald  used  in  a  special  edi-  oV’*"!; 

tion — then  quit  his  job  to  buy  the  (Me.)  Daily  Sun  in  1898  and 

two  years  later  became  an  editorial 
B  writer  for  the  Newark  (N.  J.)  Eve- 

.  I  pjr  T\  -i-  News.  He  was  editor  and 

May  in  l#b45  DoillGS  president  of  Judge  magazine  and 
Chicago — George  S.  May  Co.,  then  bought  control  of  the  Scran- 
management  engineers,  is  in  its  ton  (Pa.)  Daily  Tribune.  Later  he 
fourth  year  of  using  a  large  list  purchased  the  Scranton  Republican 
of  newspapers  for  a  monthly  insti-  and  Scranton  Truth,  merging  the 
tutional  message.  The  firm’s  28-  three  into  the  Tribune-Republican. 
line  ads  are  'appearing  in  1,645  He  founded  the  Scranton  Daily 
daily  newspapers  in  1,505  U.  S.  News  in  1915  and  later  was  asso- 


pers  to  sell  vs.  other  media  “com-  where  they  bou^t  various  items 
petitively,"  there  will  always  be  of  merchandise  last  year. 

^editor  &  PUBLISHER  for  March  1,  1952 


placed  through  E.  H.  Brown  Ad-  North  American  and  the  Philadel- 


vertising  Agency,  Chicago. 


phia  Evening  Ledger. 


Bank  Ads  Prepared 

Harrisburg,  Pa. — A  newspaper 


Auto  Show  Sections 

Portland,  Ore.  —  The  annual 


cooperative  advertising  program  Portland  Auto  Show  March  15-23 
has  been  initiated  by  the  Pennsyl-  at  the  Pacific  International  Live- 
vania  Bankers  Association.  stock  Exhibition  pavilion  will  de- 


ANNOHNCEMENTS  ANNOUNCEMENTS 

_ Publications  for  Sale _  Press  Engineers 

>r.VKKAL>  good  Iowa  weeklies  now 

CENTRE-AMMON  CO..  Inc 

taj.OOO.  Herman  H.  Koch,  2610  ,  TrnckinB-  On  .  Tn,  > 


vania  Bankers  Association.  stock  Exhibition  pavilion  will  de-  jas.ooo.  Herman  H.  Koch, 

The  “Start  ’Em  Young”  theme,  vote  approximately  $10,000  to  ad-  .Vebraska  St.,  Sioux  Citj  ,  Iowa, 
first  of  a  continuing  series,  will  be  vertising  the  event.  The  Journal  Publications  Wanted — 

promoted  with  newspaper  adver-  and  the  Oregonian  plan  special  - - ^  - 

tisements  available  in  three  mat  automobile  sections  —  first  since  ^  .Buy:  Daily  newap 


tisements  available  in  three  mat  automobile  sections  —  first  since 

sizes,  2  columns  by  6^3  columns  1939  to  run  on  Sunday,  March  perienced  amaii  town  newspaper  man. 
by  9";  and  4  columns  by  12".  16.  tJusinesa  manager  and  stockholder  lor 


QUOTES  ’N  COMMENTS 
‘"25  Inquiries.  Results  Good.  No  need  to  renew." 

SI  GOLDMAN  WJT^,  Jainestoicn,  IS.  Y. 

RATES — consecutive  Insertions — 3  line  minimum. 

SITI’ATIOXS  W.4NTED  AIX.  OTHER  CIASSIFICATIONB 

Insertions  Line  Rate  Insertions  Line  Rate 

1  S.56  1  WOO 

2  .60  2  .96 

3  .46  3  .90 

4  and  over  .40  4  and  over  .86 

Situation  Wanted  Ads  payable  Inquire  for  20  and  62  time  rates, 

in  advance.  Chante  Orders  Accepted. 

Add  15c  for  Box  Service 

ADVERTISING  AGENCIES  Charged  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (add  1  line  for  Box  Information).  No 
abbreviations.  Replies  mailed  dally.  Box  holders’  Identities  held 
In  strictest  confidence.  Deadline  Wednesday  at  2  PAl.  (After  last 
Mall). 

EDITOR  &  PUBLISHER  reserves  the  right  to  edit  all  copy 

Editor  &  Publisher  Classified  Dept.  - 
Times  Tower,  New  York  18,  N.  Y,  BRyant  9-3052 


Business  manager  and  stockholder  for  I 
2U  years  on  paper  where  now  em-  | 
ployed.  No  financing  necessary.  Will 
go  anywhere,  but  will  only  deal  direct 
with  owner  or  publisher.  Box  614, 
Editor  A  Publisher. 


EXPERIENCED  Kiiiall  town 
publisher  wishes  to  buy  daily 
in  6,000  to  8,000  population 
class.  Prefer  New  York  state, 
Ohio  or  nortliern  Indiana.  Re¬ 
plies  held  strictly  confiden¬ 
tial.  Kox  832,  Editor  &  Pub¬ 
lisher. 


_ Promotion  Services _ 

HOW  TO  INCREASE  TODR 
CLASSIFIED  PROFIT 

Classified  advertising  can  become 
TOUR  paper’s  most  profitable  linage. 
To  speed  it  along  the  up-grade,  pro¬ 
vide  your  Want  Ad  department  with 


(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades, 

Dismantling  •  Moving  -  Erecting 

Single  Machines  or  Entire  Plants. 

LOCAL  AND  LONG  DISTANCE 

575  Washington  St.,  N.  Y.  14.  N.  I. 
PHONE  WATKINS  4-2010 

LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  Conveyor  IntaUations 
Service  Nationwide 
738  N.  Victory  Blvd.,  Burbank,  Calif. 
CHarleston  8-9042  —  Sunset  1-4576 
MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626—31  St.,  Long  Island  City  1,  N.T. 

_ STillwell  6-0098-0099 

Maintenance,  Service,  Repairs.  Erection 
SAM  S.  PUNTOLILLO 
311  Lincoln  Ave.,  Lyndburst,  N.  J. 
SPBCIALIZINO  in  Duplex  nnd 
Goss  Flnt-Bed  Webs 


Ho^rd  P*a?i‘sh^Uice.“‘  M ASON-MOORE-TR ACY,  Inc. 


_  .  ...  ,  .  ,  P/intInq  Press  Engineers 

Each  month  a  release  brlnga  you  a  i  i  l •  •  i  j  k  i 

wealth  of  timely  ideas,  ready-to-aell  MdCninistS  dnd  Movors 

Hn'Sge-’ftimuutr.'!^""  Web.  Offset.  Flat  Bed  Experts 

We  will  move,  erect  or  repair  preUM 
Don’t  needlesily  lose  another  day’s  ANYWHEM  ,  _  „  _ 

extra  Classified  linage’  and  revenue.  28  East  4th  St..  New  York  8.  N.  T. 

Write  for  quotation  and  sample  Issue  Phone  SPring  7-1740 

of  The  Want  Ad  Service  that  Makes  ■  — 

Yon  More  Money  NOW.  ,  |v|acH1NF.RY  and  SUPPLIES 

Tested  Want  Ad  Selling  Plana  i  Composing  Room 

Box  126,  NW.  Branch,  Miami  47,  Pla  ' ' 


ANNOUNCEMENTS 

Newspaper  Brokers _ 

)R  better  newspaper  properties. 


ANNOUNCEMENTS 
Fiiblications  for  Sale 


Phone  spring  7-1740 

MACHINERY  and  SUPPLIES 
_ Composing  Room _ 


Good  selection  dailies,  weeklies.  WESTERN  DAILY,  unopposed  and  DO  YOU  NEED  HELP  getting  pages 

ODETT  &  ODETT.  Brokers  isolated  field,  having  high  level  of  to  stereotypera  at  press  timet  Our 

P.  O.  Box  527,  San  Fernando,  Calif,  economy,  most  desirable  area  for  sue-  weekly  service  offering  100  two  and 

•AASound  investments  in  selected  Pub-  living.  Cash  required  One  three-line  fillers  prevents  delayed 

lication  Properties.  Arthur  W.  Stypes,  Million.  press  runs  and  overtim^  Write  DICK- 

625  Market  Street,  San  Francisco  5,  a  i  SERVICE,  2304 

California  WF.STERN  DAILY,  unopposed  and  North  52  Street,  Omaha,  Nebraska,  for 

xTi  T  TisrwpxTT  A  TS .  ttVtso  i.ns.ii.TrT  Tisn  isolated,  high  level  of  economy,  area  particulars. 

inydel  3^?0  Frkn^Av^™  Ca“  h "?equiVd“  SsTo 

_ v  Quireu  ifuou.uoo.  newsnaner  advertis  ns.  48  nare  hook. 


TTisT  T. - m -  i  AVAILABLE  at  once,  priced  low, 

YOU  NEED  HELP  getting  p«es  ,  L.ino,ypeg — 3  Model  No.  25,  2  Model 
stereotyi^rs  at  press  timet  Our  j.  26  Inter  ypes-^  Model  0-1  *«d 


cess  and  for  living.  Cash  required  One  I  three-line  fillers  prevents  delayed 
Million.  I  press  runs  and  overtime.  Write  DICK¬ 

INSON  FILLER  SERVICE,  2304  1 
WESTERN  DAILY",  unopposed  and  North  52  Street,  Omaha,  Nebraska,  for 


CALIFORNIA  DAILIES,  WEEKLIES  that  means  success  Beautiful  country  en — - 5 - ivi 

J.  A.  Snyder,  3570  Frances  Avenue  Cash ^.  uuired  *350  000  |  50  MONEY  Making  Ideas  for  aeUing 

Venice.  California  r.quired  *350,000.  ,  newspaper  advertising.  48  page 

MAY  BROTHERS,  Binghamton,  N.  Y.  IDAHO  YVBEKLY  for  $18,000  with  1  oS'^Priliri!.'  d*n"rhifn“’’wbl'con«?n  ’ 
Eatahlished  1914.  Newspapers  bought  gross  of  $21,000.  Cash  down  $10,000.  I  ’  Wisconsin, 

and  sold  without  publicity. _  Rent  only  .$60.  Action  is  needed —  Prinrino  ^rvirec 


FOR  farther  information  write  Willsri 
0.  Woreester,  Indianapolis  Star  sad 
News.  Indiana. _ 

LINOTYPES  and  Intertypes,  ModfU 
5,  8,  14,  26.  Intertypes  B — C — CSM. 


newspaper  advertising.  48  page  hook,  ” J 

only  $1.00.  Press  Publishing  Co.,  Box  thoroughly  rebuilt,  also  many  goirf 


and  sold  without  publicity. _  Rent  or 

DAILY  NEWSPAPER  PROPERTIE18.  veUring. 
Nation-wide.  All  inquiries  and  nego-  nfrtvmA 
tiations  handled  in  strictest  confidence  MOVTA 


Printing  Services  j 

TABLOID  Newspapers,  circulars  print- 


used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St,,  Philadelphia  6,  Pennsylvania. 
TOR  SALE — Model  19  Linotype, 


MOXTAN.Y  WEEKLY  and  daily,  ex-  gd.  VERY  reasonable.  Write  Box  71.  21827.  U  n  i  v‘e  r  a  a  1  ejector  and 


and  with  bwoming  dignity.  J.  R.  elusive  and  isolated  Total  price  Yonkers,  New  York 


Manley  &  Oo.,  2013  Repuhlie  Bank  $90,000.  Cash  down  can  he 

Building,  Dallas  Texas  arranged.  Will  consider  some  real  | 

- TAATT.Tiro  n.p  ■nrK.iTTfT.TF.q -  estate  as  part  payment.  The  job  de-  j 

Ray 'k  Molufr  4®f.i^iaS.  I*®  '®»  ®"‘  ®'  O®*’’  I 

^  Boston  Bldg. _ Denver.  Colo,  yf  jj  cjover  Co.  Ventura,  Calif. 

TOR  31  YEARS— We  have  dealt  in 

nothing  hut  newspapers.  Nation  wide.  TTZ  rz  I  ~  ; — T": 

Honest  service  to  both  buyer  and  86%  /5P  unop^sed  vreekW  and  Job 
geller.  shop  In  South  Oentral  Florida.  Groaa- 

iiEN  FEIOHNER  AGENCY  $24,000.  Priced  $23,000.  Leas  for 

Box  192 _ Mt.  Pleasant.  Michigan  oaah.  Box  429,  Editor  &  Publisher. 

GOOD  Middle  West  papers  sold  right.  — 

No  other  kind  handled.  Larry  T^e  PA.OIPIO  NORTHWEST  county  seat 
Agency.  1807  South  Shore,  Holland,  excellent  net,  gross  $55,000. 


knife  block,  2  magazines,  narrow  aux¬ 
iliary,  alow  screw,  gas  pot  cxcellcal 
condition,  running  daily.  May  be  sseu 
mv-yve  UN  vv  1  1  n  UO!  I  operating.  Reason  for  ielling  replacfd 

PROSPEROUS  Central  Illinois  daily  with  Comet.  Available  immediately. 


MOVE  IN  WITH  US! 


new.s.paper  with  Duplex  Rotary  press 
Ventura,  Calif,  wants  to  handle  composition  and  print- 


Price  $1,400  less  mats  and  spse* 
hands.  Contact  Mr.  Foster,  Ne«* 


_ jne  (or  printing)  of  publication,  tab-  Herald  Printing,  Franklin,  Pa. 

86%  OF  unopposed  weekly  and  Job  or  standard.  Capaei^  48  tabloid  moDF.L  14  LINOTYPE,  fonr  main  and 

«  s  ^  t •  •  or  24  fttandard  pa^e.s.  Oolor  lat  and  ■  •••  •  •—  • 


shop  In  South  Oentral  Flo 


Ing  $24,000.  Priced  $28,000.  Lest  for  P®*'®-  P’»"‘  •‘quiPP'-'l  w^ith  tele 

cash.  Box  429,  Editor  &  Publisher.  typesetter  operation  Ample  office  spsc. 


four  suxilisry  magazines  will  be  svsil- 
sble  for  sale  within  next  three  months. 


Michigan. 

OWN  A  NEWSPAPER 
ON  Pacific  Coast  where  business  and 
climate  are  good  I 

J.  R.  GABBERT 

8937  Orange,  Riverside,  Cal. 


Newspaper  Appraisers 


Publishing  and  Printing  Plaots 
STANDARD  APPRAISAL  OO. 
6  Ohnreh  Street 
New  York,  N.  Y. 


NEWSPAPER  APPRAISALS 
MAY  BRO’raERS 

_ Binghamton,  N.  Y, 

NEWSPAPER  VALUATIONS 
Tax  and  ail  other  purposes. 
A.  S.  VAN  BENTHUY8EN 


Only  paper  in  city  of  11.000.  Oonnty 
legal  paper.  Pull  price  $55,000,  with 
$^,000  to  $35,000  down.  Proven 


Machine  in  fine  condition,  produciai 
I  *11  ad  work  on  average  14  page  paper. 
Most  masrazines  will  have  mats.  Mw 
Lino  Saw  almost  new.  For  information 
write  R.  R.  Cronise,  Democrat*HeraW. 
Albany,  Oresron.  _ _ 


MODEL  K  LINO.  Good  for  standby 


lieation.  Write  Box  815,  Editor  & 
Publisher. 


Tcletypesettcr  Instruction 


TELETYPESEHER 


money  maker,  but  owner  has  other  wnMir  t>w  iPTinp  or  trainees.  $700.  Kellogg  Type-0- 

urgent  business  interests.  Box  714,  and  Instim^  writer  keyboard  $675.  Mainline  News- 

Editor  A  Publisher.  ®’  ^“'"Pi®^®  fingering  chart. 


SOUTHERN  CALIFORNIA  Gross  $40,' 


colored  keyboard  layouts,  code  break¬ 
down,  illustrated  nomenclature,  oper- 


papers.  Portage,  Pennsylvania. _ 


FOR  SALE — ’Two  Teletypewriter  Per- 


A  .Jl.  I- irrUBB  ip-.V,-  i.uui.- ii  4  .  Ul  utiri-  -  w..  „  .  .  ...  - - -  , 

000.  Well  equipped.  $26,000  down,  ating  technique  etc.  $2.00  postpaid,  rorstors,  practically  new. 

Jack  L.  Stoll  &  Associates,  4958  Mel-  H-  S.  McKinley,  P.  0.  Box  325,  in  perfeet  working  order.  W.  0- 


rose  Avenue,  Los  Angeles  29,  Cal. 


WEEKLY — 16  months  old,  grossing 
$14,000.  Oircnlstion  950.  No  plant. 


Anderson,  Indiana. 


Press  Engineers 


Sfrond.  Tupelo  (Miss.)  Journal. _ 


MODEL  8  LINOTYPE  No.  27243  com¬ 
plete  with  three  magazines,  three 
molds,  gas  pot,  Emerson  motor,  Ma^ 


n«t?cnV"‘’-  EQUIPMEN-T  ^^h  feeder.^bk'anrneTkerWd.  uT* 

in  operation.  Immediate  dellveri- 


PENNSYLVANIA  WEEKLIES— chain  Jersey.  RI  6-4252. 

of  3,  all  exclusive  in  field.  Paid  circa-  —  - 

lation,  modern  plant.  Duplex  press.  2  E.  P.  WALL 


— moved^rected.  Ridgewood,  New  Guaranteed  to  be  in  exeellent  condi- 

Jeraey.  KI  6-4252. _  ,i„n  Temple  (Texas)  Telegram. 


Appraisers  —  Liquidatom 
PRINTORAFT  REPRESENTATIVES 


?;  lation,  modern  plant.  Duplex  press,  2  E.  P.  WALLMAN  &  OO.  FOR  SALE:  Model  26  Linotype.  No. 

”  y.  Linos,  Ludlow,  strip  caster,  etc.  job  Machinists,  Movers.  Erectors,  Repairs,  51143.  Model  14  Linotype.  No.  31481. 
— •  department.  Gross  over  $75,000,  net  Maintenance,  Erections,  all  types  of  Extra  molds  and  type.  Also  extra  ma«- 

TlAwf  Knv  ftw  wim*.  wv-x......  _ vsj _ _ _ _ i*.  _ _ .KW 


446  Oceak  Avennf  Brokwvn  V  V  V'®®®’  ®t"P  c®ster,  etc.  job  Machinists.  Movers.  Erectors,  Repslrs, 

_ ^®®*° _ Avenue. _ prootJyn,  W.  Y.  de.nartment.  Gross  over  *7.5.000.  net  ureintenenee  r.i-eetlnna  >11  twnee 


over  22%.  Best  buy  on  today’s  mar-  presses.  Coast  to  Coast. 


ket  at  $65,000,  $30,000  cash  required 


277  Broadway,  New  York  7,  N.  Y.  I  Box  817,  Editor  &  Publisher. 

64 


Tel.  3-4164,  975  N.  Ohurch  Street 
Rockford,  Illinois 


szines.  Five  gas  monomelts,  reasons!^ 
priced.  G.  R.  Benedict.  Evansvilm 
Printing  Corporation,  Evansville,  I*®- 


EDITOR  &  PUBLISHER  for  March  1,  1952^ 


machinery  and  SUPPLIES  1  MACHINERY  aod  SUPPLIES 


plant  LIQUIDATION! 

of  the  CINCINNATI  RECORD* 
in  Cincinnati,  Ohio 

PRESSROOM  &  STEREO 

24-PA(iK  Duplex  Tubular  Press.  2  to 

1  cylintler — 22%^  slieet-cut  AC  Drive. 

duplex  Heavy  Dufy  Mat  Holier — 
3,000  Lb.  Oas  Kurn.ace,  Pump  &  Spout, 
Vacuum  Hack  Oast  ini:  Box.  Plate  Fin¬ 
ishing  .Machine,  Chipping  Block.  Cen¬ 
trifugal  Scorcher,  Tubular  Router,  3 
Tons  Stereo  Metal. 

FLAT  STEREO 

HOE  Full  Page  Flat  Casting  Box 
HOE  5  rolumn  Flat  Casting  Box 
HOE  Monorail  Saw  &  Trimmer — AC 
OSTRA.N’DER  Full  Page  Shaver — AC 
WBSEL  Jigsaw  and  Drill — AC 

COMPOSING  ROOM 

7  MODEL  8  Linotypes  —  Serial  Nos. 
30.000—40.000,  3  Electric,  4  Oas 
Pots.  AC  Motors 

MODEL  E  Elrod,  Oas  Pot,  AC  Motor 
ELECTRIC  Remelt  Furnace — 1.000  Lb. 
Bottom  Pour  with  4  Watercooled 
Molds 

ATF  Saw  Trimmer — Cabinet  Model 
MILLER  Saw  Trimmer — Bench  Model 

2  VANDERCOOK  Roller  Proof  Presses 
WESEL  Power  Galley  Proof  Press 

14  WESEL  Steel  Makeup  Turtles 

38  STEREO  Steel  Chases — 6-column 

15  TONS  Linotype  Metal 

MISCELLANEOUS  SHOP  AND 
OFFICE  EQUIPMENT 

DliSKS.  Chairs.  Fans.  Checkwriters. 
•Steel  Ssfe.  Fluorescent  Fixtures.  Pa¬ 
per  Balers.  5  H.P.  Kellogg  Air  Com- 
pri’ssor.  Dumb  Waiter,  4-Drawer 
Steel  File  Cabinets,  Water  Coolers, 
Oalleys,  Pl.atform  Scale,  .\ddresso- 
graph.  Steel  Lockers,  Hand  Trucks. 
Fire  Extinguishers,  Pitney-Bowes 
Postage  Meter. 


EVERYTHING  PRICED  TO  SELL 

•Vll  Offered  Subject  to  Prior  Sale 

BEN  SHULMAN  ASSOCIATES 
320  East  Third  St. 
Cincinnati,  Ohio 

Phone:  Main  4200 

_ Newsfile  Binders _ 

O.  J.  FORMAN  CO. 
NEW.SPTLE  Binders  —  Monmouth.  Ill. 
CUSTOM  BUILT  —  GUAItANTSaD 

_ Newsprint _ 

of  N.  Y.’s  largest  convertert 
offers  newsprint.  S.  B.  Behrens  4  Co., 
Onderdonk  Ave.,  Brooklyn.  Phone 
Evergreen  6-0505. 


NEWSPRINT  AVAILABLE 
Box  1840 
Editor  4  Publisher 


STANDARD  NEWSPRINT.  Roll*  — 
sheets.  All  sixes.  All  types  printing 
P.spers.  Have  35”.  52^“,  70”.  80” 
diameter.  Box  158,  Editor  4  Publisher. 


CANADIAN  Newsprint,  original  mill 
shipment,  any  sise  rolla,  carload  lota 
•t  attraetive  pricea.  March  ihip- 
ment  and  continnoua  bookings.  In- 
qnines  invited.  Canadian  Newaprint 
apply  Co.,  Alfred  Horn,  18  East  41 


WANT  TO  CONTRACT  at  market 
price  for  1,300  Tons  of  newsprint  pet 
y»s-yir  on  5  year  basis.  Must  have  avail- 
abti  ty  fur  gradual  increase.  M.  I. 
Hall,  1009 — 13th  St.,  Lubbock,  Texas. 

Photo-Engniviiig  Equipment 

COMPLETE 

PHOTO  ENGRAVING 
DEPARTMENT 

OF  THE  Former  SOUTHWEST 
CITIZEN 

In  Lake  Charles,  Louisiana 

AIJj  Chemeo — 2'/i  year  old  equip¬ 
ment  with  the  exception  of  the  camera 
which  was  on  lease. 

BEN  SHULMAN'  ASSOCIATES 

500  5th  Ave.,  N.  Y.  Ph.  BR  9-1133 

ENGR.VVINO  PLANT,  Full  page  ca¬ 
pacity.  full  dark  room  equipment.  DII 
enlarger,  whirler,  tanks,  carbon  and 
Hood  lights,  vai'uum  frame,  metal  cut¬ 
ter,  8  X  20  engraving  camera,  and  lots 
of  supplies.  Cost  ?3,000  less  than  3 
years  ago.  used  very  little;  all  for 
$2.2r>0.  f.o.b.  Oklahoma.  M.  R.  Kreh- 
biel.  Box  88,  Norton,  Kansas. 

_ Press  Room 

6  UNIT  HOE  PRESS 

VERTICAL  type  21 V4”  rnt-off.  2 
double  folders,  mbbev  rollers;  sarta!  | 
No.  2594.  Available  immediately.  Can  ; 
be  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  18.  N.  T 

MIEHLE  Spiral  Drive  AC  electrical 
equipment.  Serial  35225.  $1,500. 

B  IXTERTYPE  A-1  Mechanically,  2 
magazines,  electric  pot,  Margach 
feeder,  2  molds,  $2, .500. 

MODEL  8  Linotype  (converted  14)  3 
molds,  3  magazines,  electric  pot, 
fast  screw,  serial  number  above 
22.000.  Good  working  condition. 
$2,900. 

DEXTER  newspaper  folder,  takes 
38x50  sheets,  with  .VC  motor.  $250. 
GOSS  Cox-O-Type — Model  A  Duplex — 

2  model  .4B  Duplex  presses — Goss 
Comet.  I 

.ALL  mechanically  A-1.  Priced  to  sell  I  | 
Sam  S.  Puntolillo 

311  Lincoln  Ave^ _ Lyndhurst.  N.  J. 

USED 

Newspaper  Presses 
Newspaper  Conveyors 
Related  Equipment 

LOYAL  S.  DIXON  CO. 

Newspaper  Press  Erectors 
738  N.  Victory  Blvd.,  Burbank,  Calif. 

HOE  Sextuple  Press,  2  page  wide  34 
straight  48  collect.  32  cut-off.  Speed 
30,000  complete  with  drive,  rubber 
rollers  and  blankets  In  daily  operation. 
Stamford  ((Mnnectieut)  Advocate. 


MACHINERY  and  SUPPLIES 


Press  Room 


HOE 

5  UNIT  PRESS 

LENGTH  cut-off  33-9/16” 

5 — 16  PAGE  Balcony  type  units 
Rubber  Rollers,  Ink  Pumps 
Substructure  with  Roll  Stands 
2 — C  H  Conveyors,  1  double  Folder 
2 — AO  Motor  Drives  Pull  Automatic 

For  further  information  arrite 

JOHN  GRIFFITHS  CO.,  Inc. 

11  Weat  42nd  St.,  New  York  18,  N.  Y. 

FOR  SALE  MACHuTeRY 
SCOTT  Sextuple  (3)  Preaaea,  double 
folders,  23-9/16  in.  cut-off;  48  page  I 
capacity;  speed  25,000  per  hour  up  | 
to  24  pages;  motor  drive  and  Cutler-  i 
Hammer  controls.  Each  press  equipped  I 
with  one  100  HP.  220  8-pbase  60  | 
cycle  motor  for  high  speed  and  one 
10  HP.  motor  for  low  speed.  Also 
Junior  Antoplste  machine  and  6  too  | 
metal  pot;  complete  Monotype  eqnlp- 
ment  consisting  of  4  Keyboards  and  6  | 
Casters.  Immediate  delivery.  Send  I 
your  bid  to  Print  Equipment  Sale* 
Corp.,  Ill  Newark  St.,  HobuSen,  .N.  J  | 

HOE  PANOOAST  PRF.SS 

4-COUPLE  ail  reversible  cylinder  32- 
64  page  21)4”  cut-off  will  print  three 
color  and  black  either  or  both  sides 
sheet.  Ideal  for  regular  newspaper  .or  . 
color  Comic  work,  uses  7/16”  plate  ; 
and  regular  newspaper  printing  blan-  I 
kets. 

GEORGE  C.  OXFORD  I 

Box  903  Boise,  Idaho 

HOE  Simplex  Press,  22  ^i”  cut-off  2 
page  wide,  24  pages  straight,  48 
pages  collect. 

H()E  4  unit  Press  23-9/16”  cut-off 
substructure,  roll  stands. 

BOTH  presses  .AC  Drive  and  complete. 
Excellent,  now  operating.  2 — '/i  page 
mail  folders.  Box  807,  Editor  4  Pub¬ 
lisher. 

24  PAGE  UNITUBE 
PRESS 

With  complete  stereotype  machinery. 
Box  724,  Editor  4  Publisher 

Printing  Inks _ 

PRINTING  Inks  make  Millions  Think. 
Use  National  News  Ink  for  easy  read¬ 
ing.  124  per  lb.  in  500  lb.  dmms.  also 
packed  25-50-250  lbs.  National  Print¬ 
ing  Equipment  Co.,  Ridgewood,  N.  J. 


USED 

GOSS-DUPLEX 

PRESSES 

Excellent  Selection 
Semi-cylindrical 
Tubular,  Flat  Bed  Presses 

THE  GOSS 
PRINTING  PRESS  CO. 

1535  S.  Paulina  Street 
Chicago  8,  Illinois 

O.  E.  25  H.P.  220  volt,  60  cycle.  $ 


Street  Kew  V  v  ’mi  phase,  AO,  single  motor  friction  prei* 

9-3870.  ^  drive  with  drum  speed  contrbiler. 


WANTED  ?S''£aTElw  , 

Any  Site.  AU  type  COM 

Print  Papers.  AL«onqnin  4-8729,  N.  T.  Waterbnry  2 

EDITOR-  &  PUBLISHER  for  March  1,  1952 


drive  with  drum  speed  controller, 
snitable  for  8  deck  single  width  pres* 
or  equivalent.  Ready  now.  $400.  f.o.b. 
Waterbnry. 

THE  EASTERN  COLOR  PRINTING 
COMPANY 

Waterbury  20,  Oonneetient 


_ Stereotype _ 

FOR  SALE 

SCOTT  heavy  duty  Dry  Mat  Roller. 
1  *4  AND  3-Ton  Hoe  Metal  Pots. 
CLAYBOURN  Precision  Flat  Shaver. 
HOE  double  Matrix  Drying  Table. 
FLAT  4  Curved  Plate  Routers. 
CURVED  Shavers  4  Casting  Boxes. 
I.AROE  Quantity  Cutler  Hammer  Con¬ 
veyor  Sections. 

24-PAGE  Hoe  Newspaper  Press. 
THOMAS  W.  HALL  COMPANY,  INC. 
120  West  42nd  St.,  New  York  18,  N.Y. 

_ ( Pl-ant  at  Stamford,  Conn.) _ 

PONY  AUTOPLATE  casting  machine 
23-9 '16”  ent-off.  Goss  Curved  router 
23-9/16*.  Hoe  router  22%”.  Box  903, 

Boise.  Idaho. _ 

DUPLEX  heavy  duty  mat  roller 
CLAYBOURN  precision  proof  press 
HOE  Monorail  saw  and  trimmer 
HOE  and  OOSS  8  column  flat  casting 
boxes 

HOE  plate  finishing  machines  all  sises. 
METAL  pots,  ail  sizes 
STEREOTYPE  and  flat  bed  chases 
NEW  Nolan  5  column  electric  flat  cast¬ 
ing  box. 

PRICED  TO  MOVE  QUICKLY 
BEN  SHULMAN  A.SSOCIATES 
500  5th  Ave,,  N.  Y.  Ph,  BR  9-1132 
STBREOTYPERB  band  saw  for  tale, 
reasonable.  The  Angnstine  Company, 

Marshamown,  Iowa. _ 

NEW  CENTRIFUGAL  SCORCHER, 
AC,  60  cycle,  220.  Replaced  by  other 
equipment  before  beiM  used.  Hie 
Virginian,  Covington.  Virginia. 


MACHINERY  and  SUPPLIES 


Stereotype _ _ 


WOOD  Double  Junior  Autoplates  apd 
Wood  Autoehaver  for  22%  inch  Plate, 
with  8-Ton  AC  Electric  Furnac*. 

WOOD  Double  Automatic  Autoplate 
and  two  Wood  Autoshavers  for  23-9/16 
inch  plates,  with  10-Ton  AC  Electric 
Metal  Furnace. 

WOOD  Single  Automatic  Autoplate  and 
Wood  Autoshaver  for  23-9/16  inch 
plates,  with  8-Tun  Gas  Metal  Furnace. 

WOOD  Color  yiate  Pre-Register  Ma¬ 
chine  for  23-9/ 16  inch  plates.  New 
Condition. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave,  New  York  18,  N.  Y. 

_ Wanted  to  Buy 

NEWSPAPER  PItESSES 
UNOTYPES — INTERTYPES 
COMPOSING  ROOM  EQUIPMENT 
PLANT  APPRAISALS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  18,  N.  Y. 

WANTED:  Metal  pot  about  3,600  lbs. 
Sta-Hi  scorcher,  paper  conveyor.  Mat 
roller.  Box  4216,  Editor  4  Publisher. 
W.ANTEU:  Semi-Automatic  control  for 
.1  Duplex  1  on  1  16-page  Tubular 

Press.  Courier,  Lincoln,  Illinois. _ 

NEW  OB  USED  Tcletypesetter  reper¬ 
forators  and  Model  20  printers.  Box 
849,  Editor  4  Publisher. 

WANT  16  OR  24  PXCiEnDupiex  Tu¬ 
bular  Press.  Want  good  press  with  AC 
motor  equipment  end  complete  stereo¬ 
type  equipment.  Will  inspect.  Box  No. 
810,  Editor  4  Publisher. 

_ HELP  W' anted _ 

Administrative 

EXCLUSIVE  COUNTY  SEAT  weekly 
Tex.-is  doing  $6.5.000  gross  needs  gen¬ 
eral  manager.  Owner  operates  daily 
same  eoiinty.  Needed  March  15.  Salary 
plus  imrt  of  net.  If  you’re  capable, 
experienced,  write  Box  842,  Editor  4 
Piihlisher. 

CircnIatloB 

LARGE  Southeastern  Ifoming  news¬ 
paper  has  spot  for  Southern  ^y  who 
can  qualify  as  full  fledged  country 
supervisor.  Permanency  and  advance¬ 
ment  assured  producer.  $85  first  six 
months  then  commensnrate  with  abil¬ 
ity.  Bonus  and  ei^nsea  provided.  Ap¬ 
plications  held  in  strict  confldenes. 

Box  402,  Editor  4  Publisher. _ 

AGGRESSIVE  New  Hampshire  after¬ 
noon  daily,  ten  thousand  circulation, 
needs  experienced  assistant  to  circula¬ 
tion  manager.  All  detaila  first  letter  in¬ 
cluding  salary  expected.  Box  722,  Edi- 

tor  4  Pnblisher. _ 

CIRCULATION  MANAGER  oapabl* 
directing  45  little  merchants  and  80 
street  sellers  efficiently  and  economi¬ 
cally  on  Alaska  daily.  Very  good  fu¬ 
ture  in  congenial,  efficient  organisa¬ 
tion  for  the  right  man.  Start  $100.00 
week;  $135.00  in  90  days  If  you  can 
produce.  Very  nice  one-bedroom  apart¬ 
ment  available.  Box  612,  Editor  4 
Publisher. 


CIRCULATION  MANAGER  for  sroaU 
Texas  daily  recently  merged  with  large 
weekly.  .$85  weekly  to  start.  Write  all 
to  Box  843,  Editor  4  Publisher. 


CIRCULATION  MANAGER  for  weekly 
feature  publication  in  circulation  area 
of  175.000.  Complete  resume  experi¬ 
ence,  family,  service  status,  in  first 
letter.  This  is  excellent  paying  posi¬ 
tion.  Need  man  immediately.  Box  736, 
Editor  4  Publisher. 


YOUNG  MAN  to  learn  ail  pha-ses  o£ 
newspaper  circulation.  College  man 
with  some  newspaper  experience  pre¬ 
ferred.  Write  fully — age,  experience, 
salary  reqnirements.  Free  Press,  Bur- 

lington,  Vermont. _ 

STRONG  daily  and  Snnday,  30,000 
circulation,  can  use  experienced,  ag¬ 
gressive  display  salesman.  Good  lay¬ 
out  and  copy  essential.  Cha.Ilenging  as¬ 
signment.  Write  giving  details  and 
•alary  reqnirements  to  Box  831,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


Cimilatioa 


OIROULATION  MANAO-ER  for  Colora¬ 
do  daily.  Salary  plua  commisaion.  Mast 
be  able  to  solicit.  Apply  Box  733, 
Editor  &  Publisher. 

CIRCULATION  MANAGER,  for  mid- 
west,  9,000  circulation  daily,  with  a  b 
evening  and  Sunday  operation.  Prefer 
man  experienced  in  the  small  newspa¬ 
per  field,  but  will  consider  second  man 
who  is  ready  to  move  up.  Box  700, 
Editor  &  Publisher. 

Classified  Advertising 

CLASSIFIED 

TELEPHONE  SALESPEOPLE 

OPPORTUNITY  to  join  growing  staff, 
aggressive  hard-hitting  organization. 
Salary  and  liberal  bonus  arrangement. 
Amiable  working  companions  in  air- 
conditioned  office.  Insurance,  hospital¬ 
ization,  paid  vacations.  Write  experi¬ 
ence,  age,  present  earnings,  reason  for 
making  change  to  Chester  Kneller, 
0AM,  New  Orleans  Item,  P.  O.  Box 
1060,  New  Orleans  4,  Louisiana. 

OPPORTUNITY  FOR  an  experienced 
classified  manager.  50,000  circulation 
olass.  To  assume  full  responsibility 
for  six-person  department.  Excellent 
chance  to  advance.  Prefer  man  be¬ 
tween  30-40  years  of  age.  In  replying, 
please  fnmish  complete  personal  and 
employment  data,  including  starting 
salary.  AIR  MAIL  replies  to  Alan  G. 
Nicholas.  Advertising  Director,  The 
Clarion -Ledger,  Jackson,  Mississippi. 


_ Display  Advertising 


AI>  MAN  on  afternoon  daily  in  Virgi¬ 
nia.  No  comjpetition.  8,000  circulation. 
Selling  and  layout.  Permanent  position, 
opportunity  for  advancement.  Limited 
experience  necessary.  Box  703,  Editor 
ft  Publisher. 


ADVERTISING  MAN 
FOR  good  unopposed  weekly  in  Penn¬ 
sylvania  college  town.  Beautiful  com¬ 
munity.  Opportunity  for  young  man 
interested  in  growing  with  expansion 
plane  of  newspaper.  Write  qualifica¬ 
tions  and  starting  salary  expected. 
Box  811,  Editor  &  Publisher. 


ADVERTISING  MANAGER  wanted 
for  one  of  Illinois’  prize  winning  semi¬ 
weeklies.  County  seat,  great  team  of 
personnel,  good  machinery,  fully 
equipped  advertising  office.  Write  giv¬ 
ing  experience  and  expected  starting 
wage.  Salary  and  commission  offered 
after  you  prove  ability.  Housing  avail¬ 
able.  Whiteside  Sentinel,  Morrison, 
Illinois. 


ADVERTISING  SALESMAN  —  We 
have  a  vacancy  on  our  Retail  Sales 
Staff  for  a  fully  experienced  man  of 
40  or  under.  If  you  have  a  good  sales 
record  and  are  capable  of  producing 
attractive  layouts  and  can  write  force¬ 
ful  copy,  here  is  an  opportunity  to 
become  associated  with  one  of  the 
greatest  publications  in  the  Nation 
(Morning,  Evening  and  Sunday). 
Earnings  commensurate  with  ability 
to  produce.  Write  today,  giving  details 
in  first  letter.  Advertising  Director, 
SUNPAPERS,  Baltimore  8,  Maryland. 


ASSISTANT 

ADVERTISING 

MANAGER 

WE  offer  a  top  ranking  retail  adver¬ 
tising  ralesman  now  doing  a  success¬ 
ful  selling  job  on  a  daily  newspaper, 
the_  opportunity  to  move  up  into  an 
assistant  advertising  managership  on 
one  of  the  leading  newspapers  in  the 
New  York  area.  The  man  we  want 
must  have  experience  in  handling 
major  accounts  in  all  classifications. 
Good  salary  and  excellent  working 
conditions.  Write  Box  824,  Editor  ft 
Publisher,  stating  fully,  experience, 
references,  and  salary  required. 


NEED  EXPBRIEINOED  advertising 
man  for  second  position  in  de(>art- 
ment  of  four.  Will  pay  good  starting 
salary.  Permanent.  The  Duncan  Ban¬ 
ner,  Dunoan,  Oklahoma. 


HELP  WANTED 


Display  Advertising _ 


WANTED 

An  Experienced 
RETAIL  DISPLAY 
ADVERTISING  SALESMAN 

Approximate  age  limits  30-40 

EXPERIENOE  should  include  han¬ 
dling  of  department  store  and  miscel¬ 
laneous  types  of  specialty  stores;  pre¬ 
ferably  a  man  with  experience  in  a  city 
of  at  least  200,000  population  on  a 
newspaper  with  100,000  circulation  or 
larger. 

APPLICATIONS  will  be  treated  on 
strictly  confidential  basis  and  should 
include  complete  business  and  personal 
data  and  references;  also  stated  shonld 
be  minimum  salary  expected  in  a  city 
where  cost  of  living  requires  $5,000 
annual  salary  for  normal  living  stand¬ 
ards  for  a  family  of  four. 

Box  711,  Editor  ft  Publisher 


DISPLAY  SALESMAN  —  Must  be 
above  average  on  sales,  layout  and 
copy  writing.  Second  man  in  depart¬ 
ment.  Permanent.  Morning  5-day  pa¬ 
per  with  7,000  circulation — 14  to  20 
pages.  Stamps  and  Metro  services. 
Write  giving  age,  experience,  salary. 
No  commission  angles.  Pete  King,  Ad¬ 
vertising  Manager,  Enterprise  Courier, 
Oregon  City,  Oregon. 


EXPERIENCED  AD  SALESMAN  who 
wants  to  advance  to  manager.  Small 
city  daily  in  Rocky  Mountains.  Give 
experience,  age,  references,  salary  ex¬ 
pected  in  first  letter.  Box  825,  Editor 
ft  Publisher. 


ALASKA  DAILY  has  opening  for  fast, 
accurate,  male  reporter  to  cover  city 
beat  of  best  news  town  of  siss  in 
North  America.  Above  average  condi¬ 
tions;  good  housing;  start  $100.00 
week.  Box  811,  Elditor  ft  Publisher. 


MANAGING  EDITOR  for  weekly 
newspapers,  one  has  25,000  cireuls- 
tion.  Must  be  top  level.  Good  oppor¬ 
tunity,  only  those  with  excellent  refer- 
encee  need  apply.  THE  GUIDE.  8160 
Kensington  Ave.,  Philadelphia  SA,  Ps. 


LADY  REPORTER  who  can  do  good 
job  on  society  and  women's  interest 
on  lively  Alaska  dally.  Beat  of  condi¬ 
tions;  start  $80.00  week.  Box  013, 
Editor  ft  Publisher. 


BEGINNING  REPORTER  to  cover 
sports,  general  city  beat  small  Ohio 
daily  7,000  circulation.  Photography 
knowledge  desirable,  not  necessary. 
Excellent  opportunity  to  learn.  Must 
be  draft-exempt  and  ambitious.  Expert 
ence  unnecessary  hut  J-School  man 
preferred.  Average  $55  to  $70  week 
including  overtime.  Box  719,  Editor  ft 
Publisher. 


EDITORIAL  AND  PUBLIC  REliA- 
TIONS  help  who  can  slant  national 
and  international  matters,  edit  house 
organ;  capable  at  research  and  rewrite 
material.  Comparable  education  and 
seasoned  experience  necessary.  Box  J, 
Slidell,  Louisiana. 


EXPERIENCED  WOMEN’S  Editor  for 
morning-evening-Sunday  operation  in 
East.  Must  be  thoroughly  skilled  in 
makeup,  writing,  ideas  and  ability  to 
speak  before  women’s  groups.  Attrac¬ 
tive  salary  for  right  person.  Applicants 
send  full  details  of  experience,  educa¬ 
tion  to  Box  732,  Editor  ft  Publisher. 


REPORTER  -  PHOTOGRAPHER,  for 
evening  daily  in  growing  town  of  17,- 
000.  Splendid  training  ground  for 
young  man  interested  in  2  or  8  years 
experience  that  leads  to  better  posi¬ 
tion  on  larger  paper  or  promotion  on 
our  staff.  Mail  complete  information  to 
Cliff  Sandahl,  Editor,  North  Platte, 
I  Nebraska. _ 

WANTED:  Experienced  wire  man  aft¬ 
ernoon  daily,  17.000  circulation.  Moat 
know  makeup.  Write  fully,  giving  ex¬ 
perience,  aaiary  expected  and  when 
you  can  come.  Midwesterner  preferred. 
ME  Roy  F.  Yalitchka,  Herald-Timss, 
Manitowoc,  Wisconsin. 


HELP  WANTED 


Editorial 


EXCELLENT  OPPORTUNITY 
IN  general  agricultural  editing  work. 
Address  Box  803,  Editor  &  Publisher. 


JOB  OPEN  as  Sunday  Editor  midwest 
daily  eighteen  thousand  circulation. 
'State  background,  experience,  salary 
desired,  first  letter  Box  821,  i^tor  ft 
Publisher. 


NEEDED  IMMEDIATELY:  Girl  for 
Church  and  General  Reporting.  Up¬ 
state  New  York,  city  of  100,000.  Box 
837,  Editor  ft  Publisher. 


NEWS  EDITOR,  Small  Ohio  daily. 
State  experience,  reference,  availabil¬ 
ity  Box  838,  Editor  ft  Publisher.  In¬ 
terview. 


REPORTBR-DESKMAN.  Older,  single 
man  preferred.  Semi-weekly.  Bristol 
Phoenix,  Bristol,  Rhode  Island. 


REP0RTE21— for  dayside  job  on 
round-the-clock  Midwest  daily.  Give 
full  details:  experience,  background 
and  references.  Write  Box  833,  Editor 
ft  Publisher. 


REPORTER,  man  or  woman,  experi¬ 
enced.  Afternoon-Sunday  morning  Vir¬ 
ginia  daily.  Write  all.  Box  804,  Editor 
ft  Publisher. 


REPORTER  with  car,  for  rural  news 
coverage.  Must  have  initiative,  nose 
for  rural  news.  Small  afternoon  daily. 
'State  experience,  age,  family  status, 
starting  salary,  references.  TRIBUNE, 
New  Albany,  Indiana. 


iSOCIETY  EDITOR  for  a  3-girl  staff. 
Upstate  New  York.  Between  ages  of 
22  and  30.  Preferably  someone  with  a 
journalism  degree  and  someone  with 
experience.  This  is  not  the  ordinary 
type  of  society  job.  Calls  for  someone 
with  an  exceptional  personality  and 
more  than  average  ability  to  write. 
Box  802,  Editor  ft  Publisher. 


SPORTS  WRITER,  some  desk  experi¬ 
ence,  for  morning  daily.  Town  forty 
thousand.  Prefer  young  man,  consider 
recent  journalism  school  grad.  Appli¬ 
cants  list  backgrronnd,  salary  require¬ 
ments.  Write  Publisher.  Lawton, 
Oklahoma,  Oonstitiition. 


WANTED — E:^erienced  reporters  and 
deskman  morning  daily.  Permanent  po¬ 
sition.  Write  fiilly  giving  experience, 
salary  expected  and  w^n  you  can 
come.  Managing  Editor,  Daily  Press, 
Newport  News,  Virginia. 


Promorion — Public  Relations 


PROMOTION-PUBLICITY  MAN 
OPPORTUNITY  earning  $25,000  and 
up.  Book,  publicize  personal  appear¬ 
ance  tour,  famous  one-man  show.  TV 
artist.  Give  full  details,  references. 
Box  809.  Editor  ft  Publisher. 


SITUATIONS  WANTED 


Photo  Eneravers 


AVAILABLE  FOR  TOP  JOB 
OR  AIDE  TO  BUSY  EXEODTIV* 
PUBLISHER,  general  manager,  mu. 
sultant  want*  change.  Fine  recoid  eiv 
ting  eoata,  building  revenue  and  prodt. 
Know  all  departmenu  inolnding  me 
ebanieal.  Univeraity  graduau.  Ba 
059,  Editor  ft  Publisher. 


PUBLISHER  or  Assistant;  exceptiOMi 
knowledge  of  labor  relations  snd  com¬ 
plete  management  experience;  vdl 
worth  investigating.  Box  603,  Edit* 
ft  Publisher. 


Business  or  General  Manager 
IF  YOU  desire  sound,  seasoned  mu- 
agement  and  limit  of  profits,  ask  for 
references  from  leaders  in  publiihisf 
and  business  field.  Daily  10,000  up. 
South  East  or  East  States.  Availskw 
April.  Write  full  confidence  to  Box  7tt, 
Editor  and  Publisher. 


ADMINISTRA’nVE  ASSISTANT, 
woman,  seeks  responsible  work.  Oit  I 
standing  experience  with  top  ezeci- 
tives.  New  York  and  London.  Good  I 
typographer,  excellent  liaison  persoi-  { 
ality.  Experienced  publishing,  adver¬ 
tising,  sales  promotion.  Also  interested 
printing,  circulation,  sales.  Interas- 
tional  'Trade.  Rhinelander  (New  York) 
4-4328  weekdays  1-5,  or  Box  707,  lii- 
tor  ft  Publisher. 


ADMAN  seeks  operating  savvy.  Fast, 
reliable,  34,  married,  vet.  Box  840, 
Editor  ft  Publisher. 


PUBLISHERS  ASSISTANT,  presest- 
ly  employed  47 -year-old,  married, 
widely  traveled  former  Marine,  sports 
enthneiasd,  healthy,  active  all-aroasd 
newspaperman,  20  years  publisher,  . 
small  daily  and  weekly,  qualified;  ges-  1 
eral  management,  sell  advertising  eir  < 
eolation  promotion,  public  relations  hst  ) 
will  undertake  and  feel  confident  of 
ability  to  handle  any  assignment  sot 
involving  figures  or  desk  confinement. 
Will  go  anywhere  for  real  opportunity. 
Minimum  starting  salary  $100  werh 
until  ability  and  value  proved.  Ad¬ 
dress  all  replies  to  Box  820,  Editor 
ft  Publisher. 


HAVING  SOLD  my  newspaper  I  sa 
seeking  a  connection  which  could  vsry 
from  purchase  to  investment  in  good 
property  or  occupancy  of  responsftlo 
position.  Rodney  E.  Defenbaugh,  Dsilr 
Star,  Grenada,  Mississippi. 


Artists — Cartoonists 


CARTOONIST,  Experienced.  Gagi, 
strips.  Advertising  and  Promotioail. 
Free-lance.  Box  702,  Editor  ft  Pnh- 
lisher. 


CARTOONIST — Desires  Position  on 
Newspaper.  Five  years  Comic  puWici- 
tion  work,  some  newspaper  art  work. 
Box  822,  Editor  ft  Publisher. 


OIROULATION  MANAGER.  89  yesn 
of  age.  17  years’  experience  newspa¬ 
per  circulation,  promotion.  Highly  com¬ 
petitive  fields  Morning,  Evening  sad 
Sunday.  Expierienced  both  Little  Mor 
chant.  Office  Pay  plans.  Ability  to  or 
ganise  office  and  delivery  systeiM. 
Thorough  knowledge  ABO.  Excellent 
references.  South  preferred.  Detailed 
letter  if  desired.  Box  713,  Editor  ■ 
Publisher. 


OIROULATION  MANAGER  with  V 
years’  experience  on  Metropolitsn  pi¬ 
pers  desires  change.  Over  18  y^ 
with  present  employer,  who  will  fnr 
nish  sataafactory  reference.  If  you  ^ 
looking  for  a  capable  Executive,  who 
is  married,  in  good  health,  does  not 
drink  and  is  a  good  organiser  sad 
producer.  Box  886,  Editor  ft  Publishof. 


OIROULATION  Manager.  Age  d» 
•ITiorough  daily  experience.  All  pisso4 
Little  Merchant— Mail— ABO— pro**- 
dnre.  Box  813,  Editor  ft  Publisher. 


-  OmOULATION  MANAGER:  Taor 

"  ■  '  •  -  ongUy  experienced,  snccessful  *>•* 

S’  SERVICES  Little  Merchant  Plan,  desires  Olreol^ 

A,....,,..  tion  Manager  on  small  to  medinm 

iry  Agency  publication,  or  key  position  on 

BN’S  AGENCY.  Arti-  Age  85,  family  man,  referenesa.  prsfi* 
ition.  Plays  marketed.  Sonth,  Southeamt.  Box  830,  Editor  a 
,  180  E.  40  St,  N.  T.  Publisher. 

**  EDITOR  &  PUBLISHER  for  Mart*  1.  w# 


Saletmen 


COMMISSION  SALESMAN  for  New 
Unique  Used  Car  Newspaper  Adver¬ 
tising  Campaign.  Liberal  commission. 
Publishers  Service,  P.  O.  Box  3132, 
Greensboro,  North  Carolina. 


WORKING  JOB  foreman  familiar 
Klnge,  Kelly  antomatics. 

ALSO  Intertype  Hacbinlst-Operator 
for  weekly  newspaper  and  job  plant. 
Pleasant  town,  mountain  and  lake  re¬ 
gion  convenient  New  York  City.  Box 
658,  Editor  ft  Pnbliaher. 


INSTRUCTION 


Printins  Courses 


MIDLAND  LINOTYPE 
Charles  City,  lows.  Handicap,  OivUlaa, 
Veteran  eonrses.  Free  Placement. 

WRITERS’  SERVICES 
LHeniry  Agency 

NBWiSPAPERMBN’S  AGENCY.  Arti¬ 
cles.  Books,  Fiction.  Plays  marketed. 
Bertha  Klaosoer,  180  L  40  St,  N.  T. 


SITUATIONS  WANTED 
Circulation _ 


OIROULATIUN  Manager  backed  by  80 
yean  inccesaful  experience  large,  me- 
diom,  email  papera.  Can  take  complete 
ehirge,  produce  reanlta,  build  caiNtble 
orgaaiaation.  lilzcellent  reastm  lor  da- 
(iring  change.  Beat  reference!.  Mini¬ 
mum  lalary  $12&.  Box  040,  £dUor  A 
Pnbliiher. _ 


SITUATIONS  WANTED 
Editorial 

AVAILABLE  MAY  1,  able  newa  edi¬ 
tor,  31,  hard  worker  with  intelligence, 
imagination;  reporting,  copy  deak, 
wire  eervice  and  TT8  filing  experi¬ 
ence;  go  anywhere  but  prefer  Now 
England,  upatate  Now  York;  not  un¬ 
der  $6,000.  Box  446,  Editor  and  Pnb- 
liahen 


CIRCULATION  MANAGER — Capable 
and  reaponsible.  Deairea  change  to 
small  or  medium  city.  13  years  a  pro¬ 
ducer  of  economical  legitimate  buai- 
neas.  Familiar  all  pbasoa  circulation. 
Cooperative  personality.  Good  health. 
Permanency  more  imgmrtant  than  huge 
salary.  Best  references.  Box  806,  Edi¬ 
tor  ts  Publisher. 


Classified  AdTertisfaig 

CLASSIFIED  MANAGER  employed, 
ooosiatent  ad  count  line  increase  seeks 
paper  25  to  50,000  oirculstion.  New 
York  ares  preferred.  Box  646,  Editor 
A  PubUaher. 

CorrespoDdent 

WASHI.NOTON  COVERAGE  SPE- 
(UALIZINO  in  Oapitol,  WUts  House 
and  Government  l>epartmenta.  Wire 
Box  412,  Editor  A  Pnbliaher. 

NIGERIAN  (27)  Conversant  with  all 
branches  of  newspaper  Business,  Di¬ 
ploma  British  Tntorial  Institutes 
London  in  Journalism;  several  years’ 
experience  as  Newspaper  Editor,  pres¬ 
ently  Editor  of  s  Daily — seeks  ap¬ 
pointment  as  (XFRRESPONDENT  for 
any  American  or  Canadian  Newspa¬ 
per.  Write  Jonrnalist,  P.  0.  Box  820, 
Lagos,  Nigeria. 

WASHINGTON  FARM  WRITER,  6 
years,  seeks  weekly,  monthly  assign¬ 
ment.  Box  808,  Editor  A  Publisher. 

Display  AdTcrtisiiig 

ADVERTISING  MANAGER  or  direc¬ 
tor,  25  years’  experience,  wants  posi¬ 
tion  paper  25,000  to  75,000  circria- 
tion.  Available  March  1.  Box  416, 
Editor  A  Publisher. 

ADVERTISING  MANAGER  —  sales¬ 
man  high  linage  weekly  newspaper 
seeks  relocation  Atlantic  States.  Sept. 
1st.  $7,500.  Box  826,  Elditor  A  Pub¬ 
lisher. 

EXPERIENCED,  CAPABLE  AD  MAN 
mature  and  responsible,  skilled  in 
copy,  layout,  sales,  wants  real  job 
with  strong  far-South  small-city 
daily.  Qualified  to  manage  department. 
Box  829,  Editor  A  Publisher. 

EXPERIENCED  Advertising  salesman, 
^cellent  copy,  layouts  and  promo¬ 
tions.  Age  40.  Own  car.  Box  814,  Edi¬ 
tor  A  Publisher. 

NEW  HORIZON.  Display  advertising 
salesman,  27,000  daily.  Formerly  tri¬ 
weekly  editor;  offset  weekly  publisher. 
Seek  advertising  job  with  future. 
Journalism  graduate.  29,  Family.  Box 
806.  Editor  A  Publisher. 

KJTPORTER,  Oub.  Enthusiastic  work¬ 
er,  married  vet,  23,  '51  ^aduate  in  3 
years.  B.A.,  English,  yearbook  editor, 
college  newspaper.  Prefer  East.  Box 
812.  Editor  &  Publisher. 

southwest  INTERVIEWS  March 

1st.  .\d  major,  26,  draft-proof;  top 
record  3  years  on  ad  side  Western 
Daily.  Any  spot  with  real  future.  Write 
Aewell,  Sheridan  (Wyoming)  Press. 

Editorial 

ABLE,  alert  newsman,  41,  with  20 
years’  experience,  ail  heaU,  deska, 
seeks  job  with  a  future.  Former  AP 
staler.  Salary  rated  secondary  to 
wor^ng  conditions.  Box  658,  Editor  A 
Publisher. 

-  ••  v»a  VTAVAO  1  VPXV— ~VOiaiIllllJ 

on  small  dally  in  West,  Taried  exper 
*“**;  years  dally  oporta,  has 

reached  top  in  present  situation.  Oa 
handle  staff,  daiiy  column  will  be  reai 
^uld  make  excellent  metropolita 
haeebsll  writer.  OoUege.  $0,  famil; 


SPORTS  EDITOR,  capable.  8  year 
«^nenee  all  pheoM.  College  gra 

rilrr)i*^a  sroru  ©r  aas 

dated  field.  Box  414,  Editor  A  Pn 
liaher. 


ATTENTION  EDITORS  I 
AOOURATE,  fast  reporter  with  20 
months'  wire  aerrice  and  daily  experi¬ 
ence  covering  all  newa  source#,  now 
employed  <»  12,000  daily,  seeks  larger 
paper  with  future.  Plenty  of  initiative 
and  imagination.  Beet  refereneec. 
Available  March  IS.  Yet,  26,  BS,  can 
use  camera.  Box  62ff,  Editor  A  Pnb- 

liaher. _ _ 

CALLING  FLORIDA:  Editor-publiciat 
wants  to  settle  in,  near  Miami.  Mar¬ 
ried,  draft-exempt.  Box  682,  Editor  A 

Publisher. _ _ 

OITY  EDITOR,  20  years  leading  N.  J. 
dailies.  Good  staff  director,  editorial 
writer,  copyreader.  Top  referencee. 
Available  now.  Box  660,  Editor  A  Pub- 

liaher.  _ 

CRAOK  REPORTER  want*  lob  on 
Eststem  daily  which  puts  premium  pn 
initiative  and  good  writing.  Box  683, 
Blditor  A  Pnblisher. _ 


DESK  MAN — If  opportnnitv  knocks. 
I’ll  answer;  years  dsUles;  repor- 
torial,  photographic  experience;  A.  B. 
lonrnalism,  81,  veteran.  Box  648,  Edi¬ 
tor  A^ubliahCT; _ 


EDITOR,  WRITER,  retiring  at  65 
from  large  organisation,  seeks  pert  or 
full  time  connection  writing  editorials, 
articles,  features  for  newwpeper  in 
Southeaet.  Ooestel  town  preferred. 
Thorough  newapeper,  meganne,  pub¬ 
licity  grounding.  Pest  writing  largely 
in  flrids  of  eoonomioa,  bueineas.  Oom- 
forteble  ennnity  obviatea  top  aalery 
need.  Box  620,  Editor  A  Publisher. 
NEWSPAPERMAN,  18  years'  experi¬ 
ence  on  big  daily,  five  years  editorial 
writer,  antbor  auceeesfnl  column,  sev¬ 
eral  years  farm  page  editor  end  fea¬ 
ture  writer;  guarantee  high  qneUty 
for  good  selanr.  Box  644,  Editor  A 
Publisher. _ 

REPORTER,  Three  years  on  dadliea, 
have  worked  deak,  neiws,  aporte,  need 
graphic,  26,  vet,  ear,  married.  Box 
649,  Editor  A  Publieher. _ 

trp  AND  DOMING  young  newiman,  81, 
five  years’  experience,  now  city  editor, 
in  rity  50,000,  seeks  general  assign¬ 
ment,  rewrite  or  rim  Job  on  larger 
or  metropolitan  daily.  Sober,  aggres¬ 
sive,  married,  family,  draft-exempt. 
Best  references.  Box  610,  Editor  A 
Publiaher^ _ 


WEST  COAST  SMALL  DAILIES 
EASTERN  SPORTS  WRITER,  three 
years*  experience  on  papers  eirenlation 
over  100,000  seeks  opening  on  yonr 
staff.  Experience  in  make-np,  desk 
work,  and  writing.  Draft-exempt,  col¬ 
lege  graduate.  References,  details  on 
request.  A  month’s  notice.  Box  685, 

Editor  A  Pnblisher. _ 

NEWSPAPERMAN,  8  years  well- 
rounded  experience.  All  phases  edito¬ 
rial  department.  Seeks  desk  or  repor- 
torisl  work  on  New  York  paper  or 
magasine.  Box  662,  Editor  A  Pub- 
lisher. _ 

ARE  YOU  in  the  market  for  husband- 
wife  combo  that  can  cover  the  newa 
field  from  homemaking  to  hanging, 
from  sports  to  strikes,  from  pictures 
to  phone  calls.  18  years  cumulative 
work  on  daily.  Oan  take  orders  or  ran 
show.  Write,  makeup,  hesdlinee.  Total 
IQ  268.  Speedy  readers,  workers.  Care¬ 
ful,  knowing.  Own  Speed  Graphic  and 
Omega  enlarger.  Where  it  is  we’ll  go. 
Box  730,  Editor  A  Publisher. _ 

EDITOR,  REPORTER,  14  years’  ex¬ 
perience,  daily,  trade  papers,  editing, 
make-up,  reporting,  trade,  labor  and 
general  coverage  background.  Draft- 
exempt  vet.  Can  relocate.  Box  728, 
Editor  A  Publieher. _ 

EDITOR — Top  trade  magasine  past 
three  years ;  six  on  weekly  newspa¬ 
pers.  Know  all  phases;  skilled  writer. 
Age  86,  single.  Box  708,  Editor  A 
Pnhlialier. 


editor  &  PUBLISHER  for  March  1,  1952 


SITUATIONS  WANTED 

Editorial 

WRITER-EDITOR 

Metropolitan  Daily,  Sonday  Experi¬ 
ence:  Editorials,  Features,  Hack- 

grounders,  Newa,  Theaters,  Books; 
also  Editorial,  Executive.  Age  40. 
Married.  Now  in  Burope.  Desires 
Stateside.  East  Coast  preferred. 

Write  Box  665,  Elditor  A  Pabiisheir. 
DESK  SPOT  ON  WESTERN  DAILY 
•ought  by  able  man,  29,  married.  Pre¬ 
fer  managing  or  city  editor,  smaller 
paper.  Sound  background.  Box  785, 
Editor  A  Publisher. 

NEED  speedy,  accurate  reader  to  edit 
loaded  wire  service  t  I  can  do  700 
words  per  mlnnte  and  not  mias  stqff 
you  want.  Maybe  the  problem  is  head¬ 
lines.  Newsman  since  1840.  Military- 
exempt,  35,  with  family  and  desire  for 
future  without  selling  present  short. 
Five  years  a  sports  editor  and  colnmn- 
ist  on  metropolitan  daily.  Will  work 
desk,  report  or  take  pictures  (own 
4-5  Speed  Graphic  and  Omega  enlarg¬ 
er).  No  strings  attached  on  location. 
Box  781,  Editor  A  Publisher. 

SU(X)ESSFUL  Managing  Editor.  Oali- 
fomis  small-city  daily,  wants  to  con¬ 
centrate  on  reporting,  writing.  Yonng, 
with  family.  Box  720,  Editor  A  Fhtb- 
lisher. 

BRITISH  JOURNAUST,  past  two 
years  on  London  daily  (eirenlation 
4,000,000)  will  travel  anywhere  for 
few  months  experience  American 
joumaliam.  Single,  26,  eight  years 
dailies ;  specimens,  pic  on  request  from 
John  Wilcock,  487,  Olossop  Road, 
Sheffield,  England. 

(XIPYREADING  or  rewrite-reporting 
job  wanted  or  wire  editor  smaller  pa¬ 
per.  Man,  29,  married,  college,  8  years 
experience.  Box  848,  Editor  A  Pub¬ 
lisher. 

DESKMAN  with  three  years’  experi¬ 
ence  small  daily  wnnte  either  reporting 
posibioD  on  daily  or  editorsnip  of 
small  town  weekly  in  West.  College 
degree,  27  and  veteran.  Box  835,  Edi¬ 
tor  A  Publisher. 

EDITOR 

TOP  level  international  experience, 
seeks  enlarged  opportunity  on  good 
publication.  Can  think,  write,  edit,  ad¬ 
minister,  promote.  Now  emrployed, 
available  June  or  September.  Send  for 
remarkable  references.  Box  839,  Edi¬ 
tor  A  Publisher. 

EDITOR- WRITER,  six  years’  experi¬ 
ence  national  organisation  newspaper 
and  public  information  for  worldwide 
agency,  wants  enter  daily  field  as  re¬ 
porter  or  editor.  Versatile,  depend¬ 
able;  degrees,  best  references;  30, 
family;  car.  East.  Start  low  if  expec¬ 
tations  good.  Box  827,  Editor  A  Pub¬ 
lisher. 

EDITOR- WRITER  3  years’  national 
magazine  experience,  fiction  and  fea¬ 
ture.  MA.,  B.A.  6  languages.  New 
York — overseas.  Box  846,  Editor  A 
Publisher. 

ENTERPRISING  young  newsman, 
eight  years  metropolitan  dailies,  seeks 
challeng.ng  poet,  preferably  in  East. 
Personable.  College.  Box  818,  Editor 
A  Pnbliaher. 

ALBIRT,  Reporter,  4  years’  experience, 
including  rewrite,  movie,  book  review, 
radio.  Strong  political  background. 
Ex-Army  intelligence.  Want  opportu¬ 
nity.  34,  single.  Box  513,  Editor 
A  Publisher. 

MY  BOSS  HATES  TO  LOSE  ME  but 
I  need  job  with  better  salary,  good 
prospects  for  future  on  larger  dally 
in  EMt.  Fast,  reliable  deskmsn.  Wire, 
makeop  experience.  Box  823,  Editor  A 
Pnbldsher. 

REPORTER,  29,  single,  college  grad¬ 
uate,  four  years  experience  on  dailies, 
has  oar.  Walter  (}rews,  112i2  Edge- 
wood  Avenue,  Jacksonville  5,  Florida 

SPORTS  EDITOR— experienced,  dai¬ 
lies,  25,  Graphic,  eolnmn,  sport#  re¬ 
porting.  University  Missouri  grad. 
Prefer  South,  Midwest,  California.  Box 
834,  Editor  A  Pnhiiaher. 


SITUATIONS  WANTED 
Editorial _ 


KiEPORTER-DBSKMAN,  courts  to 
sports.  Experienced — wire  service, 
news  agency,  daily,  radio  news,  na¬ 
tional  magazines.  College  grad.  SDK. 
Willing  relocate.  Box  828,  Editor  A 

Publisher. _ 

COLORADO  EDITORS:  Small  town 
Colorado  boy,  29,  C  U  J-school  grad¬ 

uate,  went  to  work  in  Chicago  and 
made  good.  Now  good  and  ready  to 
get  back  to  God’a  Country.  PresenUy 
managing  editor  national  industrial 
magazine.  Have  weekly  job  shop  ex¬ 
perience.  Have  own  graphic.  Good 
makeup  ability.  Available  in  two 
weeks.  W.  A.  Biggs,  1200  W.  Sher- 

win,  Chicago,  Illinois. _ 

REPORTER — 25,  experienced  daily, 
weekly.  Speed  Graphic.  Oar.  Married. 
Journalism  College  grad.  Draft-proof. 
Box  851,  Editor  A  Publiiher. 

Promotion — Public  Relations 

WORLD  WAR  II  Veteran,  35,  Expe¬ 
rienced  all  fields  of  Public  Relations 
— news  writing  —  lay-out  —  college — 
Seeks  opportnnity  with  future.  Box 
850,  Editor  A  Publisher. 


Photographers 

NOT  A  BUTTON  PUSHER.  10  yean* 
experience  publioity,  press  and  mili¬ 
tary  photo.  Joumaliam  in  N.Y.O.  Color 
work  a  rpeeialt]^  Hold  Oommereial 
Pilot’s  Ldeenae.  Will  travel  anywhere 
for  right  poaition.  Age  29.  Higbeet 
recommiendatioDt.  Box  618,  Editor  A 

Publisher. _ 

PHOTOGRAPHER — 15  years’  experi¬ 
ence  Suburban  and  metropolitan  New 
York  newspapers — Public  Relations 
and  conunercial — excellent  background 
— locate  anywhere.  Draft-exempt.  Box 

800,  l^tor  A  Pnblisher. _ 

AVAILABLE  NOW — Seasoned  Photog¬ 
rapher  with  16  years’  experience,  large 
and  small  cities.  Fairchild  engraver, 
family  man.  Good  references— twell 
worth  investigating.  Box  841,  Editor 

A  Pnblisher. _ 

PHOTOGRAPHER — veteran,  26,  mar¬ 
ried.  Five  years’  experience  daily 
newspaper.  Draft-exempt.  Own  car 
and  graphic.  Go  anywhere.  Box  801, 
Editor  A  Publisher. 

_ McchanlcAl _ 

MBOHAinCAli  SUPERINTKNDSn 
or  Superintendent  of  Oompoelng  Room 
on  metropolitan  dally  newspaper.  Sea¬ 
soned  and  matnre  mechanical  exeen- 
tive  deeiree  change  to  sonth  or  sonth- 
weat  on  newspaper  of  200,000  class. 
Available  after  March  15.  Box  406, 
Editor  A  Publisher. 


ATTENTION 

Cost-Conscious  Publishers! 

I  DESIRE  to  connect  with  an  sggres- 
aive  publisher  who  has  need  for  a 
capable  exscntive  with  modern  know¬ 
how  and  methods  to  organise  and  di¬ 
rect  prodnetion  smoothly  with  money- 
saving  recnlte.  My  serriees  available 
as  composing  room  foreman,  mechan¬ 
ical  snpcrinten^nt  or  prodnetion  man¬ 
ager.  Moderate  salary  with  acoomplish- 
ment  bonus  preferred.  Union  or  open 
shop,  ^x  647,  Editor  A  Publieher. 
MECHANICAL  SUPERINTENDEIIT. 
Practical  knowledge  all  phases  produc¬ 
tion.  Extensive  executive  experience; 
personnel  know-how ;  telet^peaetter. 
Consider  composing  superintendent 
spot  right  location.  Must  be  perma¬ 
nent  and  not  temporary  axe  job.  Ex¬ 
perienced  building  management.  Age 
45.  Non  ■  Union.  Box  641,  Editor  A 

Publisher. _ 

COMBINATION  PRESS-STEREO 
Superintendent  of  many  years’  experi¬ 
ence  seeks  poeition  as  assistant  to  me¬ 
chanical  superintendent  on  large  daily. 
25  years  on  present  job.  Will  go  any¬ 
where  opportunity  for  advancement  ex- 
ists.  Box  819,  Editor  A  Pnblisher. 
PRODUCTION  MANAGER  or  Mechaa- 
ical  Superintendent.  Metropolitan  daily 
experience.  All  mechanical  depart¬ 
ments.  Teletypesetter.  Top  references. 
Available  for  interview.  Box  846,  Edi- 

tor  A  PubUaher. _ 

TUBULAR  Pressman-Stereotyper. 
Years  of  experiencs,  take  charge. 
Available  March  15.  Steady,  family. 
Box  847,  Editor  A  Publisher. 
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1 1  ^  M  small  papers — especially  weeklies  — 

In  1 1#  rtT  Tllll*Tlf  -ought  to  have  intelligent  edi-  E  &  P  CALENDAR 

I  ^  I  llll  torials.  And,  if  the  publisher  or  March  7-8  —  Audit  Bureau 

owner  hasn’t  the  time  or  the  in-  of  Circulations’  board  of  direc- 
By  Robort  U.  Brown  terest  or  the  ability  to  write  them,  tors  meeting,  Biltmore  Hotel. 

he  should  hire  some  talent.  “Your  Palm  Beach,  Fla. 

Do  THEY,  or  don’t  they,  read  We  believe  that  a  number  of  readers  have  a  right  to  expect  a  March  10-11 — National  Ad- 

editorials?  newspapers  would  get  the  same  re-  newspaper  that  has  some  person-  vertising  Clinic,  sponsored 

The  obvious  answer,  we  believe,  action  to  their  editorials  if  they  ality  and  it  won’t  have  any  more  jointly  by  University  of  Illinois 

is  that  they  will  read  good  editor-  tried  this  technique.  J.  W.  Gore,  personality  than  the  courthouse  aud  Illinois  Daily  Newspaper 

iais  but  not  bad  ones.  “They”  in  editor  and  co-publisher  of  the  bulletin  board  if  all  you  do  is  re-  Markets,  University  of  Illinois, 

this  instance  are  newspaper  read-  Daily  News,  writes  us:  port  facts  and  have  nothing  to  say  Urbana. 

ers.  And  by  “good  editorials”  we  “1  believe  this  is  a  type  of  edi-  about  them.  To  have  a  person-  March  10-11  i —  Newspaper 

mean  those  that  are  written  with  torial  promotion  that  a  consider-  ality  a  paper  must  have  strong  Personnel  Relations  Associa- 

virile  opinions  in  concise  style.  able  number  of  our  smaller  papers  convictions  and  opinions.  And  it  fourth  annual  meeting. 

How  does  an  editor  or  editorial  would  find  extremely  valuable,  must  support  those  opinions  and  Chicago, 

writer  know  whether  or  not  his  When  we  originated  this  idea  two  convictions  consistently.”  March  15-17 — Midwest  Cir- 

piece  has  been  read?  He  doesn’t,  years  ago  our  circulation  was  in  At  about  this  same  time,  Jenkin  culation  Managers  Assn^,  an- 

usually,  unless  an  editorial  hap-  the  neighborhood  of  l.'i.OOO.  To-  Lloyd  Jones,  editor  of  the  Tulsa 

pens  to  provoke  some  letter  writ-  day  we  are  very  close  to  23,000  (Okla.)  Tribune,  challenged  mem-  bach,  Kansas  City,  o. 

ers  —  and  even  then,  he  doesn’t  and  we  hear  that  one  of  the  main  bers  of  the  Texas  Daily  Newspaper  March  16-18  Central 

know  how  wide-spread  his  readers  reasons  more  and  more  people  are  Association,  meeting  in  Fort  States  Circulation  Managei's 

are.  subscribing  to  the  paper  is  because  Worth  to  publish  newspapers  with  Assri.,  3.  th  annual  convention 

Or,  unless  there  is  some  unusual  of  our  editorial  policy.  This  also  a  personality.  He  said  that  an  edi-  ®  casaiie 

display  of  reader  interest  such  as  might  be  news  to  some  publishers  torial  page  is  useless  if  it  is  neu-  ’  i.  toil  a  • 

that  experienced  by  the  Fort  Lau-  who  believe  syndicated  features  tral  and  pleases  no  one  if  it  tries  vi'-  i  Association  ot 

derdale  (Fla.)  Daily  News.  will  take  the  place  of  a  strong  edi-  to  please  all.  “A  newspaper  must  National 

Two  years  ago  the  News,  “act-  torial  column  in  building  circula-  have  eyes  that  shine,  fists  that  Vii^inia 

ing  under  the  belief  that  the  news-  tion  and  goodwill.  strike,  arms  that  comfort  and  a  u  xiviii  ai 

papers  of  this  nation,  and  particu-  “We  don’t  think  so  and  we  be-  voice  that  can  be  heard.”  was  the  ,  It 

larly  the  small  newspapers,  were  lieve  we  have  ample  proof  that  way  he  put  it.  0*^/1'^  '  It  ^PhMa 

not  doing  all  that  they  could  do  to  people  are  still  interested  in  read-  *  Je'lSrlSly 

warn  the  people  of  the  dangers  ing  virile  editorials  and  will  Wh.\t  about  the  actual  reader-  NJPA  and  PNPA. 

they  faced  from  creeping  soci^-  staunchly  support  newspapers  ship  of  editorials  in  general?  It  is  yiarch  23-25  —  Inter-State 

iX’l  neither  as  bad  nor  as  good  as  it  Circulation  Managers  Assn., 

titled.  One  Small  Voice  for  Free-  mind  on  important  issues.  could  be.  Spring  meeting,  Ritz-Carlton 

dom.  It  was  a  compilation  of  the  There  is  pretty  strong  evidence  xhe  summary  of  the  Continuing  Hotel.  Atlantic  City,  N.  J. 
editorial  vvarnings  and  comments  to  support  this  contention  when  study  of  Newspaper  Reading  last  ■' 

published  in  the  News  during  the  reprints  of  editorials  are  requested  year  covering  138  studies  in  11  than  the  editorial  readership  for 
year.  The  booklet  had  to  be  re-  from  people  totalling  almost  one-  years  revealed  that  the  median  unskilled  workers  (median  of  36% 
printed  three  times  to  fill  the  de-  third  of  the  newspapers’  circula-  readership  of  editorials  was  43%  for  men  and  22%  for  women). 

for  men  and  27%  for  women.  Editorial  readership  can  lx 
Last  year  Volume  II  was  printed.  median  of  the  42  post-war  greatly  expanded  and  intensified  if 

Its  theme,  also  based  on  editorials  Furthur  evidence  on  the  value  vun*  .inu/n  tr.  fnr  m<>n  editors  and  nublishers  will  take  the 


By  Robert  U.  Brown 


E  &  P  CALEND.\R 

March  7-8  —  Audit  Bureau 
of  Circulations’  board  of  direc¬ 
tors  meeting,  Biltmore  Hotel. 
Palm  Beach,  Fla. 

March  10-11— National  Ad¬ 
vertising  Clinic,  sponsored 
jointly  by  University  of  Illinois 
and  Illinois  Daily  Newspaper 
Markets,  University  of  Illinois, 
Urbana. 

March  10-11  —  Newspaper 
Personnel  Relations  Associa¬ 
tion,  fourth  annual  meeting. 
Chicago. 

March  15-17 — Midwest  Cir¬ 
culation  Managers  Assn.,  an¬ 
nual  meeting.  Hotel  Muehl- 
bach,  Kansas  City,  Mo. 

March  16-18  —  Central 

States  Circulation  Manager's 
Assn.,  35th  annual  convention 
and  homecoming.  LaSalle 
Hotel,  Chicago. 

March  19-21 — Association  of 
National  Advertisers  Spring 
meeting.  The  Homestead,  Hot 
Springs,  Virginia. 

March  21-22  —  Middle-Al- 
lantic  Mechanical  Conference. 
Bellevue-Stratford  Hotel,  Phila¬ 
delphia,  jointly  sponsored  by 
NJPA  and  PNPA. 

March  23-25  —  Inter-State 
Circulation  Managers  Assn.. 
Spring  meeting,  Ritz-Carlton 
Hotel.  Atlantic  City,  N.  J. 


'"■  for  men  and  27%  for  women.  Editorial  readership  can  lx 

The  median  of  the  42  post-war  greatly  expanded  and  intensified  if 
Furthur  evidence  on  the  value  studies  was  down  to  37%  for  men  editors  and  publishers  will  take  the 


which  had  appeared  in  the  paper,  of  a  good  editorial  page  and  strong  ^^d  25%  for  women, 
was  “that  while  the  people  had  editorials  comes  from  John  M.  r^t 

perhaps  been  awakened  somewhat  McClelland,  Jr.,  editor  of  the  .  r .  ^  ’i  mdivid- 


interest  in  developing  strong  edi¬ 
torial  columns  and  pages,  or  hiring 


fothTdaneTrsTSi^^^^^^  ual  editorials  went  as  high  as  77%  someone  who  can  do  the  job  for 

(Wash.)  D«,/y  them. 


danger  had  arisen  in  that  this  na-  Speaking  before  the  Colorado  .or  wo  me.., 

tion  might  well  defeat  itself  in  the  Press  Association  in  Denver  a  week  what’c  the^ormortiiniiv^for  S2G7  359  to  Choritv 

war  against  communism  and  so-  ago.  he  said:  opportunity  for  tO  Unarity 

cialism  by.  dissipating  its  resources  ^“Giving  attention  to  editorials 


cialism  by-  dissipating  its  resources 


Chicacx) — Profits  totaling  $267,- 


anH  iu  rmnnoJ^r  in  m,'nr,r  u  •  \»/  I  .1,  ♦  cause  of  the  high  degree  of  reader  359  from  the  Chicagoland  Music 

and  Its  manpower  in  minor  battles  is  good  business.  We  know  that  .0=  .u  i-,  •  1  .u  r-  .•  1  .t.  ah  o.  c  .u  n 

against  minor  foes  while  our  real  on  my  paper  because  we  have  had  1 

enemy  stood  aside  in  his  lair  ready  subscribers  tell  our  collectors  out  ^^I'^mary  shows  about  80%  of  the  game.  Golden  Gloves  tournamenf 

to  spring  only  after  we  had  been  on  the  motor  routes  that  they  take  and  wonien  reading  some-  and  chari^  horse  racing  n^^ 

weakened  and  bled  by  his  minor  the  paper  just  to  read  the^  edi  •^■K."arMr^rSLran?pointed  cS> 

Six  thousand  five  hundred  copies  ^stves  ^l^arairof  oSr  sub  erit  f  Charities,  Inc.  The  organ^ 

gu  X  Terta'XS  p.ap„fac,„yr,  execulive,  $4,000,000  halp  ,hP  .  pnOo- 

This  year  advance  orders  for  of  them  do.  Nevertheless  we  be-  ^ 

more  than  3,500  copies  had  been  lieve  that  readers  have  more  re-  ^  ^  women)  is  much  higher  last  20  years, 
received  before  the  booklets  came  spect  for  a  paper  and  value  it  |  "i 


off  the  press  and  the  final  distribu-  more  highly  because  there  are  edi¬ 
tion  will  probably  set  a  new  rec-  torial  comments  available  for  them 
ord.  The  theme  of  Volume  III  of  to  read  whether  they  actually  read 
“One  Small  Voice  for  Freedom”  them  or  not. 
is  expressed  as  follows  by  the  “We  feel  confident  that  the 

News:  “Today  the  people  of  this  people  who  ought  to  read  edi- 
nation  face  still  a  third  danger,  torials  do  read  them.  The  ones 

That  danger  has  sprung  up  from  ordinarily  referred  to  as  commun- 
within  and  it  is  represented  by  the  ity  leaders — the  public  office- 
vast  growth  of  corruptive  influ-  holders,  the  ones  active  in  organ- 
ences  all  through  the  levels  of  gov-  izational  work,  the  educators,  the 
ernment.”  preachers  and  the  others  who  are 

When  this  number  of  people  looked  up  to  in  various  fields — 
want  copies  of  editorials  in  book-  they  read  editorials  and  if  they  can 
let  form  which  had  been  printed  be  influenced  and  kept  informed, 
originally  many  months  previously,  that  influence  and  information  will 
we  think  this  is  concrete  proof  of  in  some  degree  find  its  way  down 
editorial  vitality — that  the  edi-  into  the  levels  where  editorial 
torials  are  being  read — that  they  reading  is  not  popular.” 
are  effective.  Mr.  McClelland  said  that  more 
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A  DIFFERENT  KIND  OF  MOTION  PICTURE 
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Reichhold  Chemicals,  Inc. 

^redenti 


EVERY  SUNDAY  EVENING  •  AMERICAN  BROADCASTING  COMPANY 

(Check  Your  local  Newspaper  for  Time  and  Station) 


"Good  evening,  neighbors!"  For  17  years  this 
famous  greeting  has  meant  "Town  Meeting 
Tonight!"  Thinking  Americans  from  coast  to 
coast  have  found  in  Town  Meeting  a  direct 
expression  of  popu!ar  opinion  on  the  vital 
subjects  of  the  day.  In  bringing  this  important 


American  institution  to  television,  Mr.  Henry 
H.  Reichhold,  Chairman  of  Reichhold  Chem¬ 
icals,  Inc.,  hopes  to  add  the  sense  of  real 
participation  through  actual  viewing  to  the 
many  qualities  which  have  made  the  program 
so  important  a  part  of  the  American  scene. 


For  Americans  and  American  Industry 
OS  o  pvbik  Mrvfct  of 

REICHHOLD  CHEMICALS,  INCORPORATED 

630  FIFTH  AVENUE,  NEW  YORK  20,  NEW  YORK 


In  San  Francisco . . . 
Ton  need  the 


NEWS 


for  successful  sales  planning. 


San  Francisco 


...  11th  in  population. 

Its  775.357  jieoplc  is  a  22%  gain  over 
the  last  census. 

.  .  .  10th  in  I’otal  Retail  Sales  in  the  na¬ 
tion.* 

.  .  .  6th  in  "Fotal  Kffecti\  e  Buying  Income.* 

.  .  .  5th  in  Per  (.'.apita  FHective  Buying  In¬ 
come.* 

In  fact,  San  Francisco’s  income  of  $2350 
j)er  person  is  greater  than  that  of  any  city 
in  the  country  of  500,000  or  more  popu¬ 
lation. 

Don’t  just  watch  San  Francisco. 

Be  sure  that  it  plays  an  important  part 
in  your  sales,  advertising  and  distribution 
plans! 

*Sales  Maiiagciiieiit  1951  Survey  of  Buying  Power 


The  NEWS 


The  NEWS  should  lx;  first  on  the  adver¬ 
tising  schedule  of  any  advertiser  who  wants 
to  do  a  profitable  business  in  San  Fran¬ 
cisco  ! 

It  is  the  leader  In  home  delivered  circu¬ 
lation — and  the  only  San  Francisco  paper 
to  report  it  on  A.B.Ci.  statements. 

Retail  grocery  linage  has  always  lx;en  a 
reliable  index  of  circulation  strength  .  .  . 
and  a  barometer  of  the  results  adverti.sers 
get.  In  this  important  classification,  'Flie 
NEWS  has  been  the  leader  for  21  of  the 
jiast  22  years. 

It  now  carries  43%  of  tlie  daily  retail 
grocery  linage  in  a  four-paper  field. 


Start  with  THE  NEWS ...  to  make  sure 
your  Sait  Francisco  sales  plans  succeed 


The  San  Francisco  News 


SCRIPPS - HOWARD  NEWSPAPERS 


NEW  yORK. World-T^tegram&TheSun 

CLEVELAND . Pnu 

PITTSBURGH . Preis 

SAN  FRANCISCO . Newi 

INDIANAPOLIS . Tim; 


COLUMBUS . CiTizen 

CINCINNATI . Foil 

KENTUCKY . Foil 

Covington  edition.  Cincinneti  Post 
KNOXVILLE . Nows-Sentinel 


DENVER  ....  .Rocky  Mtn.  Nows 
BIRMINGHAM  ....  Post-Horold 
MEMPHIS.  .....  Pross-Scimitar 
MEMPHIS  ...  Commcrcra/  Appoal 
WASHINGTON . Nows 


EVANSVILLE . Freir 

HOUSTON . Pros 

FORT  WORTH . Proi. 

ALBUQUERQUE . Tribor 

EL  PASO . HoroU-Po 


General  Advertising  Department,  230  Park  Avenue,  New  York  City 
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